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FOUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


[.  Y.  Daily’s  “Watchdog”  Bureau 
irought  Manton  to  Justice 


How  World-Telegram's  Municipal  Research 
Unit  Protects  Public's  Interests  and  Helps 
To  Formulate  Editorial  Policy 


% 

H 


THE  HEADLINES  of  the  . 
tional  expose  of  former  judge  1 
T.  Manton,  whose  conviction  1 
on  charges  of  i 
conspiring  to  sell  1 
federal  justice  i 
was  upheld  Dec.  j 
4  in  New  York,  i 
lies  the  hereto-  t 
fore  untold  story  i 
of  the  New  York  \ 
W  o  r  I  d  -  Tele-  i 
grain's  “bureau  ( 
of  municipal  re¬ 
search,”  which 
for  seven  years 
has  functioned  as 
llrton  Heath  a  watchdog  of 
public  offices  and 
•ipplied  the  paper  with  facts  on 
to  formulate  its  editorial  policy 
■atters  of  public  interest. 

Tk  bureau  originally  was  intended 
hep  an  eye  on  Tammany  Hall,  but 
iBjpe  has  widened.  It  has  writ- 
1  brilliant  record  of  success- 
crusades  and  if  the  outgrowths 
he  Manton  case  continue  the 
Telegram’s  Bureau  of  Muni- 
Research  will  be  long  remem- 
in  journalistic  annals. 

Heotk  Sleuthing  Specialist 
Dsures  by  S.  Burton  Heath,  the 
r  who  has  been  the  World¬ 
’s  sleuthing  specialist  since 
bureau’s  earliest  days,  have 
(rt  in  the  Manton  case  alone 
billowing  results: 

5*  expose  of  Manton,  followed 
72  hours  by  his  resignation, 
•ithin  less  than  11  months  the 
f  judge’s  conviction  and  affirma- 
of  die  verdict  as  “unassailable” 

•  ^lecial  appeals  court  of  three 
>  federal  judges  designated  by 
Quef  Justice  of  the  United  States, 
tnent  of  Louis  Levy,  an  out- 
New  York  lawyer,  from  prac- 
h  the  Federal  courts,  and  pro- 
!*  for  his  disbarment  in  other 
inaugurated  by  the  Association 
■*  Bar  of  the  City  of  New  York, 
icing  of  Abraham  Weissman, 
t  to  whose  activities  attention 
by  the  Manton  case,  by 
*  Hinck  in  New  Haven,  Conn., 
P*-  11  to  pay  a  $500  fine  for  an 
tax  evasion,  to  which  charge 
pleaded  nolo  contendere, 
••sgnation  of  Federal  District 
Idwin  C.  Thomas  of  Connecti- 
the  Federal  Bureau  of  In- 
'frn  was  investigating  and  a 
Wy  was  hearing  charges  which 
•f^wi  to  the  then  acting  U.  S. 
'**'«nd  the  FBI  by  Reporter 

•*iiluntary  retirement  of  Senior 


By  WALTER  E.  SCHNEIDER 

Judge  J.  Warren  Davis  of  the  Third  \ 
District,  comprising  Pennsylvania,  a 
New  Jersey,  Delaware  and  the  Virgin 
Islands,  last  April  21,  after  the  FBI  ^ 
had  subpenaed  his  bank  accounts  on  t 
a  tip  from  Heath.  The  World-Tele-  ^ 
gram  last  week  published  four  arti-  j 
cles  by  Mr.  Heath  reviewing  the  De-  j 
partment  of  Justice’s  investigation  of  . 
former  Judge  Davis’  personal  business  t 
transactions  and  his  decisions  in  cases  , 
in  which  business  associates  had  a  ] 
direct  or  indirect  interest. 

Other  Judges  Investigated  ] 

The  Department  of  Justice  also  has  1 
looked  into  leads  from  the  Manton 
case  as  to  the  activities  of  seven 
other  United  States  judges.  In  most 
of  these  cases  nothing  more  than  in¬ 
discretion  was  found  and  no  action 
has  been  taken. 

According  to  Mr.  Heath,  there  are 
at  least  two  Federal  judges  against 


whom  Department  of  Justice  charges 
are  possible  in  the  near  future. 

Manton’s  connections  with  a  number 
of  lawyers  are  being  scrutinized  by 
the  Association  of  the  Bar  of  the  City 
of  New  York  to  determine  whether 
disciplinary  charges  are  warranted, 
the  Federal  government  is  making 
a  minute  inspection  of  two  of  the 
three  largest  receiverships  ever  han¬ 
dled  by  courts  in  New  York,  Mr. 
Heath  told  Editor  &  Publisher. 

Born  during  a  telephone  conference 
between  Roy  W.  Howard,  editor,  and 
Lee  B.  Wood,  executive  editor,  the 
Bureau  of  Municipal  Research  began 
functioning  in  1932  with  the  late  Tal- 
cott  Powell,  assistant  to  Mr.  Wood, 
in  charge.  To  Mr.  Powell  was  as¬ 
signed  Aubrey  Graves,  formerly  sec¬ 
retary  to  W.  W.  Hawkins  (at  that 
time  general  manager  of  Scripps- 
Howard  newspapers)  and  Mr.  Heath. 
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The  Christmas  Story 

NOW  ri'  (;.\ME  rC)  IWSS  in  those  days,  there  went 
out  a  decree  from  Caesar  .\iigustus,  that  all  the  world 
should  be  enrolled.  This  was  the  first  enrolment  made 
when  Quirinitts  was  governor  of  .Syria.  .\nd  all  went  to 
enrol  themselves,  every  one  to  his  own  city.  .\nd  Joseph 
also  went  up  from  Galilee,  out  of  the  city  of  Na/areth. 
into  Judea,  to  the  city  of  David,  which  is  called  Bethle¬ 
hem,  becaitse  he  was  of  the  house  atul  family  of  David; 
to  enrol  himself  with  Mary,  who  was  bethrothed  to  him, 
being  great  with  child.  .And  it  came  to  pass,  while  they 
were  there,  the  days  were  fulfilled  that  she  should  be 
delivered.  And  she  brought  forth  her  first-born  son;  and 
she  wrapped  him  in  swaddling  clothes,  and  laid  him  in 
a  manger,  because  there  was  no  room  for  them  in  the  inn. 

.Atul  there  were  shepherds  in  the  same  country  abiditig 
iti  the  field,  and  keeping  watch  by  night  over  their 
llock.  .And  an  angel  of  the  Lord  stood  by  them,  and 
the  glory  of  the  Lord  shone  ’round  about  them:  and  thev 
were  sore  afraid.  .And  the  angel  said  untfi  them.  Be  not 
afraid;  for  behold,  I  bring  you  good  tidings  of  great  joy 
which  shall  be  to  all  the  people:  for  there  is  borne  to 
you  this  day  in  the  city  of  David  a  .Saviour,  W^ho  is  Christ 
the  Lord.  .And  this  is  the  sign  unto  you:  Ye  shall  find 
a  babe  wrapped  in  .swaddling  clothes,  and  lying  in  a 
manger.  .And  suddenly  there  was  with  the  angel  a  mtiiti- 
itide  of  the  heavenly  host  praising  God,  and  saying. 
Glory  to  Gml  in  the  Highest, 

.And  on  earth  peace  among  men  in  whom  he  is  well 
pleased. 

— The  Everyday  Bible,  edited  by  Charles  .\I.  Sheldon. 


Early  in  the  following  year  Mr. 
Powell  became  editor  of  Scripps-How- 
ard’s  Indianapolis  Times  and  Mr. 
Graves  went  on  the  feature  desk.  Mr. 
Heath  carried  on  alone. 

Digs  Up  Hard>to>Get  Facts 
Mr.  Howard  and  Mr.  Wood  decided 
that  an  effective  attack  on  Tammany 
required  men  thoroughly  familiar  with 
the  facts  of  the  city’s  government  to 
keep  a  constant  watch  on  municipal 
activities.  Hard-to-get  facts  were 
dug  up  by  the  bureau  to  help  the 
paper  to  formulate  its  editorial  policy 
on  public  questions. 

Late  in  1932  Powell  and  Grave 
made  an  investigation  of  civil  servia 
conditions.  Heath  started  checking  u' 
on  municipal  judges.  Following  th 
trail  pointed  by  an  anonymous  post 
card,  the  World-Telegram  decidei 
it  had  a  removal  case  against  Harold 
L.  Kunstler  on  the  ground  of  his  as¬ 
sociation  with  Charles  Leef,  known 
as  “Kunstler’s  fixer.” 

Heath  turned  up  a  recorded  judg¬ 
ment  for  $10,(X)0  which  Leef  held 
against  Kunstler  and  also  one  in  favor 
of  the  banking  department  against 
the  judge  for  $9,000.  A  garnishment 
on  Kunstler’s  salary,  based  on  Leefs 
personal  judgment,  it  was  found  had 
been  subordinated  to  a  later  garnish¬ 
ment  based  on  that  of  the  banking 
department. 

The  reporter  got  in  touch  with 
Stanleigh  P.  Friedman,  chairman  of 
the  bar  association’s  committee  with 
jurisdiction  over  the  municipal  cotirt, 
gave  him  the  information,  and  the 
World-Telegram  started  publication 
of  an  expose.  Friedman’s  committee 
preferred  charges  of  conduct  imbe- 
coming  a  judge  and  bringing  disrepute 
upon  judicial  office  by  personal  fi¬ 
nancial  conduct  against  Kunstler. 
Kunstler  resigned  during  the  prosecu¬ 
tion  by  Thomas  E.  Dewey,  then  re¬ 
tired  U.  S.  Attorney,  before  an  ap¬ 
pellate  division  referee. 

In  making  public  the  fact  of  Kunst¬ 
ler’s  resignation  and  its  acceptance, 
the  referee  said  in  essence  he  would 
have  recommended  the  judge’s  re¬ 
moval  although  it  had  not  been  proven 
Kimstler  had  accepted  bribes.  The 
referee  said  that  any  judge  whose 
financial  affairs  were  in  such  a  state 
as  Kunstler’s  and  who  had  continu¬ 
ing  relationships  of  the  sort  proven 
between  him  and  Leef  was  not  fit 
to  sit  on  the  bench.  Kunstler  later 
was  disbarred  by  the  New  York  ap¬ 
pellate  division  of  Manhattan  and  the 
Bronx. 

Other  Investigations 

Other  major  investigations  followed 
In  1933  Heath  started  to  make  re  vela 
tions  concerning  mortgage  foreclosur 
patronage  in  the  State  Supreme  Courl 
Since  then  the  World-Telegram  has 
kept  up  a  nmning  fire  on  this  patron¬ 
age.  'The  daily  is  still  showing  the 
public  that  assets  of  foreclosed  real 
estate  which  already  had  proven  it¬ 
self  too  poor  to  pay  its  way,  were 
being  diverted  for  the  benefit  of  po¬ 
litical  appointees.  Heath’s  stuffies 
later  were  verified  by  an  independent 
investigation  made  by  the  New  York 
State  CSiamber  of  Commerce. 

At  the  time  the  unemployment  in¬ 
surance  tax  was  to  go  into  effect  on 
Jan.  1,  1936,  a  thorough  study  was 
made  of  unemployment  insurance, 
since  the  World-Telegram  had  had 
(Continued  on  page  32) 
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Chattanooga  News  Quit 
Publication  Dec.  16 


Announcement  States  Free  Press  Acquired 
Associated  Press  Membership  .  .  .  Bond 
Issue  Assumed  by  McDonald 


THE  CHATTANOOGA  (Tenn.)  In  his  farewell  to  News  readers 
NEWS,  evening  daily,  published  its  Dec.  16,  Mr.  Milton  said  “the  death 
last  edition  Dec.  16,  following  an-  of  the  News  has  not  been  caused  by 
nouncement  that  efforts  of  the  paper’s  any  worsening  of  its  business  opera - 
bondholders  to  foreclosure  would  not  tions;  on  the  contrary,  it  has  been 
be  resisted  by  George  Fort  Milton,  caus^  by  the  determination  of  cer- 
president  and  publisher,  and  the  fol-  tain  interests  that  the  News  must  not 


lowing  day,  the  Chattanooga  Free 
Press,  its  evening  competitor,  an- 
noimced  that  it  had  pur^ased  “cer¬ 
tain  assets  of  the  Chattanooga  News.’’ 

It  stated  that  this  included  the 
News  building,  all  machinery  and 


carry  on  and  succeed  .  .  . 

“The  forces  which  combined  to  de¬ 
stroy  the  News  are  well  known  to  the 
public,  and  I  shall  not  personify  them 
in  this  statement.  One  important  ele¬ 
ment  of  them  arose  out  of  the  fight 


EDITOR  &  PUBLISHER 
CALENDAR 

Dec.  29-30  —  Southeastern 
Assn,  of  Teachers  of  Journalism, 
annual  convention.  Hotel  Ever¬ 
glades,  Miami,  Fla. 

Jan.  7,  1940 — Arizona  News¬ 
papers  Assn.,  annual  meeting, 
Adams  Hotel,  Phoenix. 

Jan.  12-13  —  Pennsylvania 
Newspaper  Publishers’  Assn., 
15th  annual  convention,  Penn- 
Harris  Hotel,  Harrisburg. 

Jan.  13 — Carolinas  Advertis¬ 
ing  Executives’  Assn.,  winter 
meeting,  Raleigh. 

Jan.  18-20  —  North  Carolina 
Press  Assn.,  annual  mid-winter 
institute.  Chapel  Hill  and  Dur¬ 
ham. 

Jan.  19-21 — California  News¬ 
paper  Publishers’  Assn.,  annual 
convention,  Hotel  del  Coronado, 
San  Diego. 


would  succeed  Mr.  Aylesworth  iHo 


head  of  the  business,  advertising 


equipment,  furniture  and  fixtures,  which  the  News  made  for  TVA  power 


good  will,  trade  name,  “The  Chat¬ 
tanooga  News,”  and  that  it  had  also 
purchased  News  membership  in  the 
Associated  Press. 

Absorbing  Newt  Features 
It  further  stated  that  “pending  de¬ 
livery  of  assets  purchased,  the  Free 
Press  will  continue  to  publish  as  ‘The 


for  Chattanooga  and  the  Valley. 

“During  this  struggle  this  group 
backed  and  financed  a  competitor,  to 
make  us  pay  the  penalty  for  our  pub¬ 
lic  stand.  Public  power  has  won;  the 
News,  however,  pays  the  price.  To 
this  group  there  has  been  addel  an¬ 
other,  which  for  personal  reasons  de- 


Aylesworth  Quits 
As  Publisher  of 
World-Telegram 


Chattanooga  Free  Press’  at  its  present  sired  my  elimination  from  the  Chat- 
location,  819  Walnut  Street.”  It  said  tanooga  newspaper  field.  The  two 
that  many  of  the  features  and  comic  groups,  acting  together,  have  been 
strips  of  the  News  will  appear  in  the  able  to  kill  the  News.” 

Free  Press  during  the  week.  The  News  also  carried  in  its  last 

In  the  meantime,  the  Free  Press  edition  a  full-page  advertisement  over 


To  Return  to  Low  Practice 
.  .  .  Macneish.  Business 
Manager,  Named  Successor 


circulation  departments  of  the  papel 
Mr.  Macneish  will  retain  his  title  Jf 
business  manager,  Mr.  Howard  tillll 
Editor  &  Publisher  Wednesday 
no  other  executive  changes  are'c:- 
templated. 

He  said  the  title  of  publisher  on  ij 
World-Telegram  “is  being  dropped  ■ 
the  interest  of  clarity.”  As  it  wii 
used  on  the  World-Telegram, 
added,  it  connoted  only  business,  l 
vertising  and  circulation  dcpartrce: 
leadership. 

“At  no  time  while  both  Mr.  Ay'.esljOBlLn 
worth  and  Mr.  Huber  (Ray  A.  Hubs;  fonner 
Mr.  Aylesworth’s  predecessor  who  r  ioover  th 
turned  to  the  general  managemat  (  o  jU  edit 
the  Scripps-Howard  papers  in  192  jp  UP  a 
held  the  title  of  publisher  did  th?  je’nation 
have  any  relationship  with  the  paper  £y  behir 
editorial  department.  As  our  as  ^  for  1 
noimcement  said,  Mr.  Nacneish  v:  fwar-toi 
administer  the  business,  advenii:,  gore  tl 
and  circulation  departments  only.”  | 

Returns  to  Low  Field  heFinnisI 
“Upon  his  retirement  from  the  b'oa  ^ 
ness  and  advertising  leadership  of  tii  i®f  i“  « 
World-Telegram,”  read  an  a.’mou.-.a 
ment  in  that  paper  Dec.  19,  “K  on  I 
Aylesworth  returns  to  his  first  proles  DtHbt' 
sion,  the  law,  but  to  a  type  of  special  'He 
ized  legal  activity  which  did  not  e)u  ^erefore 
when  he  was  first  admitted  to  lej  pi>KU. 
practice  in  Colorado  in  1907.”  of 

The  announcement  explained  th  ;j;2jisen 


Mr.  Aylesworth  would  make  a  sp4xdud  o 
The  resignation  of  Merlin  H.  Ayles-  cialty  of  serving  as  counsel  and  id^nmittee 


will  continue  to  present  to  its  readers 
complete  news  reports  of  the  United 
Press,  International  News  Service,  to¬ 
gether  with  Acme  Telephoto,”  the  an¬ 
nouncement  said. 

It  was  added  that  a  majority  of  its 
present  features,  comic  strips  and 
columnists  will  be  retained.  Approxi¬ 
mately  150  News  employes  were 
thrown  out  of  work  by  the  closing. 
Under  an  agreement.  News  employes 
are  to  receive  two  weeks’  severance 


the  signature  of  Mr.  Milton  asking 
jobs  for  its  149  employes.  It  listed 
them,  their  addresses  and  the  depart¬ 
ments  in  which  they  worked  on  the 
paper, 

Alfred  D.  Mynders,  News  associate 
editor,  wrote  the  daily’s  last  editorial, 
“The  Sadness  of  Farewell,”  reviewing 
the  history  of  public  service  of  the 
News  from  its  first  issue  on  July  2, 
1888. 


worth  as  publisher  of  the  New  York 
World-Telegram,  a  post  he  has  held 


pay. 


Legal  advertising  as  required  by 
state  law  as  part  of  the  foreclosure 
process  started  in  the  Chattanooga 
Times  on  Dec.  16.  This  must  run  for 
four  weeks  before  the  foreclosure 
sale  can  be  held  and  the  properties 
covered  by  the  deed  of  trust  delivered 
to  the  Free  Press  or  any  other  pur¬ 
chaser.  The  AP  membership  is 
covered  by  the  deed  of  trust  and  will 


HOST  TO  NEWSMEN 


Walter  M.  Harrison,  managing  edi¬ 
tor,  Oklahoma  City  Daily  Oklahoman 
and  Times,  and  Braniff  Airlines,  Inc., 


N.  S.  Macneish  M.  H.  Aylesworth 


viser  to  corporations,  business  aJCjjt  is  si 
professional  clients  in  problems  gis*  Qd  invob 
ing  out  of  New  Deal  legislation  affed  |  th( 
ing  corporate  action,  taxatiwi,  labo  tj, 
wages  and  hours  and  public  relafe; 

The  retiring  publisher  began  h  iatthey 
career  as  an  attorney  in  Colorado  as  wiing 
subsequently  was  the  first  preside 
of  the  National  Broadcasting  Con  thei 
pany,  a  post  he  held  from  1926  ^ 

1936,  and  president  and  chairman  :  ^ 

the  board  of  the  Radio-Keiti 
Orpheum  Corporation.  lith  mia 

In  1937  he  joined  the  general  man  He  for 
agement  of  the  Scripps-Howard  nef 
papers,  and  in  March  31,  1938,  he  h  ^ 
came  publisher  of  the  World-TeJ 
gram.  1  quick 

He  received  an  LL.B.  degree 


were  hosts  Dec.  14  at  a  series  of  March  31,  193|8,  was  announced  the  Denver  University  Law  School  fccjjyjng 

entertaimnents  for  a  group  of  Texas  Scripjos-Howard  eve-  1907,  Four  years  later,  at  wh  Reli 

newspaper  men  who  the  following  dmly.  His  resignation  is  to  be-  24,  he  was  appointed  County  Atto* '  ie  job  y 

day  were  guests  on  a  new  21-passen-  *^®**'®  effective  on  Dec.  31.  of  Larimer  County,  Colorado.  In  j 

ger  airliner  on  a  flight  from  Oklahoma  move,  which  Mr.  Aylesworth  he  was  appointed  chairman  dajj 

be  disposed  of  in  the  same  manner  City  to  Dallas.  Members  <rf  the  party  been  considering  for  some  time,  of  Colorado  Utilities  Co... 
as  the  building  and  other  physical  coincided  with  his  admission  to  the  sion.  .  lorth  in 

properties.  Graydon  Heartsili,  Dallas  Times  Hcraid;  ^ew  York  Bar  the  same  day  in  a  Resigning  this  post  in  1918,  he 

McDoaold  Asiomot  Bond  Issno  Harold  Banks,  Fort  iVorth  Star-Telegram;  brief  ceremony  in  the  court  of  Justice  came  vice-president  of  the  “juves  ha( 
The  outstanding  bonds  allegedly  in  Worth  Press;  Rudolph  Francis  Martin,  Presiding  Justice  of  Power  &  Light  Co.,  and  a  year  ^ 

default  total  $325,000  and  preferred  Apellate  Division,  Fir^  Depart-  he 

kins,  Brownsville  Herald;  Cliff  Potter,  5an  Supreme  Court.  the  National  Electric  ^ 

Antonio  Light;  Oscar  Owens,  San  Antonio  Mocnoish  Named  Successor  organization  «  il  ,,  .'pi  Bo  of 

Roy  W.  Howarf,  president  and  edi- 
Houston  Post;  William  Vaneil,  Houston  Press;  of  the  World-Telegram,  announced 
Silas  Ragsdale,  Galveston  News-Tribune,  and  _  _  _ 

Norris  Davis,  Corpus  Christi  Caller-Times.  ness  manager  of  the  World-Telegram,  w1ti^^cr^und^°a”greater 'pi»» 

Rockefeller  Center. 


stock  is  $150,000  (E  &  P  Dec.  16  p 
10).  The  bond  issue  was  assum^ 
by  Roy  McDonald,  president  of  the 
Free  Press.  A  three-year  moratorium 
moving  maturity  date  up  to  June  1 


News;  John  Huntress,  San  Antonio  Express; 

Dennis  Sheigr,  Houston  Chronicle;  Hal  Young,  .  ‘  trie  manufacturing  compames.  . 

■  ■  ouston  Press;  of  the  World-Telegram,  announced  Avlesworth  was  active  m  ’ 

-  -  '  _  ,  j  - -  — ...w.-TribK«e,  and  Dec.  19  that  Noel  S.  Macneish,  busi-  j  i'  ^  #  n-riin  Pitv  New 

1943,  from  June  1,  1940,  was  granted  Norris  Davis,  Corpus  Christi  Calier-Times.  ness  manager  of  the  World-Telegram.  -rlSX 

and  a  reduction  m  interest  rate  from 
5%  to  4'4%  was  allowed. 


Common  stock  was  wiped  out  and 
Mr.  Milton  lost  all  stock  interest  in 
the  News  without  receiving  any  re- 
lum.  Preferred  stock  holders  re¬ 
ceived  a  promise  of  subsequent  re¬ 
demption  of  stock  at  par  value.  Mr. 
Milton  flatly  rejected  an  offer  of  $15,- 
OCO  cash  from  an  interest  representing 
the  Free  Press  if  he  would  withdraw 
from  the  News  and  agree  not  to  be- 
ceme  connected  with  any  publishing 
v'cnture  in  Chattanooga  in  the  next 
five  years,  it  was  reported. 

When  it  became  evident  recently 
that  the  News  was  in  financial  dif¬ 
ficulties  the  employes  took  voluntary 
pay  cuts  amounting  to  $750  a  week 
and  raised  $15,000  to  repay  the  de¬ 
fault  on  the  payment  of  the  bonded 
debt.  This  move  came  too  late  to 
prevent  the  action  of  the  bondholders. 
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came  Kocxeiener  vciw..  ^ 

moved  back  to  Rockefeller  ^ 

where  his  offices  will  be  located. 

NEW  “SPECIAL"  FO^  Harry 

P.  Joseph  Bogner  and  Jolm  P- ^  of 
tin  announce  the  organization  “  pboned 
firm  of  Bogner  &  Martin,  P®*"'  **®tions 
representatives,  to  start  business  Jiapport, 


Jan.  l,  1940.  For  the  past  three 


Mr.  Bogner  has  been  s^^nager 
New  York  office  of  Mitchell 


New  York  office  .•* — 
dell,  Inc.  Prior  to  that  ^  C, 

associated  for  17  years  wi*  ^ei 
King  and  Prudden,  Inc.  Mr.  did 

has  been  associated  with  ^ 

York  office  of  Mitchell  & 
the  past  year  and  prior  f e 
national  representative  of 
City  (N.  J.)  Hudson  Dispo^^y,  ^he 
firm  wHl  maintain  offices  m  Ne«  “Iliad  to 


and  Chicago. 


OR 


He  bff*-’  Hck 


R4, 


ir*  hi) 
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loover  Praises  Press  for  Aid 
n  Mobilizing  Finnish  Relief 

Publishers  Helped  Him  to  Organize  Appeal  for 
Funds  Overnight . . .  1,200  Dailies  Now  Serving 
As  Clearing  Houses  for  Contributions 


without  the  newspapers.  Since  the 
newspapers  can’t  go  out  and  organize 
all  these  committees  now  being  formed 
or  already  formed,  we  have  appointed 
key  men  in  each  state  to  direct  opera¬ 
tions  and  appoint  the  groups  in  charge 
of  the  local  appeals.  They  sit  down 
with  the  editors  and  take  care  of  de¬ 
tails  other  than  the  actual  collection 
of  funds,  for  which  the  newspapers 
are  serving  as  clearing  houses.” 

One  of  the  largest  newspaper  funds 
subscribed  to  date  is  that  of  the  Los 
Angeles  Times,  totaling  $22,000,  Mr. 
Hoover  said. 


tOBILIZED  OVERNIGHT  by  Another  West  Coast  publisher  who 
(onner  President  Herbert  Clark  assisted  in  the  organization  work,  Mr. 
jover  through  an  appeal  sent  out  Hoover  said,  was  Justus  F.  Craemer, 
ill  editors  and  publishers  by  the  general  manager  of  the  Orange  (Cal.) 

News,  who  “sort  of  represented  the 


UP  and  INS,  tiie  newspapers  of 
nation  this  week  were  almost  sol- 
behind  the  task  of  organizing 
for  the  non-combatant  civilians 
war-tom  Finland. 

More  than  1200  newspapers  have 
idled  appeals  for  contributions  to 
Rnnish  Relief  Fund,  Inc.,  of  which 
Hoover  is  chairman.  This  was 
response  to  the  former  Presi- 
Jint's  message  to  newspaper  execu¬ 
tes  on  Dec.  7,  which  stated  in  part: 
Diilitt'  Response  "Extraordinary" 
^  occasion  is  imusual,  I  am 
^Sierdore  laying  before  the  editors 
piAlishers  of  the  country  a  sug- 
'estion  of  unusual  action  and  excep- 
^nal  service  on  their  part.  The  risual 
>VKiiiod  of  such  hmds  is  to  set  up 
•wjMnittees  in  each  town  and  city 


coimtry  editors.” 

Mr.  Craemer  is  a  former  president 
of  the  National  Editorial  Association, 
and  the  California  Newspaper  Pub¬ 
lishers  Association.  Paul  Smith  has 
been  an  adviser,  confidante  and  com¬ 
panion  of  Mr.  Hoover  for  years,  and 
recently  accompanied  the  former 
President  on  a  trip  to  Europe. 

The  Los  Angeles  press  association 
managers — Walter  B.  Clausen,  AP; 
Ronal  W,  Wagoner,  U.P.,  and  Ralph  B. 
Jordan,  INS — ^were  then  called  in, 
Mr.  Hoover  said.  They  were  asked  to 
learn  what  their  respective  New  York 
chiefs  thought  of  the  plan  to  send  the 
appeal  to  editors  and  publishers  over 
their  wires  as  a  service  message,  not 
for  publication.  As  a  matter  of  news, 
the  ex-President’s  national  appeal  for 


“fTijt  isdow  and  unce^in  of  result,  ^  ^ 

d  involves  large  overhead  expenses.  ^„ied,  with  a  Dec.  8  re¬ 

lease  date,  when  the  service  letter  was 
sent  out  to  newspapers. 

Formal  Appeal  to  Public 
In  his  formal  appeal  to  the  public 
Mr.  Hoover  said  that  “owing  to  the 
urgency  of  the  matter,  I  have  asked 
an  imusual  service  of  the  newspapers,” 
explaining  that  by  their  aid  “we  can 
move  quickly  and  avoid  any  conse¬ 
quential  overhead  expenses.”  He  ex¬ 
pressed  the  wish  that  “the  people  in 
each  locality  will  co-operate  with  and 


un,  therefore,  asking  you  and  all 
daily  newspapers  insofar  as  the 
”Jiilishers  and  editors  feel  they  can, 
they  should  take  over  the  job  of 
fading  the  appeal,  offering  to  receive 
Ttai  contributions  and  to  acknowl¬ 
edge  them  in  their  columns  and  to 
iCTird  them  to  a  central  office.  We 
'-lid.  with  press  cooperation  make 
A  dollar  reach  the  Finnish  people 
A  microscopic  overhead.” 

The  former  President,  in  an  exclu- 
e  interview  granted  this  week,  told 


^^iToa  L  Publisher  that  the  press  had  aid  their  paper.” 

fe^nded  in  extraordinary  fashion.” 

^  Quick  survey  made  this  week,  he 
i^id.  showed  that  1200  dailies  are 
Receiving  contributions  for  the  Fin- 
yah  Relief  Fund.  “They  have  done 
job  wonderfully,”  he  commented. 

Mr.  Hoover,  relaxing  in  an  arm- 
|™r  in  his  suite  at  the  Waldorf-As- 
fu.  dinked  a  dozen  coins  back  and 
nh  in  his  hand  as  he  related  how 
'■'fral  prominent  newspaper  execu- 
had  assisted  him  in  organizing 
F“*  press  for  “unusual  action  and  ex- 
‘P’Knal  service.” 

1  called  up  some  of  the  leading 
«n  of  the  newspaper  world  from 
L^.  ^*Tes  two  weeks  ago  and  dis- 
with  them  whether  it  was 
to  put  the  idea  of  nation- 
newspaper  support  into  effect,” 

Hoover  related.  “Most  of  this 
I  did  froni  the  offices  of  the 
Angeles  Times.” 

^■Wishers  Aided  Organization 

Chandler,  president  and  pub- 
the  Los  Angeles  Times,  tele- 
niany  of  his  friends  in  various 
^--ons  of  the  country  to  enlist  their 
former  President  con- 
‘Koy  }ff  Howard  took  a  great 
tdTv-  ^  discussed  the  matter 
aul  r  called  up  others. 

C-  Smith,  editor  and  general 
Francisco  Chron- 
■  ^0  same.  They  found  that 

large  were  glad  to 
Ifiir*  launched  the  appeal.” 

^ndolph  Hearst  was  ap- 
l^dK  •  a  mutual  friend 

1 .  “^mediately  said  he  would  be 
^'•PPort  Mr.  Hoover’s  appeal. 


Arthur  Hays  Sulzberger,  president 
and  publisher.  New  York  Times,  is 
one  of  the  75  national  leaders  who  ac¬ 
cepted  membership  on  the  national 
committee  for  Finnish  relief.  Dean 
Carl  W.  Ackerman,  of  the  Graduate 
School  of  Journalism,  Columbia  Uni¬ 
versity,  also  is  serving  with  this  group. 

Results  of  the  newspaper  mobiliza¬ 
tion  were  almost  instantaneous.  Con¬ 
tributions  began  to  flow  into  news¬ 
paper  offices  when  the  dailies  threw 
their  support  to  the  relief  drive.  On 
Dec.  20,  less  than  two  weeks  after  the 


mobilization  of  the  press  began,  Mr. 
Hoover  announced  that  he  had  cabled 
$100,000  to  Prime  Minister  Risto  Ryti 
of  Finland  for  the  purchase  of  bedding 
and  children’s  clothes  and  food,  and 
to  help  evacuate  500,000  noncombat¬ 
ants  from  the  path  of  the  Russian  in¬ 
vaders  in  the  eastern  theatre  of  op¬ 
erations,  to  Western  Finland. 

Within  one  week  after  Mr.  Hoover’s 
appeal  was  published  more  than  a 
score  of  newspapers  had  forwarded  to 
the  fund’s  national  headquarters,  420 
Lexington  Avenue,  New  York,  first 
returns  in  amounts  ranging  up  to 
$1,500.  Because  organization  work  is 
being  rushed  to  completion,  no  cal¬ 
culation  of  the  total  collected  at  this 
writing  is  available.  Mr.  Hoover,  his 
national  staff  and  the  New  York  City 
Chapter  of  the  Finnish  Relief  Fund 
which  it  absorbed,  and  the  publicity 
firm.  Selvage  &  Smith,  have  been 
working  until  2  and  3  a.m.  each  night 
with  details  of  the  gigantic  fund  gath¬ 
ering  job. 

Knows  Powor  of  Press  to  Help 

Mr.  Hoover  told  Editor  &  Publisher 
that  he  had  assembled  his  former  col¬ 
leagues  in  the  Belgian  relief  drive 
and  other  volunteers  to  organize  the 
aid  to  the  Finns.  “To  be  sure  that 
nobody  could  complain  I  got  certain 
organizations  to  pay  the  small  costs  of 
administration,  so  that  every  dollar 
that  goes  to  a  newspaper  is  100  cents 
for  a  Finn,  with  no  deductions,”  Mr. 
Hoover  explained.  He  pointed  out 
that  one  of  the  organizations  set  up 
for  the  relief  of  Spanish  War  sufferers 
spent  80%  for  administrative  ex¬ 
penses. 

Asked  how  the  idea  of  enlisting  the 
press  in  this  drive  was  conceived,  Mr. 
Hoover  said  that  it  came  “as  those 
ideas  do  come,  by  hard  thinking.” 

“I  knew  the  power  of  the  American 
newspaper  to  help  any  cause,”  he  said. 
“I’ve  been  through  that  before  and  I 
knew  the  disposition  of  the  American 
press  to  be  helpful.  This  has  been 
proved  beyond  my  fondest  expecta¬ 
tions. 

"This  appeal  wouldn’t  be  possible 


First  Newspaper  Reports 

Contributions  sent  in  by  newspapers 
as  of  Saturday,  Dec.  16,  a  week  after 
the  appeal  was  made,  were  as  follows, 
according  to  relief  headquarters: 

Rochester  (N.  Y.)  Bulletin,  $163;  San  An¬ 
tonio  Express,  $501.50;  Virginia  (Minn.) 
Daily  Enterprise,  $1,542.01;  San  Angelo 
(Texas)  Standard  Times,  $188;  Lockport 
(R.  I.)  Union  Sunday  Journal,  $32;  Rock¬ 
ville  Center  (L.  I.)  Nassau  Daily  Review  Star, 
$146;  Mansfield  (O.)  News  Journal,  $60.85; 
New  York  Times,  $227;  Midland  (Mich.) 
Daily  News,  $25;  Junction  City  (Kan.)  Daily 
Union,  $25;  IVhile  Plains  (N.  Y.)  Daily  Re¬ 
porter,  $37;  Coffeeville  (Kan.)  Journal,  $78.75; 
Reading  (Pa.)  Times,  $112;  San  Francisco 
News,  $184.20;  Burlingame  (Cal.)  Advance, 
$13.50;  IVatertozvH  (N.  Y.)  Daily  Times, 
$263.50;  Kewance  (HI.)  Star  Courier,  $66; 
Vancouver  (Wash.)  Columbian,  $93.50;  El 
Paso  Herald-Post,  $46;  Houston  (Texas) 
Press,  $24;  Springheld  Newspapers,  Inc., 
(Springfield,  Mo.),  $33.30;  Oklahoma  City 
Daily  Oklahoman  S-  Times,  $551;  New  York 
World-Telegram,  $1,518.25;  Sayre  (Pa.)  Eve¬ 
ning  Times,  $66;  Red  IVing  (Minn.)  Daily 
Republican,  $30;  Saiina  (Kan.)  Journal,  $36. 

Some  newspapers  have  organized 
benefits  to  raise  relief  funds.  In  New 
York,  the  Daily  Mirror  is  sponsoring 
a  musical  show  on  Dec.  23,  proceeds 
of  which  will  go  to  the  fund. 

Mr.  Hoover,  speaking  Wednesday 
night  before  15,000  persons  in  Madison 
Square  Garden  at  a  rally  which  added 
approximately  $50,000  to  the  relief 
fund,  declared  that  in  “a  long  experi¬ 
ence  I  have  never  seen  such  a  re¬ 
sponse  of  goodwill”  as  in  the  organ¬ 
ization  of  the  appeal.  “The  press  of 
the  United  States  took  the  major 
burden  of  opening  this  fund  in  their 
columns  and  there  have  flowed  into 
them  literally  hundreds  of  thousands 
of  subscripions.  And  there  is  among 
them  a  wealth  of  small  subscriptions 
which  evidence  the  sympathy  of  the 
United  States.” 


BRAZnJAN  PRESS  GATHERING 

Members  of  tbs  Brazilian  Press  Association  met  recently  with  government  officials  in 
the  "Salao  do  Honra"  of  the  Associacao  Brasileria  de  Imprensa,  Rio  de  Janeiro,  for 
the  formal  dedication  of  an  autographed  portrait  of  President  Franklin  D.  Roosevelt. 
Present  at  the  ceremonies  wore,  left  to  right;  General  Alan  Kimberley,  chief  of  the 
United  States  Military  Mission;  Hon.  Oswaldo  Aranha,  foreign  minister;  Dr.  Herbert 
Moses,  president  of  the  Brazilian  Press  Association;  Hon.  Jefferson  Caffery,  U.  S.  Am¬ 
bassador  to  Brazil;  Ambassador  Mello  Fr.anco:  H.  L  Frost,  president  of  the  American 
Chamber  of  Commerce;  and  Armando  d'Almeida  and  Belisario  do  Souza,  members  of 
the  Brazilian  Press  Association. 


Eagle  Buildings 
Sold  at  Auction 

The  real  estate  holdings  of  the 
Brooklyn  (N.  Y.)  Daily  Eagle  were 
sold  Dec.  19  at  public  auction  to  the 
Union  Central  Life  Insurance  Com¬ 
pany  of  Cincinnati  in  a  foreclosure 
action  instituted  by  the  same  com¬ 
pany.  The  insurance  company  was 
the  only  bidder,  with  a  figure  of 
$900,000.  It  holds  the  first  mortgage 
on  the  buildings. 

The  foreclosure  action  was  insti¬ 
tuted  against  the  Brooklyn  Daily 
Eagle  Properties  Corporation  and 
others  to  satisfy  a  judgment  of  $1,065, 
207  and  other  liens  amoimting  to  $90,- 
065.  “We  have  every  reason  to  believe 
that  the  Brooklyn  Daily  Eagle  will 
continue  to  be  the  great  publication 
which  it  has  been  for  many  years,” 
said  Clifford  Wright,  chairman  of  the 
investment  committee  of  the  insur¬ 
ance  company,  after  the  sale. 

’The  Eagle  is  now  passing  through 
reorganization  proceedings  in  the 
Federal  courts.  It  is  reported  that 
Frank  D.  Schroth,  Eagle  publisher, 
and  Isaac  W.  Kilam,  president  of  the 
Royal  Securities  Corporation,  Mon¬ 
treal,  who  represents  the  Mersey  Pa¬ 
per  Company,  an  Eagle  creditor,  will 
offer  next  week  to  purchase  the 
equity  of  the  Eagle  for  a  syndicate 
for  a  sum  approximating  $200,000. 


I 


EDITOR  &  PUBLI  SHeI 


Paschall  Named  Editor 
Of  Atlanta  Journal 

James  M.  Cox  Suspends  Georgian  After 
Purchase  from  Hearst  .  .  .  Stodghill's 
Plans  Indefinite 


ATLANTA,  GA.,  Dec.  18— One  day 
after  he  had  acquired  title  to  and 
suspended  publication  of  the  Hearst 
Atlanta  Georgian  and  Sunday  Amer¬ 
ican,  former  Governor  James  M.  Cox, 
of  Ohio,  today  announced  the  selection 
of  John  Paschall,  former  associate  edi¬ 
tor,  as  editor  of  the  Atlanta  Journal, 
which  he  purchased  a  week  ago. 

Discontinuation  of  the  Georgian 
was  announced  in  a  page  one  box  in 
the  late  editions  Saturday,  Dec.  16, 
and  a  similar  announcement  was  run 
in  Sunday’s  American. 

Dismissal  Bonus 

Employes  received  the  following 
notice: 

“The  Atlanta  Georgian  is  publishing 
its  last  edition  today,  and  the  Atlanta 
Sunday  American  will  publish  to¬ 
morrow  for  the  last  time,  the  property 
having  been  sold. 

“This  announcement  is  made  with 
extreme  regret  and  with  full  appreci¬ 
ation  of  what  it  means  to  our  em¬ 
ployes. 

“If  you  will  call  at  the  paymaster’s 
office  after  2  p.m.  on  Tuesday,  Dec.  19, 
you  will  receive  your  current  week’s 
salary,  plus  a  dismissal  bonus,  which 
will  be  calculated  on  length  of  con¬ 
tinuous  and  uninterrupted  service  in 
the  Hearst  organization. 

“We  wish  to  express  our  apprecia¬ 
tion  for  your  loyalty  and  past  serv¬ 
ices.’’ 

It  was  reported,  but  without  official 
confirmation,  that  dismissal  bonuses 
would  be  paid  on  a  ratio  of  one  week’s 
pay  for  each  year  of  service  up  to  10 
years. 

So  far  as  could  be  learned,  none  of 
the  news  department  staff  of  the 
Georgian-American  was  absorbed  by 
the  Journal,  though  it  was  learned  a 
few  mechanical  workers  and  others 
were  taken  over. 

Union  Meeting  Planned 
A  meeting  of  union  workers  is  to  be 
held  Sunday,  Dec.  24,  to  seek  a  satis¬ 
factory  settlement  of  differences  grow¬ 
ing  out  of  the  transfer  of  ownership, 
involving  union  contracts. 

Publisher  Cox’s  announcement  to¬ 
day  said  John  A.  Brice,  formerly  vice- 
president  and  general  manager  of  the 
Journal,  would  become  president  of 
the  organization. 

The  board  of  directors  will  include 
Paschall,  Brice  and  the  following: 

James  M.  Cox,  chairman;  James  M. 
Cox.  Jr.,  vice-chairman;  George  C. 
Biggers  (former  business  manager), 
executive  vice-president  and  general 
manager;  Dan  J.  Mahoney,  son-in-law 
of  Publisher  Cox  and  general  manager 
of  the  Miami  (Fla.)  News,  vice-pres¬ 
ident,  and  Horace  Powell,  circulation 
director. 

William  Cole  Jones  will  continue  as 
an  associate  editor,  and  Headley  Wil- 
ccx,  former  assistant  secretary  of  the 
'  Georgian-American,  becomes  secre¬ 
tary-treasurer  of  the  Atlanta  Journal 
Company,  succeeding  the  late  J.  L. 
•  Williford. 

James  R.  Brumby,  advertising  man¬ 
ager,  will  become  advertising  director. 

J.  S.  Pop>e,  former  assistant  man¬ 
aging  editor,  will  be  managing  editor, 
and  Wright  Bryan  will  continue  as 
city  editor. 

Mj  other  changes  are  contemplated 
in  t  ’.c  Journal  staff  at  present,  it  is 
■  understood. 


Publisher  Howard  Stodghill  of  tht 
Georgian  made  no  statement  on  his 
plans. 

No  immediate  provision  had  been 
made  for  any  Georgian  key  man  ex¬ 
cept  Wilcox.  TTiese  included  W.  S. 
Kirkpatrick,  managing  editor;  Melvin 
F.  Schwarz,  advertising  director; 
Charles  Coleman,  circulation  manager; 
Louis  J.  Frankel,  classified  manager; 
Ed  Danforth,  sports  editor,  and  Sam 
M.  F.  Loucchese,  Sunday  editor. 
None  of  these  it  was  reported,  had 
any  immediate  plans. 

L.  E.  McCracken,  stereotyping  fore¬ 
man,  and  A.  E.  Van  Norden,  press 
foreman,  went  to  the  Journal  to  fill 
openings  caused  by  recent  retire¬ 
ments. 

Bill  Kelly  and  Guy  Hamilton,  of  the 
copy  desk,  and  Tom  Ham,  picture  edi¬ 
tor,  found  temporary  employment  on 
the  Constitution.  No  others  were  re¬ 
ported. 

Editor  Paschall  joined  the  Journal 
staff  in  1901,  working  without  pay  for 
experience  and  awaiting  a  permanent 
opening,  which  soon  developed.  He 
worked  all  the  reportorial  assign¬ 
ments,  served  as  city  editor,  and  was 
promoted  to  managing  editor  in  1917. 
He  became  associate  editor  after  the 
death  of  Major  John  S.  Cohen,  editor, 
in  1935. 

A  number  of  the  Georgian-Amer¬ 
ican  features  appeared  in  the  Journal 
today,  including  Walter  Winchell, 
B.  C.  Forbes  and  other  writers,  and 
several  comics. 

Acquired  by  Hearst  in  1912 

The  Georgian,  an  afternoon  daily, 
was  founded  April  25,  1906,  and  in 
Feb.  2,  1907,  purchased  the  Atlanta 
News,  organized  in  1902  by  a  group  of 
business  men  headed  by  John  Temple 
Graves,  noted  southern  editor.  It  was 
acquired  by  William  Randolph  Hearst 
Feb.  5,  1912,  and  the  first  issue  of  the 
American,  its  Sunday  issue,  ran  124 
pages. 

Assessed  valuation  of  the  land  and 
four-story  building  owned  by  the 
Georgian  was  $186,000.  The  paper 
also  owned  a  lot  in  Greenville  county. 


South  Carolina,  known  as  Traxler 
Park,  which  has  an  assessed  valuation 
of  $50,000. 

The  warranty  deed  filed  for  record 
in  the  office  of  Fulton  county  superior 
court  today  did  not  reveal  the  pur¬ 
chase  price,  but  set  out  that  $100  and 
other  valuable  considerations  were 
given  in  i>ayment.  Federal  revenue 
stamps  on  the  deed,  however,  showed 
the  consideration  to  be  about  $180,000. 

The  instrument  sets  out  that  the 
sale  covers  land,  building,  machinery 
and  other  equipment  in  fee  simple, 
subject  to  a  loan  deed  originally  exe¬ 
cuted  by  the  Georgian  Company  to 
the  Metropolitan  Life  Insurance  Com¬ 
pany.  This  loan  deed,  dated  Nov.  25, 
1924,  shows  it  has  been  reduced  from 
$175,000  to  $80,000. 

The  bill  of  sale  listed  only  $100  and 
other  considerations,  giving  to  the 
purchaser  all  rights  to  the  Georgian 
circulation  lists,  good  will,  name  of 
the  two  papers,  furniture,  office  fix¬ 
tures,  and  automotive  equipment. 

T.  J.  White,  vice-president  of  Hearst 
Consolidated,  signed  both  instruments. 

It  was  learned  the  Cox  interests  are 
offering  for  sale  the  407c  interest  in 
the  Hearst  station,  WAGA,  which  they 
acquired  as  part  of  the  purchase  of 
the  Georgian-American. 


’ul 


Churchill  Scoops 
Newsmen  in  London 

While  London’s  censors  valia- 
blocked  cables  to  foreign  correspoi3 
ents  early  this  week  on  the  arrival  j 
Canadian  troops  in  England  Wirv . 
Churchill,  First  Lord  of  the  Adnii- 
ty,  was  telling  the  whole  world ; 
it  in  a  broadcast  speech. 

According  to  Raymond  Daniel! 
the  New  York  Times,  correspond 
were  told  in  London  of  a  big  s: 
that  might  break  if  they  cared  to  tu 
a  blind  two-day  trip.  Later  they 
informed  the  Canadian  troops  were  l 
arrive  at  some  port  but  part  of  -.ijUSHl 
agreement  between  the  govem.n.rT 


and  the  newsmen  was  that  notkl-jal  sel 


Sinnott  Heads 
Coast  SDX 


Phil  Sinnott,  Pacific  Coast  manager 
for  NEA  Service,  was  elected  presi¬ 
dent  of  the  Northern  California  Alum¬ 
ni  chapter  of  Sigma  Delta  Chi  at  a 
meeting  held  recently  in  the  San  Fran¬ 
cisco  I^ess  Club.  He  succeeds  H.  C. 
Heende  of  the  Pacific  Coast  edition. 
Wall  Street  Journal. 

Jack  Hodges,  of  Miller  Freeman 
Publications,  was  named  vice-presi¬ 
dent;  Pearce  Davies,  San  Jose  (Cal.) 
Mercury-Herald,  second  vice-presi¬ 
dent  and  Cliff  Weigle,  Stanford  Uni¬ 
versity  journalism  faculty,  treasurer. 
John  Rice  of  NEA  was  elected  secre¬ 
tary.  The  board  of  directors  was  re¬ 
elected. 

War  propaganda  was  surveyed  in 
the  reports  by  three  famous  corre¬ 
spondents.  Ben  Allen,  Associated 
Press  correspondent  in  London  during 
the  World  War,  and  Albion  Ross,  for¬ 
eign  editor  of  the  San  Francisco 
Chronicle  spoke.  Henry  Wood,  United 
Press  World  War  correspondent,  pre¬ 
sented  a  report  on  the  foreign  view  of 
propaganda  which  was  read  by  Miller 
Holland,  U.P.  coast  news  editor.  Mr. 
Wood  was  unable  to  attend  due  to 
illness. 


would  be  said  about  what  the 
spondents  were  to  witness  until 
War  Office  had  given  the  okay. 

After  viewing  arrival  of  the  trs 
the  writers  made  their  way  back 
London  expecting  to  be  able  to  r 
lease  their  stories  the  next  motnia 
They  arrived  in  London  in  tint 
hear  Winston  Churchill  telling 
world  of  the  event. 

The  censors  acting  on  orders 
not  pass  any  of  the  correspoi 
copy  even  though  Churchill  had 
ready  spread  the  story.  Paradox* 
the  censors  passed  copy  on  Chi 
speech  with  special  reference  to 
troops.  Finally  the  correspoi 
won  through  with  the  War  (Mice. 


OR 


Xew  Yo 


Drivers  Went  4  Years 
Without  an  Accident 


Thirty-five  drivers  of  the  Deinj 
Delivery  Company  who  carry  the 
Louis  Star-Times  to  news  deal^ 
throughout  the  city  were  honored 
a  dinner  Dec.  12  for  having  cod 
pleted  four  years  of  driving  witho^ 
causing  bodily  harm  to  a  single  pel 
son.  They  received  $295  in 
awards.  'The  drivers  were  cong:^ 
ulated  by  the  St.  Louis  Safety  Coie 
the  police  department  and  the  S- 
Times. 

Fred  Link  was  announced  as  ch. 
pion  driver  for  1939. 


.-fin; 
^  Cigi 

'i'-tol 

friiikey 


ere  als 
:up. 

A  pla( 


WHITE  HOUSE  RESTRAINS  NEWSMEN 

ASHINGTON,  D.  C.,  Dec.  14 — Censorship  was  invoked  at  the  White  House 
tonight  to  prevent  newspaper  reporters  from  describing  the  meeting  of 
diplomats  from  warring  countries  who  responded  to  invitations  to  the  annual 
diplomatic  reception.  For  the  first  time,  nc'wswriters  were  not  permitted  to 
mingle  with  the  guests  imtil  after  they  had  passed  the  reception  line  and 
had  sufficient  time  to  orient  themselves  in  what  must  have  been  tense  cir¬ 
cumstances.  The  reporters,  from  a  “gallery”  in  the  green  room,  observed 
the  embassy  staffs  as  they  passed  into  the  state  dining  room,  but  could  not 
witness  the  exchanges  between,  for  instance,  the  Russian  and  Finnish  Am¬ 
bassadors.  or  the  British  and  German  embassy  heads. 


USING  FULL  COLOR 

Full  color  illustrations  for  the  S 
day  Motorlog  feature  were  inau 
rated  in  the  Los  Angeles  Exan-- 
auto  section  Dec.  17.  with  a  e 
color  and  black  front  page.  In  -J* 
past  the  paper  has  used  one  color  ^ysponsi 
black,  and  two  colors  and  black  ^^meni 
this  feature  from  time  to  time, 
three-color  job  will  be  run  about 
a  month,  according  to  John  H. 


Stingle,  auto  editor.  A  unique 


is  that  while  Stingle,  who  shoots 
own  pictures,  makes  natural  ( 
shots  of  his  subjects,  these  are 
used  for  reproduction.  He  sli 
each  scene  twice,  once  in  Kodakch:  .^ 
and  once  in  black  and  white 


black  and  white  is  blown  up  to  the 


2  WASHINGTON  PAPERS  INCREASE  SUNDAY  PRICE 

WASHINGTON,  D.  C.,  Dec.  18 — Subscription  rates  for  the  Sunday  editions 
of  the  Evening  Star  and  the  Washington  Post  have  been  increased  from 
five  to  ten  cents,  due  to  “costs  of  production,”  managements  of  those  news- 


size  and  hand  colored  in  the  art 
partment,  using  the  Kodakchr. 
transparency  as  a  guide.  In  this  < 
any  mistakes  in  exposure,  "■ 
would  throw  the  transparency  out 
key,  can  be  corrected 


PLEA  DENIED 

Federal  Judge  James  H. 


papers  announced  this  week.  The  schedules  become  effective  New  Year’s  this  week  upheld  all  of  the  ic- 

O* —  ^1^-.  ...:ii  : _  _ i_? _ a!  ..  .  •  1  1  1  •  .1  fpli 


Day.  The  Star  also  will  increase  combination  evening  and  Sunday  delivery- 
rates  by  10  cents  per  month  on  final  editions.  The  Sunday  Herald-Times 
has  been  10  cents. 


STUDY  NO.  4  ON  DECATUR  HERALD  RELEASED 

STUDY  NO.  4  of  the  “Continuing  Study  of  Newspaper  Reading”  conducted 
by  the  Advertising  Research  Foundation  of  the  Association  of  National 
Advertisers  and  the  American  Association  of  Advertising  Agencies  for  the 
Bureau  of  Advertising.  ANPA,  was  released  last  week.  The  study  was  made 
on  the  Sept.  8  issue  of  the  Decatur  (Ill.)  Herald,  a  morning  newspaper. 


ments  returned  by  the  June  fe-- 
grand  jury  against  M.  L.  Aniie 
Philadelphia  publisher,  and  his  <•- 
dates  in  the  horse  race  **^P'^*, 
field.  Judge  Wilkerson  sustained 
tions  by  government  ^ttorney^ 
strike  the  pleas  in  abatement  m 
counsel  for  Annenberg  in  sevw 
the  10  indictments  pending 
publisher,  various  companies  and 
ployes. 
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Publishers  Service  Makes 
Awards  for  Newspaper  Ads 

Awards  Made  Since  1934,  But  First  Announced 


:3Ushers  service  company, 

Sew  York,  Dec.  22,  made  public  its 
-al  selections  of  the  best  newspa- 
?  advertisements  created  and  pub- 
t-.ed  during  the  year  of  1939. 

First  place  awards  in  five  classifi- 
iv.ns  were  made  to;  R.  H.  Macy  & 
-retail  store;  Consolidated  Edison 


-financial  and  public  utility;  Gen- 
Cigar  Company,  makers  of  White 
-tobacco  advertising;  Seagram 
■  key— liquor  advertising:  and 

"-automobile  advertising.  There 
also  honorable  mentions  in  each 
■up, 

A  plaque  of  honor  will  be  given  to 
n  person  or  persons  or  agency  most 
^4'  ?  “-''ihle  for  the  winning  adver- 
kJ!T~^^nt  in  each  classification. 

i  Publisher  learned  the 
r  #  prepared  by  them  and 

od  direct.  Other  ads  were  pre- 
^  d  and  placed  by  the  following 
Consolidated  Edison — Bat- 
Barton,  Durstine  &  Osborn;  White 
^  J  Walter  Thompson;  Seagram 
"arwick  &  Legler;  Nash — Geyer, 
^tiell  &  Newell. 

ntblishers  Service  represents  many 
™  the  country’s  leading  new.spapers 


the 


promotion  of  circulation,  adver- 


editorial  features  or  civic  ssr- 
programs,  the  1939  list  of  clients 
®  Washington  Star.  Los 
'WM  Times.  Buffalo  Courier-Ex- 
m  Call-Bulletin,  St. 

.  l^patcli  and  Pioneer-Press,  Dn- 
oerald,  Oakland  Tribune  and 
^on  Post. 

addition,  Publishers  Service  is 
to  various  advertising  agen- 
^  ftobably  the  most  spectacular 
:  ‘'iicrs  Service  success  was  its 
Tdtion  with  Lennpn  &  Mite'’”!! 
Ptsparing  and  exploiting  the  Old 
V  t^Sarotte  contest. 

-i  '''i  public  the  company's  an- 
Publishers  Service  is 
a  precedent. 

'■■esid**  s^id  Ralph  E.  Neusitz. 

Publishers  Service  or- 
t'tt  has  each  year  selected  what 


Publicly  This  Year  .  .  .  Five  Classifications  .  .  . 
Honorable  Mentions  Made 


it  considered  the  finest  advertisements 
created  during  the  year.  There  has 
been  a  steadily  growing  feeling  that 
we  should  recognize  our  selections 
publicly.  We  refrained  from  doing  so 
because  our  annual  selections  were 
more  in  the  nature  of  a  family  mat¬ 
ter, — an  internal  expression  of  exter¬ 
nal  impressions.  This  annual  custom 
has  been  stimulating  and  interesting 
to  our  organization.  Upon  the  per¬ 
suasion  of  many  of  our  clients  and 
customers,  we  have  decided  hence¬ 
forth  to  announce  publicly  our  yearly 
selections  and  thus  give  praise  pub¬ 
licly  where  praise  has  been  earned. 

Measured  Judgment 
“In  adopting  this  jxilicy,  we  want 
to  make  it  clear  that  our  findings  rep¬ 
resent  the  scientifically  measured 
judgment  of  men  and  women  who 
are  devoting  most  of  the  hours  of 
their  lives  and  their  intense  enthu¬ 
siasm  to  the  preparation  and  perfec¬ 


Winner  for  White  Owl  in  the  tobacco 
classification. 


tion  of  just  such  advertisements  as 
they  honor  by  their  selection. 

"We  have,  of  course,  eliminated  from 
consideration  any  advertisements  on 
the  part  of  any  clients  of  the  Pub¬ 
lishers  Service  organization,  and  any 
advertising  with  which  we  have  been 
either  directly  or  indirectly  connected. 

Nominations  Mode 
“Over  a  i>eriod  of  a  year,  as  many 
as  one  hundred  nominations  are  made 
in  each  of  our  five  classifications. 
These  are  pared  down  by  popular 
vote  until,  in  the  aggregate,  twenty- 
five  or  thirty  selections  will  remain  in 
each  classification  and  from  these  the 
five  winning  advertisements  will  be 
chosen,  again  by  majority  vote. 

“At  no  time  during  the  process  of 
nomination  or  vote,  is  the  identity  of 
the  agency,  copy-writers,  artists  or 
layout  staff  a  matter  of  interest.  The 
vote  is  taken  strictly  on  the  merit  of 
the  advertisement. 

“In  the  matter  of  presenting  the 
plaques,  we  shall  send  them  direct  to 
the  firms  paying  for  the  advertise¬ 
ments,  with  the  request  that  the  re¬ 
spective  awards  be  forwarded  to  the 
party  or  parties  responsible  for  the 
creation  of  what  our  organization  con¬ 


siders  the  finest  advertisement  of  its 
class  published  throughout  the  year.” 

The  first  award  in  the  retail  class 
is  made  to  R.  H.  Macy  &  Co.,  for  an 
appealing  and  dramatic  advertisement 
for  baby  accessories.  The  illustration 
is  a  striking  photograph  of  an  infant 
being  weighed  in  a  baby  scale.  A 
dynamic  and  exciting  diagonal  type 
set-up  lists  no  less  than  18  different 
baby  accessories  which  are  purchas¬ 
able  at  the  store  and  very  cleverly 
takes  advantage  of  the  headline 
“Weighed  in  the  Balance  and  Found 
Wanting.” 

Consolidated  Edison  won  first  award 
for  newspaper  advertisement  in  the 
financial  and  public  utility  group. 
The  advertisement  was  a  funny  scene 
at  the  World’s  Fair  drawn  in  the 
best  George  Price  manner.  The  cap¬ 
tion  is  “Relax  Ma’am  .  .  .  It's  Only 
a  Penny.” 

The  problem  of  the  General  Cigar 
Company,  Inc.,  of  launching  a  brand 
new  cigar  on  the  market  produced 
the  advertisement  that  won  first  place 
among  the  tobacco  ads  printed  in 
newspapers  during  1939.  Built  around 
a  testimonial  from  the  Cuban  Secre¬ 
tary  of  Agriculture,  it  put  over  in  a 
restrained,  yet  forceful  manner  the 
fact  that  the  new  5c  White  Owl  cigar 
contained  a  generous  portion  of  the 
famous  rich  and  flavorful  Havana 
tobacco. 

Among  all  the  liquor  advertisements 
that  appeared  in  newspapers  during 
1939  the  Fathers’  Day  Seagram  Whis- 


■iiMwi  I  .■»  .  - ^  -  . 


Na'>h  automobile's  first  prize  winner. 


key  advertisement  received  first 
;  ward.  The  copy  caption  was  "That’s 
My  Dad." 

It  was  voted  that  the  Nash  auto¬ 
mobile  campaign  produced  the  most 
interesting  and  effective  series  of 
automobile  advertisements  that  ap¬ 
peared  in  newspapers  during  1939. 
The  advertLsement  headed  “We’ve 
Added  a  New  Season  to  the  Year”  was 
accorded  first  place. 

Honorable  mentions  were  made  as 
follows: 

KET.MI.  .STORE  .\|)\  KR  I  ISI.NG 
.htdtn'd  for  Visual  li.rcrllrurt'.  Cousumcr  .-Ip- 
pi'al  ai'd  lustilutioual  l‘i,stiiir. 

First:  I.iiril  .'iiul  T.iyl<ii  .iil-.rrti'cmtnt  ot 


“TH.AT-S  MY  DAD” 


The  House  of  Seagr.\.m 

VMsMlas  Stcc  IXST 


Seagram  ad  that  won  in  liquor  field. 

'‘ihfr  tt)X  fiir>  captioncil  “(lentlcnicn  IMeasf.” 

ScCttiiil:  A'!vcrti>cnu*n!  of  the  John  U  ana- 
maker  store  teatuiini;  the  Wanainaker  I’nilet* 
lies  Shop. 

Thin!:  Hmadstreet'.s  adverti.senients  ot 

men’s  clothing,  capiioned  ‘‘The  Art  of  Illusion. 
A  Message  to  Women  .\l)out  Their  Husbands.” 

Knurth:  A\var*led  tfj  the  Hlooniingdale  >*tore 
ftir  its  dynamic  and  >triking  full -page  adver- 
ti'^ement  cap'.ioiied  “.\t  the  Gateway  to  the 
World  '  F..ir.  I.eMngton  at  59tli.” 

FIX.WriAI.  AM)  rrilLir  l■TIMT^ 

.Uidih'ti  for  Ib-vr.i/  fixcrUriii'C  aud  Ability  to 
Jl'iii  irni  Inspire  Public  Confidence 

Kir.'t:  A*’ vert  i>eme*it  of  Mutual  Saving- 
Hanks  of  Maiiliattan.  Bronx  and  Westchester. 
Caption:  “^«^u  l>et  I'm  going  to  college.” 

Second:  Adverti-enient  of  Hache  National 
Brokerage  Service.  Caption:  “<  )pj>ortunity  at 
your  d(M)r.  .  . 

Third:  Atlver;  i-einent  of  New  York  Tele* 
phtme  Caption:  ’*  I'he-e  ’plume  orders 

sure  keep  me  hu-y.” 

Fourth:  .\dvt  rti-ement  of  Fiduciary  Iru-t 
C’o.  Cajuion :  “Convoy.” 

TOBACCO  Al)\  KKTISING 
.hidfh'd  f'lr  Attention  I'alue  and  Sincerity  of 
Sales  Appeal 

First :  Cdie-terfield  ('igarette  .Advertisement. 
Caption:  “lliltii’g  the  Mark.” 

Second:  IVdl  Mall  Cigarette  .Xdvertisem'Mit. 
('iption:  “Announcing  the  new  PALL  MALL-.** 

Third:  Camel  Cigaret  Advertiseuun..  A  ap* 
tion:  “For  Smoking  Pleasure  at  its  Best.  .  .  .” 

Fourth:  Lucky  Strike  Cigarette  .\tlverti.se- 
ment.  Caplion:  “Sure  as  2t  2  4.” 

lAQCOR  ADVKKTISIN’t; 

.bulged  for  Attention  Value  and  Sincerity  of 
Sales  Appeal 

First:  Kuppert’s  Knickerbocker  Beer  ad¬ 
vertisement  captifiiied:  “Mrs.  New  Yorker 
( loes  to  a  Party.” 

Second:  The  Schaefer  Beer  a«lvertisement 


raptitmed 

“Ilftvv  to  Retire  at  9S  fin 

the 

shade).” 

Third: 

.\warded  to  National  Distillers 

f.»r 

Eagle  Wh 

iskey  ailvertisement  captioned: 

“If 

Yon  Sip  for  Ouality — and  Shoi>  for  Price 
Fourth:  .\\varded  to  Browne  \'intners  Co.. 
Inc.,  for  White  Horse  Whiskey  advertise¬ 
ment  cainionetl  “Knj(»y  the  Scotch  with  a 
.Stnry.” 

ACTO.NK  UHLK  Al )VEKT  1  SI  .\(  i 
.t vdoed  for  I  isual  Bxcellenee.  Consunu  r 
.  Ippeai  and  Institutional  Pre.^tige 
ilotioraliic  Mention  was  warded  to  the 
Buick  a«lvei  tisement  which  carried  llie  cap¬ 
tion  “lleres  Wliat  We  Were  Sluwiting  A:.' 


Consotidafed  Edison's  winner  in  financial 
and  public  utility  class. 


Enquirer  Publisher  Denies 
Labor  Stories  Were  Killed 

Phillips'  Statement  Before  House 
NLRB  Committee  Called  Misstatement 


Of  Truth  and  Fact 

WASHINGTON,  D.  C.,  Dec.  18— Testi¬ 
mony  that  American  Newspaper 
Guild  members  at  Cincinnati,  O., 
might  be  relied  upon  to  place  friend¬ 
ship  above  objectivity  in  treating 
labor  news  was  presented  before  a 
House  committee  today. 

As  investigation  of  the  National 
Labor  Relations  Board  entered  its 
second  week.  General  Coimsel  Ed¬ 
ward  M.  Toland  read  a  communica¬ 
tion  from  the  Board’s  regional  direc¬ 
tor  for  that  area,  boasting  that  “the 
chy  editor  (of  the  Cincinnati  En¬ 
quirer)  and  my  Guild  friends  will 
doubtless  be  able  to  take  care  of’ 
news  stories  unfavorable  to  the 
Board. 

Director's  Momorandmn 

Toland  first  presented  a  document 
bearing  the  signature  of  the  regional 
director,  Philip  G.  Phillips,  containing 
the  following: 

“The  American  Rolling  Mills  Com¬ 
pany  case  has  been  our  big  problem 
for  the  month.  The  company  is  going 
in  for  trying  it  in  the  newspapers  in 
a  big  way.  My  friends  at  the  Asso¬ 
ciated  Press  have  shown  me  hundreds 
<rf  words  the  company  releases  each 
night,  and  the  editors  of  the  news¬ 
papers  throughout  the  region  tell  us 
they  are  flooded  with  telegrams  of 
criticism  every  time  an  article  appears 
in  a  fashion  which  does  not  please 
the  steel  tycoons.  ITie  special  cor¬ 
respondents  covering  the  case  are 
treated  royally  by  the  company — in 
fact,  automobiles  are  placed  at  their 
disposal  and  the  amber  or  darker 
fluid  is  dispensed,  depending  on  their 
needs  or  wants.  In  such  a  situation  it 
is  not  hard  to  explain  why  the  press 
accounts  of  what  has  gone  on  in  this 
case  have  been  colored,  and  why  we 
are  so  handicapped  in  getting  our 
views  across.  One  is  inclined  to  give 
three  cheers  for  the  Newspaper  Guild 
for  at  least  putting  us  wise  to  what 
goes  on  behind  the  scenes.” 

That  memorandum,  dated  June, 
1938,  was  followed  by  one  under  date 
of  Jan.  17,  1939,  written  by  Phillips 
and  addressed  to  Nathan  Witt,  secre¬ 
tary  of  NLRB. 

Article  to  Be  Killed 

“The  Cincinnati  Enquirer  is  plan¬ 
ning  in  the  next  few  days  on  running 
the  story  about  the  length  of  time 
that  Armco  is  taking,”  it  began.  “They 
have  been  down  and  the  comjwny  has 
given  them  a  great  deal  of  dope.  Mr. 
Jacobs,  the  attorney  for  the  company 
is  also  attorney  for  the  Enquirer,  so 
I  have  no  doubt  as  to  the  source  of 
the  inspiration  for  the  articles.  My 
friends  on  the  desk  will  do  their  best 
to  kill  it  and  judging  from  my  past 
experience  with  the  papers  here  in 
that  connection,  I  don’t  think  any¬ 
thing  derogatory  will  come  out. 

“Hook  (Charles  R.  Hook)  may  be 
a  very  high-minded  eleemosynary 
individual  but  they  are  not  stopping 
at  anything  in  their  efforts  to  spill 
mud.  For  instance,  the  reporter  who 
was  assigned  the  smelly  job  tells  me 
the  company  attorneys  are  going  to 
assign  (and  try  to  get  published  in 
the  Enquirer)  as  the  reason  for  the 
delay,  the  fact  that  Gordon  and  Gross- 
man  (NLRB  attorneys)  can  make 
extra  money  personally  by  being 
away  in  Catlettsbimg.  The  article 
will  state,  and  it  is  true,  that  the  boys. 


when  they  went  down  there,  rented  a 
house  and  gove  up  their  apartments 
in  Cincinnati,  that  they  are  living 
down  there  with  their  wives  and  still 
drawing  the  $5  per  diem  for  being 
out  of  town.  I  talked  to  Herb  Glaser 
about  it  and  he  assures  me  that  the 
practice  is  perfectly  regular,  but  it  is 
just  another  damfool  thing  and  an¬ 
other  dirty  thing  that  we  have  to  con¬ 
tend  with.” 

City  Editor  a  Friond 

The  final  document,  from  Phillips 
to  Witt,  read  for  the  record,  follows: 

“I  saw  a  copy  of  the  proposed  article 
the  Cincinnati  Enquirer  is  going  to 
run  against  the  Board.  Part  of  it  was 
extremely  derogatory  to  the  Board, 
especially  speaking  about  the  incom¬ 
petency  of  our  attorneys  and  intimat¬ 
ing  that  they  might  like  to  use  their 
per  diems  to  make  more  money. 

“The  editor  got  worried  about  it  and 
sent  it  to  the  company  counsel  for 
examination  as  to  possible  libel.  The 
counsel  replied,  and  I  saw  the  mem¬ 
orandum,  that  it  was  not  libelous  but 
the  difficulty  was  that  he  felt  it  pre¬ 
sented  too  favorably  the  side  of  the 
Labor  Board  and  might  seriously  em¬ 
barrass  the  company. 

“The  city  editor,  who  is  a  swell  guy 
and  a  dear  friend  of  mine,  killed  the 
story. 

“The  interesting  thing  is  that  the 
counsel  for  the  newspaper,  Mr.  Carl 
Jacobs,  is  also  fighting  the  case  for 
Armco.  Really,  we  ought  to  send 
this  to  Seldes  to  publish  in  his  next 
edition  of  ‘Lords  of  the  Press.’  I  am 
also  informed  that  Mr.  Jacobs  is  now 
writing  his  own  articles  for  submission 
to  the  Enquirer  on  the  same  subject, 
which  will  be  published  simply  as  an 
ordinary  dispatch  by  a  ‘special  cor¬ 
respondent’  but  the  city  editor  and  my 
Guild  friends  will  doubtless  be  able 
to  take  care  of  it  without  too  much 
trouble.” 

Didn't  Claim  Credit 

Phillips,  who  was  on  the  witness 
stand  at  this  stage  of  the  proceedings, 
was  asked  by  Toland  whether  he  re¬ 
garded  his  action  tantamount  to  sup¬ 
pressing  news.  The  witness  replied 
that  he  merely  told  the  city  editor 
that  the  stories  offered  for  publication 
were  made  out  of  whole  cloth,  were 
vicious  and  full  of  lies.  He  assured 
the  committee  he  did  not  take  any 
credit  for  having  the  articles  “killed.” 

Replying  to  a  direct  inquiry,  the 
regional  director  said  he  is  acquainted 
with  many  newspapermen  who  are 
members  of  the  guild,  but  that  he 
doubted  there  is  a  single  guild  man  on 
the  staff  of  the  Cincinnati  Enquirer. 

Representative  Charles  A.  Halleck 
of  Indiana,  asked  Phillips  whether  he 
considered  himself  clothed  with  au¬ 
thority  to  interfere  with  the  publica¬ 
tion  of  news.  The  Board  employe 
said  he  was  not  laboring  under  such 
a  notion,  but  that  he  regarded  it 
proper  to  call  attention  to  published 
untruths. 

William  F.  Wiley,  publisher,  Cincin¬ 
nati  Enquirer,  on  Dec.  18  strongly  de¬ 
nied  statements  of  Philip  G.  Phillips, 
regional  representative  of  NLRB,  made 
before  the  House  committee  investi¬ 
gating  the  NLRB,  as  reported  by 
the  AP. 


“Insofar  as  that  testimony  relates 
to  the  Cincinnati  Enquirer,”  said  Mr. 
Wiley,  “it  is  filled  with  innuendo  and 
bald  misstatement  of  truth  and  fact. 
These  statements  were  made  by  Mr. 
Phillips  apparently  for  the  purpose  of 
a  buildup  with  his  Washin^on  supe¬ 
riors.  He  knew,  or  should  have 
known,  that  employes  of  the  Enquirer 
are  not  members  of  the  Newspaper 
Guild.  He  knew  that  the  city  editor 
(L.  L.  Evans)  of  the  Enquirer  was 
not  a  ‘dear  friend’  of  his,  but  merely 
a  casual  acquaintance.” 

Carl  M.  Jacobs,  counsel  for  the 
Cincinnati  Enquirer,  branded  as  “an 
absolute  lie”  testimony  of  Phillips 
before  the  House  committee  that  he 
was  writing  an  article  based  on  the 
American  Rolling  Mill-NLRB  litiga¬ 
tion,  for  submission  to  the  Enquirer. 
Jacobs  said:  “I  never  have  prepared 
any  articles  for  the  Enquirer  and  am 
not  doing  so  now.  My  client  from 
time  to  time,  in  pursuit  of  its  policy 
for  accuracy  and  fairness  consults 
me  about  certain  news  articles.” 

Mr.  Wiley  stated  that  the  corre¬ 
spondent’s  reports  were  handled  by 
the  Enquirer  telegraph  editor  and  that 
the  city  editor  has  never  seen  them 
until  they  appeared  in  the  newspaper. 
■ 

Judge  Refuses  to 
Dictate  to  Newspapers 

Refusal  to  dictate  what  newspapers 
should  or  should  not  print  with  re¬ 
gard  to  the  sensational  Arlington  Cem¬ 
etery  case  pending  in  the  U.  S.  Dis¬ 
trict  court  for  the  past  four  weks  was 
made  Dec.  19  by  Judge  MaeSwinford, 
Cynthiana,  Ky.,  U.  S.  Judge  presid¬ 
ing  at  the  trial  of  several  GOP  po¬ 
litical  leaders. 

Request  for  the  gagging  of  the  daily 
press  was  made  by  an  attorney  for 
two  of  the  defendants,  one  a  former 
campaign  chairman  and  Republican 
leader  and  another  a  Republican  as¬ 
sistant  prosecuting  attorney  of  that 
county,  who  asked  that  the  Judge  di¬ 
rect  the  newspapers  not  to  use  cer¬ 
tain  statements  made  by  the  Court 
from  the  bench  on  alleged  guaran¬ 
tees  made  by  the  accused  on  lot  pur¬ 
chases,  that  buyers  would  get  twice 
their  money  back. 

"nie  attorney  contended  that  there 
was  nothing  fraudulent  in  the  guar¬ 
antees  but  the  Government  lawyers 
contended  that  the  cemetery  company 
paid  back  50c  a  month  per  lot  to  the 
buyers  out  of  the  monies  that  the 
buyers  themselves  paid  for  the  lots. 
They  produced  witness  after  witness 
to  show  that  thousands  of  dollars  had 
been  given  up  by  buyers  in  building 
association  pass  books  on  the  promise 
that  double  the  money  would  be  paid 
back  on  the  cemetery  lots  within  two 
years. 

In  making  his  ruling  Judge  Swin- 
ford  said  he  had  no  authority  to  tell 
the  newspapers  what  they  could 
print,  if  it  was  the  truth  and  if  the 
statements  came  from  the  record. 
The  attorney  wanted  to  hold  a  threat 
of  contempt  of  court  over  the  news¬ 
papers. 


PHOTO  COMBINE 

Four  London  news  photo  services 
are  represented  in  this  country  by 
British  Combine  Photos,  Ltd.,  a  photo 
and  featiu-e  agency.  J.  E.  Lewis  is  the 
new  manager  of  the  New  York  office. 


54,000  AD  LINES 

Carrying  54,000  lines  of  advertising, 
the  Boston  American,  a  tabloid, 
reached  a  new  high  of  80  pages  Dec.  8, 
surpassing  previous  edition  and  ad¬ 
vertising  records. 


Retires  from  AP  [ 
After  More  Than  r 
40  Years'  Service 

John  Reitinger's  News¬ 
paper  Career  Began 
In  1886 

A  long  and  active  career  in  jour., 
ism  will  be  brought  to  a  close  Ja:  i 
by  the  retirement  of  John  H.  Rs; 

-  inger,  one  of  ji 

oldest  empl:,; 
of  the  Assoeb 
Press  in  pimi 
service.  IS 
most  wide! 
known  neifi 
perman  in  lij 
adelphia,  vkj 
he  has  bets  i 
the  staff  of  1 
bureau  contb 
ously  for  ovbI 
years,  he  loci 
J.  H.  Raitingar  back  on  a  b 
cinating  ax 

and  a  job  well  done. 

“It’s  been  a  great  game  and  I  wca 
gladly  do  it  over  again,”  he  tolds 
Editor  &  Publisher  interviewer  t 
week,  as  he  talked  about  his  approai 
ing  retirement  and  recalled  some: 
the  highlights  of  his  career. 

Sad  About  Leaving 
A  pleasant,  white-haired  man  in 
middle  sixties,  Mr.  Reitinger  r- 
looks  as  if  he  could  go  out  and  ex ' 
a  story  as  well  as  men  half  his  & 
He  approaches  his  retirement  v.; 
mingled  feelings.  There  is  a  toucii 
sadness  about  his  leaving  the  gar-: 
but  he  also  feels  that  he  has  ea.Ti 
the  right  to  rest. 

Mr.  Reitinger  who  was  manager: 
the  Philadelphia  bureau  for  ir^ 
years,  began  his  career  with  the  Ici 
office  of  the  New  York  Associi-x 
Press  in  1886  as  a  office  boy.  6 
worked  for  a  brief  period  with  a 
AP  in  1897;  then  went  with  the  fr: 
ning  Telegraph.  He  went  back  «- 
the  AP  in  1899  and  has  been  »- 
them  ever  since. 

“When  I  started  in  the  game."  ~ 
said,  “Philadelphia  was  a  new.^pip^' 
man’s  heaven.  There  were  six  mc,.~ 
ing  papers,  the  Inquirer,  Record, 
American,  Public  Ledger,  Times 
Press;  and  seven  evening  papers,  ts 
Bulletin,  Telegraph,  Call,  Star,  St- 
Herald  and  the  Item.  Now,  there  i'- 
only  two  morning  and  three  eve:.-', 
newspapers. 

“Copy  in  those  days  was  written- 
long  hand  and  telephones  and 
writers  were  scarce.  Wirephoto 
other  marvels  of  present-day  covt'^; 
were  undreamed  of,  but  to  an  o- 
boy,  just  starting,  it  was  a  fascir..;  ■ 
game  and  I  looked  up  to  the  star  .- 
porters  as  heroes.” 

Always  in  Philadelphia 
Mr.  Reitinger  had  many  j 

ties  to  be  transferred  to  AP  buu-^ 
in  other  parts  of  the  country,  but " 
though  he  covered  stories  in  ^ 
tions  of  the  United  States,  he  h^^^ 
ways  been  attached  to  the 
office  and  did  not  want  to  leave  it 

He  has  covered  all  types  ^ 

from  sports  to  politics.  In  his  c.' 
years  of  service,  he  has  met  some  ,‘ 
the  most  prominent  politicians  m  , 
country.  Mr.  Reitinger  has 
national  conventions  of  both 
He  is  a  charter  member  of  , 
adelphia  Sports  Writers 
and  helped  to  organize  the  "  ®  . 

sylvania  State  Election  retu^  “ 
Mr.  Reitinger  was  honored  at  * 
ner  sponsored  b.y  his  associate 
16.  He  was  presented  with  a  r 
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tOR  DECEMBER  23.  1939 

flck  of  You  AU’  in  G WTW 
Pue  to  Susan  Myrick 

Macon  Telegraph  Writer  Drafted  by  Hollywood 
For  Technical  Direction  on  Opus  of  South  . .  . 
Worked  with  Selznick  and  M-G-M 


By  BUFORD  BOONE,  Managing  Editor,  Macon  Telegraph 
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L\C0N,  GA.,  Dec.  18 — Svisan  Myrick 
didn’t  know  it,  but  she  was  in 
®  .-lining  as  technical  adviser  for  the 
movie,  ‘‘Gone 
With  the  Wind,” 
even  before  she 
started  to  school. 

Of  course  Mar¬ 
garet  Mitchell’s 
book  hadn’t  been 
written  then  and 
little  Miss  My¬ 
rick  was  gaily 
following  the 
carefree  course 
of  least  resist¬ 
ance  on  a  1,500- 
acre  Georgia 
plantation.  She 
^“Uadn’t  dreamed,  and  wouldn’t  have 
"“^red  much  anyhow,  that  some  day 
he  would  be  an  outstanding  Southern 
ewspaperwoman  whose  help  would 
iAlie  sought  in  filming  the  gripping  story 
^fthe  South’s  tragic  rebirth. 

Played  with  Negro  Children 
Little  Sue  spent  much  of  her  time 
ilaying  with  the  children  of  the  30- 
Id  Negro  tenants  on  her  father’s 
^‘^lantation  near  Milledgeville,  Ga.  She 
‘“’^Tsat  at  the  patches  on  the  knees  of  eld¬ 
erly  Negroes  who  told  her  the  rich 
#folk  stories  which  she  later  was  sur- 
■^“^pised  to  find  in  Joel  Chandler  Har- 
Tris’  writings.  She  absorbed  much  of 
simple  philosophy  that  character- 
■  of  fhe  Southern  Negro 

took  more  than  one  jacking-up 
from  her  mother  for  letting  too  much 
of  the  liquid  laziness  of  the  Negro 
speech  creep  into  her  own  talk. 

When  she  was  10  years  old  the  My- 
hcks  left  their  red  acres  and  moved 
to  Milledgeville,  where  she  grew  into 
girl  imder  the  shadow  of  huge 
columns  and  on  the  deep  porticos 
of  hi^ric  old  dwellings.  The  past 
important  to  Milledgeville,  be¬ 
muse  it  once  had  been  the  capitol  of 
Georgia,  and  it  was  just  as  necessary 
*or  a  young  lady  to  learn  about  the 
®4t>ners  and  customs  of  the  old  South 
®  it  was  for  her  to  get  a  general 
education  at  Georgia  State  College 
for  Women  there. 

Miss  Myrick  did  both,  and  when 
was  asked  to  go  to  Hollywood  last 
ar^  to  guard  the  movie  version 

cf  Gone  With  the  Wind”  against  in- 
wn^ities  that  would  make  true 
southerners  squirm  the  plush  off  the- 
‘wr  seats,  she  had  just  the  back- 
?found  the  expert-conscious  movie 
opitol  needed. 

Tutored  Cost 

She  was  asked  to  be  the  “arbiter  of 
^“^ers  and  customs  of  times  as  well 
members  of  the  cast,  both 
^  Negro,  in  accent  and  char- 
T^ths  of  each  class  and  perform 
^  services  in  connection  with 
®J3“^‘P*»oto  (G.  W.  T.  W.)  as  befits 
^“^capabilities.” 

Promised  five  weeks  of  work.  Miss 
^ck  was  in  Hollywood  six  months, 
worked  with  Vivien  Leigh  to 
e  sure  she  was  a  true  Scarlett 
watched  for  slips  in  Clark 
^fes  portrayal  of  Rhett  Butler, 
ani  scholarly  Leslie  How- 

petite  Olivia  de  Havilland  and  all 
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the  other  stars  who  make  up  the 
G.  W.  T.  W.  cast.  She  spent  much 
time  just  talking  with  them  so  they 
could  detect  the  differences  between 
her  speech  and  theirs.  And  the  solid 
South  has  her  assurance  that  in  no 
instance  does  a  character  commit  the 
heinous  offense  of  using  “you  all”  in 
reference  to  one  jjerson. 

When  she  first  reached  Hollywood 
it  was  a  case  of  Susan  in  wonderland. 
But  she  soon  foimd  that  the  stars  who 
looked  so  glamorous  from  a  distance 
and  who  might  be  expected  to  encase 
themselves  in  some  sort  of  protective 
armor,  were  warm  and  vibrant  per¬ 
sonalities  like  herself.  She  foimd 
them  not  only  willing  but  anxious  to 
give  true  interpretations  of  the  lives 
chronicled  in  Miss  Mitchell’s  phe¬ 
nomenal  book,  and  although  Miss  My¬ 
rick  found  the  work  exacting,  the 
hours  sometimes  long  and  the  duties 
numerous,  she  loved  it. 

Capable  and  Vursatile 

And  the  stars  foimd  Miss  Myrick 
refreshing,  too.  They  discovered  what 
her  friends  back  on  the  Macon  Tele¬ 
graph,  whose  staff  she  left  to  take  the 
Hollywood  assignment,  already  knew: 
she  was  refreshingly  Southern, 
enormously  capable  and  versatile,  and 
she  possessed  a  personal  warmth  and 
depth  of  understanding  equalling  her 
eternal  good  nature. 

Her  personality  was  outstanding  in 
a  city  where  glamor  boys  and  girls 
are  a  dime  a  dozen.  She  intrigued 
the  actors  and  the  technicians  with 
her  wealth  of  detailed  and  useful  in¬ 
formation  about  the  way  things  should 
be  done.  She  stopped  rehearsals  many 
times  to  make  corrections  in  manner¬ 
isms,  to  have  Negro  children  remove 
their  shoes,  to  have  a  Negro  servant 
take  off  his  hat  at  the  proper  moment, 
or  to  have  one  of  the  principal  actors 
take  out  some  burr  of  speech  that 
would  grate  on  sensitive  Southern 
ears. 

And  although  her  role  was  the  dif¬ 
ficult  one  of  a  sort  of  studio  busy¬ 
body,  never  once  did  her  interruptions 
cause  the  publicized  hot  tempers  of 
Hollywood  to  flare;  never  once  did 
her  dutiful  pupils  dispute  her  word. 
She  kept  diplomatic  relations  between 
Hollywood  and  the  South  from  be¬ 
coming  the  least  bit  strained. 

Had  Taught  School 

The  role  of  teacher  was  not  new  to 
Miss  Myrick.  After  she  grew  up  in 
Milledgeville  and  obtained  her  diplo¬ 
ma  from  G.  S.  C.  W.,  she  went  to  the 
Battle  Creek  School  of  Physical  Edu¬ 
cation  in  Michigan  and  then  to  the 
Harvard  School  of  Physical  Educa¬ 
tion.  She  earned  spending  money  by 
entertaining  Yankee  groups  with 
readings  in  rich  Southern  Negro  dia¬ 
lect. 

But  her  actual  teaching  career  be¬ 
gan  in  faraway  Hastings,  Neb.,  where 
she  was  in  charge  of  physical  educa¬ 
tion  in  the  public  schools.  Later  she 
returned  to  G.  S.  C.  W.  in  Milledge¬ 
ville  for  two  years  of  teaching  and 
then  she  came  to  Macon  as  director  of 
physical  education  at  the  girls’  high 
school. 

She  began  writing  features  for  the 


Telegraph  on  her  experiences  with 
students.  Mark  Ethridge,  then  man¬ 
aging  editor  of  the  Telegraph,  was 
impressed,  and  at  his  suggestion  in 
1928  she  became  the  Telegraph’s 
“Fannie  Squeers”  and  began  doing  a 
column  of  advice  for  those  with  per¬ 
sonal  problems.  She’s  still  doing  that 
column,  writing  special  features,  and 
contributing  a  column  of  homemaking 
hints — when  the  Telegraph  can  keep 
Hollywood  and  its  farflung  organi¬ 
zations  from  commandeering  her 
talent. 

Hat  Written  for  Others 

She  has  written  many  articles  for 
such  papers  as  the  Philadelphia  Rec¬ 
ord,  the  Detroit  News  and  the  old 
New  York  World,  has  contributed  to 
magazines  for  children  and  for  phy¬ 
sical  culturalists,  and  says  she  re¬ 
ceived  the  last  check  sent  out 
by  the  publishers  of  the  Literary 
Digest. 

’Theatricals  always  have  intrigued 
her,  and  when  Selznick  International 
was  making  its  bush-beating  search 
for  talent  to  be  used  in  G.  W.  T,  W., 
it  was  natural  for  the  crew  to  seek 
Miss  Myrick’s  assistance  when  they 
reached  Macon.  She  was  casting  di¬ 
rector  of  the  Macon  Little  Theater  at 
that  time  and  had  been  one  of  those 
responsible  for  its  organization. 

Her  interest  and  wide  knowledge  of 
things  Southern  led  later  to  contact 
with  Director  George  Cukor,  who 
told  Miss  Myrick  more  than  a  year 
before  work  was  started  on  the  pic¬ 
ture  that  he  wanted  her  technical  as¬ 
sistance  when  actual  shooting  began. 
So  she  went  to  work  quietly  and 
methodically  preparing  herself  even 
better  to  answer  a  thousand  and  one 
questions  about  Southern  customs 
and  manners  of  the  days  portrayed  in 
the  book.  She  studied  for  18  months, 
enriching  and  increasing  her  already 
wide  intimacy  with  the  old  South. 

Finally  the  call  came  across  the 
continent.  She  was  needed  in  Holly¬ 
wood  immediately,  and  so  she 
boarded  a  plane  in  Atlanta  the  next 
day  and  flew  out  to  the  movie  capi¬ 
tal  to  contribute  toward  making  G.  W. 
T.  W.  truly  Southern. 

Also  Helped  M-G-M 
Although  Selznick  switched  di¬ 
rectors  in  the  middle  of  the  gigantic 
task  of  filming  the  long  story.  Miss 
Myrick  got  along  with  Victor  Flem¬ 
ing  just  as  well  as  she  had  done  with 
George  Cukor.  But  she  has  a  way 
of  doing  that  with  any  one  any¬ 
where. 

When  she  returned  from  Holly¬ 
wood,  Miss  Myrick  resumed  her  work 
on  the  Telegraph.  She  accepted 
numerous  invitations  to  address  men’s 
and  women’s  organizations  on  her 
Hollywood  experiences  and  made  a 
hit  on  every  appearance,  just  as  she 
had  done  on  several  occasions  before 
the  Georgia  Press  Association  prior 
to  her  Holljrwood  work. 

Then  the  movies  reached  out  their 
long  arms  and  grabbed  her  away  from 
the  Telegraph  again.  Three  weeks 
before  the  Dec.  15  premiere  of  G.  W. 
T.  W.  in  Atlanta  she  accepted  an  offer 
from  Metro-Goldwyn-Mayer  to  be¬ 
come  associated  with  its  public  rela¬ 
tions  department.  She  helped  pre¬ 
pare  for  the  premiere,  assisted  in 
greeting  and  entertaining  the  visitors 
from  Hollywood  and  joined  others  in 
giving  the  finished  job  her  enthusi¬ 
astic  approval  at  its  first  public  show¬ 
ing. 

Miss  Myrick  is  on  indefinite  leave 
from  the  Telegraph  to  do  public  re¬ 
lations  work  with  M-G-M,  but  her 
newspaper  associates  are  afraid  Holly¬ 
wood,  once  having  felt  the  stimulating 
effects  of  her  personality  and  once 
having  had  a  chance  to  see  the  wealth 
of  her  talents,  will  be  slow  to  give  her 
up. 


Newsmen  Barred 
From  Atlanta 
GWTW  Party 

Atlanta  Papers  Give 
Wide  Play  to 
Picture's  Premiere 

Atlanta,  Ga.,  Dec.  18 — What  news¬ 
men  agreed  was  one  of  the  toughest 
assignments  of  its  kind  ever  under¬ 
taken  in  the  South  was  carried 
through  without  a  hitch  or  a  slip  by 
Atlanta  papers  covering  the  world 
film  premiere  of  “Gone  With  the 
W,ind”  and  its  attendant  festivities 
here  Dec.  14-15. 

“Take  one  of  the  greatest  stories 
ever  written,  and  some  of  the  greatest 
stars  in  Hollywood,  and  put  them  to¬ 
gether  in  the  world  premiere  of  per¬ 
haps  one  of  the  greatest  movies  ever 
filmed,”  said  one  newsman,  “and  it’s 
worth  whatever  you  give  it.  And 
bring  in  the  home-town  girl  who 
wrote  the  story,  and  it’s  a  news  story 
to  go  to  town  on.” 

Special  Sections 

That’s  why  the  Atlanta  Constitu¬ 
tion,  in  a  single  day,  devoted  more 
than  51  columns  to  pictures,  and 
nearly  40  columns  of  news — all  about 
“Gone  With  the  Wind,”  its  premiere, 
and  Atlanta’s  premiere  celebration. 

The  afternoon  Atlanta  Journal,  ac¬ 
quired  a  few  days  earlier  by  ex- 
Governor  James  M.  Cox  of  Ohio,  de¬ 
voted  considerably  less  space  to  the 
event,  but  nevertheless  gave  it  thor¬ 
ough  coverage,  and  the  Atlanta 
Georgian,  due  to  cease  publication  a 
day  or  two  later,  gave  the  celebration 
equally  high-grade  treatment.  The 
Constitution,  though  “got  all  the 
breaks” — late  afternoon  arrival  of 
Clark  Gable,  Carole  Lombard  and 
others,  an  ensuing  reception  parade, 
and  a  premiere-eve  ball,  and  the  pre¬ 
miere  itself. 

News  staffs  were  schooled  long  in 
advance  for  the  event,  and  were  ready 
for  any  contingency  when  the  big 
days  arrived.  Of  the  three  papers, 
the  Constitution  published  a  special 
“Gone  With  the  Wind”  edition  Dec. 
14,  and  the  Journal  and  Georgian  fol¬ 
lowed  with  specials  the  following  day. 

It  was  estimated  the  Atlanta  pa¬ 
pers  carried  more  than  500  columns  of 
news  and  pictures  on  phases  of  the 
premiere  celebration  before  and  dur¬ 
ing  the  event. 

Among  news  service  reporters  on 
the  job  during  the  celebration  were 
Inez  Robb,  of  INS,  who  termed  it 
second  only  to  the  royal  tour  wel¬ 
come;  Henry  McLemore,  of  the  United 
Press;  John  Moffitt,  of  North  Ameri¬ 
can  Newspaper  Alliance,  and  Meyer 
Berger,  of  the  New  York  Times. 

NANA  Man  Barred 

Moffitt,  representing  both  NANA 
and  the  Kansas  City  Star,  provided 
one  of  the  few  jarring  notes  of  the 
celebration  when  he  was  barred  from 
the  Atlanta  Women’s  Press  Club 
party  for  the  movie  stars.  Although 
it  was  a  press  function  in  name,  the 
newsmen  admitted  were  few  and  far 
between,  by  previous  agreement.  The 
editors  and  managing  editors  of  the 
three  Atlanta  paper  were  invited,  as 
was  Inez  Robb.  McLemore,  mystified 
his  news  colleagues  by  getting  on  the 
inside. 

C.  J.  Karger,  Life  cameraman,  was 
literally  escorted  from  the  scene  by 
two  policemen  when,  after  twice  be¬ 
ing  refused  admission  to  the  party, 
he  rushed  up  to  Margaret  Mitchell, 
author  of  “Gone  With  the  Wind,”  as 
she  arrived,  to  state  his  case.  She 
brushed  him  aside,  but  later  relented, 
and  he  was  admitted. 
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Introduced  Tobacco 
Product  in  Dailies 

The  successful  use  of  newspaper 
advertising  in  introducing  a  new  to¬ 
bacco  product  was  reported  to  Editor 
&  Publisher  this  week  by  Meyer  A. 
Cohen  of  the  Harry  Feigenbaum  Ad¬ 
vertising  Agency,  Philadelphia,  which 
handles  the  account  of  the  Shubs 
Tobacco  Company. 

Three  months  ago  the  company  be¬ 
gan  the  marketing  of  a  new  blended 
pipe  tobacco  in  a  cigar- shaped  vest- 
pocket  cellophane  humidor  to  sell  for 
five  cents.  The  advertising  and  pro¬ 
motion  campaign  which  followed 
stressed  the  slogan,  “A  pipe  tobacco 
in  a  convenient  container.”  So  far. 
insertions  have  been  made  once  a 
week  in  the  Philadelphia  Inquirer,  the 
Btdletin  and  the  Record. 

"The  campaign  has  been  highly  suc¬ 
cessful,  considering  the  highly  com¬ 
petitive  nature  of  the  tobacco  busi¬ 
ness,”  said  Mr.  Cohen.  “Newspapers 
were  selected  because  they  consti¬ 
tuted  the  easiest  and  most  economical 
medium  and  reached  the  greatest 
number  of  people.  The  drive  will  be 
more  than  likely  increased  next  year 
with  additional  local  and  out-of-town 
advertising.” 

H.  E.  Grabosky,  sales  manager  of 
the  company,  told  Editor  &  Publisher 
that  he  was  “more  than  satisfied  with 
the  outcome  of  the  newspaper  cam¬ 


paign. 

“It  far  exceeded  our  expectations,” 
he  said.  “Next  year,  we  expect  to  in¬ 
crease  our  distribution  and  will  step 
up  our  advertising  budget  according¬ 
ly.  We  eventually  expect  to  have  na¬ 
tional  distribution.” 


KILLS  TOURIST  AD  FUND 

Leaders  of  Michigan’s  four  tourist 
and  resort  agencies,  in  a  conference 
with  state  officials  at  Lansing,  Dec. 
15,  learned  that  no  state  funds  for 
advertising  were  avculable,  and  con¬ 
sequently  proposed  that  individual 
state  departments  contribute  funds 
necessary  to  bring  tourists  to  Michi¬ 
gan  next  summer.  The  tourist  group 
sought  a  $50,000  emergency  appro¬ 
priation.  The  statement  issued  by  the 
officials  said  Pennsylvania  will  spend 
$200,000  for  advertising  next  year; 
Maine,  $200,000;  Illinois,  $250,000,  while 
Ohio  and  Wisconsin  plan  substantial 
programs. 


Among  Advertising  Folk 


HARRY  DODSWORTH,  formerly 

with  J.  Stirling  Getchell,  Inc.,  ha.< 
joined  Austin  &  Spector  Co.,  Inc.,  as 
copy  chief  and  director  of  the  plans 
department.  Robert  Ewart  and 
James  Lehman,  have  joined  the  re- 
■search  department,  and  Philip  Kaplan 
has  been  appointed  assistant  produc¬ 
tion  manager. 

C.  Brooks  Middletown,  for  the  last 
20  years  with  various  Chicago  agen¬ 
cies,  has  joined  H.  C.  Mulberger,  Inc., 
Milwaukee,  as  vice-president  in 
charge  of  creative  service. 

John  J.  Hagen,  has  been  appointed 
director  of  media.  Brown  &  Thomas 
Advertising  Corp.  Mr.  Hagen  ha.s 
been  active  in  space  buying  for  the 
last  20  years. 

Anthony  F.  Moitoret,  northwest 
manager  of  Braun  &  Co.,  Seattle, 
Wash.,  public  relations  agency,  has 
been  elected  president  of  the  Seattle 
Advertising  and  Sales  Club  for  1940. 
He  will  be  formerly  installed  Jan.  2. 

Harry  J.  Hawkins  has  joined  the 
Flack  Advertising  Agency,  Syracuse, 
N.  Y.,  as  an  account  executive.  Mr. 
Hawkins  was  formerly  with  the  Na¬ 
tional  Process  Co.  in  New  York. 


PLAN  BIG  AD  DRIVE 

Emmett  Snellgrove,  executive  direc¬ 
tor  of  the  Georgia  Association  of 
Peach  Growers,  announced  following 
the  annual  meeting  of  the  association 
in  Macon  Dec.  14  that  the  association’s 
1940  promotion  campaign  fund  now 
was  running  60%  ahead  of  last  year’s 
campaign  pledges.  Sturges  Dorrance, 
president,  Brooke,  Smith,  French  & 
Dorrance,  Inc.,  New  York  agency,  and 
advertising  and  merchandising  coun¬ 
sel  to  the  Georgia-Carolina  Peach 
Marketing  Board,  was  the  principal 
speaker. 


J.  F.  Koellisch,  former  editor  of 
Plumbing  and  Heating  Trade  Journal, 
has  become  associated  with  Lee- 
Stockman,  Inc.,  advertising  counsel¬ 
lors.  New  York,  as  publicity  director 
and  account  executive. 


torial  staff  of  Fortune  has  joined  the 
Ferry-Hanly  Company,  New  York, 
as  vice-president  and  copy  chief. 
From  1922  to  1930,  Crampton  was  suc¬ 
cessively  district  reporter  for  the  New 
York  Herald,  foreign  editor  of  Fox 
News,  then  with  the  Paris-  office  ot 
the  Associated  Press,  and  finally  Cable 
Editor  of  the  AP  in  New  York. 


Remsen  j.  Cole,  who  recently  re¬ 
signed  from  the  Earle  A.  Buckley  Or¬ 
ganization.  Philadelphia  agency,  has 
established  a  new  public  relations 
counsel  service,  Remsen  J.  Cole  and 
Associates,  with  offices  in  Philadel¬ 
phia. 

Harry  E.  Fauser,  formerly  with 
Sossaman-Fauser  Inc.,  Philadelphia, 
is  now  associated  with  the  Stewart - 
Jordan  Co.  agency  in  the  same  city. 

Philip  J.  McAteer,  Boston  advertis¬ 
ing  man  and  vice-president  of  the 
Advertising  Federation  of  America,  is 
giving  a  series  of  weekly  talks  on 
“The  Consumer  Should  Know”  over 
the  Yankee  Network  radio  stations 
Wednesday  nights. 

Harris  B.  Coe,  manager,  Maine  Pub¬ 
licity  Bureau  since  its  organization  18 
years  ago,  has  resigned,  effective  im¬ 
mediately.  His  successor  will  be 
named  next  month. 


PRINTING  MAG  SOLD 

The  National  Printer  Journalist, 
established  1872,  has  been  sold  by 
Williamson  Publishing  Company, 
Springfield,  Ill.,  who  published  it  for 
the  last  25  years,  to  the  Lightner  Pub¬ 
lishing  Company,  Chicago.  The  name 
will  be  changed  to  The  National  Ama¬ 
teur  Journalist  and  the  magazine  will 
cater  to  editors  and  publishers  of 
school  and  college  publications,  club 
and  house  organs,  community  news¬ 
papers.  church  and  fraternal  maga¬ 
zines,  etc.,  it  was  stated. 


Campaigns  and  Accounts 


PROCTER  &  GAMBLE  CO.  has 
scheduled  advertising  in  125  news¬ 
papers  in  the  United  States,  Canada 
and  Hawaii,  in  addition  to  announce¬ 
ments  on  three  networks,  to  promote 
a  special  spice  cake  recipe  offer  for 
its  Sure-Mix  Crisco.  Compton  Ad¬ 
vertising  Inc..  New  York,  places  thv 
account. 


Minnesota  State  Tourist  Bureau 
has  appointed  the  Minneapolis  office 
of  Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  as  its  agency. 

Lovell  Manufacturing  Co.,  of  Erie, 
Pa.,  makers  of  Lovell  Pressure  Cleans¬ 
ing  Wringers,  and  the  Minnesota 
State  Tourist  Bureau,  have  retained 
the  Buffalo  and  Minneapolis  offices  of 
Batten,  Barton.  Durstine  &  Osborn, 
Inc.,  as  advertising  counsel. 

Gourlay  Advertising  Agency,  Ltd., 
Vancouver,  B.  C.,  are  now  handling  a 
small  space  campaign  in  newspapers, 
magazines  and  trade  papers  for  Pen¬ 
guin  Products  Co.,  makers  of  Penguin 
waterproofing  for  shoes,  hats,  and 
clothing.  Radio  is  also  utilized. 

West  Coast  Soap  Company,  of  Oak¬ 
land.  Cal.,  has  appointed  Emil  Bris- 
acher  &  Stciff,  San  Francisco,  as  its 
advertising  agents.  Newspapers,  mag¬ 
azines.  radio  and  outdoor  boards  will 
be  used. 


Robert  E.  EIddy  has  joined  the  Los 
Angeles  office  of  Gerth-KnoUin  agency 
as  art  director  and  production  man¬ 
ager.  Mr.  Eddy  formerly  was  a  part¬ 
ner  in  the  Eddy  &  Newton  Agency, 
Beverly  Hills.  Cal.,  and  more  recently 
was  art  director  and  production  man¬ 
ager  of  the  Richard  T.  Clark  Agency. 

Harry  Stanley,  formerly  advertis¬ 
ing  manager  of  the  Hagan  Corp., 
Pittsburgh,  and  one  time  director  of 
publicity  for  Ketchum,  Inc.,  fund  rais¬ 
ing  and  public  relations  organization, 
has  become  an  account  executive  with 
Ketchum,  MacLeod,  and  Grove,  Inc., 
Pittsburgh  agency. 

Donald  M.  Mitchell,  of  Minneapolis, 
was  recently  re-elected  president  of 
the  Northwest  Council  of  Advertising 
Agencies.  Other  officers  named  were 
Luther  Weaver,  vice-president.  E.  J. 
McGuire,  secretary,  and  Allan  L. 
Firestone,  treasurer.  All  are  of  St. 
Paul. 


A  new  advertising  campaign,  in 
which  the  newspaper  medium  is  ex¬ 
pected  to  play  an  important  role,  is 
being  planned  for  1940  by  Renault  & 
Sons.  Inc.,  Egg  Harbor,  N.  J.,  domestic 
wine  manufacturers.  Magazines  and 
radio  will  also  be  used. 


H.  W.  Fairfax  Advertising  Agency 
have  been  named  advertising  agents 
for  a  co-operative  magazine  and  news¬ 
paper  campaign  on  various  fabrics  for 
Morgan  Mills  of  Laurel  Hill.  N.  C. 
and  Paroma  Draperies  and  co-operat¬ 
ing  mill  agents. 

Advertising  for  the  Supreme  Wine 
Co.,  Boston,  is  now  being  placed  by 
the  Harry  M.  Frost  Co.,  Boston.  The 
account  uses  newspapers,  radio  and 
outdoor  boards. 


Mrs.  L.  D.  Garrett  has  joined  the 
Wm.  H.  Rankin  Company,  New  York, 
as  head  of  the  Women’s  Division,  and 
as  assistant  to  the  president. 
Savington  Crampton  of  the  edi- 


eastern  states.  Other  plans  in  pre-, 
ation. 


Garcia  &  Diaz,  general  agents 
Chilean  steamship  line.  New  Y 
anticipating  increased  travel  be;*- 
New  York  and  Ecuador,  Peru  , 
Chile,  is  launching  a  campaign 
newspapers  and  magazines.  Wendsti: 
Colton  Co.,  New  York,  is  the  age; 

Following  a  newspaper  test  c; 
paign  in  the  South,  Rumfom  Chi:,;] 
ICAL  Co.,  plans  to  run  a  campaign 
Rumford  baking  powder  next  year 
newspapers  and  in  magazines.  H 
Humphrey  Co.,  Boston,  is  the  age; 
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HOLC  Places  Record 
Classified  Ad  Order 

What  is  believed  to  be  one  of 
largest  orders  for  classified  advtr 
ing  on  record  was  recently  p.ac 
with  the  New  Brunswick  (N.  J 
Sunday  Times  by  J.  Joseph  C,,; 
sales  management  broker  for  • 
Homer  Owner’s  Loan  Corporation 
that  area.  This  advertisement,  ■* 
cover  six  full  pages,  every  line  : 
for  at  classified  rates. 

The  advertisement  is  a  c;)-(iper«;  . 
one,  25  approved  sales  brokers  : 
the  HOLC  contributing.  One  page 
this  advertising  will  appear  in  an  is  . 
of  the  Sunday  Times  on  the  follow;- 
dates  during  1940:  Jan.  7,  March 
May  5,  July  7,  Sept.  1,  and  Nov,  3 


the 


•acts.  At  tl 
.Penrod, 

1  bull 
A1 
ffashingtoi 
lerpretatioi 

Co; 

ng 

to  lit 
board 
leration 
die  board' 
The  “me 
lational  a 
tapers  ha 
subject 
sugg( 


nnduct  a 


WINS  AD  AWARD 

Selection  of  the  Sunshine  Laund.. 
and  Dry  Cleaning  Corporation  of  Sa: 
Antonio.  Texas,  for  the  annual  me" 
citation  and  cash  award  offered  by  I'al 
Pennsylvania  Salt  Manufac;o 
Company  for  the  best  laundry  news¬ 
paper  advertising  during  1939  was  a.".- 
nounced  recently.  The  campaip 
consisted  of  a  series  of  20  ads,  eac 
three  columns  by  10  inches.  a.ii! 
published  each  Sunday  in  the  Se 
Antonio  Light  and  the  San  Antom 
Express,  and  bringing  out  son* 
feature  of  modern  laundry  servic: 
and  its  superiority  over  home  laund.'; 
work.  A  “substantial  increase  r. 
business  was  reported  from  the  ads. 


lidual  1 
ty  of  th 
the  ass( 
impile  tl 
a  marl 
ashingtc 
itary  we 
luestionn, 
be  left 
ley  migl 
This  sui 
availa 


llahers 


Uewspi 


E.  H.  Brown  Co.,  Chicago  agency,  is 
using  a  list  of  newspapers  on  Para¬ 
mount  Distillers  Corp.,  Chicago. 

Gardner  Adv.  Co.,  St.  Louis,  is  plac¬ 
ing  copy  in  a  small  list  of  newspapers 
on  St.  Louis  Independent  Packing  Co. 

C.  Wendell  Muench  Co.,  Chicago 
agency,  is  releasing  orders  to  newspa¬ 
pers  on  Durkee  Famous  Foods,  Inc., 
Chicago. 

Mutual  Life  Assurance  Company 
of  Canada  has  appointed  the  Toronto 
office  of  the  J.  Walter  Thompson  Com¬ 
pany  as  advertising  counsel  effective 
Jan.  1.  1940. 


Abbott  Kimball  Co.,  Inc.  have  been 
appointed  advertising  agents  for  Color 
Affiliates  for  spring.  1940.  This 
group  of  manufacturers  works  to¬ 
gether  in  selecting,  promoting,  and  ad¬ 
vertising  matched  colors  for  accessory 
and  costume  lines. 


RESEARCH  SERVICE 

Effective  Jan.  1.  R.  O.  Elastman.  d.- 
rector  of  editorial  research  of  Mc¬ 
Graw-Hill  Company,  will  establish  <'■ 
independent  research  organization  u.:- 
der  his  own  name,  taking  over  the 
facilities  and  personnel  of  the  Mc¬ 
Graw-Hill  Division  of  Elditorial  Re 
search.  The  organization  has  ^ 
retained  by  McGraw-Hill  to  contini* 
to  serve  its  publications. 

40%  AD  INCREASE 

An  increase  of  nearly  40  per 
in  advertising  impressions  for  19*' 
is  scheduled  for  Unguentine,  Nof; 
wich  Pharmacal  Co.  announced 
this  week.  Magazines,  newspaW- 
magazine  sections,  newspapers 
medical  journals  will  be  used.  ^ 
advertisements  ranging  from  douw 
columns  in  magazines  to  seventy- 
line  layouts  in  magazines  and  news¬ 
papers.  Lawrence  C.  Gumbuine- 
Advertising  Agency  has  the  accoun 
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New  England  Confectionery  Co. 
has  appointed  Badger  &  Browning, 
Inc.,  Boston,  as  its  advertising  agency. 
Plans  contemplate  use  of  radio  spots 
and  newspapers  throughout  north- 


QUINS  IN  ADS 

The  Dionne  Quintuplets  have  b«-' 
featured  in  a  series  of  special 
tisements  by  Remington  Rand.  - 
promoting  the  noiseless  poda  ^ 
typewriters.  Three  insertions 


scheduled  in  22  newspapers  in 


14  key 


cities  throughout  the  country 
to  Christmas  and  this  campai^ 
be  supplemented  by  radio  and  * 
display  material. 
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^IWashington  Papers 
ITo  Make  State  Survey 

Members  of  the  Washington  News- 
per  Advertising  Association  met 
^!fntly  at  the  Hotel  Olympian,  Olym- 
Wash.,  with  W.  R.  Ingraham,  ad- 
nising  manager  of  the  Centralia 
ronicle,  presiding  as  chairman  over 
meeting  which  was  attended  by 
.sbers  of  the  advertising  staffs  of 
(J^ndary  dailies  of  western  Wash- 
ston. 

llie  morning  session  was  devoted 
a  discussion  of  local  rates  and  con- 
cts.  At  the  afternoon  session,  George 
Penrod,  secretary  of  the  association, 
id  a  bulletin  circulated  to  members 
the  Allied  Daily  Newspapers  of 

tfa^ngton  regarding  the  latest  in- 
erpretation  of  the  Washington  State 
Control  Board  concerning  the 
Extending  of  merchandising  co-opera- 
to  liquor  advertisers  in  which 
board  ruled  that  any  such  co- 
aeration  was  in  direct  violation  of 
wii^he  board’s  advertising  rules. 

The  “me  too”  practice  in  soliciting 
’.lonal  advertising,  of  which  news- 
^pers  have  long  been  guilty,  was 
subject  for  serious  discussion.  It 
i^as  suggested  that  each  newspaper 
iduct  a  market  survey  of  their  in- 
ddual  trade  areas  and  submit  a 
?y  of  their  findings  to  the  secretary 
the  association  who  would,  in  turn, 
'.pile  the  information  in  the  form 
a  market  survey  for  the  state  of 
IVashington.  The  chairman  and  sec- 
•.ary  were  delegated  to  draw  up  a 
.:estionnairc.  Each  newspaper  was 
be  left  free  to  make  any  additions 
ty  might  desire. 

This  survey,  when  completed,  would 
available  to  all  newspaper  pub- 
ners  and  their  representatives  that 
might  be  better  able  to  sell 
'Washington  as  a  market  and  Washing- 
newspapers  as  a  medium. 

ICoUins  Says  Papers 
lAre  Best  for  Travel 

Newspapers  are  the  best  medium  for 
avel  advertising.  Kenneth  Collins, 
distant  to  the  general  manager  of 
■t.Veic  York  Times,  told  the  General 
p^tem  Passenger  Agents  Association 
New  York  recently. 

Through  them,  you  may  select  the 
‘■ns  or  cities  you  want.  Within  those 
.’^unities,  you  make  the  same  kinds 
•  ehminations  that  you  do  when  you 
insider  national  advertising  vehicles. 
-Tce  yours  is  a  quality  appeal,  na- 
“’■“lly  you  will  select  the  paper  or 
|“I»rs  that  are  known  to  reach  the 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 
Christmas  Buying  Setting  New  Records 


■ebest 

The 


income  groups,”  he  said. 


newspaper  remains  as  the 

ost  suitable  medium,”  Mr.  Collins 
ptd.  “It  is  printed  daily.  It  lends 
to  pictorial  handling.  It  is 

-^'Ught  by  people,  not  thrust  upon 

lanc:  P  unsolicited  way.  It  is 

^mble,  so  that  when  your  schedules 
when  your  equipment  is  va- 
'1  excursion  is  sud- 

decided  upon,  you  may  change 
copy  overnight  to  meet  these 
‘^ngmg  conditions.” 

PGHTS  FINE 

Pa-  Dec.  1&— Fined  $25  for 
•  ^uting  a  give-away  publication 
*as°T  after  the  publication 

Imlar'p  advertising  cir- 

y  ,  ’  pieman  Bait,  publisher  of  the 
"etc*,  said  he  would  take  the 
c  to  court  for  a  settlement  of  the 
to  whether  the  free  circulation 
jj.  .**  *  newspaper  or  an  advertis- 

libits  IK  ^  ordinance  pro- 
the  distribution  of  advertising 
c  Without  wrappings. 


AFTER  A  SLOW  start.  Christmas 

buying  has  hit  a  fast  stride  and  in 
many  cities  is  showing  substantial 
gains  over  last  year.  In  New  York 
the  Herald  Tribune  on  Wednesday 
reported  that  the  stores  were  being 
beseiged  by  crowds  of  shoppers 
larger  than  in  the  city’s  history. 
Many  firms  are  setting  all-time  rec¬ 
ords  for  sales  which  are  averaging 
5%  above  a  year  ago. 

Nine  of  the  fifteen  New  York  and 
Brooklyn  department  stores  and 
larger  women’s  apparel  shops  cov¬ 
ered  in  the  New  York  Herald  Trib¬ 
une’s  survey  reported  that  Monday 
had  been  Aeir  best  day  this  year 
in  point  of  dollar  volume  recorded. 
Sales  gains  ranged  from  11  to  29% 
above  a  year  ago.  Four  others  listed 
Saturday  their  peak,  while  two  said 
that  'Thursday  had  been  their  best 
day. 

$874,000  Salos  in  a  Day 

R.  H.  Macy  &  Co.  announced  that 
on  Monday  their  sales  amounted  to 
$874,000,  making  for  the  largest  vol¬ 
ume  day  in  the  store’s  history  with 
the  exception  of  one  day  in  1936  and 
one  day  in  1929.  Edwin  I.  Marks, 
vice-president  of  the  store,  said  that 
272,193  customers  were  clocked  as 
entering  the  store  on  Monday,  an 
all-time  record  high. 

We  believe  that  in  addition  to  the 
business  upturn  registered  in  the  past 
few  months,  the  situation  is  the  re¬ 
sult  of  extremely  skillful  retail  ad¬ 
vertising.  To  this  observer  it  seems 
that  the  stores  this  year  reached  a 
new  high  in  preparation  of  selling 
copy,  artistically  conceived  and  lavish¬ 
ly  illustrated.  It  would  not  be  sur¬ 
prising  to  learn  when  the  figures  are 
all  in  that  newspaper  retail  linage  for 
December  will  surpass  that  of  a  year 
ago. 

'The  New  York  sales  figures  are 
highly  stimulating  and  it  is  devoutly 
hoped  that  the>  reflect  conditions  gen¬ 
erally  about  the  country. 

Small  City  Christmas  Promotion 
IN  THE  BIG  CITIES  with  their  close¬ 
ly  packed  masses  of  potential  buy¬ 
ers,  Christmas  promotion  is  a  tar 
simpler  problem  than  in  the  smaller 
centers  which  depend  to  a  great  ex¬ 
tent  upon  attracting  trade  from  the 
surrounding  territory.  A  great  many 
schemes  have  been  worked  out  to 


CinSTIUS  •PCMM 

te 

K-* 

Why  Come  to  iadepradeaccf 


First  fulUpaqe  ad  in  Independence,  Kan., 
Christmas  promotion. 


promote  Christmas  buying  in  these 
smaller  centers,  but  we  believe  the 
plan  used  this  year  by  the  Independ¬ 
ence  (Kan.)  Daily  Reporter  is  worthy 
of  attention.  Based  on  the  coop>era- 
tive  advertising  idea,  it  resulted  in 
four  extra  full  pages  of  advertising 
for  the  Reporter. 

Ad  Ma.iagsr  Explains  Plan 
The  plan,  explained  by  Emery  E. 
Hardwick,  advertising  manager,  fol¬ 
lows: 

“A  committee  named  by  the  Retail 
Merchants’  Association  to  outline 
Christmas  promotion  plans,  decided 
that  if  it  was  good  business  for  an 
individual  firm  to  use  advertising  to 
promote  interest  in  Christmas  mer¬ 
chandise,  it  should  be  good  business 
to  use  advertising  to  promote  the 
shopping  advantages  of  the  city  as  a 
whole. 

“As  a  result  the  committee  outlined 
a  four-week  advertising  program, 
buying  a  full  page  to  run  once  each 
of  the  four  weeks. 

“It  also  planned  a  special  activity 
for  each  of  the  four  weeks. 

“The  copy  and  illustrations  played 
up  features  which  the  committee  felt 
would  be  of  interest  to  residents  of 
the  trade  territory,  and  the  special 
activity  for  the  week,  all  built  around 
a  billing  as  ‘The  Christmas  City.’  The 
billing,  of  course,  is  not  new  or  origi¬ 
nal,  as  it  has  been  used  a  number  of 
times  in  other  cities.  The  applica¬ 
tion,  however,  we  believe  is  new. 

“The  newspaper  cooperated  with 
news  stories,  welcoming  the  oppor¬ 
tunity  to  have  some  subject  to  write 
about,  instead  of  having  to  pull  stories 
out  of  thin  air,  stories  that  had  very 
little  news  value. 

“The  local  individual  firms  have 
tied  in  with  the  idea  with  illustra¬ 
tions  and  headlines  in  their  own  ad¬ 
vertising.  as  well  as  with  window  and 
interior  banners.” 

France  Advertises  Here 
AN  INTERESTING  advertising 

campaign  which  no  one  seems  to 
know  much  about  and  whose  aim  is 
te  promote  the  sale  of  agricultural 
and  manufactured  products  of  France 
and  its  colonies  is  now  running  in 
seven  daily  newspapers,  five  in  the 
U.  S.  and  two  in  Canada. 

No  one  yet  knows  just  what  de¬ 
partment  of  the  French  government 
is  sponsoring  the  copy,  but  it  was 
placed  from  Paris  through  Havas 
News  Agency,  which  has  an  adver¬ 
tising  division.  General  details  are 
being  handled  on  this  side  by  Joshua 
B.  Powers,  Inc.,  New  York  special 
representative,  which  represents  the 
New  York  Times  on  foreign  copy. 
Copy  was  written  by  the  Havas  ad¬ 
vertising  division  and  apparently  en¬ 
trusted  to  the  Paris  Powers’  repre¬ 
sentative. 

Newspapers  carrying  the  copy  are: 
New  York  Times.  New  York  Herald 
Tribune,  Washington  Post,  Philadel¬ 
phia  Public  Ledger,  Chicago  Tribune, 
Montreal  Star  and  Toronto  Star.  A 
reproduction  of  one  of  the  advertise¬ 
ments  is  shown  here.  Another  ad 
promoted  the  products  of  Algeria. 

Chief  interest  in  the  copy  in  adver¬ 
tising  circles  is  that  it  shows  that  all 
energies  of  the  French  government 
are  not  occupied  in  war  activities. 

The  campaign  started  last  week  and 
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French  government  copy  promoting  Al¬ 
geria  products. 

will  run  daily  through  December 
with  five  different  pieces  of  copy  al¬ 
ternating. 

■ 

Candid  Cameras  Used 
In  Classified  Promotion 

A  crew  of  12  candid  cameramen 
form  the  nucleus  of  a  new  classified 
promotion  stunt  for  the  Los  Angeles 
Times. 

They  have  been  assigned  to  roam 
the  streets  in  the  downtown  and 
neighborhood  business  districts,  snap¬ 
ping  passersby  with  the  regulation 
street  candid  photographers'  equip¬ 
ment.  Each  subject  is  handed  an 
identification  card,  with  which  he  can 
get  two  prints  of  the  picture  for  25 
cents. 

Each  day  the  Times  selects  the  four 
best  shots,  and  reproduces  them  in 
the  classified  section,  and  the  subjects 
of  these  may  obtain  5x7  enlargements 
on  double-weight  stock  by  calling  at 
the  classified  counter. 

For  easy  identification,  the  Times” 
crew  is  dressed  in  orange  sweaters, 
orange-striped  blue  trousers,  and  a 
yachting  cap  with  the  word  “Times” 
printed  across  the  front. 

■ 

BBB  COMPLAINT 

The  Chicago  Better  Business  Bureau 
has  issued  a  complaint  against 
“Musico,”  a  weekly  radio  program 
sponsored  by  National  Tea  Company 
over  a  Chicago  station.  In  response, 
the  company  has  advised  the  bureau 
that  continuity  will  be  changed  to 
correct  features  which  the  bureau 
considers  misleading.  The  bureau 
charges  that  score  cards,  obtained 
without  charge  at  National  Tea 
stores,  are  “manipulated  so  that  not 
more  than  one  person  in  ten  can  pos¬ 
sibly  qualify  for  a  prize  (with  the 
exception  of  the  so-called  ‘slogan’ 
line).” 

■ 

ANNUAL  XMAS  PARTY 

More  than  1,500  Chicago  advertising 
men  and  women  attended  the  annual 
Christmas  party  of  the  Chicago  Fed¬ 
erated  Advertising  Club,  Dec.  14.  at 
the  Hotel  Sherman.  Net  proceeds  will 
go  to  the  club’s  vocational  bureau  and 
to  benefit  the  3,000  boys  and  girls 
served  by  the  Off-the-Street-Club. 
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Hey  wood  Broun  Succumbs 
To  Pneumonia  at  51 


Famed  Columnist,  Veteran  of  More  Than 
30  Years  in  Newspaper  Work,  Wrote 
Lost  Column  for  N.  Y.  Post 


HEYWOOD  BROUN,  newspaper  col-  Neither  slander  nor  calumny  nor 
\imnist  and  founder  and  president  thought  of  personal  consequences  ever 


of  the  American  Newspaper  Guild,  deterred  him  once  he  had  entered  a 
died  at  9:50  a.m.  Dec.  18  in  Harkness  fight  in  the  cause  of  right  and  justice 


Pavilion  of  Columbia-Presbyterian  as  he  saw  it.  He  was  a  hard  fighter 
Medical  Center,  New  York,  of  pneu-  but  always  a  fair  adversary  and  no 


monia  complicated  by  heart  disease,  matter  for  whom  he  worked  he  wore 


He  was  51  years  old  on  Dec.  7. 


no  man’s  collar.  He  will  be  missed 


Mr.  Broun  was  taken  to  the  hospital  and  mourned  particularly  by  the  un- 


Thursday  night  after  he  had  been  ill  der-privileged  whose  staunch  cham- 
with  the  grippe  for  several  days  in  his  pion  he  always  was. 


home  in  Hunting  Ridge  Road,  Stam-  Roy  W.  Howard:  “The  death  of 
ford.  Conn.  The  last  rites  of  Roman  Heywood  Broun  removes  from  the 
Catholic  Church  were  administered  of  Ajnerican  journalism  one  of 


to  him  Dec.  15.  He  had  been  uncon-  ‘he  most  brilliant  writers  developed 
scious  for  several  hours  before  his  by  the  post-war  era  of  American 


death.  Dr.  Alvin  L.  Barach,  his  phy-  joumaUsm.  Probably  no  single  writer 


sician,  said  there  was  no  serum  for  more  to  develop  to  its  present 
the  type  of  pneumonia  Mr.  Broun  important  position  the  popular  news- 


Family  at  Bcdtid* 

With  him  when  he  died  were  his 
wife,  the  former  Connie  Madison;  his 


paper  feature,  so  much  in  vogue  to¬ 
day — the  signed  column. 

Gaild,  a  Monumtnt 
“In  the  past  few  years  Mr.  Broun 


21-year-old  son,  Heywood  Hale  Broun,  has  devoted  a  great  part  of  his  effort 
a  senior  at  Swarthmore;  his  brother,  and  talent  to  the  organization  of  the 


Irving  Broun,  of  the  Fred  F.  EVench  Newspaper  Guild,  with  which  his 


Investment  Co.,  and  Dr.  Barach. 


name  will  ever  be  associated  as  the 


A  solemn  high  requiem  mass  for  inspiration  and  founder.  Still  en- 
Mr.  Broun,  who  became  a  convert  to  gaged  in  many  heated  controversies 


the  Roman  Catholic  faith  last  May,  with  newspaper  owners,  controversies 
was  celebrated  in  St.  Patrick’s  Cathe-  inevitable  to  the  working  out  of  labor 


dral  New  York,  Dec.  20.  The  cele-  relations  in  a  news  field,  controversies 
brarit  was  the  Right  Rev.  Monsignor  m  w-hich  both  sides  have  made  many 


Fulton  J.  Sheen,  of  Catholic  Univer-  inevitable  errors  in  judgment,  the 


sity,  Washington,  who  instructed  the  Newspaper  Guild  will,  nevertheless, 
columnist  in  the  doctrines  of  the  with  time,  probably  prove  to  be  Hey- 


church  before  his  conversion. 


wood  Broun’s  most  permanent  monu- 


Burial,  following  the  Mass,  was  at  ment.  Through  it  he  expressed  his 
the  Gate  of  Heaven  Cemetery,  Pleas-  deep  and  sincere  concern  for  the  wel- 


antville,  N.  Y. 


fare  of  newspaper  craftsmen,  among 


The  following  statement  was  issued  whom,  on  the  basis  of  his  own  brilliant 
by  ANG  headquarters  in  New  York  efforts,  he  will  always  rate  as  a 


regarding  the  election  of  a  successor  master. 


for  Mr.  Broun: 


George  Backer:  “Heywood  Broun 


“The  guild’s  constitution  provides  was  moved  by  injustice  anywhere  in 
that  all  vacancies  shall  be  filled  by  the  world.  He  never  feared  to  speak 


election  of  the  International  Council,  out  against  it,  and  yet  he  never  was 
which  consists  of  all  local  guilds,  bitter  or  dogmatic.  He  fought  his 


candidates.  Guilds  then  vote  by  mail 
on  a  convention  basis.’’ 


his  last  colunm. 

President  Sends  Tribute 

Roy  W.  Howard,  editor  of  the 
World-Telegram,  and  George  Backer, 


EDITOR  &  PUBLI  S 


at  9  o’clock  on  the  morning  of  Oa  1, 
I  am  going  to  do  the  best  I  canh 
help  in  getting  one  up.” 

AnTS  YU|  OfVioi*  nourcmarvot*  man  I..J  • 


help  in  getting  one  up.” 

Other  newspaper  men  who  had  an. 
ilar  ideas,  especially  in  Clevdai  I 
where  a  union  already  existed,  tool  • 
up  the  lead  set  by  the  veteran  col. 
umnist.  They  urged  him  to  put  d* 
plan  into  effect  right  away  and  da  ^ 
New  York  Guild  was  formed  in  Sen. 
tember,  with  Mr.  Broun  as  its  leaik 
Today  the  guild  has  almost  l(Ji 
members. 

From  his  columning  start  on  th 
New  York  Tribune,  in  1912,  he  pt;- 
duced  a  highly  individually  co-. 
mentary,  sometimes  amusing,  some, 
times  stirring.  His  favorite  medic 
in  the  early  days  was  whimsy. 
Soiiqht  Free  Hand 
■nirough  all  his  years  as  a  coluc-. 
ist,  Mr.  Broun  insisted  on  saying  wtj: 
Heywood  Broun  (left)  and  Roy  Howard,  he  felt  like  saying  and  he  resented arv 
New  York  World-Telegram  editor,  taken  curb  by  his  editors.  This  resulted : 
in  May,  1928,  when  the  columnist  first  his  dismissal  from  the  old  Nev  Yo’< 
transferred  his  column  to  the  then  New  World.  It  was  not  until  he  went :: 
York  Telegram  from  the  New  York  World,  the  World  in  1921,  after  nine  yer. 

with  the  Tribune,  that  his  colunc 
was  known  as  a  master  newspaper  began  to  be  more  brittle  and  show  ‘i; 
stylist.  A  great  man  to  millions  of  what  he  called  “the  lac 

persons  who  had  read  his  innumer-  Broun. 

able  columns,  he  was  equally  at  home  his  early  days  on  the  World  b 


with  the  great  and  the  celebrity  columns  were  pieces  of  jovial  iro: 


seekers.  dealing  with  more  or  less  insignifiar 

A  great-hearted  man,  he  had  count-  events  of  the  day.  His  wit  was  sharp 
less  friends  in  all  walks  of  life.  For  but  his  gibes  were  tempered  with  L 
years  he  was  a  familiar  personage  in  perennial  geniality. 

New  York  night  life.  A  man-moun-  A  change  in  his  trend  of  thought  s 
tain  in  physique,  he  was  a  lumbering  came  noticeable  in  1926  when  he  «tc'= 
and  ungainly  figure  of  a  man  in  un-  an  obituary  of  the  labor  leadc 
pressed  clothes  and  liked  to  refer  to  Eugene  V.  Debs,  a  column  of  socii 
himself  as  “an  unmade  bed”  or  “a  significance.  In  the  summer  of  b 


significance.  In  the  summer  of  b 


one-man  slum.”  His  hair  always  following  year  in  his  columns  on  thi 


seemed  beyond  control.  Sacco- Vanzetti  verdict  —  condemrf: 

At  his  country  home  in  Connecticut  to  the  electric  chair — ^he  became  thor- 
his  favorite  costume  was  a  pair  of  oughly  aroused, 
shoes  without  laces,  no  socks,  an  Like  many  another  liberal  a'; 
ancient  pair  of  knee-sprung  trousers  writer  of  that  day,  he  jumped  in:; 
and  two  sweatshirts,  one  worn  over  the  fight  boldly, 
the  other.  But  he  reveled  in  his  pi.  Leaves  World 

ponderous  size  and  occasionally  dis-  successive  days  his  coluc 

cussed  It  and  his  attire  in  his  columns.  Vanzetti  appeared,  ft 

From  the  Broun  legend  which  gr^  prepared  two  more  but  the  Wori 
up  around  him  and  which  he  helped  them.  He  did  net 

foster,  countl^  anecdotes  and  im-  ^^^e  any  more  columns  for  f:- 
pressions  of  his  physical  appearance  In  his  letter  to  m 

were  told  of  him  m  American  news-  p^^tzer,  the  publisher,  he  wrote: 
rooms.  Once  he  tried  to  disguise 

himself  as  a  bum  to  sleep  in  the  By  now  I  am  willing  to  admt  ttatl 
Municipal  Lodging  House  to  study  am  too  violent  too  ill-disciplm^ 
conditioms  there  indiscreet  to  fit  pleasant  y  mto  the 


He  Leaves  World 

On  two  successive  days  his  coluc 


Notification  of  the  vacancy  must  be  battles  joyfully  and  spent  himself 
made  within  five  days.  Thereafter  without  stint.  He  was  a  warm  friend 


the  governing  bodies  of  local  guilds  and  a  generous  enemy.  It  is  terrible 
have  fifteen  days  in  which  to  nominate  to  lose  him.” 


American  Newspaper  Guu.d:  “The 
deep  sense  of  loss  experienced  by  the 


Mr.  Broun  was  taken  to  the  hospital  American  Newspaper  Guild  in  the 
on  the  day  his  column  last  appeared  death  of  President  Heywood  Broun 


conditions  there.  fit  pleasantly  into  tte 

„  j  j  •  .  .  j  *  Worlds  philosophy  of  daily  journal- 

He  dres^d  in  torn  tuxedo  trousers,  hit  it  off  wii 

a  crumpled  bro^  coat  and  socks  in-  World,  I  would  be  wise  to  kok 

to  which  holes  had  been  cut  by  sc^-  more  alluring.  .  .  .  In  faw 

sors,  but  he  was  recognized  immedi-  ^^e  paper,  I  can  only  say  thi: 

ately  by  almost  every  one  in  the  place,  relations  to  me  it  waste 

He  weighed  around  250  pounds  and  But  ^ 

was  more  than  SIX  feet  tall.  doesn’t  go  for  the  Sacco-VanKtt 


in  the  New  York  World-Telegram,  unquestionably  is  shared  by  all  the 
where  it  had  been  printed  for  12  working  press  of  America.  As  founder 


years.  On  Friday  his  column,  “It  of  the  Guild,  he  made  the  largest  sin- 
Seems  to  Me,”  appeared  for  the  first  gle  contribution  to  their  welfare.  He 


time  in  the  New  York  Post  to  which  considered  organization  of  newspaper- 
he  had  transferred  his  work.  It  was  men  and  women  a  natural  climax  and 


enduring  expression  of  his  lifelong 
fight  for  liberalism  in  America. 

“His  genuine  affection  for  every¬ 
body  who  worked  for  a  living  in  the 


Early  in  1930  he  organized  his  one-  Guardian 


publisher  of  the  Post,  paid  tribute  to  newspaper  industry  made  him  a  real 
his  talents  and  long  service  in  jour-  and  personal  friend  to  even  those 


nalism,  as  did  President  Roosevelt  Guildsmen  who  never  enjoyed  the 
and  other  notables.  Among  the  prin-  P  j  meeting  him. 


cipal  expressions  of  regret  were: 


“He  had  great  meaning  to  the  entire 


President  Roosevelt:  “As  one  of  the  both  in  and  out 

old  friends  who  shared  in  the  deep  the  Guild  he  was  a  forcefid  advo- 


richness  of  his  friendship  I  (^er  an  union  organization.  His  deatli 

assurance  of  heartfelt  sympathy  to  f^^es  a  great  void  in  the  progressive 


'i 

% 


Defender  of  the  Underdog  case.” 

Although  an  active  newspaper  man  In  1928,  after  Sacco  and  Vante. 
for  more  than  30  years,  the  veteran  had  been  executed,  there  was  a  rec^ 
columnist  was  almost  always  engaged  onciliation  between  the  columnist  a* 
in  some  outside  activity — usualiy  in  the  World  but  it  lasted  only  k® 
the  role  of  the  defender  of  the  under-  months.  He  wrote  an  article  wu® 
dog.  Ten  years  ago  when  the  depres-  was  published  in  the  Nation  cto' 
sion  struck  he  would  often  stand  in  ing  the  World  with  frequenfly  swito- 
the  breadlines,  pass  out  cigarettes  and  ing  front  and  saying  the  paper  w* 
talk  to  the  unfortimates.  less  courageous  than  the  ManchetW 


less  courageous  than  the  Moncheat®  I 


man  campaign,  “Give  a  Job  ’till  June,”  Next  day  the  space  usually  devoW 
which  actually  located  hundreds  of  to  his  column  contained  du* 
jobs.  Years  before  WPA  he  organ-  nouncement:  “The  World  has  de^ 
ized  and  produced  a  Broadway  revue  to  dispense  with  the  services  of 
to  employ  idle  talent,  “Shoot  the  wood  Broun.  His  disloyalty  to 
Works,”  and  it  ran  for  11  weeks.  paper  makes  any  further  assocuo* 


you  (Mrs.  Broim)  and  to  young  Hey¬ 
wood  in  the  loss  which  has  come  to 
you  with  such  crushing  force.  Mrs. 


life  of  America.” 

A  Newspaperman's  Newspaperman 

Mr.  Broun  was  a  newspaperman’s 


Of  all  his  enterprises,  his  interest  impossible.”  i 

in  the  guild  was  Ae  most  enduring.  answering  statenwn 

He  helped  found  the  organization  and  lished  in  other  newspapers 
had  been  its  president  since  1934.  said  “Disloyalty,  unexplain^ 
Like  many  of  his  other  activities,  this  niean  to  the  reader  anything 
came  as  a  surprise  to  his  associates,  robbing^  the  till  to  sitting  on 
for  Mr.  Broun  received  a  large  salary  Pulitzer’s  hat.”  ^  U' 


Roosevelt  joins  ine  in  this  message,  newspaperman.  When  death  wrote  and  was  able  to  write  what  he  pleased.  In  his  column  in  recent  ye^ 


Heywood  Broun  lived  a  full  life  and  “thirty”  at  the  end  of  his  story  his 


leaves  a  noble  heritage.  His  great  fame  had  spread  to  the  far  corners  of 
gifts  of  heart  and  mind  and  soul  were  America  and  across  borders.  In  news- 


ever  directed  toward  his  purposes,  paper  offices  from  coast-to-coast  he 


But  with  his  usual  bland  tactics  he  Broun  more  often  ‘h®n 
proposed  a  union  of  reporters  in  his  ‘he  local  scene  and  hec^ 
World-Telegram  columns  of  Aug.  7,  and  more  preoccupied  witn 
1933.  and  announced  that  “Beginning  (Continued  on  ftage  31) 


Our  customers 


When  housewives  shopping  in  sixty-five  Grocery  Stores 
and  Food  Markets  in  different  parts  of  Philadelphia 
answered  the  question:  “In  which  one  newspaper  are 
you  most  likely  to  look  for  food  advertisements?” — 
the  replies  were : 

Newspaper  No.  2  2,357 

V  *itore  than  all  other  netctpapers  combined. 


And  when  people  from  the  audiences  of  seventeen 
Moving  Picture  Theaters  answered  the  question,  “In  which 
one  newspaper  are  you  most  likely  to  see  advertisements 
of  this  theater?” — the  replies  were 

The  Bulletin  2,799* 

Newspaper  No.  2  990 

Newspaper  No.  3  870 

Newspaper  No.  4  726 

•Afore  than  all  other  neicspapers  combined. 


'S  tATt3^T<>lOMOi 


With  its  unforced,  natural  circulation.  The  Bulletin 
provides  for  the  advertiser  an  interested  audience,  more 
likely  to  see,  read  and  act  upon  his  advertising.! 

Make  our  customers  your  customers.  At  one  of  the 
lowest  costs  per  reader  known.  The  Evening  Bulletin  will 
take  your  advertising  message  to  the  majority  of  homes 
in  the  greatest  city  marketof  individual  homesin  America.^ 


When  customers  making  purchases  in  sixty-six  Drug 
in  representative  communities,  replied  to  a  similar 
(jucstion — the  answers  were: 

UThe  Bulletin  6,791* 

*Afore  tftan  all  other  neirtpapers  combined. 


^Complete  information  about  these  and  other  consumer  and  dealer  surveps,  made  bp  Ross 
Federal  Research  Corporation,  wUl  be  sent  on  request. 

tKine  out  of  ten  dwellings  in  Philadelphia  are  single-family  homes.  More  than  in  New  York 
City  and  Buffalo  combined;  more  than  in  any  of  twenty-one  states.  tV.  S.  Cen«t«.  1930 f. 
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McCormick  Plans 
WGN  Expansion 
Program  in  '40 

To  Make  it  “Outstanding 
Radio  Station 
in  America" 

Chicago,  Dec.  19 — Plans  for  a  new 
series  of  radio  programs  were  an¬ 
nounced  here  today  by  Col.  Robert 
R.  McCormick,  Chicago  Tribune  edi¬ 
tor  and  publisher,  in  connection  with 
an  expansion  policy  during  1940  for 
the  Tribune’s  radio  station,  WGN. 

The  new  programs  are  in  keeping 
with  the  statement  made  by  Col.  Mc¬ 
Cormick  that  every  effort  will  be  put 
forth  next  year  to  make  WGN  “the 
outstanding  radio  station  in  America.” 
Col.  McCormick  voiced  this  senti¬ 
ment  at  the  annual  banquet  for 
Tribune  advertising  staff  members 
here  last  week. 

A  Leodinq  Station 

Always  considered  as  one  of  the 
leading  pioneer  radio  stations  in  the 
broadcasting  of  events  of  public  in¬ 
terest,  being  the  first  station  to  broad¬ 
cast  national  political  conventions 
with  its  own  staff  and  over  its  own 
lines,  and  originator  of  a  number  of 
famous  radio  entertainment  features, 
such  as  “Sam  ’n’  Henry”  (now 
“Amos  ’n’  Andy”),  WGN  next  will 
add  new  programs.  This  station 
plans  to  draw  upon  the  Chicago 
Tribune-New  York  News  Syndicate 
features  for  several  new  daytime 
shows.  Col.  McCormick  told  Editor  & 
Publisher. 

Two  new  programs  dramatizing 
“Gasoline  Alley”  and  “Smiling  Jack,” 
Tribune-News  syndicate  comic  strips, 
made  their  bow  on  WGN  and  MBS 
network  yesterday  for  a  week’s  pub¬ 
lic  audition.  During  the  next  two 
weeks,  two  syndicate  strips  will  make 
their  radio  debut.  Added  to  these 
continuity  shows  will  be  a  series  of 
dramatic  productions  with  prominent 
Hollywood  and  Broadw'ay  actors  tak¬ 
ing  the  leads. 

An  indication  of  the  type  of  talent 
planned  for  WGN  next  year  is  the 
announcement  that  Christmas  night 
the  station  will  present  Grace  Moore, 
opera  star,  from  its  own  studios.  On 
Dec.  28,  Jan  Kiepura,  opera  singer, 
will  also  be  featured  from  WGN’s 
studios  on  Henry  Weber’s  concert 
revue  program.  New  Year’s  day, 
Allan  Jones,  motion  picture  singing 
star,  will  be  heard  over  WGN. 


“Ham  and  Egg"  Man 
Sues  Hearst  for  Million 

Los  Angeles,  Dec.  18 — Willis  Allen, 
one  of  the  directors  of  the  “Ham  and 
Eggs”  Life  Payments  plan  defeated 
by  California  voters  in  a  special  elec¬ 
tion  last  month,  filed  suit  last  week  in 
Supierior  Court  here  for  a  total  of 
$1,000,000  damages  against  Hearst 
Publications,  Inc.,  charging  libel. 

The  suit  may  be  one  of  several  that 
will  be  filed  as  a  result  of  the  bitterly- 
fought  campaign,  according  to  Wil¬ 
liam  Schreider,  Allen’s  attorney. 
“Quite  a  few  more”  are  under  con¬ 
sideration,  he  said,  but  no  decision 
has  been  made  yet  as  to  whether  they 
will  be  filed. 

Basis  of  the  present  action  is  an 
article  published  in  the  San  Fran¬ 
cisco  Examiner  Oct.  29,  headed  “Your 
Ham  and  Eggs  Dictators!”  and  pre¬ 
senting  the  pictures  of  five  of  the  di¬ 
rectors,  including  Allen’s. 

He  claims  actual  damage  of  $12.5,- 
000  each  on  two  separate  causes  of 
action,  and  $250,000  on  a  third,  and 
because  of  the  “malicious  nature”  of 
the  statements,  and  because  retrac¬ 
tion  was  assertedly  refused,  claims  he 
is  entitled  to  have  the  damages 
doubled  in  each  case. 

GETS  60  DAYS 

Opelousas.  La.,  Dec.  19 — Following 
his  conviction  for  allegedly  over¬ 
charging  St.  Landry  parish  (county) 
$16  on  an  official  printing  bill,  How¬ 
ard  Strother,  editor  of  the  weekly 
Eunice  Neu'  Era,  today  was  sen¬ 
tenced  to  serve  60  days  in  jail. 
Strother  is  presently  on  trial  on  an¬ 
other  charge  of  libeling  and  slander¬ 
ing  J.  N.  Langford,  editor  of  the 
Opelousas  Herald.  He  is  at  liberty 
pending  filing  of  an  appeal  before  the 
state  supreme  court.  I 

MISS  McCORMICK  SAILS  ! 

Anne  O’Hare  McCormick,  of  the  New 
York  Times  editorial  staff,  specializ¬ 
ing  in  European  affairs,  sailed  for 
Europe  on  the  liner  Rex  Dec.  14  and 
her  column,  which  appears  several 
times  a  week  on  the  editorial  page, 
will  be  resumed  by  cable  shortly,  the 
Times  announced  Dec.  16. 

■ 

XMAS  PARADE 

The  largest  crowd,  50,000  people, 
turned  out  in  Anderson,  S.  C.,  for  the 
annual  Christmas  Parade.  The  pa¬ 
rade  was  first  launched  five  years  ago 
by  the  Anderson  Independent  and 
Daily  Mail. 


Davis  and  Thompson 

Incorporated 

Newspaper  Financing 


647  Union  Commerce  Building 
Cleveland,  Ohio 

Telephone — Main  2685 


WILKEN'S  JOB  UNFILLED 

R.  C.  Holliss,  general  manager  of 
the  New  York  Daily  News,  told 
Editor  &  Publisher  Wednesday  there 
is  to  be  no  successor  to  Ray  T.  Wil- 
ken,  advertising  director,  who  died 
Dec.  14. 

■ 

Named  Ad  Manager 
In  Kansas  City 

Mark  T.  Jones,  former  president  of 
the  Midwest  Advertising  Association, 
has  been  appointed  advertising  man¬ 
ager  of  the  Kansas  City  Kansan,  a 
Capper  newspaper.  He  succeeds 
Knowlton  Parker. 

Jones  has  been  a  member  of  the 
Kansan’s  advertising  department  for 
16  years.  He  went  to  the  Kansan, 
from  the  Topeka  State  Journal,  as 
local  advertising  manager.  In  1934  he 
was  made  national  advertising  man¬ 
ager  of  the  paper. 

Parker,  who  has  been  advertising 
manager  of  the  Kansan  since  1922, 
expects  to  go  into  business  for  him¬ 
self. 

■ 

Woodward  Heads 
Football  Writers 

Stanley  Woodward,  sports  editor  of 
the  New  York  Herald  Tribune,  was 
elected  president  of  The  Football 
Writers  Association  at  a  meeting  at 
Jack  Dempsey’s  Restaurant  Dec.  12. 
Mr.  Woodward  succeeded  Daniel  M. 
Daniel,  New  York  World-Telegram. 

Other  officers  elected  were:  Allison 
Danzig.  New  York  Times,  vice-presi¬ 
dent;  Lewis  Burton,  New  York  Jour¬ 
nal  &  American,  secretary;  and  Louis 
Effrat,  New  York  Times,  treasurer. 
Jesse  Abramson,  Neto  York  Herald 
Tribune,  and  Daniel  M.  Daniel,  retir¬ 
ing  president,  were  elected  members 
of  the  executive  committee. 


Macfadden  Proposes 
U.  S.  “Night  of  light" 

Governors  of  48  states,  mayon  i 
large  cities,  newspaper  publishers  a::; 
leaders  of  industrial,  labor,  religioj: 
and  social  groups  throughout 
country  have  been  requested  by  Be 
narr  Macfadden,  publislier,  Liber,  | 
magazine,  to  make  Christmas  Eve ; 
this  country  a  “night  of  light"  ass;| 
answer  to  Europe's  blackouts. 

Announcements  of  the  plan  in  th  | 
form  of  full-page  advertisements  ap¬ 
peared  Dec.  18  over  Mr.  Macfadder.: 
signature  in  12  newspapers  in  Neil 
York.  Chicago,  Detroit,  Boston,  Phiia.| 
delphia,  Cleveland,  St.  Louis,  L(t| 
Angeles  and  San  Francisco.  Onlyra 
paper  per  city  was  used  except 
New  York  where  three  insertions  wer-| 
made  and  two  in  San  Francisco. 

“In  Europe,”  the  copy  points  ou;| 
“light  has  become  a  symbol  of  threa 
ening  death,  instead  of  life.  .  .  .  Nj 
in  a  spirit  of  boastfulness  but  i 
thankfulness,  let  us  have  li^t  z 
America  —  as  never  before  —  ths 
Christmas  Eve.” 

To  accomplish  this,  Mr.  Macfadder 
proposes  that  every  building  in  Amer¬ 
ica  where  people  live  or  work,  be 
lighted  from  dusk  to  midnight  o: 
Dec.  24  and  that  blinds  be  kept  vide 
open.  J.  Walter  Thompson  Co.  is  the 
agency. 

■ 

PORTER  HEADS  CLUB 

Philip  W.  Porter,  news  editor 
Cleveland  Plain  Dealer,  was  installec 
as  president  of  the  City  Club  d 
Cleveland  in  a  ceremony  Dec.  16. 
first  official  action  was  to  preside 
at  a  debate  on  the  New  Deal  betwee: 
U.  S.  Senator  Robert  A.  Taft,  of  Ohk 
and  Rep.  T.  V.  Smith,  of  Chicago. 


^c,”  Goering  quickly  replied  and,  groe.*  : 
gentlemen,  that's  no  joke.” 

I  Yule  Savings 

I  $1,060,000 

City  Accoiiiils  Up  6  Pci. 
In  31,700  Accounts. 

If  Santa  Claus  doesn’t  bring  * 
bulging  pack  to  Louisville  it  wont  j 
be  the  fault  of  31.700  Chris^  ; 
Club  savers  who  deposited  $1.060,- . 
■000  in  six  city  banks  this  yMIi.  L 
The  aggregate  amount  is  »w.- j 
000  or  6  per  cent  more  than  tne  -.j 
$1,000,000  distributed  in  Christ¬ 
mas  savings  checks  by  I 

banks  last  year.  The  t'tti’jber 
depositors  jumped  from  24,du«.- 
an  increase  of  nearly  29  per  cem.  ,, 
Average  amount  of  the  cnecw 
H  $33.44.  The  banks  ha'** 
ranged  to  mail  them  about  in  , 
cember  1.  withholding  *hnoun^  i 

ment  of  the  exact  date  at  the  ^  J 

_ ^ quest  or_  tal  autho;;  '  w  — - 

-  HE  lowest  cost 
sales  promotion  in  this  three-quarter-billion  dolh' 
Kentuckiana  market  is  done  through 


®I)f  (ilonritr-^onrnal 
The  Louisville  Times 


Owners  and 
operators 

WHAS 


Represented  Nationally  By  the 
Branham  Company 


50,000  Watt* 
820  Kilocyc^ 


•  Basie  Columb'* 

Outlet 


hat's  the  rate  at  which 
he  Chicago  Tribune  now 
delivers  buying  power! 


|URING  the  official  six-month  period  ended  Sept.  30, 
1939  Chicago  Tribune  net  paid  total  daily  circulation 


equivalent  of  majority  coverage  of  all  the  families  in  Chicago 
and  suburbs.  It  penetrates  into  every  neighborhood  and 
suburb  of  Chicago,  reaching  families  in  all  income  groups. 

You  can  sell  more  in  Chicago  in  1940  by  building  your 
advertising  program  around  the  Tribune.  Tribune  rates 
per  100,000  circulation  long  have  been  among  the  lowest 
in  America.  Circulation  gains  now  make  them  exceptionally 
attractive. 


feraged  twice  as  much  as  that  of  any  other  Chicago  daily 
^'^spaper. 

Tribune  daily  circulation  right  in  Chicago  and  suburbs 
[so  was  double  that  of  any  other  Chicago  daily  newspaper. 
Tribune  total  daily  circulation  during  the  period  averaged 
foni  516,000  to  583,000  more  than  that  of  other  Chicago 
tiewspapers.  Tribune  city  and  suburban  daily  circula- 
on  averaged  from  387,000  to  406,000  more. 

^hen  you  advertise  in  the  Tribune,  you  reach  Chicago’s 
‘^S®st  constant  audience — two  prospects  for  every  one  reached 
other  Chicago  daily  newspaper — more  prospects  than  are 
■‘’d)ed  by  any  two  other  Chicago  daily  newspapers  combined. 
Tribune  daily  circulation  in  metropolitan  Chicago  is  the 


Qllj[kag0  XSnhunt 

THE  wAoRLD'S  greatest  NEWSPAPER 

r/fU-uuji  33  VEARS^ 


November  average  net  paid  total  circulation:  Daily,  Over  1,000,000 — 
Sunday,  Over  1,200,000 
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EDITOR 


P  U  B  L  I  S  HE? 


Montgomery  Sees  Green  Noined  Gener 

--  —  ■  must  make  its  appeal  on  a  basis  that  JN^CnQ^Gf  OI  AQ  dUD 

No  Anti-  is  calculated  to  bring  profit  which  ^  ^  prominent  s 

_  ,  ...  tn  ■  means  that  It  must  be  not  only  de-  ^ertising  man.  has  been  appoin 

Advertismg  Drive 

SoYd  Consumer  Groups  £?Se1r?faw°':; 

Not  Dominated  by  take  care  of  that.  We  object  to  ad- 

Communists  vertising  that  is  false  by  suggestion — 

not  sufficiently  factual.  We  have  no 
Washington,  D.  C.,  Dec.  18 — ^The  quarrel  with  emotional  appeals,  but 
assertion  that  consumer  groups  are  consumers  should  have  accurate 
dominated  by  Communists  driving  means  for  knowing  the  quality  of  the 
against  advertising  as  a  component  of  merchandise  they  buy,  and  for  know- 
the  American  economic  system  is  a  ing  which  commodity  best  meets  their 
“preposterous  canard,”  says  Donald  needs. 

E.  Montgomery,  Consumers  Counsel,  “It  should  be  noted,  too,  that  the 

U.  S.  Department  of  Agriculture.  testimony  presented  by  consumers  be-  _  _ _ 


Green  Named  General  i 


Charles  C.  Green,  prominent  ad¬ 
vertising  man,  has  been  appointed 
general  manager  of  the  Advertising 
_ Club  of  New 


E.  Montgomery,  Consumers  Counsel, 
U.  S.  Department  of  Agriculture. 


Described  in  a  report  submitted  by  fore  the  Temporary  National  Eco- 
Dr.  J.  B.  Matthews  to  the  Dies  Com-  nomic  Committee  wasn’t  related  to 


Charles  C.  Green 


York,  G.  Lynn 
Sumner,  presi- 
dent  of  the 
Club,  announced 
Thursday. 

Mr.  Green  has  ; 
resigned  his  po- 
jition  as  Director 
of  Promotion  of 
the  New  York 
Wo  r  1  d  ’  s  Fair, 
Inc.,  effective  the 
first  of  the  year, 
at  which  time 
he  will  take  over 


mittee  as  spearhead  in  reported  Com-  advertising  practices,  but  to  confu-  his  new  duties. 

munist  -  inspired  plans  to  launch  sion  that  comes  from  lack  of  adequate  j^j.  Green  succeeds  Tom  A  Burke 

wholesale  attacks  on  national  adver-  standards,  grade  labels,  etc.”  executive  secretarv  and  assistant  to 


X.,  j.  1  m  j  «-•  sianaaras,  graae  laoeis,  eic.  executive  secretary  and  assistant  to 

ti^rs  before  the  Federal  Trade  Com-  ________  t\  president  of  the  club  who  re¬ 
mission,  Montgomery  told  Editor  «  DAUjI  SOIjD  signed  effective  Jan.  1  to  accept  a 

Publisher;  The  Volksblatt  and  Freiheits  Freund,  special  assignment  with  Lowell 

5,000,000  in  Consumer  Groups  Pittsburgh  German  daily  newspaper  Thomas.  Mr.  Green  was  secretary  of 
“I  don’t  know  of  any  consumer  or-  publish^  by  the  Consolidated  Press  the  club  from  1934  to  1936  during  the 
ganization  which  is  dominated  by  and  Printing  Company  of  Cleveland,  administrations  of  Grover  Whalen 
Commimists,  or  any  consumer  pro-  Ohio,  was  sold  by  the  Referee  in  and  H.  B.  LeQuatte.  He  was  presi- 
eram  that  is  controlled  by  Commu-  Bankruptcy  to  the  Harris-Karp-Gold-  dent  of  the  club  during  1925-1927.  He 


gram  that  is  controlled  by  Commu¬ 
nists.  It  is  a  preposterous  canard. 


Bankruptcy  to  the  Harris-Karp-Gold-  dent  of  the  club  during  1925-1927.  He 
smith  Company,  a  Cincinnati  invest-  is  a  former  newspaper  man  and  ad- 


“Of  course  there  are  Communists  m  ment  firm.  The  Cleveland  firm  prints  vertising  agent.  ' 

the  consumer  movement,  and  in  every  sl^  the  German  Waechter  and  An-  Green  was  the  original  cor- 

other  movement  as  broad  as  this;  and  zeigcr  and  the  Hungarian  Szabadsag.  porate  secretary  of  the  World’s  Fair, 
that  doesn’t  exclude  even  the  church.  I^e  bid  was  $141,000.  Coleman  Har-  joining  the  executive  staff  four  years 
One  authority  has  placed  at  5,000,000,  ris  of  the  Cincinnati  purchasers  said  ago.  After  assisting  in  the  organiza- 
the  number  of  persons  actively  inter-  that  publication  would  continue  for  tion,  he  toured  the  coimtry  promot- 
ested  in  consumer  groups.  the  present.  ing  the  Fair.  He  was  subsequently 


ested  in  consumer  groups.  the  present.  ing  the  Fair.  He  was  subsequently  I 

“My  observation  has  been  that  Com-  _  n^.  nT<-'CC'PC  made  director  of  promotion.  ! 

munists  are  concentrating  their  fire  LAW  DlCjESTS  Mr.  Burke  came  to  New  York  from  ' 

upon  monopoly,  and  not  upon  ad-  The  Detroit  Free  Press  is  distribut-  Chicago  in  1937  to  take  over  the  post 
vertising.  I  receive  many  communi-  ing  to  its  readers,  free  of  charge,  when  Lowell  Thomas  became  presi-  i 
cations  from  persons  who  describe  copies  of  the  fishing  law  digests  for  dent  of  the  club.  He  had  been  di-  i 
themselves  as  Communists,  and  who  1940,  compiled  by  the  state  depart-  rector  of  promotion  for  the  National  ' 


seek  consumer  information.  When  I  ment  of  conservation, 
can  supply  the  information  sought,  I 
do  so;  to  refuse  would,  perhaps,  be 

a  violation  of  the  Hatch  Act.  FC  FF  F 

“The  office  of  Consumers  Counsel  1 3 1  ^  M  f  a 
has  no  function  to  study  advertising, 
no  views  on  advertising,  no  mandate 

to  investigate  it  and  no  facilities  to  do  ■wm.T  rw^-m-r  ^ 

so,  and  has  no  interest  in  advertising  F  lyj  'T'mJ  J 

except  as  a  consumers’  problem.  All  A  AAA 

Container  Critieismt 
“Consumer  groups  have  no  criticism 
of  advertising  as  a  major  component 
of  our  economic  system.  In  fact  they  •  Twenty  years  ago  the 
seldom  discuss  the  subject  except  to  Reliable  Furniture  Com- 
criticize  in  s^cific  instances:  decep-  beginning 

tion;  non-mformative  copy;  purely  " 

emotional  appeal  when  it  is  used  to  ™0“®st  two-story 

persuade  people  to  use  an  injurious  building.  Thirteen  years 
product.  And  that  criticism  is  not  later  they  moved  their 

leveled  alone  at  newspaper  and  pe-  quarters  to  a  larger  store 

riodical  advertising,  but  is  also  di-  on  Main  Street, 
rected  at  labels,  and  sales  persons. 

“They  accept  the  statement  of  the 
advertising  agencies  that  the  purpose  *  Today  we  con 


Safety  Council  for  several  years. 
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in  TOTAL  DISPLAY 


For  November,  1939 

THB%TIMB8 


Authority  MEDIA  RECORDS,  INC. 


•  Today  we  congratulate 
three  young  officers  of 
the  company,  Mr.  N.  C. 
Peters,  Pres.,  Mr.  F. 
Gross,  Vice  President  and 
Mr.  H.  Levinson,  Treas¬ 
urer,  whose  foresight  and 
confidence  in  Akron’s 
growth  led  them  to  open 
one  of  Ohio’s  finest  Fur¬ 
niture  Stores. 


•  The  Reliable  Furniture  Company  has  advertised  in  the  Beacon 
Journal  consistently  and  frequently  since  the  first  day  it  opened  the 
first  store. 

For  complete,  economical  coverage  of  the  alert,  free- 
spending  Akron  Market  concentrate  your  advertising 
in  the  .  .  . 

AKRON  BEACON  JOURNAL 

Represented  by;  STORY,  BROOKS  &  FINLEY 
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means  business 


Fortune 


AND  BUSINESS 
IS  NEWS 


loLXXINo.  1 


The  publication  date  of  this  issue  is  Dec.  2T.  The  Round  Table  story  it  for  release  that  day,  but  stories  on  Plywood  and  the 
Fortune  Survev  are  for  ad\anre  release  Dec.  23.  stories  on  the  Church  and  British  Business  for  advance  release  Dec.  26. 


January,  1940 


'ortnne  Scores  British  Business 
Church  Failure  Found  Stalled  by 
)n  Moral  Issues  Government  "Aid” 

ark  of  Spiritual  Leadership  Red  Tape  Is  Hamstringing 
Found  to  Increase  Economic  Import  and  Export  Trade 
Maladjustments  Vital  to  Nation  at  War 

kistianity  Is  Basis  Thousands  of  Men 
Of  II.  S.  Civilization  i  Forced  from  Jobs 

lasinessMagazineLrgesGlergy  1  Fortune  Writer  Given  Special 


U.  S.  Should  Aid 
Chinese  in  War 
Against  Invader 


Urge  Reneived  Attack 
On  Domestic  Problems 


To  Forget  Speeilic  Reforms, 
Stress  Basie  Teachings 


Facilities  to  Study  Score  ol  |  defense  against  \.uiaiig  i%ai  oiim 

Planlti  fpnm  the  liKiide  1  propaganda  is  a  healthy  |  - 

riduis  iiuiii  iiic  iiisiur  !  democracy  and  a  smoothly  func-  IT  C  I  .  »  F  L*  I 

-  I  tioning  economy.”  the  Fifth  |  L.  IntCrCStS  f  OrOlU 

NEW  YORK,  Dec.  26-British  busi-  Fortune  Round  Table  report  de-  ; 
ness  has  been  badly  disorganized  by  dares.  “In  our  opinion  a  new  AnnCtmCItlCIlt  ■  ollCV 

the  sudden  imposition  of  government  attack  on  domestic  problems  .■»  m 

regulations,  but  Britain’s  direct  war  should  be  made.”  - 

materials  industries  are  changing  over  This  recommendation  is  the  i  I  hF  Uiinv  niflprpnl  In. 

smoothly  and  unhurriedly  to  a  war-  subject  of  a  second  news  story  livauri .  in  i  lany  Lrniri  ci  i 

time  basis.  Fortune  magazine  reveals  on  the  Fifth  Fortune  Round  unil  Bnininnti  I  nun- 

today  in  an  article  based  on  five  weeks  ■  Table  which  has  been  mailed  to  ‘  ‘ 

of  intensive  research  by  a  reporter  editors  of  morning  newspapers  1  iminm  nil  Prnirrum 
from  its  London  staff.  i  for  release  December  27.  ' 

Fortune’s  reporter  was  given  special  - 

facilities  to  study  many  British  indus-  j  ^  ^  •  NEW  YORK,  Dec.  27— The  United 

trial  plants  from  the  inside,  and  in- i  f  |k|*t  iiiin  SlirV’I^V  IvIVPS  States  should  extend  some  positive 
vestigated  conditions  in  a  score  of!  *”"“***'  china  that  would  not  involve 

different  business  communities.  '  D  ^  war  with  Japan,  the  Fifth 

The  full  report  of  his  findings,  pub-  i  IVOObrvrIl  iTlUrr  v  Olrs  Fortune  Round  Table  report  declares 
lished  in  the  January  issue  of  the  w  i  [.today. 

$10-a-year  magazine  for  U.  S.  business,  i  I  han  7  IllVillS  considering  “America’s  Stake  in 

discloses  that  although  hardly  a  plant  *  ^  ^  vai  v.  i  •  iii  ?  aia  i  present  War  and  the  Future  World 

in  Great  Britain  is  not  doing  war  -  Order,”  the  Round  Table  agreed  that 

work,  or  is  not  at  least  changed  over  j  NEW  YORK,  Dec.  23-Franklin  D.  the  U.  S.  should  adopt  a  neutrality 
and  awaiting  orders,  labor  has  few  Roosevelt  would  receive  more  votes  F>olicy  that  will  not  increase  the  pros- 
complaints  and  businessmen  are  look-  !  now  for  President  than  three  other  pects  of  a  totalitarian  victory  in  either 
ing  forward  optimistically  to  the  re-  !  leading  Democrats  and  four  leading  Europe  or  the  Orient,  should  stay  out 


Fortune  Round  Table  Favors 
Embargo  Against  Japan  or 
Gredits  To  Chiang  Kai  Sbek 


.NEW  YORK,  Dec.  26-The  future  of  I  NEW  YORK,  Dec.  26-British  busi- 
.taerican  industrial  civilization  is  im-  ness  has  been  badly  disorganized  by 
periled  because  Christian  leadership  the  sudden  imposition  of  government 
nas  passed  from  the  hands  of  the  regulations,  but  Britain’s  direct  war 
Church  to  the  laity.  Fortune  maga-  materials  industries  are  changing  over 
one  declares  today  in  its  January  smoothly  and  unhurriedly  to  a  war- 
issue.  I  time  basis.  Fortune  magazine  reveals 

In  an  editorial  which  points  out  j  today  in  an  article  based  on  five  weeks 
l±at  “without  spiritual  leadership  the  |  of  intensive  research  by  a  reporter 
[maladjustments  of  our  politico-eco-  |  from  its  London  staff 
nomic  system  must  inevitably  in-  Fortune’s  reporter  ■ 
crease,”  the  $10-a-year  magazine  for  facilities  to  study  ma: 
business  attributes  this  change  of  trial  plants  from  th( 
ieadership  to  the  failure  of  the  Church  vestigated  condition: 
to  teach  absolute  spiritual  values.  different  business  coi 
“As  laymen  dedicated  to  the  prac-  The  full  report  of  1 
tice  of  Christianity  we  can  merely  hshed  m  the  Janut 
record  our  certainty  that  in  order  for  $10-a-year  maga^ne 
humanity  to  progress  it  must  believe,”  discloses  that  althouf 
Fortune  explains.  It  must  have  faith  Great  Britaiii  is 
m  certain  absolute  spiritual  values,  or  i  work,  or  is  not  at  le 
It  least  have  faith  that  absolute  spir-  awaiting  orders 


U.  S.  Interests  Forbid 
Appeasement  Policy 

!  Leaders  of  Hany  Diflerenl  In¬ 
terests  and  Opinions  Inan- 


imoiis  on  Pro«;ram 

c' 


IS  the  guardian  of  our  faith  in  them, 
tod  as  laymen  we  do  not  feel  that 
Chat  faith  is  being  guarded. 

“In  support  of  this  criticism  it  would 
w  possible  to  bring  forward  consid¬ 
erable  historical  evidence,”  Fortune 
points  out.  “But  for  examples  of  this 
lailure  to  define  and  interpret  abso¬ 
lutes  it  is  not  necessary  to  have  re- 


_  ^  NEW  YORK,  Dec.  27-The  United 

F<krtlll1P  Slirv’PX’  I.IVPC  states  should  extend  some  positive 
1  wi  TXT  China  that  would  not  involve 

^  war  with  Japan,  the  Fifth 
liOOhOCit  iflorc  VOlCS  Fortune  Round  Table  report  declares 

Than  Nearest  7  Rivals 


Tlliin  T  RlVilltti  In^considering  “America’s  Stake  in 

I  llctll  i’Nrdl  rni  t  IllVctlS  I  Present  War  and  the  Future  World 

-  Order,”  the  Round  Table  agreed  that 

NEW  YORK,  Dec.  23-Franklin  D.  I  tlie  U.  S.  should  adopt  a  neutrality 
Roosevelt  would  receive  more  votes  |  piolicy  that  will  not  increase  the  pros- 


itual  values  exist.  The  Church,  as  complaints  and  businessmen  are  look-  !  now  for  President  than  three  other 
teicher  and  interpreter  of  these  values,  ing  forward  optimistically  to  the  re-  !  leading  Democrats  and  four  leading 
is  the  guardian  of  our  faith  in  them,  sumption  of  peacetime  operations,  de-  I  Republicans  combined, 
tod  as  laymen  we  do  not  feel  that  spit®  th®  uncertainty  as  to  the  length  !  This  will  be  revealed  next  week  by 
that  faith  is  iKing  guarded.  ol  li^®  war.  1  Fortune  magazine  in  publishing  in  its 

“In  supDort  of  this  criticism  it  would  “War  has  brought  a  stimulated  busi-  1  January  issue  the  results  of  the  latest 


sumption  of  peacetime  operations,  de-  Republicans  combined.  |  of  war,  and  use  its  vast  power  to  influ- 

spite  the  uncertainty  as  to  the  length  !  This  will  be  revealed  next  week  by  ence  the  peace  of  tomorrow  in  the 
of  the  war.  1  Fortune  magazine  in  publishing  in  its  I  interests  of  the  American  people. 

“War  has  brought  a  stimulated  busi-  1  January  issue  the  results  of  the  latest  1  The  16  business,  labor,  banking,  con- 
ness  to  many  industries,  notably  ship-  j  Fortune  Survey,  a  scientific  sampling  I  sumer,  and  educational  leaders,  who 
building,  heavy  engineering,  clothing,  of  public  opinion,  which  also  disclosed  |  were  invited  to  the  Round  Table  be- 
the  boot-and-shoe  business,  cycles,  that  the  public  thinks  the  Republican  cause  they  were  known  to  disagree  on 
beer,  containers,  jute,  bricks,  torches  party  would  have  a  better  chance  of  !  many  pioints  of  foreign  policy,  recom- 
and  batteries,  safe  and  deed  boxes,  and  '  winning  in  1940  if  it  campaigned  on  a  i  mended  that  the  U.  S.; 


(Continued  in  Fortune’s  ne-us  summary j 


New  Plywood  May  Soon  Displace 
Many  Uses  of  Metals,  Synthetics 


course  to  historv  ^  most  trenchant  entertainment,”  Fortune  reports.  “On  peace-at-any-price  platform  instead  1 -Impose  an  embargo  on  the  export 
example  is  to  L  fou^  in  our  owi  the  other  side  of  the  ledger,  the  war  of  domestic  issues.  of  mihtary  raw  materials  to 

ciine  in  the  Church’s  attitude  toward  tias  knocked  the  bottom  out  of  many  Here  is  the  way  the  public  ranks  Japan;  or 

^  I.  v..nurcns  auiiuae  lowara  industries:  private  building,  retail  eight  of  the  most  frequently  men-  2 -Extend  a  liberal  government  cred- 
"In  1914  the  TT  r>vi,irr.v.  was  cni  trade,  hotels,  advertising,  newspapers,  tinned  presidential  possibilities  in  reply  it  to  China  for  the  purchase  of 

idly  opposed  to  war,  which  it  charac-  (Continued  in  Fortune’s  news  summary)  \  (Continued  in  Fortune’s  news  summary j  n^milltary  supplies  in  this  COUn- 

m  thp  - - - — - - - —  the  result  of  our  commitment: 

values  i  ?®^i*}  Christian  ^  j  W~k1  1  Ik  M  C’l  *  i>^  the  Philippines  and  the  strong  posi- 

sCH  New  Plywood  Mar  Soon  Displace  Sino-Japanese  war,  the  interests  ol 

cause.  Huns  and  bless  the  Allied  i*  Tk  k  k  •  Japan  and  the  U.  S.  conflict  at  many 

reaction  from  that  war  to  Many  Uses  of  Metals.  Synthetics  \  ^rt,  published  in  full  in  the  January 

lives  ^  ^  •/  issue  of  Fortune.  “The  preoccupatior 

descem^"?^  urgrt  it  on.  The  Church  -  of  France  and  Britain  with  war  ir 

late  cSuLh,®?  ^  medl-  NEW  YORK,  Dec.  23-Modern  tech-  miraculous  family  of  chemicals,  the  Europe  leaves  the  U.  S.  as  the  only 

liclv  fir  Individually,  pub-  nology  applied  to  an  old  principle  has  synthetic  resins.”  great  power,  with  the  possible  excep- 

aslimwt  K  retracted.  It  was  created  a  new  plywood  that  may  soon  “It  was  World  War  I  that  gave  ply-  tion  of  the  U.  S.  S.  R.,  to  restrair 

fire  A  called  down  the  displace  many  of  the  metals  and  syn-  wood  its  real  start  in  life,  and  plywood  Japanese  imperialism 

to  extrv^”^'^  ni®niD®rs  turned  thetics  which  originally  replaced  wood  muffed  it,”  Fortune  will  state.  “Then  “Thus  the  world  situation,  couplet 

war  of  iqIq  P^^tnsm,  Md  when  the  as  a  construction  material  in  the  past,  as  now,  the  airplane  industry  looked  with  our  American  policies,  has  al- 

opDosed  again  Fortune  magazine  will  disclose  in  its  to  plywood  to  resolve  its  necessity  for  ready  imposed  upon  the  U.  S.  impor- 

a  man  participation  almost  to  January  issue  next  week.  lightness  with  strength.  tant  commitments  that  will  inevitably 

“Th  ■  .  „  Pointing  out  that,  weight  for  weight,  “But  plywood  was  not  ready  for  its  increase  if  Japan  succeeds  in  estab- 

concemf«»  points  to  observe  plywood  is  the  strongest  and  most  role,  and  by  the  middle  1920’s  the  lishing  ‘the  new  order’  in  Asia  or  il 

Chn^  complete  circle  that  ri^d  material  for  construction,  the  industry  was  turning  to  lightweight  Germany  succeeds  in  sinking  or  ac 

20  ®  $10-a-year  magazine  for  business  will  materials,  riveted  together  in  a  mad-  quiring  the  British  fleet, 

ilues  K  declares.  “First,  the  explain  that  the  big  plywood  show  did  dening,  laborious,  and  time-consuming  “Since  1898-99  the  American  fla« 

usea  Dy  the  Church  in  reaching  not  start  until  “the  discovery  of  the  process  that  seemed  to  doom  the  pos-  has  flown  over  the  Philippines,  anc 

O’dmufd  in  Fortune’s  news  summary)  adhesive  possibilities  that  lay  in  that  (Continued  in  Fortune’s  news  summary)  (Continued  in  Fortune’s  news  summary) 


the  other  side  of  the  ledger,  the  war  of  domestic  issues.  of  military  raw  materials  to 

has  knocked  the  bottom  out  of  many  Here  is  the  way  the  public  ranks  Japan;  or 

industries:  private  building,  retail  eight  of  the  most  frequently  men-  2 -Extend  a  liberal  government  cred- 
trade,  hotels,  advertising,  new’spapers,  tinned  presidential  possibilities  in  reply  if  fo  China  for  the  purchase  of 

(Continued  in  Fortune's  news  summary)  \  (Continued  in  Fortune’s  news  summaryj  mmmilitary  supplies  in  this  COUn- 

. . — — - - - - —  “As  the  result  of  our  commitments 

mr  t  Ik  M  C  rx  •  1  in  the  Philippines  and  the  strong  posi- 

NewPlywoodMaySoonDisplace 

--  jg-  J  r*  -m  -M  4  •  Japan  and  the  U.  S.  conflict  at  many 

Many  Uses  of  Metals.  Synthetics  ^rt,  published  in  full  in  the  January 

issue  of  Fortune.  “The  preoccupation 

-  of  France  and  Britain  with  war  in 

NEW  YORK,  Dec.  23-Modern  tech-  miraculous  family  of  chemicals,  the  Europe  leaves  the  U.  S.  as  the  only 
nology  applied  to  an  old  principle  has  synthetic  resins.”  great  power,  with  the  possible  excep- 

created  a  new  plywood  that  may  soon  “It  was  World  War  I  that  gave  ply-  tion  of  the  U.  S.  S.  R.,  to  restrain 
displace  many  of  the  metals  and  syn-  wood  its  real  start  in  life,  and  plywood  Japanese  imperialism 
thetics  which  originally  replaced  wood  muffed  it,”  Fortune  will  state.  “Then  “Thus  the  world  situation,  coupled 
as  a  construction  material  in  the  past,  as  now,  the  airplane  industry  looked  with  our  American  policies,  has  al- 
Fortune  magazine  will  disclose  in  its  to  plywood  to  resolve  its  necessity  for  ready  imposed  upon  the  U.  S.  impor- 
January  issue  next  week.  lightness  with  strength.  tant  commitments  that  will  inevitably 

Pointing  out  that,  weight  for  weight,  “But  plywood  was  not  ready  for  its  increase  if  Japan  succeeds  in  estab- 
plywood  is  the  strongest  and  most  role,  and  by  the  middle  1920’s  the  lishing  ‘the  new  order’  in  Asia  or  if 
ri^d  material  for  construction,  the  industry  was  turning  to  lightweight  Germany  succeeds  in  sinking  or  ac- 
$10-a-year  magazine  for  business  will  materials,  riveted  together  in  a  mad-  quiring  the  British  fleet, 
explain  that  the  big  plywood  show  did  dening,  laborious,  and  time-consuming  “Since  1898-99  the  American  flag 


quiring  the  British  fleet. 

“Since  1898-99  the  American 


not  start  until  “the  discovery  of  the  process  that  seemed  to  doom  the  pos-  has  flown  over  the  Philippines,  anc 


adhesive  possibilities  that  lay  in  that 


(Continued  in  Fortune’s  news  summary) 


(Continued  in  Fortune’s  news  summary) 


FORTt^NE  rovers  Business  as  your  newspaper  covers  its  own  city— by  assignments  to  its  staff 
of  63  editors,  writers,  researchers,  experts,  and  technicians. 

I f  your  newsdesk  is  not  among  the  427  which  have  asked  to  receive  advance  summaries 
of  Fortune  articles,  write  or  wire  C.  B.  Yorke,  Fortune,  Rockefeller  Center,  New  York. 


-PROMOTION 


EDITOR 


PUBLISH 


NEWSPAPER  PROMOTION 
REVIEW 

By  T.  S.  mVIN  _ 


Rep  Stuff  much  more  effective  promotiona 

WE  mentioned  last  week  some  excel-  i  ^  xt 

lent  promotion  done  for  newspapers  Test  Market  Newspa^rs-a  grou] 

Thi«  ^^e  Weekly  and  two  daily  Pennsyl 


make  big  and  interesting  news  every 

PROMOTION 

^  ^  ^  ^  In  January  of  this  year,  Scripps- 

Howard  improved  on  this  promotion 
by  enlisting  the  co-operation  of  lead¬ 
ing  colleges  and  technical  schools 
throughout  the  country  in  sponsoring 
much  more  effective  promotional  a  national  competition  for  aeronau- 


ece.  tical  engineering  scholarships.  Twen- 

Test  Market  Newspapers — a  group  ty-one  such  scholarships  were 


by  their  national  representatives.  This  ■  t  j. 

week  some  more  such  matter  comes  Howard  there  now 

to  hand.  The  Katz  Agency,  which  has  excellent  data  folder.  The  ^omes  an  excellent  booklet  telling  the 

a  number  of  splendid  promotion  jobs  ®  story  of  the  Junior  Aviator  movemeni 


awarded  several  months  ago. 

From  Roy  W.  Howard  there  now 


a  number  of  splendid  promotion  jobs  [f®"*  P®®®  ^7^  d  i  ®  story  of  the  Junior  Aviator  movemeni 

for  client  newspapers  to  its  credit,  ho^al  message  frorn  Paul  de  Guzman,  and  the  scholarships.  It  contains  pic- 

wA  national  representative  of  the  papers 


has  done  an  especially  good  job,  we  ^^P^^emative  oi  tne  papers,  j3j.jg£  biographical  sketches 

think,  for  the  Colwado  SpHngs  (Col.)  j  folder  to  news,  twenty-one  lads  to  win. 

Gazette  and  Telegraph.  It’s  a  booklet  statistical  data  and  suggestions  to  ad-  gbnpiy  told  and  well  told,  it  is  an  im- 

that  seems  much  more  a  resort  booklet  vertisere  concerning  the  pa^rs,  all  prgssive  story  of  a  really  worthwhile 

than  a  newspaper  promotion  piece,  very  ably  presented.  An  interesting  service  to  youth  performed  by  a 

and  that  very  fact  seems  to  make  it  ®  thrower  left  hand  group  of  newspapers.  This  is  the  kind 

peculiarly  effective.  comer  of  page  one.  This  reads  Please  ^  promotion  that  gets  better  as  it 

“Beauty  Spot  for  Advertisers.”  route  to  .  .  .  with  space  along,  and  it  is  already  one  of 

the  booklet  is  captioned,  and  it  is  the  best  of  its  kind. 

full  of  enticing  pictures  of  Colorado  what 

c__: _ * _ 1 _ j  1 _  Mr.  de  Guzman  wants.  w _ .  .i  _ 


Springs  as  a  place  to  relax  and  have 
fun.  That,  indeed,  is  its  theme.  Relax, 
it  urges  us,  and  forget  facts  and  fig- 


Happy  Dates 


Meet  the  Major 

A  HAND  to  the  Atlanta  (Ga.)  Con¬ 
stitution  for  a  fine  in.stitutional 


Credit 

WE  like  always  to  give  credit 
it  is  due.  "rhat’s  why  we  wt 
a  note  from  H.  W.  Stock,  adv 
manager  of  the  Albany  (N.  Y.)  K 
erbocker  News.  “Your  mention  d 
Holly  Borders  ad.”  he  writes, 
the  suggestion  that  its  author 
on  Madison  Avenue  prompts  me 
remove  from  it  the  cloak  of  a 
mity.  The  ad  was  written  three 
ago  by  Jim  Ryan  and  has  appe 
each  Christmas  season  since.  In 
Jim  should  receive  any  fan  mail, 
may  be  found  in  the  promotion 
partment  of  the  Crowell-Collier  P 
lishing  Company.”  Well,  Collier 
on  Park  Avenue,  only  one  block 
of  Madison,  so  we  were  only  tb 
years  late  and  one  block  off.  Th 
for  the  note,  Mr.  Stock.  Congra 
tions,  Mr.  Ryan.  Now  we  know 
magazine  promotion  is  often  so  i 
They  hire  newspaper  promotion  pr 
pie  to  write  it. 


ures  because  they  aren’t  needed  to  AS  welcome  a  piece  of  promotion  as  p^gg  “Down  in  the  Major’s  Office.” 


explain  why  Colorado  Springs  is  a  we  have  ever  torn  out  of  a  mailing  priendlv  and  informal  it  anpeared 

_ _ ] _ 1 _ A  _ i_  ^  _ 1_  _  _ _ 


good  market.  Colorado  Springs  has  wrapper  comes  this  week  from  our  j^gj  the  first  of  a  series  of 


no  industries  and  no  business  worried  old  friend  Arizona  A1  of  the  Phoenix  that  will  take  readers  on  a  trip 

by  eompetition  or  the  vagaries  of  the  Republic  and  Gazette.  It’s  a  big  box  throueh  the  Constitution  olant  intro- 
law  of  supply  and  demand.  What  of  Arizona  dates,  arrived  just  in  time  ducine  them  to  the  men  who  make 
Colorado  Springs  has.  “beauty  and  for  the  Christmas  goody  basket.  With  the  paper— the  reporters,  the  desk 
climate— are  unduplicable  and  imper-  it  comes  a  card  from  Bob  Hall,  the  ^gj,  ^he  rew-rite  men.  the  linotype 
ishable.”  For  those  who  want  them,  national  advertising  manager,  who  operators  the  stereotypers,  the  press- 

a  page  of  statisties  is  grudgingly  in-  seems  to  double  for  Arizona  A1  occa-  interesting  touch  is  the  fact 

eluded.  But  the  booklet  has  made  its  sionally.  He  brags  that  the  dates  are  ji,g  copy  is  signed  This  first  page 

point  long  before  you  come  to  it.  “the  best  tastin’  truck  yuh  ever  tg|jg  gb^nf  t^e  daily  meetings  that 
For  the  Lexington  (Ky.)  Herald  chawed  away  from  the  seed.”  And  jgj^g  place  in  Clark  Howell’s  office, 

and  Leader,  the  Katz  Agency  issues  we  certainly  agree  with  him.  Our  ^vhere  the  talk  may  sometimes  be 

an  attractive  and  informative  folder,  thanks  to  you.  Brother  Hall,  for  the  about  hunting  and  fishing  but  always 
“Fertile  Fields  for  Advertisers.”  If  dates;  and  our  compliments,  sir,  for  manages  to  get  around  to  the  paper, 
for  nothing  else,  this  folder  seems  one  of  the  sweetest  promotion  stunts 

memorable  to  us  for  its  excellent  it  has  ever  been  our  good  fortune  to  Ralph  McGill  is  responsible  for 
photograph  of  three  horses  on  the  •'un  across.  o  g„j  uv  g  igU 


men.  An  interesting  touch  is  the  fact 
that  the  copy  is  signed.  This  first  page 
tells  about  the  daily  meetings  that 


DAILY  CHANGES  TITLE 

Moscow,  Idaho,  Dec.  19— To 
what  the  publishers  described  as 
top  heavy  title,  the  name  of 
Moscow  Daily  News-Review  and  S 
Mirror  today  was  changed  to 
Daily  Idahoian,  representing  a 
solidation  of  the  daily  News-Re 
and  the  daily  Star-Mirror,  which 
effected  by  merger  of  the  two  eve 
publications  Nov.  1.  “The  name 
has  been  carried  for  nearly 
months  has  served  its  initial  pc 
pose,”  statement  in  tonight’s 
said. 


front  cover — a  picture  that  carries  you 

right  down  to  the  Bluegrass  country  Serving  Youth 

the  folder  talks  about. 

For  the  Jacksonville  (Fla.)  Journal,  c+mntivp  anH  ( 
the  John  H.  Perry  Associates  have  .  a  J 


Ralph  McGill  is  responsible  for 
it,  and  it’s  a  good  job. 


MARKS  22nd  YEAR 

The  Madison  (Wis.)  Capital  Thia 
edited  by  William  T.  Evjue,  nb>tr 
its  22nd  anniversary  December  13 


ONE  of  the  finest  examples  of  a  con¬ 
structive  and  far-seeing  promotion 
is  the  Junior  Aviator  movement  spon- 


rf,  Tsued  a  4-page  inimeograph^  by  the  Scripps-Howard  News 


bulletin  full  of  important  facts.  Jack 


.,  .  .,  ..  ,  papers.  Begun  in  1934,  this  now  num- 

seems,  IS  the  site  of  a  new  bers  some  400,000  boys  and  girls  in 
$17,000000  naval  air  base.  This  project  .j-beir  model  plane  air  meets 


alone  has  increased  Jacksonville  pay¬ 
rolls  by  $600,000  a  month  and  is  bring¬ 
ing  some  4,000  new  families  to  the  city. 
In  addition,  other  business  has  been 
stimulated,  and  1940  promises  to  be 
a  “boom”  year  for  Jacksonville.  (Cer¬ 
tainly  this  is  a  swell  story  for  any 
newspaper  to  tell  prospective  adver¬ 
tisers.  Unfortunately,  the  story  is  not 
told  to  best  advantage  in  the  current 
bulletin.  Mimeographing  at  best  pro¬ 
duces  only  a  poor  job.  The  expendi¬ 
ture  of  a  little  additional  money  and, 
even  more  important,  of  a  little  more 
time  to  organize  the  story  better  and 
tell  it  more  simply  and  more  directly 
would,  we  think,  have  produced  a 


Since  1925 


.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 


CASH  .  .  . 

On  the  Loose! 


Up  to  December  15th,  farmers  in  the 
Winaton-Salem  area  received  $8,581,- 
768.68  for  a  record  crop  .  .  .  and  this 
is  a  lot  of  money.  Its  stimulating  in¬ 
fluence  on  retail  business  here  should 
inspire  advertisers  to  go  after  a  share 
of  it. 


JOURNAL  and  SENTINEL 


Winston-Salem,  N.  C. 


KELLY-SMITH  COMPANY 

National  Representatives 


Whether  it  be  an  editor,  man¬ 


aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 


Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


STEADY  BLITZEN!  IT'S  ONLY 


Write  or  voire — 


THE  PERSONNEL  BUREAU 


James  C  Kiper,  Director 

3S  I.  Waelinr  Drivo,  Chlcaqe,  III. 


the  NEWS  celebrating  a  gain  of  182,051 
lines  of  General  and  Automotive  Display 
for  1 1  months  of  '39  .  .  .  Nice  gain  coming 
up  for  December,  too  .  .  .  Other  paper 
shows  a  loss.  Miami  is  in  for  its  biggest 
Winter  season! 


a  nation-wide  non-^oflt  aarvioa  anp- 
portad  by  Sigma  Delta  Ohi,  Profataion- 
al  JonrnalUtio  Fraternity. 


MIAMI  DAILY  NE'Jl'S 


l| 
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THESE  NEW  ENGLAND  MARKETS  HAVE  MORE  TO  OFFER 
THE  ADVERTISER  THAN  EVER  REFORE  IN  THEIR  HISTORY 

Mounted  at  Oak  Kid$;e,  Harvard.  Mass.,  there  is  a  magnificent,  modern  twin 
60-incIi  telescope,  an  instrument  significantly  applicahle  to  the  New  England  of 
To<Iay  and  the  Future. 

For  it  typifies  V'ision — the  search  lor  new  ideas,  better  methods  an<l  horizons  here¬ 
tofore  untapped.  This  is  true  of  all  New  England.  As  never  before,  its  industries 
are  seeking  the  very  latest  systems  of  manufacture  and  «Ustribution,  to  create  new 
products  an»I  shorter  cuts  to  efficiency.  One  of  the  first  results  of  this  Vision  is 
the  moving  in  of  new  plants  and  the  enlarging  of  others.  New  England  is  now  pre¬ 
pared  to  manufacture  products  never  attempte«l  in  the  past — products  in  great 
current  demand. 

As  a  result  of  this  Vision,  fisheries  and  farms  have  been  revolutionized.  It  has 
brought  incentive  to  the  dairy  farms,  and  made  spectacular  advances  in  many  crops. 
Fleets  of  new  fishing-boats  are  in  teeming  waters.  A  S100.000,000-a-year  fishing 
industry  is  certain  to  increase  vastly.  All  New  England  is  looking  to  the  future 
hopefully,  proudly,  and  with  tremendous  enthusiasm. 


As  the  New  Year  approaches,  then.  New  Eiiglan<l  has  even  more  to  offer  advertisers.  It  is 
a  great  market — always  has  been — with  dependable  people,  gainfully  employed. 

Retail  sales  are  ahead  of  last  year — increasing  from  5  to  10' o.  The  trend  is  steadily 
upward.  And,  if  you  crossed  the  friendly  frontier  of  any  of  the  cities  mentioned  below, 
you  would  find  that  their  peoples,  not  only  hold  their  own  home  papers  very  dear,  but 
are  using  them  daily  as  a  means  of  buying  intelligently. 


m.vink 

Bannor  Dally  News  (M) 

“ortlanil  Pn.«H.H<>rald  Express,  Sunday 
THeKram  (MAES) 

NKW  H.\Mi>SIIIKE 
( onconi  Mimltor-Patriut  (E) 

Keene  Sentinel  (E) 

Manrhe.ler  I  nlnn-I.eader  (MAE) 

\ERMr)NT 

[Jarre  Times  (E) 

nennlnsion  Banner  (E) 

nrattleliurn  Reformer  (E) 

nnriinxtiiii  Free  Press  (M) 

>1.  Johnsliiiry  Caledonian-Record  (E) 

M.\SS  \(  HI  SETTS 
Beverly  KveiilnfC  Times  (E) 

Boston  (ilobe  (MAE) 

Boston  (ilobe  (S) 

Boston  Post  ( M ) 

Boston  Post  (S) 


KriH'ktoii  Enter|>rlse-Tlmes  (E) 

('H|ie  Cod  Standard-Times,  Hyannis 
Fall  River  Herald  News  (E) 

Fltrhbiinc  Sentinel  (E) 

Fraiiilnebaiii  News  (E) 
tiloucester  Times  (F^) 
tireciifleld  Recorder-tiarette  (E) 

Haverhill  Gazette  (E) 

Holyoke  Transcript  (E) 
latwrence  EnRie-Trlbiine  (ME) 
l.owell  Courier-Citizen  and  Evening  I.eader 
(MAE) 

New  Betlftird  Standard  Times  and  Mercury 
(MAE) 

New  Bedford  Sunday  Standard  Times  (S) 
Newbury  port  Daily  News  <E) 

North  Adams  Transcript  (E) 

Plttsfleld  Berkshire  Eazle  (E) 
tluincy  Patriot  laslzer  (E) 

Salem  News  (E) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (E) 

Worcester  Telezram  and  EveiiloR  tiazette 
(MAE) 


Worcester  Siiiiilay  TcIcRram  (S) 

KHODE  ISI.AND 
l*awtucket  I'lmes  (E) 

West  Warwick  Pawtiixet  Valley  Dailv  Times 
(E) 

Westerly  Sun  (EAS) 

WfMiiisocket  (  all  (E) 

t  ONNFM  Tit  I  T 
Danbury  News-Times  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Meriden  Record  (  M ) 

New  Britain  Herald  (Fi) 

New  Haven  RcKlster)  ( FIAS) 

New  Eondon  Day  (FI) 

Norwich  Bulletin  and  Record  (MAFi) 
Stamford  Advorate  (FJ) 

Waterbury  Republican  A  American  (MAFi) 
Waterbury  Republican  A  American  (F:AS) 
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EDITOR  &  PUBLISH  Er 


Pays  Tribute  to  Press 
As  Ad  Medium 

Chicago,  Dec.  20— Paying  tribute  to 
the  power  of  the  press  as  an  agency 
of  democracy  and  as  an  advertising 
medium  to  reach  the  buying  public, 
Joseph  M.  Kraus,  general  sales  man¬ 
ager  of  A.  Stein  &  Company,  an¬ 
nounced  here  today  the  firm’s  adver¬ 
tising  appropriations  for  1940  have 
been  substantially  increased.  Hie  an¬ 
nouncement  was  made  at  the  conclud¬ 
ing  meeting  of  the  annual  sales  con¬ 
ference  attended  by  120  representa¬ 
tives  from  U.  S.  and  Canada. 

“We  Americans  are  fortunate  in 
having  oiu:  free  press,”  said  Mr.  Kraus, 
“because  it  is  a  vigilant  protector  of 
our  liberties  and  because  it  has  con¬ 
tributed  so  much  to  the  development 
of  the  American  way  of  life.  News¬ 
papers  and  magazines  carry  the  ad¬ 
vertising  messages  of  business  into 
millions  of  homes  with  speed,  regu¬ 
larity  and  precision.” 

The  sales  manager  also  stressed  the 
productivity  of  his  company’s  news¬ 
paper  and  magazine  advertising  and 
characterized  these  media,  when 
projjerly  used,  as  the  best  vehicle  for 
the  successful  promotion  of  worthy 
products.  Newspapers  in  principal 
cities  will  be  used  next  year  along 
with  25  magazines,  he  said. 

Appointment  of  J.  E.  Fleisch  as  ad¬ 
vertising  promotion  manager,  was 
also  announced  by  Mr.  Kraus. 


ROTO  PAPER  PRICE  UP  $3  FOR  FIRST  ‘40  QUARTER  Prober  Praises  Aid 

KIMBERLY-CLARK  CORPORATION  and  International  Paper  Co.  last  week  ToUTIlCll  Am^rir 
announced  that  their  rotogravure  paper  contract  prices  have  been 
increased  $3  per  ton  for  the  first  three  months  of  1940.  The  price  will  be 
$76.50  per  ton,  delivered  in  New  York  City.  This  represents  the  first  increase 
in  the  price  of  super-calendared  rotogravure  paper  since  1937.  American 
shipments  of  the  type  of  rotogravure  paper  used  by  newspapers  totaled 
116,101  tons  in  1938,  but  not  all  of  it  was  used  by  newspapers  “by  any  manner 
of  means,”  according  to  the  Ground  Wood  Association,  New  York. 


Social  Security  Board 
Investigation  in  La. 

New  Orleans,  La.,  Dec.  19 — ^Another 
phase  of  the  New  Orleans  States' 
crusade  against  the  Leche-Maestri 
state  poUtical  machine  this  week  re¬ 
sulted  in  opening  of  an  investigation 
by  the  federal  social  security  board 
in  Washington  of  published  reports 
that  “voluntary  contributions”  are 
being  collected  in  the  Louisiana  Em¬ 
ployment  Service  office. 

According  to  information  received 
by  the  States,  every  employe  of  the 
department  throughout  Louisiana  had 
been  tipped  verbally  to  kick  in  10% 
of  their  pay  checks  as  “voluntary 
contributions”  to  the  re-election  cam¬ 
paign  of  Governor  Earl  K.  Long. 

After  a  series  of  articles  had  ap¬ 
peared  in  the  States,  James  E.  Crown, 
editor  of  the  newspaper,  had  Bascom 
Timmons.  Washington  correspondent 
for  the  States,  lay  before  the  social 
security  board  some  of  the  charges 
received  by  low-salaried  of  the  state 
employment  service. 


Canadion-Australian 
Ne'^vsprint  Question 

Vancouver,  B.  C.,  Dec.  18 — No  defi¬ 
nite  authoritative  opinion  can  be  se¬ 
cured  in  British  Columbia  as  to  how 
the  recent  decision  of  the  Australian 
Government  to  reduce  its  purchases 
from  non-sterling  countries  will  affect 
heavy  shipments  of  newsprint  to  Aus¬ 
tralian  publishers  from  B.C.  and  other 
Canadian  mills. 

Australia  has  long  been  anxious  to 
balance  her  budget  in  trade  with 
Canada,  and  in  the  past  the  balance 
has  always  been  enormously  in  Cana¬ 
da’s  favor.  Newsprint  mills  at 
Powell  River  and  Ocean  Falls.  B.  C., 
operated  by  the  Powell  River  Co.  and 
Pacific  Mills,  Ltd.,  respectively,  have 
been  selling  about  $2,000,000  worth 
of  newsprint  to  Australia,  and  they 
had  expected  to  increase  this  volume 
in  1940  owing  to  elimination  of  Aus¬ 
tralian  imports  from  Scandinavian 
countries  due  to  the  war. 

B.  C.  mills  are  now  sharing  in  a 
long  term  newsprint  contract  negoti¬ 
ated  with  Australian  publishers  two 
years  ago,  but  this  is  subject,  of 
course,  to  governmental  approval,  and 
the  new  exchange  policy  may  inter¬ 
fere  with  it. 


In  1937* 

the  Retail  Sales  Volume 
in  the  Cleveland 
2-for-1  market  was 
$463,584,213.29 

(*  39  weeks) 

You  can  cover  this 
rich  market  at  ONE 
low  cost  through  the 

CLEVELAND  PLAIN  DEALER 


Vm-B  RELEASED 

Volume  Vlll-b  of  Market  and  News¬ 
paper  Statistics  has  just  been  released 
by  the  American  Association  of  Ad¬ 
vertising  Agencies.  It  deals  with  the 
67  cities  over  100,000  population  in  the 
United  States  and  Canada  in  which 
newspapers  were  audited  to  March 
31  and  June  30, 1939.  Included  in  Mar¬ 
ket  and  Newspaper  Statistics  are  latest 
figures  on  population,  number  of  fami¬ 
lies,  English  reading  persons  (English 
speaking  persons  for  Canadian  cities), 
income  tax  returns,  audited  news¬ 
paper  circulations,  linage,  retail  rates, 
general  rates,  the  differential  between 
retail  and  general  rates,  and  an  anal¬ 
ysis  of  those  sections  of  A.B.C.  Audit 
Reports  which  deal  with  circulation 
inducements. 

"SPECIAL"  NAMED 

The  Des  Moines  Register  and  Trib- 
une  last  week  announced  the  appoint¬ 
ment  of  the  New  York  office  of  Os- 
bom.  Scolaro,  Meeker  &  Company  as  j 
national  advertising  representatives  . 
in  the  eastern  territory,  effective  Jan. 

1,  1940.  With  this  appointment.  Os- 
bom,  Scolaro,  Meeker  becomes  na-  I 
tional  advertising  representatives  for  i 
the  Register  and  Tribune  in  all  terri- 
tories  except  the  Pacific  Coast. 


Mrs.  Older  Unearths 
New  Data  on  Heorst 

William  Randolph  Hearst’s  greatest 
campaign  was  his  attempt  to  keep  the 
United  States  out  of  the  World  War, 
and  today  he  again  is  engaged  in  a 
similar  endeavor,  Mrs.  Fremont  Older 
told  veteran  Hearst  employes  in  an 
“Old  Timers  Day”  observance  con¬ 
ducted  in  Scin  ^ancisco  last  week 
by  the  Hearst  Co-operation  Com¬ 
mittee. 

Mr.  Hearst’s  prophecies  at  the  time 
were  exact,  and  included  the  fore¬ 
cast  of  the  depression,  the  widow  of 
the  former  publisher  of  the  San 
Francisco  Call-Bulletin,  stated.  “He 
told  my  husband  he  had  the  ill  for¬ 
tune  to  be  right  at  the  wrong  time,” 
she  added. 

Speaking  on  “New  Stories  of  Old 
Days,”  Mrs.  Older  told  how  a  diary 
by  Mrs.  Phoebe  Apperson  Hearst, 
mother  of  the  publisher,  had  given 
fresh  insight  into  the  early  days  of 
Mr.  Hearst.  The  diary  was  dis¬ 
covered  recently  by  herself  and 
Evelyn  Wells  of  the  San  Francisco 
Call-Bulletin. 

ADDS  N.  I.  EDITION 

The  Easton  (Pa.)  Morning  Free 
Press,  effective  Jan.  5,  will  publish  a 
special  New  Jersey  edition  every 
morning  except  Sunday. 


Special  Assistant  Attorney  Crtne-.' 
John  Harlan  Amen,  whose  inves% 
tion  into  corruption  in  Brooklyn  b: 
resulted  in  the  filing  of 
against  11  Brooklyn  police  office 
and  the  declaration  that  the  sca.".b 
would  be  traced  to  every  police  prt. 
cinct  in  Brooklyn,  publicly  thanit; 
the  New  York  Journal  and  Amenc-1 
Dec.  18  for  that  newspaper’s  pan : 
the  inquiry.  Material  turned  over '} 
him  by  the  Hearst  daily, 
with  several  of  the  leads  produ^  -| 
Journal  and  American  reportri 
proved  very  valuable,”  Mr.  Amen  said| 

The  reporters  who  worked  on  z* 
expose  with  Paul  C.  Schoens‘.«;:| 
Journal- American  city  editor,  are  S: 
Boehm  and  James  Horan. 

Mayor  La  Guardia  on  Dec.  20 
pointed  former  Supreme  Court  Ji- 
tice  Jeremiah  T.  Mahoney  as  a  spec: 
deputy  police  commissioner  to 
side  at  the  departmental  trials  of  •}, 
sergeant  and  10  lieutenants. 

■ 

Nieman  Fellowships 
Offered  Third  Year 

Harvard  University  announced 
cently  that  the  Lucius  W.  Nieman  Fi 
lowships  for  newspapermen  will 
offered  for  a  third  year.  Applicatin^ 
must  be  received  by  the  Nies 
Foundation  for  Journalism  at  Han 
by  March  1,  1940. 

Since  the  plan  was  inaugurated 
1937  the  university  has  admitted 
editors  and  reporters  for  studies  in 
fields  chosen  by  individual  Fellc*' 
More  than  500  applied  in  the  xj 
years  and  last  year  nine  newspap; 
men  studied  at  the  imiversity,  a.- 
this  year  12. 


/<: 


fll  Show  youWhere They  Li ve!^ 
THEY‘RE  ALLON  MY.  ^ 

ROUTE  /i 


Circulation 
for  November 

295,437 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  November,  1939. 


per 


November  circulation  of  The  Sun 
day  Sun  averaged  197,827 
Sunday. 

Evurything  in  Baltimore 
Revolvee  Around 

THR  SUN 

Morning  Evening  Sunday 


NEW  ORLEANS  STATES 
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Hin  tt)e  mitist  of  an  emtiattUb  tuorlb, 

if  is  spiritually  inspiring  to  know  that  America 
stands  steadfastly  for  Peace  .  .  .  looks  with  favor 
upon  those  verities  of  Democracy  which  make 
for  a  fair  measure  of  happiness  the  map  across 
. . .  has  sought,  in  every  manner  possible,  to  bring 
order  out  of  chaos.  We  claim  no  smug  comfort 
in  the  thought  that  while  we,  as  a  nation,  are 
lighting  Christmas  candles,  less  fortunate  lands 
are  putting  fire  to  time-fuses,  and  setting  ablaze 
the  doubtful  altars  of  War.  Now,  as  always,  our 
wealth  and  our  hearts  go  out  to  friend  and  foe 
alike,  in  ministering  help. 

To  the  Newspapers  of  America  we  wish  a 
Merry  Christmas.  We  have  sought  to  operate  in 
their  behalf  and  they  have  been  generous  in 
supporting  our  ideals,  standards  and  service. 

To  the  National  Advertiser  we  wish  a  Merry 
Christnrws.  He  has  paid  us  high  tribute  by  look¬ 
ing  to  our  weekly  issues,  our  Market  Guide  and 
our  Year  Book,  as  a  dependable  source  of  vital 
information. 

To  the  Advertising  Agent  we  wish  a  Merry 
Christmas.  He  is  showing  by  his  subscription 
fidelity  to  Editor  &  Publisher,  that  he  believes  in 
us  .  .  .  looks  to  us  for  important  information. 

To  the  Advertisers  in  our  columns — one  and 
all,  from  the  maker  of  a  huge  newspaper  press, 
to  the  tiniest  allied  service,  we  wish  a  Merry 
Christmas. 

Only  through  YOUR  support  and  pat-on-the- 
back,  and  friendly  co-operation,  can  Editor  & 
Publisher  fulfill  its  COMPLETE  obligation  to  you 
all.  There  IS  a  Santa  Claus  .  .  .  our  columns  and 
your  loyalty  PROVE  it. 


■ 


EDITOR  &  PUBLISH 


E  D  I 


'THERE  WAS  NO  ROOM" 

FOR  NEARLY  'i.OOO  years  the  Christian  world 
has  heard  the  glorious  story  told  by  St.  Luke 
of  a  Saviour’s  birth  iu  a  cow-barn,  with  a 
manger  for  a  cradle — "Wcause  there  was  no  nnun 
tor  them  at  the  inn.”  In  that  brief  clause,  pos¬ 
sibly  the  least  renieml>ered  of  the  whole  Gosjiel, 
we  have  an  epitome  of  maukimrs  blind  and  self¬ 
ish  nature,  of  the  intenttiess  on  the  thing  of  the 
moment  that  shuts  out  and  belittles  achievement. 

Think  it  over.  Nearly  'iO  centuries  ago,  not 
one  t»f  the  }>eople  who  got  a  romn  in  the  Bethle¬ 
hem  serai  by  getting  there  first  would  give  it  up 
to  a  young  woman  about  to  deliver  a  child! 
What  immortality  in  Heaven  and  earth  might 
have  Iteen  his  who  offered  to  .sleep  in  the  hayloft 
while  the  unknown  Mother  had  the  .shelter  of  his 
r(K)f. 

"There  was  no  room.”  No.  neither  for  the 
Mother  and  her  Child,  nor  for  the  sympathy,  the 
j)eace  toward  men  of  good  will,  the  glory  in  the 
sacrifice  for  fellow  man  that  that  Birth  exempli¬ 
fied.  But  the  strong,  the  rich  and  the  .selfish  who 
laifi  that  night  on  Bethlehem's  hotel  beds  are 
long  since  forgotten.  RememlK*retl  and  rc.sjjected 
< though  unknown)  are  the  shepherds  who,  like 
Mary,  had  the  stars  for  their  roof  and  who  left 
tlieir  fliK'ks  to  view  and  understand  the  miracle. 


If  St.  Luke  could  liave  written  another  story 
from  Bethlehem,  we  wonder  whether  the  course 
of  man  and  his  history  would  have  l»een  differ¬ 
ent.  If  a  kindly  stranger  had  given  Mary  his 
<(>mforts.  would  he  .stand  for  us  now  as  one  to  be 
imitateil'  Would  the  New  Testament  have  meant 
that  man  after  centuries  had  learned  to  be  "his 
brother’s  keeper!'”  Would  nation  be  warring 
with  nation  until  one  or  V>oth  were  broken,  bc- 
<au.se  neither  in  the  fullne.ss  of  strength  had  rtsmi 
for  the  idea  that  there  might  Ik*  right  on  tlie 
other  side?  Would  millions  of  people  lie  living  in 
hovels  even  humbler  than  Chri.st’s  birth-place, 
if  we  had  a  Divinely  blessed  example  that  poverty 
and  hard.ship  may  be  assumetl  voluntarily,  but 
should  not  be  forced  bv  circumstance? 


We  haven't  the  answers.  .Viid  never  before,  iu 
a  long  succe.ssion  of  Christmastides,  have  we  .so 
felt  tile  lack  of  them.  Is  it  still  true  that  “there 
is  no  riMiin”  in  this  world  for  the  peace  promi.sed 
by  Christ,  for  the  decency  and  .self-resi>ect  and 
the  love  tif  one's  neighbor  that  He  preached  tai 
earth?  If  that  is  true,  then  no  man  of  the  jk'h 
ever  wrote  a  .sadder  commentary  on  human  e.c- 
istence  than  Luke’s  “there  was  no  r<Kim.” 


HEYWOOD  BROUN 


I  A  L 


<7  '  V 


For  unto  us  a  rliild  i»  born,  unto  us  a  son  is 
given:  and  the  government  shall  be  upon  his 
shoulder:  and  his  name  shall  be  called  Wonderful. 
Counselor,  The  mighty  Cod.  The  everlasting  Father, 
The  Prince  of  Peace.  Isaiah  IX:  6. 


rr  W.VS  H.\RD  to  believe  the  news  that  came 
in  after  la.st  week's  paper  hatl  gone  to  press — 
Heywcxxl  Broun  in  the  hospital,  dangerously  ill 
Two  days  liefore,  he  and  Roy  How  ard  had  grace¬ 
fully  ended  a  decade’s  association  and  the  next 
slay  Broun  began  with  what  we  believe  was 
genuine  enthusia.sm,  his  new  assignment  on  the 
Post.  He  was  a  man  of  deep  .sentiment  and 
there  is  little  doubt  that  his  parting  with  Scripps- 
Howard  was  a  wrench,  but  it  was  a  wrench  that 
exerted  its  pull  long  ago.  It  was  no  secret  for 
more  than  a  year  that  neither  the  columnist  nor 
his  former  employers  exjiected  to  renew  the  con¬ 
tract.  .\nd  it  was  no  “broken  heart”  that  killed 
him,  but  the  all  too  common  failing  among  news- 
pajier  people  of  trying  to  do  t(x»  many  things  in 
t(M»  short  a  time. 

If  Heywood  Broun  had  devoted  his  physical 
strength  and  his  unmatched  writing  gift,  and  his 
talent  for  making  people  love  and  follow  him,  to 


“conventional”  lines,  he  might  have  been  a  “great” 
journalist  or  a  “great”  politician.  He  had  no 
use  for  that  sort  of  “greatness.”  He  preferred  to 
give  his  talent,  extravagantly,  to  men  and  women 
and  causes  that  had  no  champion.  He  broke 
with  the  New  York  World  on  the  Sacco-Vanzetti 
injustice — seen  by  many  another  journalist  and 
dismissed  with  a  di.scouraged  .shrug.  Heywood 
Broun’s  conscience  could  not  allow  him  silence 
even  when  that  injustice  had  pas.sed  its  final  de¬ 
nouement.  He  had  to  write. 

It  was  for  w'riting  men  that  he  poured  out  Ins 
energj'  without  restraint  in  the  past  six  years. 
He  had  seen  his  colleagues  of  the  street  and  the 
desk  take  the  heaviest  whipping  during  the  early 
depression,  and  he  rea.soned — correctly — that  the 
brunt  of  retrenchment  had  fallen  on  them  because 
they  were  not  organized  to  re.sist  and  minimize 
the  inevitable.  .\nd  so  he  organized  the  Guild  and 
gave  it  his  spiritual  leadership. 

HeywmKl  Broun’s  many  talents  did  not  include 
the  art  of  tactical  organization.  Others  had  to 
bring  that  to  the  guild  and  it  is  not  amazing  that 
their  qualities  did  not  include  Broun’s  philosoph’c 
outlook,  his  broad  tolerance  and  courte.sy,  and  his 
genius  for  leaving  a  dispute  with  his  adversary 
still  his  friend.  Not  many  publishers  posse.ss 
the.se  gifts  and  they  are  still  less  frequent  among 
the  guild’s  captains — which  explains  the  guild’s 
slow  and  costly  progress.  If  the  spirit  of  Broun 
had  been  more  deeply  instilled  in  the  guild’s  “l>o- 
litical”  group,  the  .\NG  might  tixlay  boast  ma;iy 
more  than  the  118  contracts  to  which  it  now 
proudly  points. 

Broun,  always  the  idealist,  .sought  to  find  iii 
philosophy  the  answer  to  the  human  riddle.  H-^ 
moved  in  and  out  of  the  Socialist  Party,  and  he 
tried  co-oix*ration  with  the  Communists,  lea\- 
ing  both  groups  behind  when  he  found  their 
ideals  distorted  by  arrogance,  jealousy,  and  in 
tolerance.  He  turned  toward  religion  a  year  ago. 
and  joined  the  Roman  Catholic  Church  last  May. 

Many  of  his  sport  columns  and  his  later  com¬ 
ments  will  stand  as  monuments  in  the  memory 
of  his  readers,  but  we  believe  that  his  real  monu¬ 
ment  will  be  that  he  made  economic  security  foi 
his  fellow  writers  a  jiractical  ideal  for  them  ami 
for  their  employers.  .\t  a  cost  greater  than  he 
anticipated,  the  principle  has  been  establi.shed 
and  accepted. 

If  Heywocxl  Broun’s  place  in  journalistic  litera¬ 
ture  will  be  hard  to  fill — and  it  will  be — his  plar.-e 
in  the  leadership  of  newspajier  people  as  “labor” 
pre.sents  an  even  more  difficult  problem.  We 
lielieve  that  Broun,  had  he  lived,  would  have 
found  some  way  to  improve  the  anomalous  situa¬ 
tion  of  writing  men  in  the  guild,  and  to  attract  to 
it  many  jieople  who  shared  his  views  but  de- 
tc.sted  the  manner  of  their  execution. 

We  .shall  miss  Heywood  Broun,  in  person,  as  a 
reading  as.signment,  and  at  times  as  a  fair  and 
graceful  antagonist.  He  loved  a  “bicker”  and  if 
he  bickered,  like  Sir  Nigel,  with  a  hefty  axe,  he 
never  struck  to  kill.  There  was  always  a  to¬ 
morrow  for  Heywood  Broun — and  we  pray  that 
there  alwavs  will  be.  . 


NOT  SO  GOOD  I 

FRIENDLY  RELA'l'IDNS  Ijetween  reportnl 
and  their  news  .s<turc*es  are  commnnpliJ 
they  are  vital  to  <piick  and  accurate  coverage « 
news,  aud  a  reporter  who  doesn’t  make  dm 
friends  on  his  lieat  ju.st  isn’t  .smart.  It  waii 
.surpri.se,  then,  to  learn  that  the  labor  repista 
of  Cincinnati  jiaiiers  called  on  P.  G.  Philip 
NLRB  regional  director,  every  day  and  .swapp 
information  with  him.  It  was  .something  en^ 
different,  when  Mr.  Philips  regarded  these  b 
jxirters  as  spies  and  allies,  and  wrote  to  fe 
superior  in  W  ashington  that  “one  is  inclined  • 
give  three  cheers  for  the  newspaper  guild  fori: 
least  putting  us  wi.se  to  w  hat  goes  on  behind  tht 


The  te.stimony  before  the  Smith  committw 
indicates  that  Mr.  Philips  oi’ca.sionully  talked  ai<i 
wrote  pretty  high  for  his  bosses.  He  talked  abo:t 
his  dear  friend,  the  city  editor  of  the  Cincinwi 
Enquirer,  and  his  “guild  friends”  on  that  papo, 
but  in  testimony,  he  declared  that  he  did  no! 
believe  that  the  guild  has  any  membership  ot 
the  Enquirer.  The  hxal  guild  .supports  thit 
ladief.  The  city  editor  denies  the  friendship. 

But,  asitle  from  those  jiarticular  circum.stantt-. 
recent  re|x)rting  of  lalxir  news  from  Cinciniu:, 
leaves  .something  to  lx;  tlesired.  .\s  we  com¬ 
mented  two  weeks  ago,  an  important  dedaoi 
censuring  the  Lalxir  Board  and  eoneurred  in  kj 
Judge  F'loreme  .Mien,  w  ell  know  n  as  a  New  Dea' 
Liberal,  received  the  most  |x*rfunetory  ne»' 
treatment  in  the  Cincinnati  pa|H‘rs  and  didn’t  gft 
on  the  pre.ss  as.stx'iation  wires,  except  in  m 
overhead  mes.sage  to  one  particularly  interedei 
pajx-r. 

That  puzzled  even  the  Labor  Board  officials 
who  profe.ss  to  Ixdieve  that  decisions  favorable *o 
them  are  buried  in  back  pages,  while  cen.sure  il 
ways  gets  Page  One.  In  this  case,  the  spot  reporN 
in  Cineimiati  read  a  little  like  double-talk,  .bd 
the  excuse  of  the  AP  bureau,  that  a  local  do- 
tion  (X'cupied  all  attention  on  that  <lay,  <an  bf 
charitably  culled  lame. 

There  may  be  nothing  fundamentally  wruM 
with  the  news  situation  in  (.'incimiati,  but  tk* 
te.stimony  IxTore  this  committee  to  dale 
rants  suspicion.  .M  least  one  NLRB  direeb’ 
thought  of  the  guild  members  lx*ing  on  “his  sidt 
and  telling  him  of  what  went  on  "Ix'liind  th* 


W’hat  he  meant  isn’t  altogether  clear,  but 
the  impres.siun  is  plain  that  this  NLRB  offi¬ 
cial  did  not  con.sider  the  news  men  as  imparts 
(d).servers  and  re|K)rter.s,  but  as  spies  and  partisa:; 
of  the  lalxir  movement. 

It  should  Ix'  noted  that  that  idea  has  underl»i'> 
every’  endeavor  to  organize  reporters  in  l*bu- 
unions  during  the  past  half-c-entury.  It  has  bw 
the  nx’k  on  which  every’  editorial  organizatio- 
move  has  been  wrecked.  It  can  w  reck  the  guilt- 
t(X),  and  it  can  do  irreparable  ilainage  to  ne»r 
])a|x*r.s. 

T(xi  many  ix*ople  Ixdieve  that  Main  Street 
the  country  club  ceii.sor  the  news;  if  they 
get  the  notion  that  the  papers  jirint  only  • 
(  an  get  past  class-c-onscious  union  re|X)rters,  P*^ 
lishers  can  hnik  for  broadsides  from  a  new’  ■'et 
<  ritics. 


COUNSEL  OF  CAUTION 


mi 


Minj(le  charity  with  judgment  aiul  Icini't**' 
zeal  with  discretion,  so  may  your  own  fame 
pre.served  without  intrenching  upon  that  of  o 
— Francis  Osborne,  in  'Wdrice  To  >  n”- 
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TAILSPIN 
TOMMY 
Goes 
To  War 


sophical  remarks  in  witty  sallies  and 
in  humorous  tales. 

Harold  B.  Johnson,  editor  and  pub¬ 
lisher,  Watertown  (N.  Y.)  Daily 

Times,  will  speak  at  the  annual  dinner 
of  the  International  Relations  Club 

_  has  of  Potsdam,  N.  Y.,  State  Normal 

're'apiwinted  by  Governor  Salton-  school,  Jan.  6. 

_  stall  as  associate  H.  G.  Rhawn,  editor,  Clarksburg 

I  commissioner  of  (W.  Va.)  Exponent,  recently  ad- 

labor  and  Indus-  dressed  a  Glenville,  W.  Va.,  State 
I  tries.  Mr.  Hovey  Teachers  College  luncheon  on  “What 
serves  on  the  the  Editor  of  a  Daily  Newspaper 
State  Board  of  Thinks  of  Students  of  Journalism.” 

I  Conciliation  and  Maurice  S.  Sherman,  editor,  Hart- 

I  Arbitration.  (Conn.)  Courant,  was  in  New 


FOLKS  WORTH 
KNOWING 


)ERS0NAL 

€NTI0N 


ROBERT  G.  SHAND,  who  was  named 
city  editor  of  the  New  York  Daily 
News  during  the  recent  reshuffling  of 
executives  fol- 
lowing  the  un- 
timely  death  of 
Deuell. 


S  Harvey 

managing  editor,  j 
has  seen  16  years 
service  with  the 
morning  tabloid. 
He  was  with  the 
W  a shington 
(D.  C.)  Herald 
and  the  New 
York  American, 

-  now  the  Journal- 

Robert  G.  Shand  American,  before 
joining  the  News 
in  1923.  He  was  day  city  editor  be¬ 
fore  this  promotion. 

Now  43,  Mr.  Shand  was  bom  in 
Lynn,  Mass.,  and  was  graduated  in 
1917  from  the  Massachusetts  Institute 
of  Technology  where  he  was  a  student 
of  naval  architecture.  He  later  stud¬ 
ied  at  the  U.  S.  Naval  Academy,  An¬ 
napolis,  Md.  During  the  World  War 
he  was  a  lieutenant,  senior  grade,  in 


Prior  to  becoming  city  editor  of  the 
News  he  was  successively,  head  of  the 
copy  desk,  makeup  editor,  Sunday 
editor,  and  day  city  editor.  He  is  the 
father  of  two  children,  Gordon,  11, 
and  Peggy,  7.  He  makes  his  home  in 
New  York  City  and  has  a  summer 
place  at  East  Sandwich,  Cape  Cod, 
Mass.  His  hobbies  are  sailing  and 
photography. 


’orncle  and  Republican  leader  in 
e  National  House,  was  named  the 
member  of  the  Massachusetts 
-publican  Hall  of  Fame  in  Boston, 
las  .  Dec.  1. 

•VL  Miller,  publisher.  Battle  Creek 
I'bch)  Enquirer  News,  spoke  Dec. 
'■  at  a  civic  banquet  honoring  Con- 
^sman  Paul  W.  Shafer,  former  city 
'-or  of  the  Battle  Creek  Moon 
■'nal. 

Col  A.  M.  Brayton,  publisher,  Madi- 
"  Wisconsin  State  Journal,  and  Wil- 
T.  Evjue,  publisher,  Madison 
■Mel  Times,  have  been  elected  to 
s  board  of  directors  of  the  Madison 
bseball  Association,  which  will  di- 
K-  the  city’s  newly  franchised  team 
‘  the  Three-I  league. 

Col  Henry  W.  Shoemaker,  pub- 
t-w,  Altoona  (Pa.)  Tribune,  has 
named  a  member  of  the  Penn- 
l  ania  State  Federation  of  Historical 
>^:eties  to  conserve  the  history  and 
t  <  lore  of  Pennsylvania’s  canal  sys- 


In  The  Business  Oiiice 


VICTOR  F.  BARNETT,  advertising 
director,  Tulsa  (Okla.)  Tribune, 
will  take  office  early  in  January  as 

president  of  the  _ 

Tulsa  Chamber 
Commerce. 
elected 


He  was 

president  Dec. 

12  at  a  luncheon 
of  the  group’s 
board  of  direc¬ 
tors. 

Russell  H. 

Miles.  general 
manager,  Kansas 
City  Journal, 
and  Mrs.  Miles, 
are  the  parents 
of  a  son.  born 

last  week.  Mr.  and  Mrs.  Miles  have  common  interests  ot  newspaper 

two  other  children  publishers  and  their  carriers  at  a 

„ ,  j  XT  n»  ii  .  .  business  meeting  of  the  Suburban 

Edward  H.  Mills,  busings  manager.  Newspaper  Carriers  Assn.,  Dec.  14. 
Gloversville-Johnstown  (N.  Y.)  Mom-  ^  Stone  Smith,  member  of  the 

mg  Herald  and  Leader-Rejmbhean,  ^^d  promotional  staff  of  Union 

m  XT  Central  Life  Insurance  Co.,  Oklahoma 

13  What  Makes  a  Newspaper  Click,  city,  has  been  named  advertising  man- 
Mark  Etheridge,  general  manager,  ager  of  the  Oklahoma  City  Star, 

Louisville  (Ky.)  Courier-Journal,  led  weekly.  Smith  replaces  Dean  (Pete) 
a  general  discussion  of  the  Wagner  Baird  who  has  joined  the  advertising 

and  wages  and  hours  acts  at  Southern  department  of  the  Beaumont  (Tex.) 

Pines,  N.  C.,  Dec.  9.  He  appeared  be-  “ 
fore  the  annual  southern  regional 
meeting  of  the  National  Policy  Com¬ 
mittee  of  Washington. 

J.  Howard  Rusco,  secretary,  Kan¬ 
sas  Press  Association,  was  elected 
president  of  the  Topeka  chapter  of 
Sigma  Delta  Chi  recently  for  the  com¬ 
ing  year.  Russell  Chezem,  and  S.  L. 

Walquist,  of  the  Capper  Publications, 
were  elected  vice-president  and  sec¬ 
retary-treasurer. 

D.  B.  Barnhart,  classified  manager, 

McKeesport  (Pa.)  Daily  News,  and 
Mrs.  Barnhart,  are  siiending  a  vaca¬ 
tion  in  Miami.  They  left  Dec.  22  and 
will  remain  until  Jan.  9. 

Clarence  E.  Veller,  city  circula¬ 
tion  manager,  Toledo  Times,  Dec.  5 
rounded  out  35  years  on  the  paper. 

Inasmuch  as  he  started  in  the  busi¬ 
ness  as  a  newspaper  boy  at  the  age 


For  a  cause  he  cares  nothing  for. 
in  the  service  of  a  country  to 
whicli  he  has  no  tie.  TAILSPIN 
TOMMY  volunteers  to  fight  — 
staking  his  own  life  in  the  reck¬ 
less  hope  of  re.scuing  a  friend 
whose  life  is  beyond  hope  of 
saving. 


Victor  F.  Barnett 


So  does  the  latest  sequence  of  Hal 
Forrest's  daily  strip  TAILSPIN 
TOMMY  begin.  And  from  the 
beginning  until  the  spectacular 
end,  it's  the  kind  of  story  that  has 
made  TAILSPIN  TOMMY  the 
nio.st  famous  flyer  in  fiction. 


"illis  Sharpe  Kilmer,  publisher, 

(N.  Y.)  Press,  will  be 
Christmas  day  to  600  Press  car- 
^  and  newspaperboys  from  Bing- 
-;>on  and  vicinity  at  his  39th  an- 
newsboys’  Christmas  dinner. 

G.  Stoddard,  president,  Wor- 
Telegram  and  Gazette,, 

Howard  M.  Booth,  business  man- 
Were  re-elected  trustees  for 
^  years  of  the  Worcester  Five 
"■s  Savings  Bank  Dec.  18. 

^  ly*®"  S.  Miller,  editor,  Char- 
*  (N.  C.)  Observer,  addressed  a 
of  the  Greenwood  County 
'I'^tion  Assn.,  at  Greenwood,  S.  C., 
c  13.  ’ 

^for  Harry  F.  Byrd,  publisher, 

(Va.)^  Star  and  Harrison- 
_  Record,  was  the  guest 
J  S  ®  joint  meeting  of  the  Lions 
TOtary  clubc,  cf  I.eesburg,  Va., 

publisher,  Jones- 
'  lArk.)  Tribune,  will  serve  the 
president  of  the  Young 
*vic  Club  of  Jonesboro. 

assistant  to  the  pub- 
;j,  V  ino  Kansas  City  Journal, 

San  Antonio,  Tex., 

■»is  J  Dec.  13.  Collins,  _  _  . 

i  a  y.^own  as  a  philosopher  of  five,  he  has  devoted  45  of  his  50 
humorist,  wrapped  his  philo-  years  to  selling  newspapers. 


"Wings  Over  Elvania”  is  the  title 
of  the  sequence.  We  will  be  glad 
to  send  proofs  of  the  early  epi¬ 
sodes.  show  you  special  conti¬ 
nuity  arrangements  that  enable 
you  to  start  TAILSPIN  TOMMY 
with  it. 


In  The  Editorial  Rooms 


MALCOLM  W.  BINGAY’S  book,  “He 
Who  Went  About  Doing  Good,”  has 
been  printed  and  bound  by  the  Press 
of  the  Round 

B  Circle  in  De¬ 
troit.  This  or¬ 
ganization,  con- 
sisting  of  a 
group  of  Evans- 
Winter  -  Hebb 
Inc.,  who  print 
and  bind  books 
for  their 


own 

enjoyment,  have 
chosen  this  work 
of  Mr.  Bingay, 
editorial  direc¬ 
tor  of  the  Detroit 
Free  Press, 
which  first  appeared  in  his  regular 
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PERSONALS 
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daily  ’‘Good  Morning”  column,  as  one 
of  their  two  publications  of  the 
month.  Four  hundred  volumes  have 
been  printed. 

Leslie  D.  Kimble,  managing  editor, 
Coming  (N.  Y.)  Evening  Leader,  has 
be«i  named  chairman  of  the  Cham¬ 
ber  of  Commerce  committee  which 
will  act  in  connection  with  the  1940 
census. 

George  Bevan.  of  the  Hornell  (N.  Y.) 


EDITOR  &  PUBLISHER 

Every  Saturday  Since  1884 
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phone:  Temple  Bar  .3006.  Paris,  France  Correspon¬ 
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Tribune  staff,  was  elected  chairman 
of  the  Steuben  Cotmty  Sportswriters 
Assn.,  succeeding  George  J.  Bacalles 
of  the  Coming  (N.  Y.)  Leader. 

Fred  Russell,  Nashville  Banner 
sports  editor,  has  an  article  in  the 
Dec.  30  Saturday  Evening  Post  on 
Major  Bob  Neyland  and  the  Univer¬ 
sity  of  Tennessee  football  team  en¬ 
titled  “Touchdown  Engineer.” 

Bklward  W.  Scannell,  has  been 
named  sports  editor  of  the  Worcester 
(Mass.)  Evening  Gazette.  He  has 
been  acting  sports  editor  since  the 
resignation  of  Francis  Whitmarsh  sev¬ 
eral  months  ago. 

Charles  Lee,  literary  editor,  Boston 
(Mass.)  Herald,  is  the  author  of  a 
new  book,  “How  to  Enjoy  Reading,” 
which  also  contains  sketches  by  the 
author.  Mr.  Lee  autographed  his 
book  at  Jordan  March  Co.  store  Dec. 
16. 

Charles  G.  Sampas,  Lowell  (Mass.) 
Sun  coh'mni.st  and  motion  picture 
editor,  and  Paul  Lannan,  advertising 
manager,  represented  the  Sun  at  the 
recent  party  given  several  himdred 
children  from  orphanages  at  the 
Strand  Theatre,  Lowell,  with  the  co¬ 
operation  of  Mcmager  Nat  Silver,  for 
a  special  showing  of  “Babes  in  Arms.” 
The  Sun  also  provided  transportation. 

George  Keahy  is  the  new  drama 
critic  on  the  Lawrence  (Mass.)  Sun¬ 
day  Star. 

Ivan  (Cy)  Peterman,  sports  colum¬ 
nist,  Philadelphia  Inquirer,  addressed 
the  Journalism  Forum  of  the  Penn¬ 
sylvania  State  College  and  the  an¬ 
nual  Christmas  smoker  of  Sigma 
Delta  Chi  recently.  Other  newspaper 
men  who  addressed  the  smoker  were 
Dick  Ruble,  sports  editor,  Lewistown 
(Pa.)  Sentinel;  Ted  Holtzinger,  busi¬ 
ness  writer,  Altoona  Mirror;  William 
Thomas,  editor,  and  Clifford  Ammer- 
man,  reporter,  Clearfield,  Progress; 
William  McFeters,  reporter,  and  J.  E. 
Bair,  managing  editor,  Philipsburg 
.Journal. 

F.  Roland  Dolan,  suburban  desk. 
Fall  River  (Mass.)  Herald  News,  is 
recovering  from  an  appendicitis  oper¬ 
ation. 

John  Mason  Brown,  drama  critic. 
New  York  Evening  Post,  spoke  on 
“Poetry  and  the  Modem  Theater”  at 
the  Ck)pley  Plaza  Hotel,  Boston,  Dec. 
11,  in  connection  with  the  Monday 
Mornings  of  the  Theater  series. 

Lynn  Landrum,  “Thinking  Out 
Loud”  columnist  of  Dallas  (Tex.) 
News,  was  the  principal  speaker  at 
the  Dallas  Real  Estate  Board  limch- 
eon.  Dec.  14  in  the  Baker  Hotel,  Dal¬ 
las,  on  “A  Permanent  Solution  of  the 
Housing  Problem  for  Negroes  Who 
Can  Afford  a  Home.” 

Paul  Janes,  of  the  Battle  Creek 
(Mich.)  Enquirer-News  editorial  staff, 
and  formerly  identified  with  the  As¬ 
sociated  Press,  Indianapolis  bureau, 
is  recovering  at  St.  Joseph’s  Hospital, 
Ann  Arbor,  Mich.,  from  severe  in¬ 
juries  suffered  in  an  automobile  ac¬ 
cident  several  weeks  ago.  By  an  odd 
coincidence,  Janes  joined  the  En¬ 
quirer-News  to  fill  a  temporary  va¬ 
cancy  created  because  of  the  fact  that 
John  Healy,  staff  member,  had  been 
injimed  in  an  automobile  mishap. 
Healy  rejoined  the  Enquirer-News 
staff  some  time  ago. 

Miss  Jeanne  Ulrich  has  joined  the 
Grand  Rapids  (Mich.)  Herald  as  fash¬ 
ion  editor,  succeeding  Miss  Betsy 
Wheeler,  recently  married  to  Clar¬ 
ence  J.  Olson  of  Lansing,  Midi. 

Edwin  C.  Stein,  recently  manag¬ 
ing  editor,  Newark  (N.  J.)  Star-Eagle, 
and  formerly  assistant  managing 
tor,  New  York  Amcricon,  has  been 
named  eastern  publicity  representa¬ 
tive  for  Samuel  Goldwyn. 

Willard  M.  Clark  and  Alfred  L.  S. 
Wood  of  the  Springfield  (Mass.) 


Union  and  John  D.  Donoghue  of  the 
Springfield  (Mass.)  Daily  News  have 
been  appointed  by  Mayor  Roger  L. 
Putnam  to  a  committee  to  make  a 
survey  of  civic  theater  needs  and  pos¬ 
sibilities. 

Mrs.  Zoe  Brockman,  society  editor, 
Gastonia  (N.  C.)  Daily  Gazette,  has 
been  elected  recording  secretary  of 
the  North  Carolina  Poetry  Society  to 
serve  for  the  coming  year. 

Ken  A.  Hamel,  courthouse  reporter, 
Toledo  Blade,  Dec.  18,  was  elected 
president  of  Toledo  Newspaper  Guild, 
succeeding  Phil  S.  Gibbs,  who  re¬ 
signed  last  month  to  become  secretary 
to  City  Manager  George  N.  Schoon- 
maker.  Pete  Hess,  Blade,  was  named 
vice-president;  Lester  F.  Heins,  Blade, 
secretary,  and  Jack  Senn,  Times, 
treasurer. 

S.  L.  A.  Marshall,  of  the  Detroit 
News  editorial  staff,  spoke  on  foreign 
affairs  at  a  meeting  of  the  Detroit 
Downtown  Lions  club  Dec.  12. 

Eugene  Lyons,  former  United  Press 
correspondent  and  editor  of  the  Amer¬ 
ican  Mercury,  addressed  the  Foreign 
Policy  Association  at  Philadelphia 
Dec.  16. 

Joseph  Snyder,  Associated  Press 
Pittsburgh  correspondent,  and  Mrs. 
Snyder,  are  the  parents  of  a  daughter, 
born  Dec.  15  at  the  Allegheny  Gen¬ 
eral  Hospital. 

Bob  Brooks,  Detroit  Free  Press 
photographer,  who  was  the  organizer 
of  the  first  news  cameramen’s  polo 
team  in  1938  in  Detroit,  was  appointed 
a  director  of  the  Michigan  Polo  Assn., 
this  week.  As  a  regular  playing  mem¬ 
ber  of  the  Boots  &  Saddle  Club  polo 
team,  he  is  on  of  the  state  cham¬ 
pions  for  1939-40,  his  team  having 
won  the  championship  at  Lansing  last 
week. 

Phil  Gibbs,  city  hall  reporter,  To¬ 
ledo  Blade,  has  resigned.  George 
Jenks,  former  labor  reporter,  has  been 
assigned  to  city  hall.  Lester  Heins 
has  been  transferred  from  general  as¬ 
signment  to  the  labor  beat.  Russell 
Bremer  has  left  the  copy  desk  to  re¬ 
join  the  city  staff.  His  place  on  the 
copy  desk  was  taken  by  Hale  Wil¬ 
liamson,  formerly  with  the  Newark 
Star  Eagle. 

William  W.  Tyler,  of  the  Albany 
(N.  Y.)  Associated  Press  bureau’s 
Capitol  staff,  and  Mrs.  Tyler  are 
parents  of  a  daughter,  bom  Dec. 
13  at  Brady  Maternity  hospital,  Al¬ 
bany. 

Forest  Jenstad,  formerly  of  the  In¬ 
ternational  Falls  (Minn.)  Daily  Jour¬ 
nal,  and  George  Rice,  formerly  of 
the  St.  Paul  Dispatch,  recently  joined 
the  Minneapolis  Star-Journal  copy 
desk. 

Arthur  Carruth,  HI,  of  the  Topeka 
(Kan.)  State  Journal  news  staff,  and 
son  of  Arthur  Carruth,  II,  co-pub¬ 
lisher  of  the  Joiunal,  has  been  elected 
president  of  the  Topeka  Press  club  to 
succeed  James  M.  Rankin,  director  of 
circulations  for  the  Capper  Publica¬ 
tions.  Other  new  officers  are:  Milton 
Tabor,  editorial  and  politics  writer 
of  the  Daily  Capital,  vice-president; 
O.  K.  Swayze,  secretary-treasurer, 
re-elected. 

Harold  L.  Weir,  long  noted  in  West¬ 
ern  Canada  as  news  commentator, 
speaker  and  author,  has  joined  the 
Vancouver  (B.  C.)  News-Herald.  He 
has  been  for  many  years  in  an  edi¬ 
torial  executive  position  with  the 
Vancouver  Sun. 

James  M.  Kieran,  former  New  York 
Times  reporter,  resigned  as  press  sec¬ 
retary  to  New  York’s  Mayor  Fiorello 
H.  LaGuardia,  last  week  over  a  re¬ 
ported  difference  of  opinion  with  the 
Mayor.  Kieran  was  appointed  Dec. 
16.  1937. 


Special  Editions 


MONROE  (La.)  MORNING  WORIX 
Nov.  26,  tenth  anniversary  editic- 
five  sections,  72  pages.  Dec, 
Christmas  Color  Contest.  20  pajt 
tabloid,  $60  in  cash  prizes  oSered. 

Cedar  Rapids  (la.)  Gazette  Dt 
10,  Electrical  Appliance  Section,  « 
pages. 

Albany  (N.  Y.)  Times-Vnion,  Dec 
13,  8-page  “electrify'  Christmas"  set- 
tion. 

Holyoke  (Mass.)  Transcript-Telf. 
gram,  Christmas  carol  supplemen 
sponsored  by  Holyoke  merchars 
When  folded  it  provided  a  dO-paal 
quarter  size  book  of  Christmas  c^Z| 
recently. 

Erie  (Pa.)  Dispatch  Herald,  Chh- 
mas  Carol  Edition,  Dec.  13,  48  pag^l 
tabloid,  containing  47  holiday  c<irci| 
Columbia  (S.  C.)  State,  Dec.  I" 
“Sixth  Division  supplement,”  8  ta: 
loid  pages. 

Hastings  (Neb.)  Daily  Tribi-. 
Nov.  27,  28  pages.  coiTimemora;i:| 
new  building. 

N.  Y.  Writers 
Lampoon 
Wall  Street 

No  Punches  Are  Pulled 
In  "The  Financial 
Follies  of  1939" 

The  nation's  leaders  in  lira: 
business  and  government  “took  it 
the  chin”  Dec.  15  in  the  Hotel  A-r 
New  York,  at  the  hands  of  the  N 
York  Financial  Writers  Associa:! 
the  occasion  being  the  second 
dinner  and  satirical  revue  given 
the  association. 

Guests  numbering  close  to  one 
sand,  including  many  prominent " 
from  Wall  Street  and  Washu'.r 
saw  each  other  lampooned  and  so- 
times  ridiculed  with  “no  pu.n 
pulled”  in  “The  Financial  Follies 
1939.” 

"Let's  Advertise"  Preiested 

Written  and  presented  by  some 
members  of  the  association,  the 
included  a  screen  flash  of  “Lets  .■■ 
vertise,”  a  number  of  suggestions 
the  New  York  Stock  Exchange’s  re; 
decision  to  advertise  its  business 
aims. 

John  P.  Broderick,  of  the  1 
Street  Journal,  president  of  the  a 
elation,  presided.  Holding  to  the ; 
cedent  established  at  the  first  an:- 
dinner  show,  the  president  of  the .  | 
York  Stock  Exchange.  William  J*- 
Martin,  Jr.,  and  the  chairman  w 
Securities  and  Exchange  Comnus 
Jerome  N.  Frank,  were  the  two 
of  honor. 

One  of  the  highlights  of  the  eve.- 
which  took  place  during  the 
mission  to  the  revue,  was  the  pr^ 
tation  by  Mr.  Broderick  of  vai 
honorary  degrees  to  several  gue^ 

A  fainiliar  broadcasting  even  _ 
parodied  in  “Information  Pem^ 
giving  rise  to  blithe  libels  on 
Wall  Street  is  supposed 
current  topical  questions.  Th«  ; 
Deal  Minstrels”  wound  up  the 
ning. 

168-PAGE  EDITION 

The  Amarillo  (Tex.)  Times  'J 
brating  its  second  anniver^ 

16  issued  an  168-page  edition 
tabloid  sections.  Founded  as  * 


Dec.  17,  1937,  the  Times  is 


the 


growth  of  the  Southwest 
and  Panhandle  Weekly. 
Morris  and  S.  B.  Whittenburg. 
publishers 


:0R  DECEMBER  2  3.  1939 
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On  Public  Relations 


SAYS  Stanley  Resor,  President  J,  Walter 
Thompson  Co.:  “Of  the  requisites 
for  success  in  business— -capital,  management, 
labor,  and  public  co-operation — the  last  is  by  no 
means  the  least.” 

SAYS  Merle  Thorpe,  ISation^s  Business: 

“The  people  must  be  kept  informed 
as  to  how  industry  serves  their  purposes.” 

SAYS  Harold  Crary,  United  Air  Lines: 

“The  new  era  of  safety  in  aviation 
is  a  public  relations  job  for  the  industry.” 

SAYS  !•  »•  Badger,  Lord  &  Thomas: 

“Newspapers  are  basically  little  un¬ 
derstood  by  those  who  use  them,  and  are  con¬ 
fronted  with  a  public  relations  job.” 


SAYS  Holgar  J.  Johnson,  Pres.  Institute  of 
Life  Insurance:  “Life  insurance 
must  tell  the  public  that  it  lives  a  good  life.”^ 

John  F.  McMahon,  Air  Hygiene- 
Foundation:  “After  public  opinion 
turned  on  business  like  a  mad  dog,  management 
set  out  to  make  peace  with  the  people.” 

SAYS  Oscar  A.  Doob,  Loewis  Theatres  r 
“Paid  newspaper  space  keeps  the 
flame  of  public  interest  burning,  helps  main¬ 
tain  movie-going  as  a  national  institution.” 

C  A  VC  George  Ketchum,  Pres.  Ketchum,. 

MacLeod  &  Grove:  “To  improve  re¬ 
lationships  between  corporation  and  commun¬ 
ity,  newspaper  advertising  is  often  the  best 
answer.” 


In  Editor  &  Publisher 

PUBLIC  RELATIONS  NUMBER 

TO  BE  ISSUED  DECEMBER  30th 


READ  it  for  a  better  understanding  of  the  technique  of  improving 
your  relations  with  the  public  and  building  consumer  acceptance. 

ADVERTISE  in  it,  if  you  have  a  “Story  of  Service”  that  you  want  to 
tell  to  the  7,000  Business  Executives  and  7,000  Newspapermen  who 
make  up  Editor  &  Publisher’s  circulation. 


REGULAR  RATES  APPLY 

advertising  forms  for  DECEMBER  30th  CLOSE  ON  DECEMBER  28th 


26— S  YNDICATES 


King  Acquires  Rights 


To  Quintuplet  Photos 


By  STEPHEN  J.  MONCHAK 


KING  FEATURES  SYNDICATE  an¬ 
nounced  this  week  it  had  obtained 
exclusive  and  world-wide  rights  to  all 
still  photos  of  the  Dionne  Quintuplets. 
The  contract  made  with  the  Quin’s 
guardians  also  gives  KFS  control  of 
all  drawings,  paintings  and  other 
graphic  representations  of  the  quins, 
according  to  the  announcement. 

Special  releases  are  being  provided 
KFS  clients  for  Christmas  and  New 
Year,  and  thereafter  there  will  be  a 
weekly  layout  for  Sunday  publica¬ 
tion,  and  spot  news  photos  whenever 
the  quins  break  into  wire  news,  the 
announcement  said.  The  latter  will 
be  distributed  by  soundphoto  and  air 
mail. 


HOE'S 


routers 

flat  and  curved 


tute  talked  with  more  than  2,500  voters 
in  31  of  the  state’s  64  parishes.  Dr. 
Gallup  wrote,  and  more  than  once 
investigators  were  threatened  with 
shotguns  or  held  for  the  local  sheriff. 
He  said:  “In  no  other  state  in  all  its 
four  years  of  experience  has  the  Insti¬ 
tute  encounter^  such  an  amazing 
situation,  a  situation  that  exists  in 
spite  of  a  tradition  of  democratic  gov¬ 
ernment  extending  over  the  past  127 
years.” 


AP  Announces  New  Panel 


THE  AP  FEATURE  SERVICE  will 
start  off  the  new  year  with  a  new’ 
comics  panel,  “The  Doolittles,”  by 
Quin  Hall,  M.  J. 


First  Photos  Already  Made 

The  first  spot  news  photo  was  sent 
out  this  week,  after  the  first  regular 
release  had  been  mailed  to  KFS  cli¬ 
ents,  the  announcement  said.  This, 
according  to  KFS,  is  the  first  publi¬ 
cation  of  the  girls’  handwriting  and 
signatures.  It  is  a  reproduction  of 
the  Christmas  greetings  sent  by  the 
quins  to  King  George  and  Queen 
Elizabeth  and  others  on  a  select  list. 
Clients  are  also  receiving  photos  of 
the  sisters  celebrating  Christmas. 

All  except  four  of  the  actual  photos 
of  the  quins  since  their  birth  have 
been  tied  up  exclusively  by  a  news¬ 
paper  or  syndicate.  The  Toronto  Star 
held  the  rights  for  the  first  six  months, 
when  NEA  Service  took  over  the  con¬ 
tract.  It  held  it  until  last  May.  King’s 
photos  of  the  quins  are  the  first  to  be 
made  for  newspaper  publication  in 
six  months. 

Fred  Davis,  who  photographed  the 
quins  for  NEA.  is  now  working  for 
KFS.  the  announcement  said.  The 
sisters  will  be  six  years  old  in  May. 

KFS  also  now  syndicates  the  daily 
column  on  child  health  and  care  by 
Dr.  Allen  Roy  Dafoe,  the  quins’  per¬ 
sonal  physician. 


Quin  Hall 


American  family.  . 


Gallup  Polls  Louisiana 

IN  NEWSPAPERS  throughout  the 

country  last  week  Louisiana  voters 
spoke  their  minds  on  the  late  Huey 
Long  and  the  present  Long  machine 
of  Louisiana  through  the  medium  of 
an  impartial  statewide  survey  by  the 
American  Institute  of  Public  Opin¬ 
ion.  The  series  of  three  articles  were 
written  by  Dr.  George  Gallup,  director 
of  the  Institute,  who  also  conducted 
t'ne  poll. 

In  conducting  its  survey  the  Insti- 


(UE) 


THE  MARK 


OF  ACCURACY,  SPEED 


SAW  TABLE-TRIMMER  AND  INDEPENDENCE  IN 


JIG  SAW-DRILL 


WORLD  WIDE  NEWS 


are  described  in  an  illustrated 
bulletin.  Write  for  it  today. 


COVERAGE 


R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N,  Y. 


UNITED  PRESS 


EDITOR  &  PUBLISHE 


Wing,  editor, 
announced  this 
week.  It  will 
make  its  first 
appearance  i  n 
more  than  90 
newspapers  o  n 
January  1,  he 
said. 

According  to 
the  Feature  Ser¬ 
vice,  “The  Doo¬ 
littles  will  be  a 
cartoon  history 
of  a  typical 
,  .  Rather  than  a 


A  light  moment  at  the  cocktail  party  Dec.  19  in  New  York's  Waldorf-Astoria  Hottl 
in  honor  of  Louella  Parsons,  Hollywood  columnist,  King  Features  Syndicate,  by  Joi*:- 
V.  Connolly,  president  of  KFS,  together  with  KFS  artists  and  writers.  Several  HR 
comic  artists  are  shown  here  listening  to  Miss  Parsons  relate  tales  of  Hollywood.  Hw 
are,  left  to  right:  Jimmy  "They'll  Do  It  Every  Time"  Hatio,  Cliff  "Polly  and  Her  ftk 
Sterrett,  Miss  Parsons,  and  Otto  "Little  King"  Soglow.  Included  among  the  I2S  9.1’ 
were  several  Hollywood  stars. 


the  lack  of  beauty  in  dress  of  Amer-  \A7ri**ir'c  Wilo  Prtvopc 
ican  women  that  she  has  decided  to  WIIG  k,,OVerS 


write  a  weekly  article  on  what  to  do  Story  Near  Home 


and  what  not  to  do,  so  that  women 
may  look  their  best,  the  syndicate 


Philadelphia,  Dec.  19 — The  wife 
a  staff  member  of  the  Philadr'  ' 


collection  of  nostalgic  tintypes  from 
the  old  family  album,  the  feature  will 
be  a  candid  cartoon  folio  of  the  doings 
of  modern  middle-class  people.” 

Hall,  creator  of  the  new  AP  feature, 
is  a  native  of  Lacon,  Ill.,  where,  as  a 
youth,  he  had  his  first  taste  of  news- 
papering  as  junior  reporter  and  type¬ 
setter  on  the  local  weekly,  after  high 
school  hours.  Following  an  absence 
of  two  years,  during  which  he  studied 
and  shoe  clerked,  he  got  into  the 
newspaper  business  again  on  the 
Oklahoma  City  Times.  Two  years 
after  he  joined  the  paper  he  was  made 
sports  editor. 

After  further  study  at  the  Chicago 
Academy  of  Fine  Arts  he  joined  the 
art  staff  of  the  Chicago  Daily  News, 
and  thereafter  did  sports  and  political 
cartoons  and  a  wide  variety  of  feature 
assignments  in  many  parts  of  the 
country. 


announced  this  week.  The  illustra-  Evening  Ledger  turned  reporter  he: 


tions  will  be  by  Dorothy  Dulin 


ELECTED  TO  ANA 

North  British  &  Mercantile  Insur- 


self  today  and  gave  her  husba-nd 
paper  a  front-page  story  on  a  sp 
tacular  hold-up. 

Robert  Z.  Lynch,  general  assig: 


ance  Company,  Ltd.,  New  York,  N.  Y.,  ment  man  on  the  Evening  Led^rP 
has  been  elected  to  membership  in  was  sitting  at  his  desk  when  his  wife  ■ 
the  Association  of  National  Advertis-  Florence,  25,  called  him  at  2  P.  M  E 
ers,  Inc.  William  J.  Traynor  will  rep-  “There  is  a  hold-up  across  thestree;® 
icsent  the  c.mpany  in  the  ANA.  from  our  apartment,”  she  said.  "Thfr 


BIRCHALL  TO  OTTAWA 


“There  is  a  hold-up  across  thestree;, 
from  our  apartment,”  she  said.  "Hk' 
paper  probably  has  the  story  already 
“We  do  not,”  Lynch  said,  "go  M 


Frederick  T.  Bii'chall,  formerly  in  if*®  details.” 


charge  of  the  New  York  Times  Euro-  Mrs.  Lynch,  who  has  never  hadl 
pean  staff,  who  returned  to  the  U.  S.  any  newspaper  experience,  went  oar 
in  September,  this  week  was  assigned  and  followed  orders  like  a  veteri’. 
to  Ottawa,  Canadian  Parliamentary  She  later  phoned  a  complete  story  a  I 
.seat,  as  Canadian  correspondent.  John  the  hold-up  to  her  husband,  inclui- 
MacCormac,  Ottawa  correspondent,  ing  the  fact  that  the  three  band::? 
has  joined  the  Times’  Washington  who  held  up  a  chain  grocery  ston 
staff.  had  been  captured. 


New  Fashion  Series 
BETTINA  BEDWELL,  women’s  fash¬ 
ion  editor,  Chicago  Tribune-New 
York  News  Syndicate,  who  returned 
from  Paris  recently,  is  so  appalled  by 


Art 

Features 


SYNDICATE 


FEATURES  (Cont'd) 


the  KKE.SSI.EK  Bl  x<  h 


wishes  yon  and  yours 
every  Yiiletide  happiness 


llOfl  Times  Bldic. 


SI’E.tKIMi  OF  1‘KESIIIEXTS  by  '  1 
Dillon  Is  the  story  of  this  newsman  »  c 
:n.'e  of  n  t'.  S.  Presidents  over  a  penoi 
.■>11  .vears.  Timely,  interestine.  tna’' 
.Old  factual.  Dillon  has  seen  the 
Ironi  baekstaire  so  lomr.  he  ean  almost  “ 
the  next  a<-t.  Exclusive  Keutures,  Box 
Beverly  Hills,  Calir. 


■  HI 


D.VIEY  C.\RT<M)X  .M.\T  SERVICE  and  local 
cartoons  refrularly  at  one  low  cost.  Exclu¬ 
sive  territorial  rifrhts.  Milians  Newspaper 
Service,  Ti'.t  West  ITTtli  Street,  New  York. 
N.  Y. 


I  Al 

I 


PSVt'H»H.(KlY.  Dr.  Crane's  “Case  Records.” 
Daily,  illustratetl.  ‘‘6-in-l”  feature.  eoveriiiB 
love  and  marriaire  problems,  children.  la-r- 
sonalit.v  improvement,  business  psyeholoBv. 
mental  hyeriene,  every  week,  plus  mail  ser¬ 
vice.  Hopkins  S.vndieate,  Iiir.,  ChiraRO,  Bell 

Syndicate,  Ine.,  New  York. _ 

RELIGIOUS.  Twelve  timely  weekly  features 
for  church  paxes.  Many  lea<tintr  newspaivrs 
have  useti  s<>rvice  durinx  last  fifteen  years. 
Church  paxe  plans  for  revenue  free.  Inter¬ 
national  Reliidons  News  Service,  18111  Shel- 

don  Road.  East  tTeveland,  Ohio. _ 

RELIGIOUS  REMAKK.VBLES!  Popular  fea¬ 
ture  with  ‘believe-it-or-not’  appeal  to 
brixhten  your  ehtirch  pace.  Send  for  proofs 
and  rates.  Kellrlous  Nexvs  Service,  300 

Fourth  .\ve.,  N,  Y .  C. _ 

RELIGIOIS.  "Men  need  to  be  rcminde<i. 
rather  than  informo<i."  “Relixion  Day  by 
Day"  is  a  short  daily  reminder  of  man's 
oldest.  di’cpest  interest.  Ellis  Service. 
Swarthmore.  Pa. 


('.\KLE.  Huekxroiind  ot  cable  news  to 
thorilalive  writers  from  all  eornera  oi 
Worlil.  S>‘nd  for  samples.  World-nwr 
Service,  Newton.  Mass. 

H.VKkiSKI  KG  (Pa.)  tOKRESPOS 
offers  news  service  for  tr.ide  jonmais 
ness  papers  and  newspalJers.  Phoio^ 
Reimrts.  Keystone  News  Bureau,  !»•» 
llarrisbiirK.  Penna. _ _ _ 

W.VSHINGTON  ('OVEK.\GF^Alert  h: 

of  nows  affiK-tinir  your  area, 
omff*  sriven.  Heath  News  Senw* 
BIiIk.  _  _ _ _ 


i  Co 


I  Hi 


PHOTOS 


PK  TI  RE  UOVER.XGE.  Pre**‘''^„,?|L 
York  Newspapers  for  spot  ne«  P*rY*.j 
eraxe  because  of  PICTORIAL  EXCtlJ" 
— beinx  the  oiiLv  syn<ii<'ate  in  ><■* 
havinx  the  best  bal.anoe<i 
in  the  Slate.  Confidential  assixot^y^ 


|C] 

*  Mai 


'•TOCli 

S 


ered.  Ralph  Morxan  ' 

.Xlrport,  New  Jersey.  Phone.  MHcnw^, 


W  IRE  PHOTOS.  If  you  still  , 

pictures  with  the  (rtrifle  iJd* 

the  larxest  metropolitan  daihesrou” 


P  2 


the  lanre&t  metropolitan 

write  now  to  ACME  NEWSPICTT  RE?- 

Daily  New*<  Bldff..  New  York. 


I 


CIRCULATIO  N— 27 


OR  DECEMBER  23,  1939 


(otor  Delivery 
|osts  Revealed 
iICMA  Survey 

bleresting  Study  Shows 
Aferage  Costs  lor 
^  Yarious  Types 
I,  GEORGE  A.  BRANDENBURG 

lyifc  of  a  recent  ICMA  question - 
dealing  with  transportation 
k  on  various  types  of  motor  de- 
j  KTvice.  were  revealed  this 
iky  L  W.  McFetridce,  secretary- 
■er  of  the  organization.  The 
gimaire  was  designed  especially 
^olennine  net  revenue  or  loss  to 
Men  Tcm  single  deliveries  made 
a^ribers  through  special  ser- 

He  the  questionnaire  did  unearth 
ihmt  information  as  to  cost  per 
bind  )er  CWT  for  various  types 
■rrice,  it  did  not  bring  forth  the 
ored  infoimation  on  net  revenue 
r  subscriber  served,  Mr.  McFetridge 
L".t«d  out.  Following  is  a  digest  of 
i  questions  and  answers  received: 
CwipaRy  vs.  Contract  Trucks 
Question  No.  1  dealt  with  the  op  - 
:‘.;on  of  company-owned  trucks  for 
e  exclusive  delivery  of  mail  sacks 
i  bundles  out  of  town.  The  survey 
ealed  the  average  cost  per  mile  for 
c  operation  of  trucks  of  all  types 
'Jiis  classification  is  .066  and  the 
s;  per  CWT  is  .765. 

Question  No.  2  had  to  do  with  op¬ 
tion  of  contract  trucks  for  the  ex- 
:.ive  delivery  of  mail  sacks  an.f 
bundles  out  of  town.  The 
■  ey  revealed  the  average  cost  per 
u;  for  this  type  of  operation  is  .056 
^  the  cost  per  CWT  $1.18. 
iftviously,  then,  it  costs  less  per 
-e  to  operate  contract  trucks  for  the 
;.asive  delivery  of  mail  sacks  and 
uler  bundles  out  of  town,  but  more 
:  CWT,”  states  Mr.  McFetridge, 
•-eating,  that  where  the  tonnage  is 
'••'  the  more  economical  operation 
irough  company  owned  trucks.” 

!  Operate  as  Common  Carriers 
•'■uestion  No.  3  dealt  with  operation 
wmpany  or  affiliated  company 
-iu  as  common  carriers  out  ol 
It  was  found  that  10  newspa- 
^  throughout  U.  S.  were  operating 
IS  service,  handling  in  addition  to 


newspapers,  other  items  of  merchan¬ 
dise,  particularly  motion  picture  films. 
Average  cost  of  transporting  newspa¬ 
pers  under  such  a  system  is  78  cents 
per  CWT. 

Question  No.  4  had  to  do  with  op¬ 
erating  company  owned  trucks  for 
delivery  of  mail  sacks,  dealer  bun¬ 
dles  and  for  single  delivery  to  rural 
subscribers.  In  this  type  of  operation 
the  cost  per  CWT  is  $6.23  and  the  cost 
per  mile  is  .0546.  The  subscriber  pays 
15  cente  weekly;  the  paper  receives  10 
cents. 

Question  No.  5  dealt  with  operation 
of  contract  trucks  for  delivery  of  mail 
sacks,  dealer  bundles  and  for  single 
delivery  to  rural  subscribers.  Here 
the  cost  per  CWT  is  $1.83  and  the  cost 
per  mile  is  .049,  indicating  again  that 
contract  truck  arrangement  is  more 
economical.  Under  this  plan,  the  av¬ 
erage  subscriber  rate  is  17  cents  week¬ 
ly  and  the  wholesale  rate  is  .093. 

Question  No.  6  had  to  do  with  op¬ 
eration  of  weekly  pay  contract  routes 
in  rural  territory.  (Term  ‘‘weekly 
pay  route”  describes  service  where 
subscriber  receives  his  paper  six  days 
a  week  by  mail  and  the  .seventh  day 
by  special  carrier  who  collects  for  tht- 
.service  rendered.)  The  average  week¬ 
ly  payment  by  subscriber  is  18  cents; 
average  wholesale  rate  to  carrier  is 
.089  per  copy  per  week.  ‘‘If  no  mile¬ 
age  allowance  is  made  to  the  carrier, 
this  plan  is  definitely  a  workable 
and  economical  means  of  increasing 
circulation  in  rural  districts,”  com¬ 
ments  Mr.  McFetridge. 

7-Day  Motor  Routes 

Question  No.  7  dealt  with  operation 
of  seven-day  motor  routes  by  contract 
carriers  in  rural  territory.  (Term 
.seven-day  motor  route  describes  route 
operated  by  a  regular  carrier  who  de¬ 
livers  seven  days  a  week  to  regular 
subscribers  in  rural  territory  by  mo¬ 
tor  car.)  Average  rate  paid  by  sub¬ 
scriber  is  19  cents  per  week;  average 
net  wholesale  rate  to  newspaper  is 
.091  per  copy  weekly. 

Question  No.  8  had  to  do  witli 
weekly  pay  routes  using  company 
owned  cars  in  rural  territory.  Only 
three  newspapers  replied  they  em¬ 
ployed  such  service.  Subscriber  pays 
an  average  of  18  cents  a  week;  av¬ 
erage  net  whole.sale  price  Ls  .132  per 
week. 

Question  No.  9  dealt  with  operation 
of  seven-day  motor  routes  in  rural 
territory  using  own  equipment. 
There  were  no  papers  replying  to  the 
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questionnaire  u.sing  this  type  of  ser¬ 
vice. 

Does  It  Pay? 

Without  attempting  to  offer  any  spe¬ 
cific  suggestions  or  recommendations. 
Mr.  McFetridge  raises  .some  pointed 
questions,  asking: 

“Is  unprofitable  circulation  worth 
while?  Do  adverti.sers  appreciate  it 
and  will  they  pay  a  higher  rate  be¬ 
cause  of  it?  Is  the  service  necessary, 
and  would  subscribers  remain  as  sub¬ 
scribers  if  they  had  to  wait  for  the 
rural  carrier?  If  exceptional  service 
is  important,  will  subscribers  pay 
more  for  it?  Could  unprofitable 
seven-day  single  delivery  routes  be 
turned  into  weekly-pay  routes  with¬ 
out  loss  of  circulation?  Where  ton¬ 
nage  costs  are  high,  would  not  bus, 
baggage  or  express  service  at  less 
cost  be  good  enough  for  the  limited 
number  of  subscribers,  even  though  a 
few  were  lost?" 

STARTS  ROTO  SECTION 

Publication  of  a  rotogravure  sup¬ 
plement  by  the  Miami  (Fla.)  Herald 
begins  with  the  issue  of  Sunday,  Dec 
31.  The  first  section  printed  for  the 
Herald  by  the  Alco-Gravure  Com¬ 
pany  of  Atlanta  will  be  of  eight  pages 
in  monotone,  but  a  long  schedule  of 
color  advertising  begins  with  the  is¬ 
sue  of  Jan.  7.  John  S.  Knight  is 
president  of  the  Herald,  and  B.  E. 
Maidenburg  in  charge  of  the  edi¬ 
torial  content  of  the  rotogravure. 

■ 

APPOINTS  "SPECIALS" 

The  Union  City  (N.  J.)  Hudson  Dis¬ 
patch  and  the  Bayonne  (N.  J.)  Times 
have  appointed  Bogner  &  Martin,  New 
York  and  Chicago,  as  their  national 
advertising  representatives,  effective 
Jan.  1.  1940. 


Newsprint  Shipments 
Up  in  November 

Canadian  newsprint  shipments  dur¬ 
ing  November  were  287,869  tons,  23.- 
448  tons  or  8.9%  higher  than  a  year 
ago  and  practically  the  same  as  re¬ 
ported  in  October,  the  monthly  report 
of  the  Newsprint  Association  of  Can¬ 
ada,  released  last  week,  showed. 
Gains  of  8.3%  and  15.5%  were  re¬ 
corded  in  shipments  to  the  U.  S.  and 
Overseas  markets,  respectively,  while 
there  was  a  loss  of  1.9%  in  shipments 
to  Canada,  the  report  said. 

Canadian  production  rose  to  288,726 
tons  for  a  gain  of  43,431  tons  or  17.7% 
over  November,  1938,  and  was  the 
highest  reported  this  year,  according 
to  the  Deport,  and  production  repre¬ 
sented  79.7  [f  of  Canadian  capacity 
compared  to  69.4%  a  year  ago  and 
77.5%  in  October.  The  apparent  total 
consumption  of  Canadian  newsprint 
of  all  U.  S.  publishers  was  312,509 
tons  during  November,  an  increase  of 
10,858  tons  or  3.6%  over  November, 
1938. 

Total  apparent  stocks  held  by  U.  S. 
publishers  rose  to  414,076  tons  for  an 
increase  of  27,473  during  November, 
the  report  stated.  ‘‘This  is  the  highest 
figure  reported  this  year  and  com¬ 
pares  with  419,785  tons  held  at  the 
end  of  November  last  year,”  the  re¬ 
port  said.  Stocks  of  publishers  re¬ 
porting  to  the  ANPA  increased  10,839 
tons  to  346,245  tons. 

INVENT  TALKING  BOOK 

Two  New  York  advertising  men. 
Will  Adams,  formerly  with  Fonda- 
Haupt  Company,  and  John  Drake, 
formerly  with  Campbell  Ewald,  have 
invented  the  ‘‘talking  book.”  A  ten- 
inch  record  is  supplied  with  the  book, 
supplying  voice  and  sound  effects. 
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New  Features  Added  to 
Kent  Photo  Short  Course 


By  JACK  PRICE 

A.  CLARENCE  SMITH,  director  of  and  are  almost  identical  in  size  to  the 
the  Short  Course  in  News  Photog-  present  No.  21.  This  new  light  source 
raphy  at  Kent  State  University,  Kent,  has  been  perfected  mainly  to  augment 
Ohio,  announces  that  many  new  fea-  daylight  in  the  shadows  when  em- 
tures  will  be  added  to  the  next  ses-  ployed  in  connection  with  the  pho- 
sions  of  the  course  to  be  held  in  tography  in  color.  It  is  reported  that 


March,  1940. 


Kodachrome  users  will  find  this  lamp 


The  most  important  lectures  apart  corrected  to  the  color  values  of  that 
from  the  technical  subjects  will  be 

those  given  by  editors  and  photog-  These  lamps,  we  are  informed,  will 
raphers  dealing  with  an  analysis  of  be  ready  for  the  market  early  in  Janu- 
practices  in  present  day  pictorial  jour-  ary. 
nalism.  The  object  of  these  di^us- 

sions  will  be  to  help  clarify,  and  if  Heads  Press  Photogs 

possible  reach  some  definite  conclu-  xT/-wT5»/r»xT  nir-TrrTTo  *  *1.  ni.  i  j  1 

^s,  about  what  is  normal,  ethical,  MEVIUS,  of  the  Pht  adel- 


desirable  or  undesirable,  in  the  field 
of  news  pictorialization. 

Four  Groups 


phia  Evening  Ledger,  was  re-elected 
president  of  the  Press  Photographers 
Association  of  Philadelphia  Dec.  '.2. 
This  is  his  fourth  consecutive  term. 


The  topics  suggested  in  the  presen-  Other  officers  chosen  at  the  meeting 
tation  are  divided  into  groups.  First  gj-g  Robert  Hess,  Inquirer,  vice-pres¬ 
will  be  that  of  ^x,  sub-divided  into  idgnt;  Jules  Schick,  Associated  Press, 
personalities,  social  status  and  public  secretary;  Newton  Hartman,  Evening 
exhibitions  including  the  sximmer  Bulletin,  treasurer;  Harry  Raynore, 
beach  problems.  The  second  item  wide  World  Photos,  assistant  secre- 
will  be  classed  under  the  title,  Ab-  tary;  and  Ja^k  Snyder,  Record,  ser- 
normal,  and  broken  down  to  accidents,  geant-at-arms. 
operations,  gruesomeness,  medical 
taboos  and  biological  photos.  The  third  New  Enlargers 
section  comes  under  the  Candid  ^HE  J.  G.  Saltzman  Company  has 
Camera  approach,  with  pro  and  con  completed  three  of  the  most 

opinions  as  to  dignity,  taste,  privacy,  modern  enlargers  ever  made  in  this 
shocking  and  vulgar  expressions  in  country.  The  machines,  designed  by 
the  news  picture  which  is  published.  Michael  Caesar  of  that  company,  were 
The  last  of  the  important  talks  on  this  ordered  by  the  Department  of  Agri¬ 
topic  will  deal  with  pictures  of  reli-  culture,  and  will  be  installed  in  Wash- 
gious  subjects,  public  executions,  jngton  within  the  next  ten  days, 
morgue  scenes  inside  and  out,  riots  .  1  _  .u 

and  labor  activities,  certain  sports,  war  ^hese  new  t^  enlargers  are  ffie 

Dhotos  and  the  old  system  of  fake  .  ^uilt  f or  the 

Navy  but  specially  designed  to  blow 


photography. 

In  planning  this  part  of  the  pro 


up  exposures  made  with  the  standard 
size  airplane  cameras.  This  is  the 


gram,  Mr.  Smith  points  out  that  these  fmst  time  any  enlarger  of  this  size 
discussioi^  are  intended  only  to  bring  ever  been  automatically  operated 
about  a  better  understanding  of  the  jjy  motors.  Though  these  machines 
picture  situation  and  the  pos-  weigh  over  a  ton  they  are  operated 
sibilities  of  uncovering  some  funda-  ^jth  the  same  simplicity  and  ease  of 
rnentals  for  the  photographers  and  the  gmau  apparatus. 


picture  editors.  The  list  of  speakers 
has  not  been  completed  but  we  are 
informed  that  Tom  Wallace,  editor  of 


Many  Innovations 

Many  innovations  have  been  in- 


the  Louisville  Times,  has  agreed  to  corporated  in  these  late  models.  One 
represent  the  newspaper  viewpoint,  noteworthy  feature  is  the  automat- 
Mr.  Wallace  has  written  many  articles  ically  controlled  carrier  for  the  films, 
on  this  subject  and  his  profound  The  films  exposed  with  the  standard 
knowledge  of  the  topic  will  be  most  aMane  cameras  need  not  be  cut 
helpful  and  interesting.  from  the  roll  for  enlarging.  The  roll 

is  placed  on  one  end  of  the  carrier 
M  m  u  D  lu  and  then  drawn  to  the  opening.  The 

Wew  rlosn  duIo  carrier  is  then  inserted  in  the  larger 

DEVELOPMENTS  in  lamps  are  com-  and  the  operations  from  that  point 


ing  fast  these  days.  No  sooner  is  are  practically  automatically  con- 

one  type  of  flash-<bulb  perfected  when  - - - — 

another  is  annoimced.  The  newest  of 

Uie  flash-bulb  family  is  the  corrected  ^  ■  I  ||| T  ^  I 

blue  filter  lamp  for  use  in  color  pho-  ^  A  1 1 1  |l  |1|  I  ^  III  II 

tography.  This  new  bulb  has  just  been  l•flll|fl|w  I  ll  III  11 

introduced  by  the  General  Electric  1 1 /  I Lr  I /  ll  ■  I  m3  v  L. m3 

and  Westinghouse  Lamp  companies.  _  I  I 

The  lamps  are  designated  as  No.  21B  Annual 


A.  J.  Pavlin,  Chicago  Tribune  prize-winning 
photographer,  receives  golf  bag  from  his 
associates  at  19th  annual  banquet  of  Tri¬ 
bune  camera  men,  Dec.  2.  Tribune  Cam¬ 
eraman  Louis  Wolf  (left)  awards  bag  to 
Pavlin,  who  has  been  the  most  consistent 
1939  winner  of  weekly  cash  prizes  for  out¬ 
standing  newspictures  taken  by  Tribune 
photographers.  More  than  50  photograph¬ 
ers  and  their  guests  attended  the  banquet. 
John  W.  Steger  headed  the  arrangements 
committee,  aided  by  Harold  A.  Revoir, 
Fred  C.  Eckhardt  and  Mr.  Wolf. 

trolled.  The  film  may  be  pulled  for¬ 
ward  or  reversed  without  disturbing 
the  focusing.  All  this  is  done  by  re¬ 
mote  control. 

Another  important  feature  is  the 
method  which  the  operator  employs 
to  focus  and  expose.  A  shutter  with 
a  built-in  filter  is  fitted  over  the  lens 
and  controlled  by  a  treadle.  The  sub¬ 
ject  remains  in  full  vision  of  the 
operator  at  all  times.  When  the 
^Itzman  company  undertook  the  task 
of  building  these  machines  all  they 
had  to  work  with  was  an  idea.  As  the 
work  progressed  plans  were  drafted 
for  future  use.  It  has  taken  months 
to  complete  the  work.  All  parts  were 
tooled  to  order. 

The  completion  of  these  wonderful 
enlargers  brings  to  realization  the 
dreams  of  “Mike”  Caesar,  who  many 
years  ago  predicted  the  necessity  for 
these  highly  scientific  and  precision - 
made  machines. 

N.  I.  NEWSPAPER  WEEK 

Eighty-five  New  Jersey  newspapers 
have  accepted  the  New  Jersey  Press 
Association’s  invitation  to  participate 
in  the  first  annual  New  Jersey  News¬ 
paper  Week,  a  concerted  effort  to  call 
public  attention  to  the  state’s  press, 
which  will  be  held  January  14-20, 
1940.  Hie  group  includes  virtually  all 
of  the  state’s  dailies  and  most  of  the 
weeklies. 


EDITOR  &  PUBLISHE 


Camera  Knights  1 

BY  NOW,  Gus  Thornrose,  43-y®l 
Swedish-bom  photographer  of « 
Detroit  Times,  should  be  allenjcl 
airplanes;  but  M 

he’s  not.  He’ll 
still  fly  at  the 
drop  of  a  hat  or 
the  nod  of  a  city 
editor  and  think 
nothing  of  it. 

Numerous 
times  he  has  es- 
caped  death  dim- 
an  assign- 
ment  flight;  once 

1923  when  he 
flew  to  take  pic- 
tures  of  the  first  Gui  Tkor-™ 
refueling  flight 
for  a  Los  Angeles  paper.  He  got! 
shots  and  beat  his  rivals,  W  s 
after  one  plane  he  had  hired  » 
into  a  spin  and  was  wrecked 
hired  another  to  continue  the  jou.-: 
delivered  the  pictures  and  then  n 
to  a  hospital  for  three  weeks  to : 
cover  from  his  injuries.  His  sect 
narrow  escape  was  in  Chicago  ini 
at  the  wreck  of  the  Shenandoah. 

Bom  in  Sweden,  he  came  to 
United  States  40  years  ago.  He  sti: 
making  pictures  in  1911;  enli^ 
the  United  States  Navy  as  a  photic 
pher  during  the  World  War  andsr 
overseas  with  the  North  Sea  Ben™ 
Squadron. 

He  started  newspaper  work  in  C 
cago  in  1921  for  the  Herald-Exan  -: 
Returned  to  it  in  1926,  after  al- 
three  years  on  the  West  Coast  ri 
Cornelius  Vanderbilt,  Jr.’s,  Ulus'.- 
News.  He  joined  the  Chicago  Trh 
in  1929  and  went  to  Detroit  in  Nc 
ber,  1934,  and  joined  the  Timet  ; 
is  married.  His  hobby  is  color  ^ 
tography. 
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RADIM  eOLD 

Ixtra  Condensed 

The  new  tall  and  slender  Ludlow 
typeface.  Radiant  Bold  Extra  Con¬ 
densed.  Modern  in  conception, 
stylish  in  drawing,  legible  because 
of  contrast  in  weight  of  strokes, 
this  face  constitutes  an  important 
asset  to  present-day  typography. 
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HANLEY,  night  police  re- 
ffiff  for  Kansas  City  Star,  hailed 
^  in  front  of  police  headquarters 
him  to  the  Penn  Valley  park 
^  bouse  where  a  motor  car  acci- 
I  bad  just  occurred. 

Ibtre  did  you  say  you  want  to 
F  ^  driver  said  uneasily,  peering 
jynley  through  the  rear  vision 


been  officially  reported  that  the  Ger¬ 
mans  have  taken  Castoria.” 

■ 

Editor  &  Pl'blisher  will  p.Ty  $2  for  each 
“Short  Take”  accepted  and  publislied.  Those 
not  used  will  not  be  returned. 

STUDENTS  EDIT  PAPER 

For  the  second  time  in  three  years, 
the  Homecoming  Edition  of  the  Mt. 
Pleasant  (Mich.)  Isabella  County 
Times-News,  which  ran  28  pages  Nov. 
9,  was  edit^  by  student  journalists 
of  Central  State  Teachers  College. 


NEW  POST  FOR  GOVIER 

Charles  W.  Govier  has  been  ap¬ 
pointed  production  manager  of  the 
Buffalo  (N.  Y.)  Courier-Express,  a 
newly  created  position.  Mr.  Govier 
went  to  Buffalo  from  the  Boston  Her¬ 
ald  and  Traveler  where  he  served  as 
mechanical  superintendent  for  5% 
years.  Prior  to  that  he  was  asso¬ 
ciated  with  the  Indianapolis  News  for 
nine  months  as  mechanical  superin¬ 
tendent;  the  New  York  Journal-Amer- 
ican  for  1%  years. 


HEALTH  SECTION 

“Better  Health”  was  the  theme  of  a 
special  sixteen-page  supplement  re¬ 
cently  issued  by  the  Vancouver  (B.  C.) 
Daily  Province.  It  carried  good  ad¬ 
vertising  support  from  opticians,  drug¬ 
gists,  foot  health  specialists,  fruit  pro¬ 
ducers,  bakers,  laundry  operators,  and 
health  lamp  manufacturers.  Edi¬ 
torial  material  was  contributed  by  a 
number  of  prominent  doctors,  as  the 
medical  profession  is  not  permitted  to 
advertise. 


Ejey  repeated  the  address.  The 
off  slowly,  the  driver  re- 
nng  Hanley  with  increasing  alarm, 
nbwe's  nobody  out  there  at  this 
L  of  night,”  the  driver  said  pres- 


■Just  take  me  there  anyway,”  Han- 
;  said. 

Hie  cab  turned  into  the  street 
idag  to  the  cab  company  garage 
d  as  it  approached  the  entrance  the 
iverstepp^  on  the  gas  and  swung 
[  car  into  door.  He  jumped  out, 
Iling  for  the  manager. 

Here’s  one  smart  guy  that  isn’t 
ng  to  heist  me”  he  cried, 
lie  manager  came  on  the  run  and 
ied  at  Hanley  and  then  to  the 
iver. 

liiat's  Hanley,  the  police  reporter 
t  the  Star,”  the  manager  said,  “Now 
te  him  where  he  wants  to  go.” 
.tbished,  the  driver  climbed  back 
and  drove  on.  But  he  still  watched 
Liiey  in  the  mirror,  apparently  try- 
g  to  think  of  a  proper  apology, 
raliy  he  said; 

"I  got  held  up  about  a  year  ago.  A 
*  looking  fellow.  Well-dressed  and 
sar.-cut  looking.  I’d  never  have 
b.n  him  for  a  heister.  He  looked 
respectable.” 

Hi-Tley  said  that  was  good  enough 
an  apology. 

■ 

-DITION  to  our  “No  Wonder  De- 
:ar;ment,”  furnished  by  the  Mani- 
;;  (Wis.)  Herald-Times  obituary 
--n  in  reporting  the  death  of  a  re- 
M  Manitowoc  merchant: 

'Since  he  fell  and  broke  his  hip  a 
»  weeks  ago  he  had  been  under  the 
i;  of  a  physician.” 

■ 

'HOST  WRITING”  in  the  New 
rorlt  Times’  report  of  a  Manhattan 
;;omobile  accident  on  Dec.  12: 
According  to  the  police  the  dead 
M  stepped  from  in  front  of  a  bus 
Was  struck  by  the  car.  .  .  .” 

■ 

.1^  ^™ans  were  crying  for  it, 
’^8ot  it,  like  the  babies  they  tell 
in  the  ads,  according  to  a 
,  ’-M  Press  dispatch  last  week 
-ch  read  as  follows: 

Stockholm,  Dec.  12  (UP)— It  has 


Prize  shots  come  easier  than  ever 
.  .  .  with  the  new  G-E  MAZDA 
Photofiash  lamps.  For  they  give  you 
split-second  precision  in  flashing 
.  .  .  truly  amazing  uniformity  in 
timing.  That’s  why  one  synchro¬ 
nizer  setting  gets  good  pictures 
with  every  size  G-E  Synchro-Press 
lamps.  You  also  get  the  benefit  of 
new  G-E  dye-protected  safety  fack- 
ets  that  act  like  shatterproof  glass. 
Yes,  that  color  on  G-E  bulbs  is 
your  assurance  of  a  uniform  pro¬ 
tective  coating— which  transmits 
over  99%  of  the  flash!  You  get 
quick  break  filaments  that  make 
for  better,  surer  synchronizer  op¬ 
eration.  And  you  get  G-E  dependa¬ 
bility.  Slip  a  G-E  No.  16  into  your 
synchronizer  and  see  for  yourself! 


HERE’S  THE  NEW  G-E 

MIGHTY  MIDGET 

Sensational  con¬ 
venience  and  sur¬ 
prising  performance 
make  the  new  G-E 
Synchro-Press  No.  5 
the  news  of  the  day. 

No  larger  than  a 
golf  ball,  it  gives 
plenty  of  light  for  most  pictures,  espe¬ 
cially  with  high-speed  film  and  lenses. 
Highly  effective  in  regular  equipment; 
amazing  in  concentrating  reflectors. 
And  you  can  get  up  to  30  in  one  pocket. 
Wide  flash  peak.  Simple,  low  cost 
adaptor  permits  its  use  in  your  flash  gun. 


•  • .  and  we  hope  that  Santa 
deposits  one  of  the 
“fw  Model  “C”  DeLuxe 
^P**dgun8  in  your  stocking 
Christmas  morning. 

★ 

^•Mendelsohn 

^  ttth  8t.,  New  York  City 


PJbalo  by  Russell  Salmon,  Philadelphia  Inquirer,  using  2 
G-E  flash  bulbs,  I  on  extension  cord  and  1  at  the  camera. 


A  G~E  Peak  for  Every  Need 
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EDITOR  &  PUBLISH-: 


Too  Many  Publishers  Are 
Indifferent  to  Classified 

By  M.  W.  BURGESS,  Santa  Monica  (Cal.)  Evening  Outlook; 
Member,  Board  of  Advisors,  ANCAM 

(This  is  the  second  of  a  series  of  articles  on  classified  written  by  members  of 
the  Association  of  Newspaper  Classified  Advertising  Managers.) 


A  YOUNG  friend  of  mine,  classified 

manager  of  a  daily  in  a  city  of  some 
33.000  population,  dropped  in  to  see  me 
not  so  long  ago. 

“I’m  up  against  a  tough  proposi¬ 
tion,”  he  said.  “As  you  know.  I’ve 
been  in  the  manager’s  seat  only  a 
couple  of  years,  but  in  that  time  1 
have  worked  hard,  have  studied  a  lot 
and  have  learned  plenty.  I’ve  spent 
the  last  six  months  working  out  a 
new  rate  set-up  for  our  paper.  I 
wrote  to  at  least  fifty  papers  over  the 
country  in  our  size  group  and  re¬ 
ceived  a  lot  of  rate  data.  What  is 
holding  me  back  now  is  our  present 
rate  structure.  It  always  has  been 
wrong  in  certain  fundamentals  that 
make  for  consecutive  insertions.  The 
schedule  I  have  worked  out  should 
solve  my  major  problem.  Will  you 
look  it  over?” 

Publisher  Won't  Co-operate 

I  looked  it  over  and  the  fellow 
really  had  something.  It  was  as  sound 
as  a  dollar  and  there  wasn’t  the  slight¬ 
est  question  but  that  it  not  only 
would  increase  the  paper’s  earnings 
but  would  make  for  smoother,  faster 
selling  and  general  advertiser  satis¬ 
faction. 

"Why  haven’t  you  put  it  into  opera¬ 
tion?”  I  asked. 

“For  the  simple  reason  that  I  can’* 


get  my  publisher  to  hear  me  out  on 
the  plan.  Every  time  I  get  into  the 
whys  and  wherefores  he  gets  busy 
with  something  else  that  he  evidently 
thinks  more  important.  In  the  last 
month  I’ve  been  kissed  out  of  his 
office  at  least  a  dozen  times  with  some 
such  remark  as,  ‘See  me  later  about 
that.’ 

“Do  you  know  what  I  think?”  he 
went  on  “I  don’t  believe  he  has  any¬ 
more  confidence  in  my  judgment  today 
than  he  had  when  he  pulled  me  off 
my  territory  and  made  me  manager. 
And  furthermore,  I  know  he  does  not 
know  what  it  is  all  about  and  will  not 
be  bothered  to  find  out.  so.  as  long  as 
he  thinks  neither  of  us  knows,  there 
is  a  certain  amount  of  safety  in  let¬ 
ting  things  ride  along  pretty  much  as 
they  are.” 

“Can’t  you  corner  him  some  day 
and.  instead  of  trying  to  sell  him  on 
the  wisdom  of  your  new  rate  sched¬ 
ule,  get  him  to  realize  the  seriousness 
of  the  matter  and  that  something 
should  be  done  without  further  de¬ 
lay?”  I  asked. 

Publisher  is  Satisfied 

“You  don’t  know  my  publisher.” 
was  his  retort.  “Say,  of  all  the  men 
on  my  newspaper,  he’s  the  last  man 
I  would  try  to  get  to  realize  anything. 
It’s  hard  enough  for  our  editor  or  our 
display  manager  to  get  him  to  do  that. 


let  alone  the  lowly  classified  man¬ 
ager.  When  I  first  broke  into  the 
game  I  heard  you  older  fellows  talk 
about  so  many  publishers  treating 
classified  as  a  necessary  evil,  but  took 
it  with  a  grain  of  salt.  Now  I  know 
exactly  what  you  were  talking  about. 
My  publisher  is  satisfied  with  his 
classified  just  as  long  as  we  don’t 
lose  over  last  year  and  as  long  as  I 
and  my  public  stay  out  of  his  hair.” 

I  have  been  hearing  similar  stories 
at  classified  managers’  conventions  for 
the  last  25  years.  Last  year’s  stories 
were  the  same  as  I  heard  in  1912. 
Fortunate,  indeed,  it  has  been  for  the 
smaller  newspapers  over  the  country 
that  the  highly  competitive  situations 
in  the  large,  metropolitan  centers  have 
caused  classified  advertising  to  be 
promoted  and  advertised  to  the  extent 
that  the  public  has  become  more  and 
more  classified  conscious  and  educated 
to  its  utility.  Smaller  newspapers 
that  have  made  progress  in  their 
classified  advertising  in  the  last  sev¬ 
eral  years  have  done  so,  in  most  cases, 
in  spite  of  publisher  inertia. 

Revenue  Possibilities 

Another  thing  that  astonishes  and 
puzzles  me  is  why,  today,  so  many 
publishers  seemingly  do  not  realize 
the  revenue  possibilities  of  a  healthy 
classified  section.  Any  newspaper 
with  10  or  12  thousand  circulation  and 
with  any  kind  of  a  background  could 
be  made  to  produce  $40,000  to  $50,000 
a  year  in  revenue;  papers  of  20,000  !o 
25,000  circulation,  $75,000  to  $100,000 
a  year. 

Talking  through  my  hat?  Yes.  I 
am,  as  long  as  publishers  go  along 
treating  classified  with  passive  indif¬ 
ference  and  will  not  put  themselves  to 
the  task  of  learning  what  constitutes 
sound  classified-building  fundamen¬ 
tals.  shoving  the  responsibilities  of 
this  important  phase  of  newspaper 


publishing  off  onto  the  shoulders  oi  j 
business  manager  or  a  display  . , 
vertising  manager  who  has  evesj 
lesser  interest  in  and  conceptio- 
its  value  to  the  newspaper,  to  ci: 
tion  and  to  its  revenue  possibilities 

Added  4  Columns  in  6  Weelit 

The  publisher  of  a  daily  of  i 
circulation  in  a  neighboring 
three  months  ago  employed  a  da.- 
manager  who  has  had  10  years' 
perience.  All  the  classified  they 
been  running  was  what  drifted 
Another  case  of  publisher  int: 
Fortvmately,  the  new  manager  ; 
able  to  get  him  interested  to  ^ . 
of  spending  one  solid  week  lea- 
classified-building  principles.  A  - 
pletely  new  rate  structure  was  w  ’• 
out  and  the  fellow  went  to  * 
'Within  six  weeks  he  has  added  : 
columns  of  classified  daily  and 
columns  on  Mondays. 

In  commenting  on  his  three  m  ■  ■ 
accomplishments,  he  said:  “My  : 
lisher  told  me  just  last  night  that 
never  would  have  dreamed  it  pob.-, 
to  increase  his  classified  revenue  nr*.-' 
ly  five  hundred  dollars  a  month  in 
short  a  period  of  time  had  1 
actually  accomplished  just  that." 

There  are  only  two  ways  to  : 
classified  into  any  newspaper  and 
publisher  plays  a  stellar  role  in  : 
of  them.  Either  he  employs  a  i: 
ouglily  experienced,  thoroughly  ■ 
able  classified  manager  and  is  gu 
largely  by  his  judgment  or  he  r 
ploys  a  lesser  experienced  person 
takes  a  wholesome  interest  hi  - 
in  all  classified  problems  cone- 
building  and  development  and  le 
with  his  up-and-coming  clav  - 
manager.  In  either  case  he  will  p  - 
importance  on  the  position  of  clo;-. 
(led  manager  and  he  will  place 
portance  on  the  business  of  .ge:::' 
classified  into  the  paper. 


■L. 


BRINGING  A  DOT 
TO  LIFE! 

The  very  moment  you  seek  microscopic  facts  about 
all  cities  across  the  map,  it  is  a  superhuman  job  to  keep 
a  live  finger  on  every  market  pulse-beat.  Individual 
investigators  con  not  hope  to  do  it.  It  would  require 
years  in  the  making,  and  these  facts  would  become, 
in  part,  obsolete  before  the  latest  data  could  be  collected 
about  a  territory  visited  six  months  or  a  year  before. 


A  city  is  a  dot  on  a  great  map.  The  latest  edition  oi  this  charted  area, 
tvhere  newspapers  are  published,  shows  a  United  States  bristling  with 
those  tiny  dots.  It  makes  you  dizzy  to  even  think  oi  covering  them  all— 
population,  circulation  figures,  national  advertising  rates,  staii  person¬ 
nels,  ieatures  available  to  the  advertiser,  the  advertising  agency  picture, 
s’yndicate  ieatures,  newspaper  representatives,  and  50,000  other  iniorma- 
five  iacts. 

Quite  as  vital  as  having  such  iniormation  always  easily  accessible, 
without  the  trouble  and  expense  oi  collecting  it,  is  REACHING  all  the 
markets  oi  all  newspapers  at  the  turn  oi  a  printed  page  —  virtually 
SPEAKING  to  executives  who  count. 

The  Editor  &  Pubusher  YEAR  BOOK,  soon  to  appear  ior  1940,  is  the 
medium  through  which  dots  on  a  map  are  BROUGHT  TO  LIFE  —  given 
iactual  reality  1  That  iamiliar  red-covered  International  reierence  voliune 
is  one  oi  the  greatest  advertising  mediums  ever  published.  YOUR 
sage  to  YOUR  prospect  is  seen  and  consulted  the  year  round. 
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eywood  Broun 
Dies  at  51 

continued  from  page  12 


OR  DECEMBER  23,  19 


ill  pJ 


eettri 


blems  Recently  he  had  written 
.,t  Fascism,  the  Nazis  and  Hit- 
witli  vehemence.  His  discussions 
war's  horrors  were  a  reflection  of 
(Jays  as  a  war  correspondent  for 
solid  Stripes,  the  American  Ex- 
lionary  Force  newspaper,  in 
:ce,  in  1917. 

lifhen  he  returned  from  abroad 
he  said  "Of  all  cleaning  fluids, 
d  is  the  least  effective.”  with  typi- 
Broun  force. 

Held  Various  Posts 
The  columnist’s  career  was  varie  1. 
had  been  reporter,  sports  writer, 
copyreader,  book  re- 
.\er.  drama  critic,  and  war  corre- 
-dcni  before  he  became  a  daily 
He  did  all  of  these  jobs 
:h  facility.  Invariably,  he  wrote 
daily  column  in  40  minutes,  sel- 
rewriting. 

Heywood  Campbell  Broun  was  born 
Brooklyn.  N.  Y.,  Dec.  7.  1888.  the 
of  the  owner  of  a  prosperous 
rr.ung  business.  Heywood  Cox 
j.n,  and  Henrietta  Brose  Broun. 
>  mother  is  still  living. 

.Is  a  boy,  he  attended  Horace  Mann 
in  New  York.  He  then  went 
Harvard  where  he  failed  to  dis- 
;jish  himself  as  a  student.  He 
not  graduated  in  1910  as  he  had 
■;--:!ed  He  started  newspapering 
the  Neu"  York  Morning  Telegraph. 
1912  he  joined  the  rewrite  staff  of 
New  York  Tribune,  but  soon  was 
■  gned  to  write  baseball,  becoming  a 
•lant  reporter  of  the  sport.  He 
ed  in  various  capacities  until  he 
•t  to  the  World  nine  years  later. 


On  being  discharged  from  the 
World,  he  wrote  his  column  for  the 
Telegram  and  other  Scripps-Howard 
newspapers,  continuing  when  the 
Telegram  absorbed  the  World  to  be¬ 
come  the  World-Telegram.  He  also 
was  syndicated  nationally  by  United 
Feature  Syndicate. 

Unsuccessful  in  Politics 

In  1930  he  startled  the  political 
world  by  running  for  Congress  on  the 
Socialist  ticket  from  the  17th  New 
Yoik  district.  He  was  defeated.  Dur¬ 
ing  the  campaign  he  was  arrested 
while  picketing  a  dressmaking  shop, 
but  was  quickly  relea.>-cd.  He  sub¬ 
sequently  was  arrested  twice  again 
in  later  years  when  he  appeared  on 
guild  picket  lines. 

Among  his  other  accomplishments, 
Mr.  Broun  was  a  painter.  He  admit¬ 
ted  on  one  occasion  that  an  early 
Broun  had  sold  for  25  cents.  The 
columnist  liked  to  stretch  out  prone 
cn  the  ground  when  painting  a  land¬ 
scape. 

In  1917  the  columnist  married  Ruth 
Hale,  who  served  many  years  as  pres¬ 
ident  of  the  Lucy  Stone  League.  They 
had  one  son.  Hevwood  Hale  Broun, 


who  survives.  In  1933  they  were 
divorced  amicably.  Miss  Hale  died  on 
Sept.  18.  1934. 

On  Jan.  9,  1935,  he  married  Con- 
stantina  Maria  Incoronata  Fruscella 
Dooley,  widow  of  Johnny  Dooley,  the 
comedian.  She  was  a  dancer  whom 
he  had  met  during  his  brief  excursion 
into  the  theater. 

A  prolific  writer,  he  found  time  to 
turn  out  a  number  of  books,  among 
them  “Seeing  Things  at  Night,” 
“Pieces  of  Hate,”  “The  Boy  Grew 
Older,”  "The  Sun  Field,”  “Sitting  on 
the  World,”  and  “Gandle  Follows  His 
Nose.” 

Published  o  Weekly 

After  moving  to  Connecticut  he 
added  publishing  to  his  list  of  en¬ 
deavors.  It  took  form  in  Broun's 
Ntitmeg,  successor  to  the  Connecticut 
Nutmeg  which  he  had  helped  found. 
He  wrote  not  only  under  his  own 
name,  but  also  under  various  others. 
Under  his  regime,  it  was  moderately 
successful. 

Each  year  as  Christmas  approached 
he  retold  the  story  of  Christ’s  birth  in 
simple,  stirring  language.  His  Christ¬ 
mas  story  in  1937,  which  began  “We 


were  .sitting  in  a  high  room  above  the 
chapel  and.  although  it  was  Christ¬ 
mas  Eve,  my  good  friend,  the  dominie, 
seemed  troubled,”  was  read  publicly 
by  President  Roosevelt. 

Last  year  the  National  Headliners' 
Club  awarded  him  one  of  its  plaques 
for  the  "consistently  high  literary 
quality”  of  his  columns,  especially  his 
column  on  the  liner  St.  Louis.  That 
honor,  he  told  Arthur  T.  Robb,  editor, 
Editor  &  Publisher,  was  the  first  that 
had  been  bestowed  on  him  during  his 
more  than  three  decades  in  journal- 


TO  USE  NEWSPAPERS 

United  States  Rubber  Company 
will  u^e  newspaper  advertising  ex¬ 
tensively  during  1940,  according  to 
plans  announced  at  a  sales  confer¬ 
ence  in  Chicago  last  week.  Water 
wear  products,  including  bathing 
suits,  etc.,  will  be  advertised  in  roto¬ 
gravure  sections  of  Sunday  news¬ 
papers.  U.  S.  Royal  golf  balls  will  be 
featured  in  black  and  white  ads  to 
appear  on  sports  pages.  Campbell - 
Ewald  Company,  New  York,  handles 
the  account. 


"I  figure  That  Now 
I  Can  Spread  Myself," 

Remarked  the  advertiser  as  he 
doubled  his  annual  space  con¬ 
tract.  “For  months  I  have 
found  it  difficult  to  wade 
through  your  paper,  but  last 
night  I  found  something  on 
every  page  to  hold  my  atten- 
tion.  What  has  happened  to 
you?  Certified  Mats?  What 
are  they?” 

fot  ^ptndtblt  st*r«otyplng,  nly  on 

Cwrterf  Msts,  ffl«(/t  In  tho  U.  S.  A. 

tflllFIED  Dty  MAT  COSPOIIATIOII 

9  Rockefeller  Plaza.  Dept  P 
New  York,  N.  Y. 


•Just  Published — NEW — Up'to-the-Minute ! 


YOUR  INCOME  TAX 


HOW  TO  KEEP  IT  DOWN 

t ,  By  knowing  each  and  every  deduc¬ 
tion  to  which  you  are  justly  entitled. 

2.  learning  how  to  prepare  your  in¬ 

come  tax  return  quickly  and  cor¬ 
rectly  .  .  .  thus  avoiding  future  assess¬ 
ments,  penalties  and  interest  charges. 

This  Book  Includes 

Check  Lists 

of  exemptions  and  deductions, 


"Your  Income  Tiix.”  h>  .1.  K. 

C.P..\,,  is  new.  eoinpleleh  up-to-date, 
eovers  every  Federal  ineome  tax  re¬ 
quirement  and  every  rhimfie  of  the 
pa.st  two  years.  Written  in  simple,  nn- 
terhniral  language,  it  is  tlie  quickest 
and  most  accurate  help  ever  devised 
for  income  tax  payers. 

This  book  will  save  a  great  deal  of 
your  time,  enable  you  to  keep  your 
lax  down,  and  avoid  the  trouble  of 
later  assessments.  We  offer  it  on  this 
double  guarantee:  1.  Look  through  it. 
If  you  do  not  agree  it  will  he  of  def¬ 
inite  help — return  it,  your  money  will 
he  refunded.  2.  OR  —after  you  have 
made  out  your  return  with  this  book’s 
help,  if  it  has  not  actually  saved  you 
lime  and  money,  return  it  then,  we 
will  refund  its  full  price  to  you. 

ACT  NOW — This  bok  is  available 
at  all  book  and  department  stores  .  .  . 
or  direct  from  the  publishers.  Simon 
and  Schuster.  Inc..  Dept.  9.  386  Fourth 
Ave..  New  York  Citv. 


to  make  sure  you  overlook  nothing  to  which 
you  are  justly  entitled.  It  contains: 


178  hems  Which  You  May  Ex¬ 
clude  from  Y  our  Gross  Income. 

75  Different  Taxes  Deductible 
hy  an  Individual. 

9  Typer-  of  (Jiuritable  Contri¬ 
butions  Which  Have  Been  .4p- 
proved  as  Deductions. 

225  I)edlICtion^  Which  May  Be 

Made  If  Y  ou  Are  Engaged  in  a 
Trade,  Bu-iness.  or  Profession. 


40  (  hanges  in  the  Law  During 
1939  .Yffecled  by  Statutes.  Rul¬ 
ings.  and  Decisions. 

15  Recoinmendations  as  to  Se¬ 
curity  Tran^artions. 

122  Dediications  Which  May  Be 
Made  hv  Salaried  Men  and 


Price 


$100 


Completely  indexed 
—  with  quick  guide 
to  each  and  every 
line  in  your  tax 
blank. 


SIMON  AND  SCHUSTER,  Inc.,  Dept.  9, 

386  Fourth  Avenue,  New  York,  N.  Y. 

Please  send  me  inunedistely  .  copies  of 

“Tour  Income  Tax’’  at  $1  per  copy,  for  which  I 
enclose  my  remittance.  It  Is  understood  that  If  this 
book  does  not  definitely  save  me  both  time  and 
money,  I  may  return  It  to  you  and  you  will  refund 
my  money  in  fnll  at  once. 

Name  . 


City  .  State . 

Note:  If  resident  of  N.  T.  City,  add  2c  Sales  Tax 
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visited  Heath  and  told  him  where 
there  was  sworn  testimony  of  Manton 
which  showed  that  at  a  time  when 
the  judge  heard  cases  in  which  Lo\iis 
Levy  was  the  attorney  for  clients  who 
had  more  than  $10,000,000  at  stake. 
Levy  had  negotiated  a  $250,000  loan 
for  Manton’s  benefit. 

“I  reported  to  Lee  Wood  on  this 
and  he  said  ‘go  ahead’,”  said  Heath. 
“Quite  by  coincidence,  the  next  day  a 
money  broker  came  in  and  told  me 


PUBLISHER 

aAS5iriED  A4 


AUSTRALIA 


The  only  Jonmal  giving  the  new* 
of  edvertiier*,  aovertiting,  pnb> 
luhing,  printing  and  eommercial 
broadcaiting  in  Anatralia  and 
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no  (q>portunity  to  decide  whether  it 
favored  it  in  principle  or  in  its  ad¬ 
ministration  as  outlined  at  that  time. 
The  paper  supported  it  but  expressed 
'Criticism  of  details  as  the  law  stood. 
This  investigation  was  followed  in 
1938,  when  payments  of  benefits  be¬ 
gan,  by  another  study  of  the  benefit 
payment  system  which  was  exposed 
as  “inefiScient  in  concept  and  poorly 
administered,”  according  to  Heath. 

The  World-Telegram  recommended 
revision  of  the  law  and  the  adminis¬ 
trative  machinery.  All  of  its  recom¬ 
mendations  have  gone  into  effect 
except  one  minor  item  of  adminis¬ 
trative  detail.  Mr.  Heath  said  the 
Division  of  Placement  and  Unemploy¬ 
ment  Insxirance  of  the  Department 
of  Labor  now  is  on  an  efficient  basis, 
with  payments  virtually  up  to  date 
and  with  the  flood  of  complaints  for¬ 
merly  received  reduced  to  a  minimum. 

Results  of  an  industrial  insurance 
investigation  made  by  Heath  were 
published  in  1938  during  the  legisla¬ 
tive  session.  Before  adjournment  a 
legislative  investigation  of  industrial 
life  insurance  was  authorized  and 
savings  bank  life  insxirance  had  been 
written  into  the  state  law,  with  a 
deputy  insurance  superintendent  ap¬ 
pointed  to  put  it  into  effect.  There 
are  now  20  savings  banks  selling  life 
insurance  over  the  counter  to  ap¬ 
plicants,  without  salesmanship.  This 
insurance  system  was  copied  from 
Massachusetts,  where  it  was  put  into 
effect  in  1907  by  Louis  D.  Brandeis 
before  he  went  on  the  U.  S.  Supreme 
Court  bench. 

Daily  Protecting  Manton  Source 

Heath  said  he  can  now  “tell  the 
truth  but  not  the  whole  truth  about 
the  Manton  investigation  because  we 
have  to  protect  a  source  who  should 
have  public  credit  but  who  can’t  have 
it  wiAout  inviting  disaster.” 

Heath  disclosed  that  another  New 
York  newspaper  had  referred  to  the 
World-Telegram  “indirectly”  the  tip¬ 
ster  whose  information  finally  broke 
the  Manton  case  wide  open  after  nine 


how  he  had  been  utilized  to  bribe 
Manton  and  had  been  imable  to  collect 
the  money  he  was  supposed  to  get 
back  from  Manton.  The  broker  also 
said  that  Jimmy  Hines  (then  Tam¬ 
many  leader)  had  agreed  in  Hines’ 
home  to  be  responsible  for  payment 
of  the  balance  from  Manton.  On  that 
occasion,  according  to  the  broker, 
Hines  had  remarked:  ‘We  can’t  see 
Manton  get  into  trouble.  He’s  the 
only  judge  left  on  the  Federal  bench 
we  can  use  to  get  folks  out  of  jail’.” 

Heath  said  the  broker  wanted  to 
sell  his  story.  Ordinarily  when  a  story 
is  offered  for  sale  and  the  World- 
Telegram  doesn’t  buy  “we  forget  the 
matter,”  Heath  explained.  But  it 
turned  out  that  this  broker  had  visited 
the  paper  a  year  previously  with  a 
portion  of  the  story  and  had  promised 
to  return  with  the  rest  of  it,  meanwhile 
using  his  visit  to  the  World-Telegram 
to  make  Manton  “come  across”  with 
part  of  the  money  due  him. 

Agreement  with  Dewey 

“We  felt  that  since  he  had  attempted 
to  use  xis  as  a  collection  agency  he 
had  relieved  us  of  any  ethical  obliga¬ 
tions  to  him,  so  I  went  to  Dewey  with 
the  information  early  last  July.  He 
was  not  interested  in  the  Hines  angle 
because  his  case  against  Hines  was 
well-rounded,  but  the  District  at¬ 
torney  said  he  had  intended  for  some 
time  to  look  into  certain  of  Manton’s 
activities.  Dewey  hadn’t  done  any 
actual  work  on  the  Manton  case  at 
that  time.” 

What  followed  is  well-known,  but 
it  is  not  generally  known  how  the 
World-Telegram  and  Dewey  co-oper¬ 
ated.  It  was  agreed  that  since  Heath 
was  investigating  Manton  and  Dewey 
was  going  to  work  on  the  case,  neither 
would  make  the  results  public  be¬ 
fore  Jan.  15,  1939,  except  by  mutual 


consent.  It  was  further  agreed  that 
if  one  or  the  other  was  not  ready  at 
that  time  they  would  make  whatever 
arrangements  seemed  best  in  the  pub¬ 
lic  interest  to  make  certain  that  a 
thorough  investigation  was  not  to  be 
handicapped  by  premature  publicity. 

Heath  emphasized  it  was  distinctly 
imderstood  that  Dewey  would  not  be 
free  ethically  to  make  available  to 
the  World-Telegram  those  facts  which 
he  obtained  by  use  of  the  authority 
of  his  office.  About  Jan.  1, 1939,  Dewey 
disclosed  that  he  was  not  ready  to 
break  the  case  and  at  his  request  the 
World-Telegram  postponed  the  date 
of  release. 

Brek*  Cat*  Before  Dewey 

Heath  learned,  however,  that  Man- 
ton  was  about  to  resign.  Jan.  25, 
after  an  unsuccessful  attempt  to  bring 
the  Manton  case  out  in  court  Heath 
drafted  four  stories  imder  the  direc¬ 
tion  of  B.  O.  McAnney,  city  editor. 
The  World-Telegram  was  anxious  to 
publish  the  expose  before  Manton 
could  annovmce  his  resignation  and 
Dewey’s  office  confirmed  Heath’s  in¬ 
formation,  stating  that  the  resigna¬ 
tion  was  “even  more  imminent  than 
the  World-Telegram  believed.”  Pub¬ 
lication  of  Heath’s  articles  began  Jan. 
27,  three  days  before  the  district  at¬ 
torney  broke  the  case. 

Burton  Heath  has  been  in  news¬ 
paper  work  since  1916  when  he  was 
graduated  from  Bradford,  Vt.,  high 
school.  He  was  bom  in  Lynn,  Mass., 
in  1898  and  moved  to  Vermont  when 
he  was  seven.  During  the  World  War 
he  served  overseas  with  the  head¬ 
quarters  company,  102nd  Infantry  of 
the  26th  Division,  from  1917  to  1919. 
When  he  returned,  he  purchased  the 
Groton  (Vt.)  Times  where  he  had 
worked  before  the  war.  Graduating 
from  the  University  of  Vermont  in 


1926,  he  joined  the  Associated  Ptj 
in  New  Haven  and  was  later  iiiti 
to  the  New  York  office.  He  joined  fl 
old  Telegram  in  1928,  leaving  n 
years  later  to  become  secretary  of  -i 
St.  Lawrence  Power  Develop--' 
Commission. 

At  Atlantic  City  last  July  Mr.  Hsi 
received  for  the  World-Telegram" 
achievement  medal  of  the  Nat  • 
Headliners’  Club  for  the  Manton  -: 
pose.  Mr.  Howard  and  Mr. 
later  had  Mr.  Heath’s  name  inscr.j 
on  it  and  presented  the  trophy  to  b 
■ 

HAS  WEATHER  FLAG 

The  McKeesport  (Pa.)  Doily  .Ve, 
on  Dec.  19  instituted  a  weather  i 
service  which  is  creating  much  c:; 
ment.  The  daily  obtained  a  setcfi 
weather  flags,  similar  to  those  u 
by  the  U.  S.  Coast  Guard  stati: 
and  daily  when  the  official  weaa 
report  is  released  by  the  U.  S.  Gove; 
ment  Weather  Bureau,  the  forecast 
given  via  the  flags.  The  emblems  a 
flown  from  the  top  of  the  News  B:: 
ing  directly  below  the  American  5s 
To  aid  readers  the  daily  published 
key  to  the  flags  on  Dec.  18.  Ano  j 
feature  which  is  meeting  with  hn 
is  the  26-tone  cathedral  chimes  i 
the  daily’s  building,  which  are  be: 
used  to  play  Christmas  carols,  ea 
night  until  Christmas.  The  music 
being  broadcast  to  the  entire  a 
through  a  loudspeaker  hookup.  7; 
chimes  are  also  used  to  broada 
special  elections  and  events. 

■ 

HENRY  SUPER  MARRES 

Henry  Super,  of  the  United  Pru 
New  York  sports  staff,  and  Cedlial 
Murray  of  Mt.  Vernon,  were  mara 
Dec.  17  in  Mt.  Vernon,  N.  Y. 
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Each  wa»k  an  advertising  classification  will  be  analyxed  in 
these  columns.  Since  practically  all  advertising  finally  canters 
an  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

_ By  FRANK  E.  FEHLMAN _ 
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TJE  wine  production  of  the  world 
‘ns  over  5,600,000,000  gallons  in 
335-36.  Of  this  amount  2  billion  gal- 
BS  were  produced  in  France  alone, 
ie  United  States  produced  69,825,000 
1  1935-a  little  over  3.5%  of  the 
mount  produced  in  France. 

Yet  we  are  told  by  wine  connois- 
5  and  wine  authorities  that  we 
uce  in  the  United  States  the  finest 
pes  and  we  most  certainly  have 
money,  machinery,  and  facilities  to 
Juce  Ae  finest  wines. 

Urou^  the  courtesy  of  the  Wine 
Idvisory  Board  of  California  under 
be  advertising  counsel  of  the  Wine 
nsdtute  and  the  San  Francisco  office 
J.  Walter  Thompson,  we  are  per- 
itted  to  release  in  this  column  in- 
onnation  that  should  enable  any  local 
lepartment  to  immediately  lay  out 
¥0  or  three  wine  campaigns  for  local 
bributors  or  retailers. 

ITme  for  Cooking 

fHLE  it  is  true  that  great  quantities 
of  wine  are  consumed  at  the  table, 

:  is  also  true  that  tremendous  quan- 
Eies  can  be  used  in  the  kitchen.  The 
fine  Advisory  Board  of  California 
Bve  produced  for  general  distribution 
»\eral  interesting  booklets  and  rec- 
books  which  will  be  forwarded  to 
r.y  of  our  readers  on  request.  One 
i  these  booklets  is  called  “The  Wine 
liidbook  for  the  Host  and  Hostess”; 
i.'.other  one,  “The  Wine  Cook  Book” 
L'.d  another  “How  to  Enjoy  the  Wines 
California  with  Meals  and  for  Re- 
reshment.” 

In  their  wine  cook  book  is  this  sig- 
ticant  headline,  “No  trick  to  cooking 
lith  wine.”  To  cook  successfully  with 
ne,  here  is  all  that  one  requires.  A 
ttle  of  sherry,  a  bottle  of  port,  a 
ttle  of  red  wine,  like  claret  or  Bur- 
dy,  and  a  bottle  of  dry  white  wine, 
t  Sauterne  or  Hock. 

Shell  fish  and  cream  dishes  are  nat- 
1  flavor  mates  with  sherry.  You 
this  wine  just  a  few  minutes  be- 
we  removing  from  the  heat.  Des¬ 
ists  and  fruit  combine  best  with 
*eet  wines  like  port.  Red  meats  re- 
ire  the  richness  of  dry  red  wine, 
f  claret  or  Burgundy,  and  the  dry 
te  wines — Sauterne  or  Hock — en- 
ce  the  delicate  flavor  of  chicken 
Important!  Remember  that 
t  delicate  ^vor  of  any  wine  is  re- 
Jiced  by  boiling  so  avoid  letting  any 
Wure  containing  wine  reach  the 
“ing  point. 

^ith  these  four  wines  in  the  kitchen 
amateur  cook  or  chef  can  prepare 
'Clous  soups,  make  any  sea  food 
more  inviting,  more  delicious, 
re  is  no  end  to  the  uses  of  wine 
en  combined  with  meats  and,  when 
mines  to  fowl  or  game,  wine  is  in- 
vensable.  Tlien.  of  course,  there 
•,  dozens  of  sauces  and  dozens  of 
~  pie  number  of  desserts  in 
lanne  can  be  used  is  endless. 
Whether  the  advertising  is  planned 
huce*  game,  meats,  salads, 

foods,  soups  or  vegetables, 
oiu  bottles  of  wine  are  all  that 
^req^ed  to  win  praise  and  envy, 
jivhere  is  there  a  woman  who 
enjoy  these  two  things? 

lo  Questions 

the  Wine  Advisory  Board  book¬ 


let,  “How  to  Enjoy  the  Wines  of 
CaUfomia”  we  find  the  answers  to 
most  of  the  questions  that  commonly 
arise.  All  of  these  answers  can  be 
used  in  the  preparation  of  copy  for 
the  prospect.  What  is  the  best  wine? 

It  is  the  wine  that  an  individual  likes 
best.  Is  age  of  wine  important?  Don’t 
be  confused  by  Europe’s  “vintage 
years.”  They  are  intended  to  mark 
the  good  vintages.  In  California’s 
uniform  climate  the  grapes  are  good 
every  year  and  good  grapes  make 
good  wine  every  year.  Buy  wine  for 
quality — not  just  for  age.  What  is  a 
dry  wine?  It  is  one  without  sweet¬ 
ness.  What  is  a  sweet  wine?  It  is 
one  that  has  been  purposely  made 
sweeter  than  a  dry  wine.  What  wines 
with  what  foods?  This  is  a  matter  of 
your  own  preference.  What  glasses 
for  wine?  You  can  enjoy  wine  in 
any  kind  of  glass.  Stemmed  wine 
glasses  are  more  attractive.  Always 
have  wine  bottles  lying  on  their  sides. 
This  keeps  the  corks  moist  and  air¬ 
tight,  etc. 

Suggested  Campaign  i 

AFTER  you  have  received  the  inter¬ 
esting  and  very  complete  data  from 
the  Wine  Advisory  Board,  85  Second 
Street,  San  Francisco,  two  campaigns 
should  be  laid  out — one  for  entertain¬ 
ing,  and  for  the  use  of  wine  at  meals, 
and  the  other  should  be  laid  out  for 
cooking.  It  is  our  belief,  based  on 
several  interviews  we  have  had  with 
dealers  who  report  increased  sales  in 
wine  used  for  cooking,  that  the  basis 
of  this  campaign  should  be  recipes. 
Since  the  repeal  of  prohibition,  dozens 
of  excellent  cook  books  have  been 
compiled  in  which  one  may  find  many 
simple,  inexpensive  dishes  in  which 
wine  is  used.  Go  to  a  good  book 
store,  check  over  the  books  they  have 
in  stock,  and  select  one  or  two  which 
can  be  used  almost  indefinitely.  With 
this  book  and  the  recipe  book  you  re¬ 
ceive  from  the  Wine  Advisory  Board, 
a  three  to  six  months  campaign  can 
be  laid  out  showing  recipes  and,  at 
the  bottom  of  each  recipe,  all  four  of 
the  different  types  of  wine  that  the 
average  housewife  should  have  ready 
for  the  recipes  that  are  to  run  should 
be  included. 

It  is  our  belief  that  the  listing  of  a 
specific  wine  and  a  price  of  this  wine 
is  better  than  listing  sherries  from  75c 
up  or  a  range  of  prices.  Pick  out  four 
items,  list  them  and  price  them,  but 
change  these  items  in  all  advertise¬ 
ments.  Tlie  average  prospect  you 
solicit  will  have  several  different 
sherries  in  stock  all  priced  differently. 

The  average  recipe  can  be  printed 
and  shown  in  a  space  not  to  exceed 
five  inches  single  column.  We  have 
found  through  a  few  tests  that  the 
name  of  the  recipe  is  more  important 
as  a  headline  than  any  copy  we  could 
prepare.  Therefore,  if  the  recipe  is 
to  be  “Browned  Lamb  Shanks  with 
Claret  Wine”  these  six  words  auto¬ 
matically  become  the  headline.  Be¬ 
low  this  list  the  ingredients  the  same 
as  they  are  listed  on  the  average  food 
page,  then  the  details  as  to  how  the 
recipe  is  to  be  put  together.  Below 
this  list  the  four  wines  and  the  four 
prices.  If  possible,  always  have  these 
food  advertisements  appear  on  the 


homemakers’  page  or  society  page.  If 
the  recipe  fits  into  a  late  supper  or  a 
Saturday  or  Sunday  night  party,  the 
recipe  might  appear  on  the  radio  log 
page. 

If  possible,  try  to  have  the  adver¬ 
tiser  run  at  least  two  of  these  recipes 
a  week — Wednesdays  and  Fridays  or 
Thursdays  and  Saturdays  or  any  two 
days  after  the  first  part  of  the  week. 

Wine  ior  the  Table 

FOR  three  centxiries  America  has 

been  known  as  a  “hard  liquor  coun¬ 
try.”  True,  we  consume  great  quan¬ 
tities  of  beer  and  wine,  but  whiskies 
have  been  known  as  our  national 
drink.  From  the  November,  1939,  is¬ 
sue  of  Wines  and  Vines,  we  learned 
that  the  August,  1939,  consumption  of 
California  wine  was  30%  greater  than 
in  August,  1938,  whUe  September, 
1939,  showed  an  even  greater  gain. 
These  figures  lead  us  to  believe  that 
at  last  America  has  finally  discovered 
that  we  now  grow  in  many  states  the 
finest  grapes  in  the  world  and  we  are 
producing  the  finest  wines  in  the 
world. 

Millions  of  people  in  this  country 
cannot  drink  whiskies  or  beer,  yet 
they  can  drink  wine  and  they  like  it, 
but  unless  they  are  entertaining  in 
their  own  homes  or  imless  they  are 
dining  out  wine  is  seldom  served.  We 
are  told  that  wine  has  an  alcoholic 
content  of  from  11%  to  20%.  This 
provides  a  mild  stimulant  and,  when 
taken  with  meals,  it  adds  something 
that  words  cannot  express — it  is  just 


one  of  those  things  that  makes  a  meal 
perfect  and  once  a  non-wine  drinker 
has  sat  down  to  a  delicious,  well  pre¬ 
pared  meal  with  which  wine  is  served, 
he  is  almost  always  won  to  the  habit 
of  serving  wine  with  his  meals.  The 
per  capita  consumption  of  wine  in 
the  United  States  is  literally  a  drop 
in  the  bucket  as  compared  with  the 
consumption  of  wine  in  Italy  and 
France.  Once  each  week  a  separate 
piece  of  copy  should  be  run  over  the 
distributor’s  name  or  the  wine  dealer’s 
name,  pointing  out  the  many  uses  of 
wine  other  than  cooking.  It  is  about 
the  nearest  thing  to  a  universal  drink 
now  available  and,  because  of  its 
flavor,  its  aroma,  and  its  absence  of 
bad  after  effects  it  could  be  an  al¬ 
most  universal  drink  in  the  United 
States. 

Keep  This  Campaign  Separate 

IT  IS  o\ir  belief  that  a  wine  campaign 

developed  for  a  local  retailer  or  a 
local  distributor  should  be  kept  sep¬ 
arate  and  apart  from  any  other  alco¬ 
holic  advertising.  It  should  be  made 
a  specialty  and  it  should  be  treated 
as  a  specialty. 

There  are  many  variations  of  the 
outline  here  developed  as  to  how  to 
build  a  local  campaign.  The  outline 
we  have  submitted  is  only  a  sugges¬ 
tion.  Start  one  local  account  with 
such  a  campaign  and  other  stores  will 
follow  quickly  because  the  national 
advertising  now  being  released  by  the 
Wine  Growers  of  California  has  al¬ 
ready  started  the  trend  toward  wine. 


Sixteen  Consecutive  Issues  of 

EDITOR  AND  PUDUSHEB 
MARKET  GUIDE 

has  so  standardized  this  mammoth 
compilation  of  vital  statistics  about 
markets  that,  today  it  is  regarded  as 

THE  BOOK  OF  THE  YEAR 

in  advertising  and  merchandising  circles.  The  1940 
issue,  out  November  25th,  1939,  contains  a  uniform, 
authentic  break  down  of  1 ,5 1 0  individual  trading  centers 
in  the  United  States,  Canada  and  the  Philippines. 

Population  and  analysis  of  Population. 

Retail  and  wholesale  outlets. 

Buying  Power  Indices. 

Location  and  Transportation. 

y’oiir  copy  is  ready.  Write  for  information  as  to  how 
to  get  it  icithout  extra  cost.  It  is  not  for  sale. 

It  is  just  one  of  the  features  supplied  by 

EDITOR  AND  PUBLISHER 


1700  Times  Building 


New  York  City.  N.  Y. 
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Newspaper  Linage  in  Leading  Cities 


R  I 


(Compiled  by  Media  Re-ords,  Inc.) 


AKRON,  OHIO 


1939 

1938  Gain  or  Los> 

19'39 

1938  Gain  or  laiss 

Beacon  Journal  . . . 

. .  (e) 

1.211.359 

1,177.981 

33.378  G 

Tribune  . 

...  (m) 

1.241.089 

1,166.476 

74.613  G 

Beacon  Journal  ... 

..(Si 

185.111 

180,503 

4,608  G 

Daily  News  . 

....(e) 

1,097.090 

1,109,337 

12,247  L 

- - - 

- - 

Herald  American 

. . . . (e) 

601.602 

739,221 

137,619  L 

('•rand  Total  .... 

1.396.470 

1,358,484 

37,986  G 

Herald-Examiner 

. . . .  (m) 

226,933 

Times  . 

- (e) 

637,450 

581.434 

56.016  G 

ALBANY.  N.  Y. 

Tribune  . 

. . . .  (S) 

720.128 

636,036 

84.092  G 

667,054 

700.064 

33,010  L 

•llerald  American 

...(S) 

269,160 

261,693 

7.467  G 

rimes-l’niim  . 

..(ml 

509.135 

525,396 

16,261  L 

Times  . 

....(S) 

73.095 

69,630 

3.465  G 

*Times*Union  . 

..(Si 

194,805 

186,444 

8.361  G 

— 

- - - 

— 

_ 

Total  Daily  ... 

3.577.231 

3,823.401 

246.170  L 

Total  Dailv  . 

1.176.189 

1.225,460 

49.271  L 

Total  Sunday  . 

1,062.383 

967,359 

95.024  (i 

194.805 

186.444 

8.361  G 

Grand  Total 

4,639.614 

4.790.760 

151.146  L 

( irand  Total  . . . . 

1.370.994 

1.411.904 

40.910  L 

Chicago  Herald 

Examiner 

suspended 

publicatio: 

1  Aug.  28. 

19.39. 

ALBUQUERQUE,  N 

.  M. 

Journal  . 

. .  (ml 

.387.879 

368.616 

19.263  G 

CINCINNATI.  OHIO 

Tribune  . 

.  ..(e> 

405.079 

397.941 

7.138  G 

504.090 

500,468 

3.622  G 

Journal  . 

..(SI 

70.390 

63,388 

7,002  G 

Post  . 

. (e) 

751.714 

682.732 

68.982  G 

- - - 

-  - 

— 

. (e) 

959,493 

947,384 

12.109  (i 

Total  Dailv  .... 

792.958 

766.557 

26.401  G 

. (S) 

455,677 

460,325 

4.648  L 

70.390 

63.388 

7,002  (f 

Grand  Total  . . . 

863.348 

829.945 

33;403  (i 

Total  Dailv  .. 

2,215.297 

2.130.584 

84.713  G 

Total  Sunday 

455.677 

460,325 

4  648  L 

ATLANTA,  GA. 

Grand  Total  . 

2.670,974 

2,590,909 

80,065  G 

(teorgian  . 

. .  .(e) 

595.135 

555,199 

39.936  G 

883.761 

784.193 

99,568  (. 

Ckinstitution  . 

. .  (m) 

643.770 

607,325 

36.445  G 

CLEVELAND,  OHIO 

*. American  . 

...(Si 

186.962 

172,178 

14,784  G 

plain  Dealer  , . . 

....  (m) 

733.136 

664,292 

68.844  G 

•rjournal  . 

...(Si 

224.250 

231.283 

7,033  L 

News  . 

. (e) 

646.828 

609.357 

37.471  G 

Oinstitution  . 

...(Si 

239.337 

222,918 

16.419  G 

Press  . 

. (e) 

1.081  758 

970.865 

110.893  G 

- - 

*tBla-in  Dealer  . 

. (S) 

477,965 

443,397 

34,568  G 

Tiital  Daily  .... 

2.122.666 

1,946,717 

175,949  G 

- 

— 

— 

Total  Sunday  . . 

650,549 

626,379 

24,170  (. 

lotal  Dailv  . . 

2.461.722 

2,244.514 

217.208  G 

Orand  Total  ... 

2.773.215 

2.573,096 

200,119  G 

Total  Sunday 

477.965 

443.397 

.14.568  G 

(irand  Total  . 

2.939,687 

2,687.9ir 

251.776  G 

ATLANTIC  CITY,  N.  J. 

}*rcss-l*nion  . (m)  366.410  378,914 

I’ress-L’iiion  . (.'^1  63.114  68,038 


12,504  I. 
4,924  1. 


(Iraiicl  Total  . 

I’rc>s-Uiiion  (m&e) 
i-clition  Kivt'n. 


429.524  446,952  17,428  1. 

I  cuiiiliin.ation.  Linage  of  oae 


BALTIMORE,  MD. 


New"'  P(jsl  . 

. (e) 

917,712 

871,991 

45,721  G 

Sun  . 

. (e) 

1.3.18,8^0 

1.229,495 

109,395  G 

Sun  . 

619.531 

560,005 

59,526  G 

*  American  .... 

. (S) 

279..194 

2o7,465 

11.929  G 

fSun  . 

. (Si 

479.229 

464,112 

15,117G 

'Tdial  Dailv  .  . 

2,8/6.133 

2.661.491 

214,642  ». 

Total  Sunday 

758.623 

731,577 

27,046  ” 

<  irand  T(»tal  . 

3,634.756 

3,393,068 

241,688  G 

BIRMINGHAM,  ALA. 

Age-Herald  .... 

441.788 

417,547 

24.241  G 

News  . 

. (e) 

770.007 

683.718 

86,289  G 

1‘ost  . 

. (el 

455,509 

400,780 

54.729  G 

tNews  &  Age-H 

erald.  (.S  1 

271.888 

275,498 

3,610  I. 

Total  Daily  . . 

1.667.304 

1,502.045 

165.259  G 

Total  Sunday 

271.888 

275,498 

3,610  1. 

4  irand  Total 

1.939,192 

1.777,543 

161.649  G 

BOSTON,  MASS. 

Record  . 

441.362 

409.160 

32.202  G 

.\mcrican  . 

. (e» 

441.362 

393,002 

48.360  G 

4ilo!)e  . 

. . .  .  ( me ) 

709.557 

677,683 

31.874  G 

Herald-Traveler 

. . .  (me  > 

1.038.864 

1,004,921 

33,943  G 

Post  . 

543.636 

525,745 

17.891  G 

Transcript  . . . . 

. (e) 

252,66/ 

278,849 

26,182  L 

^Advertiser  ... 

. (S) 

188.296 

190.850 

2.554  1. 

(ib4)e  . 

. (Si 

295.386 

303.198 

7.812  L 

■i-Her.ald  . 

. (Si 

327.749 

342,430 

14,681  L 

Post  . 

. (S) 

100.465 

100,877 

412  1. 

Total  Daily  . 

3.427.448 

3,289,360 

138.088  G 

Total  Sunday 

911.896 

937,355 

25.459  L 

Grand  Total 

4.339,344 

4,226,715 

112,629  G 

Dispatch  . (e) 

Citizen  . (e) 

Ohio  State  Journal  . .  (ml 

Ihspatch  . (S) 

Citizen  . (S) 

Ohio  State  Jottrtial  ..(SI 
Star  . (SI 


COLUMBUS,  OHIO 


1,013.091 

571.853 

272.539 

225.221 

131,988 


48.992 


999.205 
533  047 
261.004 
208.350 
142.643 
72.184 
45.151 


13,886  C 
38.806  C. 
11  535  t; 
16.871  C, 
10,655  I. 


3.841  C. 


Total  Daily  .  1.857.483  1.793  256 

Tot.al  S'tndTy  . . . 

firand  Total 


406.201  468328 

2.263.684  2.261.584 


64.227  C. 
62.127  I. 
2.100  U 


Citizen,  Sttnday,  first  pnldication  Nov.  6.  19.18,  Ohio  Stste 
Journal.  Sttnday.  -.itsiaended  puhlication  after  Sept.  3.  1939. 


DALLAS,  TEXAS 

News  . 

TimesIIerald  . (e) 

Dispatch  Journal 

tNew-s  . 

Timcs-IIerald  . (SI 


.(ml 

781.433 

742.093 

39.340 

G 

.(e) 

1.142.469 

1.061.226 

81.243 

G 

.  .  (cl 

458.047 

497.960 

39.913 

1. 

.(Si 

292.426 

276.222 

16.2')4 

G 

.(S) 

278,037 

302.223 

24,186 

L 

Total  Daily  .  . 
Total  S'tnday 
Grand  Total 


2.381,949  2.301.279 
570.463  578.445 


80.670  C, 
7,982  L 
72  688  C, 


,..  2.952.412  2.879.724 

The  Dispatch  merged  with  the  Journal  effective  July  1. 
1938.  Paper  now  ktiown  as  Dispatch-Journal. 


Globe  (m&e)  sold  in  daily  cumbiiuation.  ilerald  (morning 
or  Sunday)  sold  in  c»mbiti.ation  with  Traveler,  evening.  Ric 
ord  (m)  is  sold  in  combination  with  the  .American  (e). 


Courier-Express  . (m) 

News  . (e) 

Times  . (e) 

"Courier-Express  ...(S) 

Times  . (S) 


BUFFALO,  N.  Y. 


712.643 

1.221.348 


Total  Daily  .  1.933.991 

Total  Sunday  .  342.333 


tlrand  Total 


142.622  i; 
167,571  (i 


DAYTON,  OHIO 

lournal  . (m)  .363.174  .364.280  1.106  1. 

Her-ald  . (c)  693.681  62.3.946  69.735  »i 

News  . (e)  924,401  860.583  63,818  G 

Journal  Herald  . (S)  116,101  107.647  8  454  (i 

News  . (S)  118,517  130.511  11.994  1. 

Total  Daily  .  1.981.256  1.848.809  132  447  <; 

Tot.al  Sundav  .  234,618  2.38.158  3.540  1. 

Grand  Total  .  2.215.874  2.086.967  128,907  (. 

DENVER,  COLO. 

Rocky  Mt.  News  _ (m)  2.50.567  316.220  65.653  1, 

Post  . (e)  814.057  838.098  24.041  1. 

Rockv  Mt.  News  _ (.S)  49.686  81,750  32.064  1, 

Post  . (S)  197.383  193.039  4,344  G 

Total  Daily  .  1.064.624  1.154.318  89.694  t. 

Total  .Sunday  .  247,069  274.789  27.720  I. 

Gr.and  Total  .  1,311.693  1.429.107  117.414  1. 


DES  MOINES,  IOWA 


2.276.324  2,477,996 


The  Times  suspended  publication  after  July  30,  1939. 


160. 08S  I. 
41. .584  1. 
201.672  1. 


CAMDEN,  N.  J. 

Courier  . (e)  707.140  677.510 

Courier  (e)  and  Post  (tn)  sold  in  combinatioti. 
one  edition  shown. 


Kegister  . 

. . .  (m) 

408.066 

4 12.4.'' 5 

4.-119  1. 

Tribune  . 

. .  . . (e » 

587.214 

537.089 

50  12>  G 

Register  . 

.  ,  .(S) 

187.541 

196.181 

8.640  r. 

Total  Dailv  .... 

995.280 

949.574 

45.706  G 

lotal  Sunday 

187.541 

196  181 

8.6(0  1 

tirand  Total  .  .  . 

1.182.821 

1.145.755 

37.066  ( i 

29.(  30  G 
Linage  of 


Gazette  . (e) 

<  iazette  . (.St 


CEDAR  RAPIDS.  IOWA 


540.702 

88.365 


506.331 

108.666 


34.371  G 
20. .301  I. 


Grand  Total 


629.0o7 


CHARLOTTE,  N.  C. 


News  ....... 

536.996 

625.715 

<  )bscrvi-r  . 

789.211 

555.127 

News  . 

. (SI 

128.527 

89.166 

Observer  . 

. (SI 

192.631 

190.694 

88,710  I. 
234.084  ( , 
39.361  G 
1.937  G 


DETROIT,  MICH. 

Time.  . (el  794.455  748.956 

Free  Pre.-.  . (ml  690.680  618.247 

New.  . (c)  1.358..34,3  1.240.219 

•Time.  . (St  287.747  287.567 

Free  Pre..  . (S»  189..395  235.416 

tNews  . tSi  416,481  451.903 

Tot.al  Daily  .  2.843  478  2.607.422 

Total  Sunday  .  893.623  974.886 

Grand  Total  .3.737.101  .3.582.308 


45.-'99  G 
72.433  < . 
118.124  G 
180  G 
46.021  1. 
35.422  1. 


236.056  G 
81.263  1. 
154.793  G 


Total  Daily- 
Total  Sttnday 


1.326.207 

321.1.' 


Grand  Total  .  1.647.365 


1.180.842 

279.860 

1.460.702 


145,.365  G 
41.298  G 
186.663  G 


DULUTH,  MINN. 

Herald  . (cl  472.218 

News  Tribune  . (ml  .396.135 

News  Tribune  . (Si  120.905 


Times  . (m) 

News  . (el 

Free  Press  . (e) 

Times  . (S) 

Free  Press  . (S) 


CHATTANOOGA,  TENN. 


Total  Daily  . . 
Total  Sunday- 
Grand  Total 


868.353 

120.905 

989.258 


441.300 
414.590 
473.972 
1 1 2.039 
159,574 


329,434 

371.497 

430.850 

100.053 

204,948 


Total  Daily  .  1.329.862 


Total  Sunday 
Grand  Total 


271.613 

1.601,475 


1.131.781 
305.001 

1.436.782 


DURHAM,  N.  C. 


Herabl  . 

, ...  (ml 

302.507 

308.3*5 

5.838  L 

Sun  . 

. . . . (e) 

383.662 

36n,55l 

17.111  (i 

Herald-Sun  . 

....(Si 

92,287 

82.343 

9.944  (i 

G"  1 

II  T"  t 

Total  Sunday  . 

92‘.2»7 

82!.343 

9.944  G 

Grand  Total  .. 

778.456 

757.2.39 

21.217  G 

EL  PASO,  TEXAS 

1939  1938  Gain  or;. 

Times  . (m)  422.572  353.942  6861 

Herald  Post  . (e)  568.017  431.076  lJ6ti' 

Times  . (S)  248.338  257,265 


Total  Daily  .. 
Total  Sunday- 
Grand  Total  . 


990.589 

248.338 

1.238.927 


785,018 

257.265 

1.042.283 


2053;: 


196.60 


Total  Daily 
Total  Siind 
Irand  Toti 


PA. 


Dispatch 

Herald 

. (e) 

486.844 

455.808 

3l.0.l« 

nial  ..... 

Times  . 

. (e) 

530.182 

479.2.34 

Dispatch 

Herald  . 

- (S) 

220.076 

242.662 

22,58. 

nJ  •  •  • 

:  Srttine 

Total 

Daily  . . . 

1.017,026 

935.042 

81.96 

Toul  Dail: 
Toul  Sum 
Gumi  Tot 

Total 

Sunday 

220.076 

242.662 

22.58 

(jvand 

Total  .. 

.  1.237.102  1.177.704 

EVANSVILLE,  IND. 

59.59' 

Courier  . 

. . . .  (m) 

540.832 

494.217 

96.t; 

Press  . . 

. (e) 

69b«265 

674,242 

Courier  . 

....(S) 

176,191 

137.526 

38.66! 

press  . 

. . . .(S) 

121,647 

. 

_ _ 

.'1  Exp 

Total  D  ily  _ 

1,237.097 

1,168.459 

68.6#  ■ 

Total  Sunday 

176.191 

259.173 

82.9)5. 

Grand  Total  . . 

1,413,288 

1.427.632 

14,50 

ao  .  •  • . 

Courier  merged 

with  Press,  January 

2.  1939. 

T.ul  Dai 

FALL  RIVER,  MASS. 

Tiul  Sui 

Herald  News  .  .  . 

. (e) 

440.267 

422.027 

'irand  Tc 

FLINT,  MICH. 

Journal  . 

. (e) 

939  884 

919  615 

Ji>uri.al  . 

. (S) 

138,775 

132.622 

6,151; 

Grand  Total 


J.uinal 

News-Se 

limrn.'d 


1.078.659 

FORT  WAYNE,  IND. 


JOD 


Total  l>aily  . 
Total  Sunday 
t»rand  Total 


. (m) 

363.719 

377,506 

ii.:-' 

. (e) 

915.941 

835.350 

SO.:*; 

. (S) 

199.396 

173.456 

25.9. 

1,279.660 

1,212.856 

66.8s 

199.396 

173,456 

25.94 

.  1.479,056  1.386.312 

FORT  WORTH,  TEXAS 

92.:o' 

283,392 

291.367 

7.9" 

. (e) 

679,743 

648.214 

31.52) 

. (c) 

425.281 

376.605 

48.C 

. (Si 

158.472 

153.991 

4.i-. 

1.388.416 

1.31i>.186 

158.472 

153.990 

1.546.888 

1.470.176 

Ttal  Da 
T'lU]  Su 
■riTKl  Ti 


i-Lead 
I'nion  (o 
'A  Uni 


mmercial 


Revi 


Bee 

Bee 


Total  Sunday 
Grand  Total 

FREEPORT-HEMPSTEAD,  N.  Y. 

&■  Star . (e)  457.079  .399.214 

FRESNO,  CALIF. 

. (e)  472.107  527.347 

. (S)  162.879  125.124 


T«l  D: 
T<J  Si 
I'ejiid  1 


Grand  Total 


634.986  652.471  IM' 


Totil  D 
Toul  S 
Grind  ' 


GLENS  FALLS.  N.  Y. 

Post-Star  . (ml  455.348  444.961 


10..« 


Post-Star  (nt)  anil  Times  (e) 
of  Post-Star  is  given. 


.sold  in  comliinatioii. 


HARRISBURG,  PA. 

Patriot  . (m)  613.720  542.612  H.: 

Telegraph  . (c)  449,968  455,328 


ienlinel 

.lournal 


Grand  Total  .  1.063.688  997.940 

The  News  (e)  carries  the  same  amount  of  adverii'ir 
the  Patriot  (ml. 

HARTFORD,  CONN. 

Courant  . (m)  411.182  409,800 

Times  . (e)  1.076.404  1.115.868 

Courant  . (Si  250,206  314,991 


Tual  I 
Toul  ! 
Grand 
.\’f»s  ( 


To(al  Daily  .  1.487.586 

•Totai  Sunday  .  250.206 


1.525.668 

314.991 


Grand  ToUl  .  1.737.792  1.840.659 

HOUSTON,  TEXAS 


in>. 


Chronicle  . 

. . . . (e) 

956.363 

886.287 

Post  . 

. . .  (m) 

677.881 

531.518 

Press  . 

, . . . (e) 

534.007 

491.0.14 

Chronicle  . 

...(S) 

250.929 

283.349 

*  *  Post  . 

...(S) 

314.197 

255.451 

Total  Daily  .... 

2.168,251 

1.908.8.19 

Total  Sunday  . . 

.565.126 

538.8IM) 

Grand  Total  . . . 

2.733.377 

2.447.639 

HUNTINGTON,  W.  VA. 

417. .303 
398.282 
129.188 


Advertiser  .... 

. (e) 

483.088 

Herald  Dispatch 

461.1.(5 

Herald  Advertiser  ...(S) 

137.787 

Total  Dailv  . 

944.223 

Total  Sumlav 

137.787 

(irand  Total 

.  1.082,010 

INDIANAPOLIS,  1 

News  . 

1.042.011 

Star  . 

623,742 

Times  . 

. (et 

686.687 

t.Star  . 

. (Si 

,198.146 

Total  Dailv  . 

2.352.440 

I'otal  Suncla 

398.146 

Grand  Total 

JACKSONVILLE, 

Tmie'-l’iiion 

573.923 

Journal  . 

. (el 

571.910 

rime"  1  nion  . , 

. (SI 

235.506 

Ttital  D\ily 

1.145.833 

lotal  Sunday 

235.506 

(irand  Total 

.  1..181.339 

JAMESTOWN,  N 

loitrnal  . 

. (el 

436.350 

Post  . 

396.261 

(■raiiil  Ti»ta! 

833.111 

815.585 

129.188 

944.773 


i.i:.-’ ' 


T'jtal 

Ttxal 

Grant 


933.301 

604.160 

703.757 

348.431 


Ifrrw 


2  241.218 
348.431 
2.589.649 


T.«l 

Toul 

Gran 


Tmt 


688.631 


1 44.45'’' 


JOHNSTOWN,  PA. 

Trilmne  . (e)  658.800  627.208 

Tribune  (e)  sold  in  comhinaliun  with  Democrat 
age  of  one  edition  given. 


.31.:«'’ 

(Bll- 


35 


E 


0.«<i 

-,5*t 

1.9*4 

9j9- 


12.91’ 


lUv 

:5.»- 

it.9i4. 

>5.94 

».’.:44 

7.9:: 

)i.5.’9if: 


11.2: 

49.n> 

60.9: 

12.91' 

19..>> 

12.9*’ 

5.«< 

12.99^ 

7.13* 

02.9*2. 

41.?13‘- 

44!^ 

31i«^ 

1I. 


OR 


DECEMBER  2  3.  1939 


Newspaper  Linage  In  Leading  Cities 


KANSAS  CITY.  MO. 

1939 
469.261 
764.899 
706.607 
95.083 
365,428 


.(e) 
.(e) 
.  (m) 
.(S) 
.(S) 


1938  Gain  or  Lo.s 
343,380  125.881  (i 


792,252 

685.921 

103,460 

387,970 


27.353  L 
20.686  G 
8.377  L 
22,542  L 


Daily  .  1,940.767  1.821.553 

S  Simdav  .  460.511  491.430 

Total  .  2,401.278  2.312,983 

KNOXVILLE,  TENN. 


119.214  G 
30.919  I, 
88,295  (i 


. . .  (ml 

458.330 

430.886 

27,444  G 

...Sctiial  .... 

, . . . (e) 

556.265 

498.105 

58.160  G 

...(S) 

145.477 

112.264 

33,213  G 

.  Stf.tlml  .... 

...(S) 

171.026 

166.956 

4.070  G 

1.014.595 

928.991 

85.604  ( : 

316.503 

279,220 

37.28.3  < . 

Grand  Total  . . . 

1.331.098 

1.208.211 

122.8,87  G 

LOS  ANGELES.  CALIF. 


Expre' 


741,333 

406.483 

1.038,787 

843.590 

425,149 

4,10.631 

378.454 


T.4al  Daily  .  3.455,342 


(m ) 

(m) 

(m) 
.(e) 
.(e) 

. (S) 

. (S) 


Twl  Sunday 
irand  Total 


809.085 

4.264,42: 


819,671 

409,796 

1.069,500 

833.532 

379,486 

427,662 

428.133 

3.511.985 

855.795 

4.367,780 


;ncr  Journal  . (m) 

Ks  . (e) 

Journal  . (Si 


LOUISVILLE,  KY. 


Tvtal  Daily  . . 
T'jul  Sunday 
rind  Total  . 


818.456 

933.473 

356.774 

1.751.929 

356.774 
2.108.703 


840,690 

825,635 

.143.744 


1.666.325 
343.744 
2.010.069 

MANCHESTER,  N.  H. 

r:nLeadcr  . (c)  505.386  499,282 

I’rion  (m)  and  Leader  (e)  .-old  in  iiimliinatinii 
uf  L’nion  (m)  (inly  is  shown. 

MEMPHIS,  TENN. 

nmtrcial  .Xppeal  .,(m)  891.753  746,383 

s.lni’i.r  . (el  533,448  490,413 

•nmercial  .Appeal  (S)  329.901  331.891 

Ttal  Daily  .  1.425,201 

T  ill  Sunday  .  329,901 

I'-'iiid  Total  .  1.755,102  1,568.690 

MIAMI,  FLA. 

. (ml 

(el 


78,338  I. 
3,313  1. 
30.713  L 
10,058  G 
45,663  G 
2.969  G 
49.679  1. 

56.643  I. 
46.710  1. 
103.353  1. 


22.234  I. 
107,838  (i 
13.030  G 

85.604  G 
13,030  G 
98,634  G 

6.104  G 
iitdv.  I.in- 


145,367  G 
43.035  G 
1,990  I. 


triM 


.(S) 

.(S) 


876.325 

598.749 

245,284 

104.360 


789.533 

563.509 

227.218 

154,478 


Total  Daily  .  1,475.074  1.353,042 

Toul  Sunday  .  349.644  .181.696 

Grand  Total  .  1,824.718  1.734,738 

MILWAUKEE,  WIS. 

. (ml  486.952  380,190 

. (e)  1,360.035 

153.408 
165.490 


Journal  . 

Total  Daily  . . 
Total  Sunday 
Grand  Total 


.(e) 

.(e) 

.(S) 

.(SI 


371.572 

2.000.395 
537.062 
2,537,457 


1.111,467 

178.713 

164.027 

359,563 

1.670,370 

523.590 

2,193,960 


Xt»5  discontinued  January  14.  1939. 

MINNEAPOLIS,  MINN. 

749.752 
601,756 
533,601 


86,792  G 
35,240  G 
18.066  G 
50,118  L 

122,032  G 
32.052  1. 
89,980  G 

106,762  G 

248.568  G 
25.305  L 
1.463  G 
12,009  G 

330.025  G 
13  472  G 

343,497  G 


NEW  BEDFORD,  MASS. 

1939  1938  Gain  or  Loss 

■Standard  Times  . (e)  454.629  438.830  15.799  (, 

Stanilani  Times  . (S)  35.445  52.233  16,788  L 

Grand  Total  .  490,074  491,063  989  L 

NEW  HAVEN,  CONN. 

Tournal  Courier  . (m)  319,374  319.047  327  G 

Register  . (e)  739.908  729.085  10.823  G 

Register  . (S)  146.579  167.385  20.806  L 

ToUl  Daily  .  1.059.282  1.048.132  11.150  G 

Total  Sunday  .  146.579  167.385  20.806  L 

Grand  Total  .  1,205,861  1,215,517  9.656  L 

NEW  ORLEANS.  LA. 

Times-I’icayune  . (m)  949,649  988.899  39.250  L 

Trihune  . (m)  254  740  223.761  .30.979  G 

Item  . (e)  640,457  600.628  39,829  G 

States  . (e)  520,019  538.602  18,583  L 

Times-Picayune  & 

States  . (S)  385,464  ,367.829  17.635  G 

tltcm-Tribune  . (S)  269.682  300.589  30.907  L 

Total  Daily  .  2.364.865  2.351.890  12.975  L 

Total  Sunday  .  655.146  668.418  13,272  L 

Gr.and  Total' .  3,020,011  3,020,308  297  L 

NEW  YORK.  N.  Y. 

Times  . (m)  1.120.024  1.131.831  11.807  L 

Herald  Tribune  . (m)  762  520  802.994  40.474  L 

\e»s  . (m)  1.408.795  1..364.010  44.785  G 

Mirror  . (m)  381,264  328.849  52.415  G 

lourn.al -American  ...(e)  651.125  707.427  56.302  L 

Sun  . (e)  1.068.889  1,102  249  33.360  L 

World-Telegram  . (e)  1,018  224  1,070.857  52.633  L 

Post  . (e)  454.397  55.3.273  98.876  L 

» lourtual-American  . .  (S)  319  97.3  337.411  17.438  L 

times  . (S)  827.0.30  898.446  71.416  L 

Mirror  . (S)  156.169  161.567  5.398  L 

News  . (S)  561,182  565,729  4.547  L 

tHer,ald  Tribune . (S)  550.336  571..382  21.046  L 

Tot.al  Daily  .  6.865.238  7.061.490  196.252  1. 

Tot'd  Snndav  .  2.414.690  2.534.535  119.845  L 

Grand  Total'  .  9.279.928  9,596.025  316,097  L 

BROOKLYN,  N.  Y. 

F.agle  . (e)  503.49,3  590  .38.5  86  892  1. 

Home  Talk  .Section .  58.7,32  61  291  2.559  1. 

Island  News  Section  ....  16.265  48  083  31  818  1, 

F..aglc  . (S)  121.91.3  146.922  25.009  1. 

Tot.al  Daily  .  578.490  699.759  121.269  I. 

Tot.lI  .Snndiv  .  121.913  146.9’2  25.009  1. 

Grand  Total  .  700.403  846.681  146.278  1. 


.  (e) 

hWsTribune  ...(m&e) 

'4r  Journal  . (e) 

Star  Journal  . (Si 

Tribune  . (S) 


808.318 

724.811 

152.350 

286.240 


154.58.3 

304,897 


206,562  ( . 
191.210  G 
2.233  L 
18,657  L 

351,980  I, 
20.890  L 
372.870  1. 


Tuti  Daily  .  1.533.129  1.885.109 

total  Sunday  .  438.590  459.480 

.Total  . . 1,971.719  2.344,589 

Inc  Tim^-Trihune  is  ^idd  in  combination.  Tribune  (ml 
•  liWw*Tribune  (e).  The  Minnea|H»lis  Journal  mergetl 
Trir  1  r  effective  Aug.  1,  1939.  The  Star 

.  -nul,  Sunday.  1939,  compared  with  Journal,  Sunday,  1938. 

MODESTO,  CALIF. 

. (e)  341.105  343,587  2.482  1. 

MONTREAL,  CANADA 

. (e)  1.126.0.36  1.239.489  113.453  1. 

. (ml  450.440  474.963  24.523  1. 

. (e)  940,961  962,607  21,646  1. 

. (e)  108.102  118,131  10.029  1. 

. (e)  220.207  237.075  16,868  1, 

. (w)  85.984  111.634  25.650  1. 

. (SI  96.069  92.138  3.931  G 


46  3.032.265 

,  _  ,  _  -  ^  .  96.069  92.1.38 

■™.l  Total  .  3.027.799  3.236.0.37 

MUNCIE,  IND. 

,,  . .  495..*27  476.214 

„  . (ml  448.813  449.968 

. 111.013  91.479 


atete 
U  Press,:' 
^  Patrie 
Htrald 
'■■>n.larci 
^  Patrie 


T'ltal  Daily  .  2  845  7 

Total  .Sunil, iy 


D.;iy  . 
I***'  Sunday 
'''and  Total 

^nner 
T^nesseari 
Tanessean  . 


.  944,340 

.  111.01,3 

.  1.055.35.3 

NASHVILLE,  TENN. 

. (e)  549.228  481.238 

. (m)  503.085 

. (SI  267,440 


y®''’:  .  1.052,313 

.  267.440 

.  1.319.753 


926.1.82 

91.479 

1.017.661 


439.80.3 

203.194 


Eagle 

Can  ;;;; . 

^er  . . 


NEWARK,  N.  J. 


921.041 

203.194 

1.124,235 


.  (ml 
.(e) 
.(S) 
.(Si 


406,002 

1.350.189 

2.30.359 

123.096 


Total  n  .  - 

i'^isu.;5i: . 


340.335 
1.. 384, 187 
234.505 
139.561 


191  1.724.522 


Orand  . 

.  2  110.646  2.098.588 


G.1  retie 


NIAGARA  FALLS,  N.  Y. 

. (e)  698.719  649.120 


OAKLAND.  CALIF. 

PiistFni|iiirer  . (e)  562.092  4ii6  176 

Tribune  . (e)  825.012  839.462 

Tribune  . (S)  174.483  177.932 

Tilt  1  Daily  .  1.387.104  1..305  638 

Tiit.'il  Sunday  .  174.48.3  177  932 

Grand  Total  .  1.561.587  1.483.570 

OKLAHOMA  CITY,  OKLA. 

Oklihoman  . (m)  477.708  462.8.’3 

Times  . (c)  594.952  56.3.258 

Oklibiii'.ia  News  ....  (e)  .  295  .39] 

Oklaboman  . (S)  219.834  200  3.34 

( iklabnnia  News  . (Si  .  118.486 

Tiii.il  Diilv  .  1.072.660  1.. 321. 472 

Total  Snndav  .  219.834  318  820 

Gran.l  Tot.il  .  1.292.494  1.640.292 


PORTLAND,  ORE. 

1939  1938  Gain  or  Lo» 

Oregonian  . (ml  619.988  521.182  98.806  0 

tjonrnal  . (el  802.345  751.685  50.660  G 

News-Telegram  . (e)  .  307,239  307.239  L 

‘•Oregonian  . (S)  332.486  285.068  47,418  (i 

Journal  . (S)  133.591  128.838  4.753  G 

Total  Daily  .  1.422.333  1.580.106  157.773  L 

Total  Sunday  .  466.077  413.906  52.171  G 

Grand  Total  .  1.888.410  1,994.012  105  602  1. 

News-Telegram  discontinued  publication  Aug.  21.  19,39. 

PROVIDENCE,  R.  I. 

Bulletin  . Ce)  1.171.496  1.103.206  68.290  1. 

lournal  . (m)  426.214  471.309  45.095  1. 

journal  . (S)  201,703  219.565  17.862  1. 

Total  Daily  .  1.597.710  1,574.515  23.195  G 

Total  Sunday  .  201.703  219.565  17.862  L 

Grand  Total  .  1,799,413  1.794.080  5.33.3  G 

reading,  pa. 

F.igle  . (e)  694  6.30  682  282  12.348  G 

Times  . (m)  613.117  612.751  .366  G 

Eagle  . (S)  31,741  34.425  2.684  L 

Tot.al  Daily  .  1.307,747  1,295.033  12.714  G 

Total  Sunday  .  31.741  34.425  2.684  L 

Grand  Total  .  1.339,488  1.329.458  10,030  «. 

RICHMOND,  VA. 

News-Le,ider  . (e)  1.051.911  1.007.959  43.952  G 

Times  Dispatch  . (m)  613.332  609.141  4.191  (, 

Times  Dispatch  . (S)  259.296  260.376  1.080  I. 

Total  Diily  .  1.665.243  1.617.100  48.14,3  G 

Total  Snndav  .  239.296  260.376  1  080  I, 

Grand  Total" .  1.924.539  1.877.476  47.06.3  G 

ROANOKE,  VA. 


14.8.85  G 
31.694  (. 


248  812  I. 
98.986  1. 
347.798  1. 


186.519  I. 

3.931  G 
208.238  1, 

19.313  i  ; 

1.155  1. 
19.5.34  (. 

18.158  G 
19.534  (i 
37.692  G 

67.990  G 
63.282  G 
64.24(1  G 

1.31.272  G 
64.246  I ; 
195.518  t. 

65,667  ( i 
33.998  I. 
4.146  L 
15.465  L 

31,669  0 
19.611  L 
12.058  G 


Times  . 

.  .  .  (ml 

239.286 

2.35.60.3 

VVorld'.News  . 

....(c) 

491.081 

456.564 

34,517  G 

Times  . 

.  .  .  .(S) 

175.973 

166.812 

9.161  G 

Total  Daily  .  . . 

730.367 

692,167 

38.200  ( . 

Total  Sumlav 

175.973 

166.812 

9.161  G 

Grand  Total  . . 

906,340 

858.979 

47.361  G 

OMAHA,  NEB. 

World  ller  dd  . (e)  693.313  700.964  7  651  1. 

tW(, rid  Herald  . (SI  2.36,302  255.268  1  8.966  1. 

T.t.il  Daily  .  929.615  956.232  26.617  1. 

W  iirld-lterald  sold  in  mnrning-evening  oombinalion.  Linage 
of  «iiie  edition  sbowi,. 

PEORIA,  ILL. 

loiirnal  Tiatiseiipi  ..,(d)  808.393  67.3.507  1.34.886  G 

Star  . (e)  678  256  653,125  25.131  G 

Iourn.ll  Transcript  ..(S)  157.914  133.120  24.794  (1 

Star  . (S)  n7.4?2  109..320  8.132  G 

Tot.iI  Daily  .  1,486.649  1.326.632  160.017  G 

Total  Sunday  .  275.366  242.440  32.926  G 

Grand  Total' .  1.762.015  1.569.072  192,943  0 

PHILADELPHIA,  PA. 

F\e"ing  Hnlletin  ....(e)  1.159.64(,  1.1''4..3(,7  55.279  G 

l.i.iniiei  . (ml  90i.l)9  717.7.84  187.335  G 

New-  . (el  295.698  .310.243  14.545  L 

Evening  Public  1-odgev  (el  902.81 1  993.67.8  90.867  I. 

Record  . (ml  -26  526  50(1,977  25.549  G 

Ioc|oirer  . (Si  5.84  230  552.789  .31.461  3, 

•tRtcord  . (Si  317.731  41,3,82,8  96.097  1, 

Total  Daily  .  3.789.800  3  627.049  162.751  G 

Tot  d  S’inda'.'  .  . .  901.9.81  96(i.(iI7  (i4.636  I. 

Grand  Tnt.al  4.691.781  4. 59.3.(,(,(.  98.115  0 

PHOENIX,  ARIZ. 

Iti-pidilic  . (nil  4(4.069  4,37  (,'iO  26,409  0 

G  /et>t  . (el  71.3.644  (i97.955  15.689  0 

Reiuiblic  . (Si  .305,390  298.904  6.486  ( • 

T.ital  Daily  .  1.177.71.3  1.135.615  42.098  0 

Total  Snni'.ay  .  ,305  390  298.904  6.486  G 

Granl  Total' .  1.48.3.103  1.434.519  48,584  0 

PITTSBURGH,  PA. 

Snn-Telegrapb  . (el  729.475  731.020  1.545  1, 

Post  Gazette  . (ml  637.298  641.409  4  111  1, 

Pre-  . (e)  1.149.443  1.068.663  80.780  G 

'Snn-Telegr.aph  . (S)  287.033  280.483  6.550  G 

tPre-s  . (S)  334,660  330.252  4.408  G 

Total  Daily  .  2.516.216  2.441.092  75.124  G 

Total  Sumlav  .  621  693  610.735  10.958  G 

Grtiml  Tot.al  .  3,137.909  3.051.827  86.082  G 


ROCHESTER,  N.  Y. 

Times-ITiion  . (e)  995.880  .897,200 

Dcmocr.at  &  Chronicly .  (ni  >  862.421  860,280 

I’ennx'rat  &  Cbronidy .  (  S i  321.211  289,882 

Total  Daily  .  1.8.58..301  1.757.480 

Total  Sunday  .  321.211  289  882 

Grand  Tot.al' .  2.179.512  2.047.362 

ROCKFORD,  ILL. 

Register  Republic  _ (e)  610.489  541.1192 

Star  . (ml  453.057  424.603 

.Star  . (SI  108  860  104.654 

Total  Daily  .  1.06.3  546  965.695 

Tot.al  .Suni'kay  .  108  869  104.654 

Grand  Tot.al  .  1.172.415  1.070.349 

SACRAMENTO,  CALIF. 

ITiion  . (ml  253,967  262.951 

Bee  . (e)  8^.211  .842.1.39 

I'nion  . (Si  1.34,240  144.028 

Total  Daily  .  1.107  178  I.1O5.09ii 

Total  Sunday  .  1.34.240  144.028 

Grand  Tot.il  .  1.241.418  1.249.1  18 

ST.  LOUIS,  MO. 

Gliilie-Ueinocrat  . (ml  642.679  684,0|>S 

Post-Dispatch  . (el  906  497  891.63.3 

Star-Times  . (oi  629.756  617.529 

Globe- Democr.at  . (.Si  273  477  293.365 

Post -Dispatch  . (Si  .357.617  368.414 

Total  Daily  .  2.178.9.32  2,193.2.30 

Total  Sunday  .  6.31.094  661.779 

Grand  Total' .  2.810.026  2.855.009 

ST.  PAUL,  MINN. 

Pioneer  Press  . (ml  71.3  084  734.646 

Dispatch  . (e)  819..T93  775,117 

Pioneer  Press  . (Si  198.6.36  165.200 

Total  Daily  .  1.5.32.477  1,509.76.3 

Total  .Sunday  .  198.6.36  165,200 

Grand  Total' .  1.7.31,113  1.674.963 

SAN  ANTONIO,  TEXAS 

Light  . (el  525.513  518.26.3 

Express  . (ni)  .349.162  311.479 

News  . (e)  714.314  665.969 

Light  . (S)  262.778  284.466 

Express  . (SI  2.38,481  221.352 

Total  Daily  .  1.588.989  1.495.711 

Total  Sunday  .  501.2.59  505.818 

Grand  Total' .  2.090.248  2.001.529 

SAN  DIEGO,  CALIF. 

ITiion  . (ml  478.058  505.987 

Sun  . (el  376,215  454.3((4 

Tribune  . (cl  7.51.314  751.119 

ITiion  . (Si  254.181  229,051 

Sun  . (SI  55.964  87.490 

Total  Daily  .  1.605.587  1.711.470 

Total  .Sunday  .  310  '45  316.541 

Gr.an(l  Total" .  1.91.5.~’  2.028.011 

Sun  di-contiimed  imblication  Nov.  25,  1939. 

SAN  FRANCISCO.  CALIF. 

(Tironiele  . (nil  480.760  531.176 

Examiner  . (ml  765.577  795.615 

Call-Bulletin  . (el  594,191  652,780 

News  . (e)  651.800  705,957 

fChronicle  . (Si  222.599  209.183 

Examiner  . (Si  39.3.516  381.508 

Tot.il  Daily  .  2.492.328  2.685.528 

Total  Snndav  .  616.115  590,691 

Grand  Total'  .  3.108.443  3.276.219 


98  680  G 
2.141  G 
31.329  G 

100.821  G 
31.329  (, 
1,32.151)  ( . 


69.  397  ( ; 
28  4.54  G 
4.21.5  G 

97.851  li 
4.215  G 

102.0i>6  (, 


8,984  1. 
1 1.072  ( ; 
9.778  1. 

2.088  G 
9.788  I. 
7. 700  I, 


41,389  I. 
14.864  G 
12.227  G 
19.,888  1. 
10.797  L 

14,298  L 
.30.685  1, 
44.983  1. 


21.562  1. 
44.276  I ; 
.3.3.4.36  ( ; 

22.714  G 
.33  4.36  G 
56.1.50  c 


7.250  C. 
37.68.3  G 
48..345  ' ; 
21.688  I, 
17,129  G 

93.278  G 
4.559  I, 
88,719  ( i 


27.929  1. 
78.149  I. 

195  G 
25.130  G 
.31.526  I. 

105. .88.3  I. 

6..396  I. 
112.279  1. 


50.416  I. 
30.038  I. 
58,589  1. 
54,157  I, 

13.416  G 
12,008  G 

19.3.200  1. 
25  4 ’4  G 
167.776  1, 


1 


1 


November  Linage  In  Leading  Cities 


TOLEDO,  OHIO 

1939  1938 

.  .(m)  158,747  161,719 

..(e)  1.012.595  961,464 

..(S)  263,272  272,293 


SCHENECTADY,  N.  Y. 

1939  1938  G.iin  or  Los“ 

. (m)  741,366  704.747  36.619  1; 

. (e)  701,885  660.079  41.806  11 


Beacon  . (e)  527,457  554,824  27  ■ 

Eagle  . (m)  356,839  341.221  i:;; 

Eagle  . (e)  438,341  427,294  li’: 

Beacon  . (S)  199,386  214,672  U'l 

Eagle  . (S)  143,376  149,279  i". 

Total  Daily  .  1,322,637  1,323,339  • 

Total  Sunday  .  342,762  363,951  21' 

Grand  Total  .  1,665,399  1,687,290  2'1 

WINSTON-SALEM,  N.  C. 

Twin  City  Sentinel ...  (e)  406,622  396,364  i; 

Journ.aI  . (m)  326.682  305,762  2ii 

Journal  &  Sentinel. .. (S)  116,752  132,255  i;,; 

Total  Daily  .  7  3  3.30  4  702,126  3i,: 

Total  Sunday  .  116,752  133.255 

Grand  Total  .  850,056  834,381 

WORCESTER,  MASS. 

Telegram  . (m)  649,896  598,200  51 1 

Gazette  &  Post (e)  671,456  693,220  21 

Telegram  (S)  178,091  187,613  5 

Total  Daily  .  1,321,352  1,291,420  ~2^ 

Total  Sunday  .  178,091  187,613  $ 

Grand  Total  .  1,499,443  1,479,033  20. 

YOUNGSTOWN,  OHIO 

Vindicator  &  Telegram  (e)  831,622  801,756  2;. 

Vindicator  &  Telegram  (S)  194,045  165,798  20, 

Grand  Total  .  1,025,667  967,554  50. 


Times 

Blade 

Times 


Gazette  . . . 
I'nion-Star 


Grand  Total 


Total  Daily  . 
Total  Sunday 
Grand  Total 


Tribune  .  . 

Times . 

Scrantonian 


Globe  &  Mail 
Telegram  . . . 

Star  . 

Star  . 


.  1,406,933  1,424,057 

.  197,213  235.248 

.  1,604,146  1,649,305 

SEATTLE,  WASH. 

..(ra)  491.215  453,309 

...(e)  379,827  330,006 

...(e)  797,957  809,750 

...(S)  288,778  217,254 

.  ..(S)  243,215  214,584 


Total  Daily  . 
Total  Sunday 
Grand  Total 


Grand  Total 


Post.Intelligencer 

Star  . 

Times  . 

*Post-Intelligencer 
Times  . 


Times  . 

Times-Advertiser 


Total  Daily  . 
Total  Sunday 
(jrand  Total 


.  1.668,999  1.593,065 

.  531,993  431,838 

.  2,200,992  2,024,903 

SIOUX  CITY.  IOWA 

. (d)  365,971  379,531 

. (e)  285,979  307,784 

. (S)  71.033  75,586 


Grand  Total  .  831,866  864,221  32,355  L 

Times  (e)  and  St;,te  Gazette  (m)  sold  in  combination. 
Linage  of  one  edition  shown.  Times  (e)  given.  Both  of 
these  editions  are  published  five  days  of  each  week. 


Journal  . 

Tribune  . 

Journal  . 

Total  Daily  . 
Total  Sunday 
Grand  Total 


TROY.  N.  Y. 

Record  . (m)  700,374  634.508  65,866  (i 

Record  (m)  sold  in  combination  with  Times-Record  (e), 
Linage  of  one  edition  shown. 


TULSA.  OKLA. 

..(e)  532,496  525,134  7,362  G 

.  (m)  534,491  522,925  11,566  G 

.(S)  128,456  152,869  24,413  L 

.(S)  160,765  195,583  34,818  L 


Figures  Supplied  by  Fublithen 
BRONX  (NEW  YORK  CITY) 

Home  News  . (e)  231,033  268.023 

Home  News  . (S)  74,354  99,764 

Grand  Total  .  305,387  367,787 

KANSAS  CITY,  KAN. 

Kansan  . (e)  257,635  259,504 

Kansan  . (S)  87,199  111.783 


Tribune 

World 

Tribune 

World 


News-Times 
Tribune 
News-Times 
Tribune  . . 


Total  Daily  . 
Total  Sunday 
Grand  Total 


Total  Daily  .  686.310  1.005,854 

Total  Sunday  .  107.593  159.938 

Grand  Total  . 793.903  1.165,792 

News-Times  discontinued  Dec.  27,  1938. 

SPOKANE.  WASH. 

Spokesman  Review  ..(m)  344,852  351,544 

Chronicle  . (e)  569,773  594,597 

Press  . (e)  195,008 

t'Spokesman  Review.  (S)  211.213  191,828 

Total  Daily  .  914,625  1,141,149 

Total  Sunday  .  211.212  191.828 

Grand  Total  .  1,125,837  1,332,977 

Press  discontinued  publication  March  18,  1939. 

SYRACUSE,  N.  Y. 

Journal  . (e)  635,928 

Herald-Journal  . (e)  967.414  742,429 

Post-Standard  . (m)  592,985  495,464 

American  . (S)  158,391 

‘Herald-American  . . .  (S)  200,297  90,721 

Post-Standard  . (S)  113,230  86,993 


Grand  Total  .  344,834  371,287 

MEMORANDUM  OF  ADVERTISING  IN  AMEIO 
WEEKLY,  COMIC  WEEKLY  AND  'THIS 
WEEK"— NOVEMBER,  1939 

•  “AMERICAN  WEEKLY”  Linage  57.596  line  ^ 
"COMIC  WEEKLY”  Linage  13,902  lines  is  included  a - 
Sunday  fibres  of  the  ftJlowing  papers:  Albany  T  = 
Union,  Atlanta  American,  Baltimore  American,  Boston ) 
vertiser,  Chicago  Herald-American,  Detroit  Times,  Mtn 
kee  Sentinel,  New  York  Journal-American,  Pittsburfb  5 
Telegraph,  San  Antonio  Light,  Syracuse  Her.ilJ  Anitr.: 
Washington  Times-Herald. 

•••A.MERICAN  WEEKLY”  Linage  61.083  line. 
“COMIC  WEEKLY”  Linage  14.854  lines  in  the  Los  ■ 
les  Examiner,  San  Francisco  Examiner  and  Seattle  ; 
Intelligencer. 

••“AMERICAN  WEEKLY”  Linage  57,596  line  ii 
Buffalo  (Courier  Express,  Cleveland  Plain  Dealer,  he  ■ 
Post,  Minneapolis  Star-Journal  and  Nashville  Tetra^.' 
61,083  lines  in  the  Portland  Oregonian. 

t“THIS  WEEK”  Linage  22.309  lines  is  included  m 
Sunday  figures  of  the  following  papers:  Atlanta  Jc- 
Baltimore  Sun,  Birmingham  News  &  Age  Herald,  R- 
Herald,  Cincinnati  Enquirer,  Cleveland  Plain  Dtaler 
News,  Detroit  News,  Indianapolis  Star,  Memphis  Ccc" 
cial  Appeal,  Milwaukee  Journal,  Minneapolis  Tritune^ 
Orleans  Item  Tribune,  New  York  Herald  Tribune,  0= 
World-Herald,  Philadelphia  Record,  Pittsburgh  Press. 
Louis  Globe-Democrat,  Washin^on  Star.  20.242  lines  » 
Los  Angeles  Times,  Portland  Journal,  San  Francisco  t: 
icle  and  Spokane  Spokesman  Review;  22,232  in  the 
cago  Daily  News  (Eve.). 


Times-Herald  . 

Post  . 

News  . 

Star  . 

Times  . 

'Times-Herald 

tStar  . 

Post  . 


Total  Daily  .  3,962,972  3,862,619  100,353  G 

Total  Sunday  .  1,071,765  1,073,859  2,094  L 

Grand  Total  .  5,034,737  4,936,478  98.259  G 

As  the  majority  of  the  morning  Herald  linage  (540.745) 
for  Nov.,  1938,  ran  in  combination  with  the  Times,  that 
linage  is  not  included  in  the  city  total.  Times-Herald  first 
issue  Feb.  1,  1939. 


WESTCHESTER  COUNTY  MACY  GROUP 

Mamaroneck  Times  . . .  (e)  198.040  190,208  7,832  G 

Mt.  Vernon  Argus. _ (e)  523,690  526,432  2,742  L 

New  Rochelle  Standard 

Star  . . (e)  561,360  486,780  74.580  G 

Ossining  Citizen- 

Register  . (e)  220,232  194,646  25,586  G 

PortcTiester  Item  . (e)  361,864  323,667  38,197  G 

Tarrytown  News  ....(e)  235,617  195,149  40,468  G 

Vonkers-Herald- 

Statesman  . (e)  459.445  427,725  31,720  G 

White  Plains  Dispatch,  (el  546,127  .  . 

Peek-skill  Star  . (e)  328,506  272,999  55.507  G 


Total  Daily  .  1,560,399  1,873,821  313,422  L 

Total  Sunday  .  313,527  336,105  22,578  L 

Grand  Total  .  1,873,926  2,209,926  336,000  L 

Journal  (e)  and  American  (S)  discontinued  publication 
July  23,  1939. 

TACOMA,  WASH. 

..(e)  563,343  489,047  74,2%  G 

..(e)  411,584  396,251  15,333  G 

.(S)  140,954  145,726  4.772  L 

.  974,927  885,298  89.629  G 

.  140,954  145,726  4,772  L 

.  1,115.881  1,031,024  84,857  G 

.American  (S)  discontinutd  publication 


News-Tribune 

Times  . 

News-Tribune 


Total  Daily  .... 
Total  Sunday  . . 

Grand  Total  _ 

Journal  (e)  and 
July  23,  1939. 


(.roup  Total  .  3,434.881  2,617,606  817,2 

White  Plains  Dispatch  first  publication  .Mar.  1,  1939. 


WnXIAM  E.  HAYES 

Wilmington,  Del.,  Dec.  16 — William 
E.  Hayes,  63,  state  editor  of  the  Wil¬ 
mington  Journal-Every  Evening,  died 
suddenly  yesterday  as  he  was  on  his 
way  from  his  home  in  Newark,  Del., 
to  Wilmington.  He  had  not  been  in 
good  health  for  some  time,  but  con¬ 
tinued  at  his  post.  He  began  news¬ 
paper  work  in  Wilmington  in  1898  on 
the  Daily  Sun  and  Daily  Republican. 
He  was  a  reporter  for  Every  Evening, 
later  for  the  Evening  Journal  and 
since  the  merger  of  the  Every  Even¬ 
ing  and  Journal  in  1933  he  had  been 
state  editor  of  the  combined  paper. 
For  30  years  he  had  covered  every 
session  of  the  Delaware  Legislature. 


181,090 


120,108 


Times-Herald  Daily  Leadership 


INLAND  CONTEST  IN  MAY 

The  Inland  Daily  Press  Association’s 
third  annual  news  photo  contest  for 
member  papers  will  be  held  in  May 
next  year,  instead  of  in  February  as 
has  been  the  custom  in  the  past,  ac¬ 
cording  to  John  L.  Meyer,  Inland  sec¬ 
retary-treasurer.  The  Inland-Medill 
School  of  Journalism  short  course  for 
Inland  news  photographers  will  be 


conducted  at  Northwestern  University 
just  prior  to  the  May  meeting  of  the 
Inland.  Plans  are  now  under  way, 
Mr.  Meyer  announced,  for  the  first 


These  charts  show  the  Daily  Circulation  of  Washington  Newspapers  for  the  six 
period  ended  September  30,  1939,  as  filed  with  the  Audit  Bureau  of  Circulations. 


annual  Inland  typographic  contest  to 
be  staged  in  co-operation  with  Medill 
school  next  February. 


I 


WOOD  FLONG  CORPORATION 

NoosKK  Fails  '4^.-1  niw  y  o  •  « 


uJr  More  Bdseball  Writers  Seek 

p.  .  Change  at  N.  Y.  Field 

JO“tO“li^Clte  The  seventeenth  annual  dinner  of 

*  ,  _  the  Baseball  Writers  Association  of 

JfltXTCnrint  iDCitCI  York  will  be  held  at  the  Hotel 

'*'^®*^*  Commodore  on  Sxmday,  Feb.  4.  This 

.  conference  was  held  Wednesday  v/as  decided  Wednesday  at  the  annual 
(representatives  of  the  News  Print  meeting  of  the  chapter  in  the  Hotel 
;.,ice  Bureau  and  the  American  New  Yorker. 

e^per  Publishers’  Association  at  A  resolution  advocating  restoration 
Wddorf-Astoria  Hotel,  New  York,  of  the  press  box  at  the  Polo  Grounds 
r consider  coordination  of  statistics  to  the  lower  level,  where  it  was  lo¬ 
ot  being  compiled  concerning  news-  cated  originally,  also  was  adopted. 
Hjj  production  and  consumption.  The  box  now  is  suspended  from  the 
^.  i^er  meeting  is  to  be  held  Feb.  1  upper  stand.  A  committee  of  three 
'•.Vsome  research  is  done  on  ways  was  appointed  to  confer  with  Presi- 
Pcompile  more  up-to-date  data.  dent  Horace  Stoneham  of  the  Giants 
Tie  discussion  was  the  result  of  a  on  the  problem. 

rer  Oct.  4  from  Cranston  Williams,  John  Drebinger  of  the  New  York 
LNTA  eeneral  manager,  to  R.  S.  Kel-  Times  was  re-elected  chairman. 


HERE’S  HOW! 


In  one  town  council*  a  lead¬ 
ing  councilman  had  not 
spoken  to  the  Mayor  for  20 
years  because  of  a  political 
(piarrel.  He  always  opposed 
any  measure  the  Mayor 
brought  forward,  good  or  bad. 
.Applying  the  principles  of 
MR.\  led  him  to  apologize. 
He  and  the  Mayor  are  now 
friends.  A  recent  newspaper 
editorial  commented  that  for 
the  first  time  in  20  years  a 
resolution  had  gone  through 
that  Council  chamber  without 
flivision. 

(*Xamr  on  request.) 


Mordl|  1 1  I 
Re-ArAiomenf 


.n  seems  to  have  brought,  more 
;:xk!y  than  anyone  anticipated,  a 
faon  for  putting  into  effect  a  plan 
irjch  could  provide  the  machinery 
c  sift  out  the  essential  facts  that 
night  aid  in  maintaining  an  even 
low  of  paper  from  manufacturers  to 
tiers  and  lessen  the  chances  of  short¬ 
ies  and  surpluses  which  have  been 
ieffimental  in  the  past.” 

Mr.  Williams  requested  that  a  com- 
■-^.ee  of  three  be  named  by  the 
iareau  to  meet  with  a  similar  com- 
rjttee  from  the  ANPA  to  meet  as 
hen  as  deemed  necessary  but  which 
would  have  no  authority  to  discuss 


Editor  &  Publisher  believes 
that  Moral  Re-Armament  is 
the  most  constrfictive  news 
of  the  day  and  provides 
this  space  witlwut  charge^ 


A  STATEMENT  BY  SPEAKER  BANKHEAD 


Magazine  Reels 

with 

Jones  Automatic 
Tension  Governor 


“Moral  Rc-.\niiainent  ...  is  a  matter  of  even 
f^reater  imjKjrtance  to  America  and  to  the  w’orld 
than  the  historic  special  session  of  Congress  just 
concluded. 

“Here  in  America  one  effect  of  this  rising  tide 
of  Moral  Re-Armament  has  been  a  renewed  hope 
for  industrial  peace  in  those  communities  where  it 
has  formed  a  common  meeting  ground  between 
capital  and  labor  and  between  opposing  factions 
w'ithin  the  ranks  of  labor. 

“As  for  party  ix)litics  I  myself  have  observed  its 
effect  in  the  nation’s  capital  where  in  these  troublous 
times  we  are  only  too  apt  to  think  of  ourselves  as 
Democrats  or  Republicans  rather  than  as  first  of  all 
Americans.  Xever  in  my  long  experience  in  Wash¬ 
ington  have  I  found  anything  on  which  all  parties 
in  both  Senate  and  House  have  so  thoroughly  agreed 
as  on  America’s  need  and  our  own  need  for  this 
new  spirit.’’ 

fFrom  a  national  broadcast  by  the  Hon.  William 
H.  Bankhead.  Speaker  of  the  House  of  Representa¬ 
tives.) 


Bureau;  J.  H.  Hinman  of  the  Inter¬ 
national  Paper  Company;  R.  A.  Me- 


buiis  of  Anglo-Newfoundland  Devel- 
Went  Co.,  and  J.  D.  Zellerbach  of 
ICrown  Zellerbach  Corporation,  all  of 
TO  Bureau’s  executive  committee; 
Paul  Kellogg,  Newsprint  Association 


excel  all  other  paper 
feeds  in  performance 

Sand  tor  Boohlmt 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


,  ciiiu  picaiUdit 

TO  ANPA,  and  Cranston  Williams. 


<^wclateJ.  ^xc 

telemats 


ffotnt 

SUPERIORITY 

•  Smooth  Facm 

•  PUutic 

•  Deep  Mold 

•  Quick  Scorching 

•  Uniform  Shrinhagm 

•  Durability 

•  Better  Hedfione* 


Cfjye  edih^eial  mjoUjrlaL  umlt 

Moral  Re-Armament 


61  Gromercy  Pork,  New  York 


WORLD 
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EDITOR  &  PUBLISH- 


■OR 


Mrs.  F.  F.  KeUy,  81, 
Dean  of  Newswomen 


Mrs.  Florence  Finch  Kelly,  81.  who 
wrote  book  reviews  for  the  New  York 
Times  for  30  years  in  the  course  of  a 
long  journalistic  career,  died  in  New 
Hartford,  Conn.,  Dec.  17.  She  had 
been  a  newspaperwoman  for  56  years 
when  she  closed  her  desk  for  the  last 
time  in  June,  1936.  “I  think  I  prob¬ 
ably  was  the  dean  of  newspaper 
women  in  the  United  States,”  she 
wrote  in  her  autobigraphy  published 
last  summer. 

Born  in  Girard,  Ill.,  March  27,  1858, 
Mrs.  Kelly  got  her  first  experience  as 
a  reporter  for  the  Topeka  (Kan.) 
Commonwealth.  Then  she  worked  fov 
the  Boston  Globe.  While  there  she 
was  married  to  the  late  Allen  Kelly, 
chief  editorial  writer.  Together  they 
worked  on  various  newspapers  and 
writing  jobs,  their  joint  careers  taking 
tliem  to  newspaper  offices  in  various 
parts  of  the  country. 

In  1906  she  joined  the  New  York 
Times  as  a  book  reviewer  and  for 
three  decades  contributed  leading  re¬ 
views  on  a  wide  variety  of  books.  Be¬ 
side  her  constant  stream  of  newspaper 
articles  she  wrote  several  books,  one 
her  autobiography,  “Flowing  Streams.” 
Her  husband  died  in  1916.  Of  her 
two  sons,  Sherwin  F.  Kelly  survives. 


CLASSIFIED 

RATES 


Help  Wanted 


NEWSPAPERS  BOUGHT  AND 


"SITUATIONS  WANTED" 

(Cash  with  Order] 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 


In  answering  advertisements  of  the  "Helf 
Warned"  nature,  it  is  advisable  to  rubmit 
copies  of  references  rather  than  the  originals. 
Copies  serve  the  purpose  and  avoid  possible 
loss  of  originals. 


Proterties  listed  below  are  oUnti  «» 
the  publishers  themselves  or  IL 
reliable  brokers  in  the  field.  ^  " 


Advertising  manager.  Must  be  .sober;  should 
be  country  trained,  able  handle  national. 
Pay  moderate;  job  steady.  Times,  Pekin, 
Illinois. 


Newspapers  For  Salt 


Advertising  Salesman  for  display  starT  of 
Penna  evening  daily;  exclusive  field.  Give 
full  particulars  and  salary  expected.  Hox 
9715,  Kditor  &  Publisher. 


Newspapers  in  California.  Aftproow 
in  exclusive  field  reiiuiring  $35  (mi 
payment.  Weekly,  average  inn,.- 
$13.(10(1.  Price  $12,500,  Oneluli 
(’.  .Moore,  newspaper  broker  B. 


iHit  i 
proven  i 
(I  build 
ipeiker, 
ilj.  Chr 
laker. 


M. 

Hills 


Artists  (5)  top'iiotch  illustrators  for  fast 
moving  adventure  comics.  Continuity  sup¬ 
plied.  Steady  work.  No  free  lance.  Mini¬ 
mum  salary  $35.00  to  $40.00  per  week. 
No  beginners.  To  the  right  man  possibili¬ 
ties  for  syndication. 

IIAKKY  •  A”  CHKSLER  SYNDICATE 
163  West  23rd  St.  New  York,  N.  Y. 


39- 16  Exclusive  Daily;  soqUi' 
cash.  39-162  Weekly;  soutk-  n, 
Pr.  $3,600:  $8,000.  ’  ' 

Ml'RKAY  E.  HILL  k  ASSOdA'; 
Vendome  Building  Nash^e.  Tc:-> 


OWNER  WILL  SELL 
$60,000  NEWSPAPER  PROPER' 
WITH  NO  DOWN  PAYMEXT 


li'Ttrtisli'i 

td  rli! 
nter; 
Piblieht 
.iDVEli 
llltn  11 
srUing 
lid  d< 
am.  3: 
rtp».  n* 
(ir  lici: 
Isher. 


ADV* 


Attractive  territorial  proposition  on  fast 
selling  features  to  brokers  and  salesmen 
who  can  iiroduce.  Straight  commission 
only  I  Box  9725,  Editor  &  Publisher. 


We  need  the  services  of  a  high  grade, 
young,  thoroughly  trained  circulation  man 
for  Eastern  paper.  Must  be  honest,  be¬ 
yond  cavil,  intelligent,  ambitious.  State 
qualifications,  experience,  salary,  etc. 
Box  9710.  Editor  k  Publisher. 


Fifteen-year  old  California  Newipsptr 
able  paying  nice  return  on  $60,0; 
he  sold  without  down  payment  iid) 
entire  {lurchase  jirice  to  be  ptio 
profits,  to  capable,  energetic  mini;, 
can  prove  his  ability. 


loptrienc 
Ewten 
ntion 
Utn  H 
Pnbliil 


A  four  fimes  "Sifuafion  Wanfed"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Samuel  E.  Leith,  71, 
Printers'  Ink,  Dead 

Samuel  E.  Leith,  71,  a  special  ad¬ 
vertising  representative  of  Printers’ 
Ink,  died  Dec.  14  at  St.  Luke’s  Hos¬ 
pital,  New  York,  cifter  a  week’s  ill- 
In  1884  he  joined  the  George  P. 


Advertising  Ideas  For  Sale 


“Bag  of  Tricks  for  Selling  Extra  Linage," 
by  Joe  A.  Ansley.  500  ideas  and  sugges 
tions — $1.75. 

PRESS  PUBLISHING  COMPANY 
Fort  Myers  Florida 


Business  Opportunity 


Rowell  Advertising  Agency  as  a  clerk 
at  $4  a  week  and  four  years  later, 
when  Mr.  Rowell  first  published 
Printers’  Ink,  Mr.  Leith  put  the  first 
copies  in  mailing  envelopes. 

He  left  the  publication  in  1892  to 
enter  the  farm  paper  field  as  repre¬ 
sentative  of  Holland’s  Magazine,  Dal¬ 
las,  Tex.  He  remained  there  for 
about  20  years  and  then  became  East¬ 
ern  manager  of  the  Associated  Farm 
Papers.  In  1920,  under  an  arrange¬ 
ment  with  the  Associated  Farm  Pa¬ 
pers,  he  operated  a  farm  paper  repre¬ 
sentative  business  under  that  name 
until  1925,  when  he  returned  to  Hol¬ 
land’s  in  an  executive  sales  capacity. 

In  1932  he  returned  to  Printers’  Ink 
and  from  then  until  his  illness  he 
handled  special  assignments.  He  be¬ 
longed  to  the  Advertising  Club  of 
New  York  and  Publicity  Lodge,  No. 
1000,  F.  &  A.  M.  Surviving  are  his 
widow,  Mrs.  LUlian  T.  Leith,  and  a 
son,  Donald  Leith  of  New  York. 


Editor  of  aggressive  character  and  initia¬ 
tive  and  -with  knowledge  of  business 
department  can  associate  with  profitable 
weekly  in  east.  Change  of  management 
provides  this  opportunity.  A  1  equip¬ 
ment,  own  building,  active  commercial 
town,  civic  spirit,  progressive  merchants, 
fine  schools  and  churches,  recreational 
facilities.  An  important  responsibility 
for  alert  man  who  can  and  will  invest 
$5,000  in  his  ability  to  help  maintain 
profitable  operation.  Give  details  of 
background,  personal  and  financial  refer¬ 
ences,  salary  expected  aside  from  share 
in  profits,  and  general  qualifications. 
Reply  confidential.  Box  9652,  Editor  & 
Publisher. 


Circulation  Promotion 


Oar  Secent  Contest  on  a  National  Weekly 
produced  $122,234.50  and  nearly  50,000 
subscriptions,  breaking  5  world  records. 
Write  or  wire  for  free  survey  of  your 
field.  Hudson  De  Priest  &  Associates, 
246  Fifth  Avenue,  New  York,  N.  Y. 


Suceessful  subscription  contest  for  over 
30  years.  CHARLES  PARTLOWE  00.. 
Occidental  Building,  Indianapolis. 


F.  A.  NOE  ESTATE 

Floyd  Arthur  Noe,  who  had  been 
in  charge  of  the  automobile  advertis¬ 
ing  of  the  New  York  Daily  News  since 
1924,  left  a  net  estate  of  $45,304.98 
when,  after  a  long  illness,  he  died  at 
the  age  of  52  Aug.  5  last,  according 
to  an  inheritance  tax  appraisal  of  his 
property,  filed  with  Surrogate  Dele- 
hanty  this  week.  Under  his  will,  this 
passes  over  to  his  widow,  Luella  Tay¬ 
lor  Noe  of  150  Blast  39th  Street,  who 
was  the  former  Luella  Taylor  of  To¬ 
ronto,  Canada,  she  being  also  the 
administratrix  with  the  will  annexed 
of  the  property.  The  gross  value  of 
the  estate  amounted  to  $48,244.26. 


‘The  Newsboy’s  World” — News,  pictures, 
street  sales  tips.  Two  copies  for  $1.00 
mailed  postafse  prepaid  anywhere  in  the 
U.  8.  Write.  Pinkey  Cricksman.  Street 
Sales  Manager,  r/o  The  REGISTER  & 
TRIBUNE,  Des  Moines.  Iowa. 


Dlract-Mall  Sarvieas 


Our  Process  Letters  are  taken  for  personal 
communications.  Try  ns.  Complete  mail¬ 
ing  service.  Perfect  Lietter  Co..  30  E. 
2t8t  St.,  N.  Y.  C. 


Public  Notice 


AN  AUXILIARY  SERVICE  1 


JOHN  I.  DOOLEY 

John  J.  Dooley,  60,  who  retired  as 
purchasing  agent  for  the  New  York 
World-Telegram  in  1936  after  36  years 
with  the  paper  and  its  predecessors, 
died  Dec.  16  at  his  hcxne  in  Richmond 
Hill,  Queens,  Long  Island,  N.  Y.  He 
started  work  as  an  office  boy  on  the 
New  York  Herald  in  1900,  later  mov¬ 
ing  to  the  New  York  Telegram. 


“EDITOR  AND  PUBLISHER”  is  a  ler- 
vice  station  on  the  Journalistic  highways 
of  the  world.  On  our  permanent  library 
and  museum  files  will  be  fonnd,  easily 
available,  important  basic  data  anent 
newspaper  markets,  ownership,  adminis¬ 
tration,  management,  personnel,  features, 
circulations,  advertising  rates,  linage  sta¬ 
tistics  and  mechanics  of  production,  as 
well  as  a  wealth  of  informative  material 
regarding  national  advertiser  and  agency 
service.  A  specialist  on  the  daily  news¬ 
paper,  “EDITOR  k  PUBLISHER,”  now 
in  its  fifty-fifth  year,  occupies  an  excln- 
sive  field.  Subscribers,  without  finaneisl 
obligation  of  any  sort,  are  earnestly  urged 
to  call  upon  us  for  any  service  they  feel 
we  msy  be  able  to  render. 


If  you  have  what  it  takea,  ul , 
to  translate  it  into  capital  vtlw,  - 
fully,  making  thorough  investigatin  j 
sibic.  Box  9640,  Editor  &  Publiiktrl 
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Newspaper  Broken 


Jobs  Listed  Below  are  now  in 
process  of  being  filled  by  the  E.  & 
P.  Personnel  Service.  You  must 
be  registered  to  qualify  for  any 
of  these.  Registration  involves  run¬ 
ning  a  four-time  “Situations”  ad. 
costing  40c  per  line  per  issue. 
(Details  in  box  on  opposite  page.) 
Draft  copy  now  and  mail  with  pay¬ 
ment  todav  to  make  Thursday's 
deadline.  Registration  card,  good 
for  six  months,  will  be  sent  im¬ 
mediately. 


Twenty-five  years  Intimate  contact  ?u 
Coast  newspapers.  Established  i 
A.  W.  Stypes,  Newspaper  Broka, 
Francisco. 


[Nov  Ad' 
Single 
liiker. 


Capable  handling,  buying,  sellini,  nt^ 
No  leases  or  trades.  Highest  reliM 
LEN  FEIOHNER  AGENCY,  NsthTiUe.1 


Sgiec  I 
rhand 
lional 


Confidential  consultation  and  ne;- 
with  publishers  willing  to  sell  aii^ 
principals  desiring  to  buy  n-- 
NEWSPAPERS  APPRAISAL  DIR! 
1707  Times  Bldg.  Xev: 


Manager,  Reader  Servlea 


Advertising  Salesman  for  small  -  town 
(Penna.)  newspaiier.  Excellent  opportu 
nity  for  a  man  who  can  start  at  a  small 
salary  and  percentage  basis,  and  really 
sell  advertising.  Job  open  now  I 

Circulation  Man,  in  his  early  twenties, 
with  experience  in  handling  boys  on  a 
morning  (New  England)  newspaper.  Must 
be  thoroughly  familiar  with  Little  Mer¬ 
chant  .System.  $25-27  to  start.  Job 
open  now  1 

Classified  Advertising  Solicitors;  young, 
neat-apiiearnig.  with  at  least  two  years 
experience;  one  for  New  York  State 
daily ;  other  for  New  Jersey  paper. 
Salary  $25.00  per  ■week,  plus  bonus. 
This  will  be  increased  as  soon  as  the 
man  can  prove  his  worth.  Job  open 
now  1 

Classified  Promotion  Man  for  New  Y'ork 
newspaper.  Want  an  “idea”  man.  thor¬ 
oughly  familiar  with  classified  depart¬ 
ment  promotion.  Must  be  adept  copy¬ 
writer,  able  to  write  forceful  copy.  Salary 
about  $65.00  to  start.  Job  open  now  I 
Display  Salesman  wanted  for  newspa¬ 
per  recently  converted  into  daily  in  New 
Jersey.  One  who  can  go  places  on  a 
hard-working,  fast-moving  staff  where 
promotions  are  frequently  made.  Job 
to  be  filled  January  2nd  I 

Girl  Reporter  for  Rhode  Island 
weekly,  to  handle  straight  news  and  so¬ 
cial  desk.  Salary  approximately  $25,00 
to  start.  Job  to  be  filled  January  2nd. 

Journalism  School  Graduates  and  others 
with  only  weekly  experience  wanted  for 
top-rate  wire  service.  Writing  original¬ 
ity  or  ijroved  potentiality  prime  consid¬ 
eration.  Uninterested  in  average  persons. 

Newsman  to  publicize  state  agency. 
Must  be  able  write  good  news  stories,  find 
facts,  get  by  copy  desk.  Salary  $200 
month.  Must  be  in  East  now.  To  be  filled 
about  January  1st. 

Opening  for  experienced  Reporter,  age 
25  35,  who  wants  permanent  job  on 
N.  Y.  State  daily,  with  a  population  of 
50,000.  Salary  around  $35.00.  No  be¬ 
ginners.  Job  now  open  I 

Telephone  Supervisor — a  six  day  even¬ 
ing  Metropolitan  newspaper  is  looking 
for  a  thoroughly  competent  supervisor 
that  can  inject  more  pep  into  a  small 
department.  To  the  girl  •with  a  back¬ 
ground.  who  is  willing  to  accept  a  start¬ 
ing  salary  of  $35.00  per  week,  this 
position  offers  greater  earning  poten¬ 
tialities  through  a  bonus  arrangement 
on  volume  increase.  Job  open  now  I 
Two  Reporters  and  one  makeup  editor 
wanted  for  small  daily  in  Indiana.  Sal¬ 
ary  around  $25.00.  These  vacancies  to 
be  filled  im.Tiediately. 

Yonng  news-paper  Advertising  Salesman 
wanted  for  large  New  York  City  organi¬ 
zation — (not  a  newspaper  or  magazine)  ; 
one  who  is  single  preferably,  as  trav¬ 
eling  is  entailed.  Good  salary  to  start, 
plus  liberal  commission  and  traveling 
expenses.  Job  to  be  filled  January  2nd1 
Yonng  Woman,  capable  of  supervising 
small  telephone  staff  on  middlewest 
daily,  city  of  100,000  population.  Fine 
opportunity  for  person  with  well-rounded 
knowledge  of  classified  selling — particn- 
larly  voluntary  —  to  help  build  depart¬ 
ment. 


Newspapers  Wanted 


GOOD  .9MALL  TOWN  DAIUIS 
AND  WEEKLIE.S  WASTED 


Syndicate  could  be  interested  ii 
live  properties  in  Carolinas.  Tirpaiji 
Florida.  Must  be  sanely  priced,  pr 
jtrofit  makers,  able  to  show  honest  n 
Cash  available  by  responsible 
Excellent  opportunity  for  eitatM 
liquidate,  for  owners  wishing  to  :- 
and  for  going  properties  needing 
ing  capital.  Replies  confidentiil. 
9370.  hMitor  k  Publisher. 
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$10,000  CASH  AND  CLEAR  C.ALIFi 
weekly  averaging  $4,000  net  offeiwj 
experienced  publisher  as  down  U. 
on  western  daily  in  adequate  fi-’’: 
plies  confidential.  Write  Box  945' 
tor  k  Publisher. 


Situations  Wanted 
Adverdsing 


Advertising  Manager,  42,  now  emp 
18  years  with  same  organization  g 
daily  and  metropolitan  experients. 
fers  location  which  might  lead  te 
vestment  either  small  daily  of  6 
weekly.  Gentile,  married  and 
stands  newspaper  promotion  thorot^ 
Employers  as  reference.  Box  9604. 
tor  &  Publisher. 


TEN  YEARS  SUCCESSFUL  SA^ 
AND  ADVERTISING  EXPEKIEAC- 


Includes  six  years  as  advertising  and 
for  large  eK 


appliance  manufacturer.  Newzpapff 
small  circulars,  etc.,  were  prodnw 
rectly  by  my  department,  roo- 
ads,  etc.,  produced  in  cooperation 
our  agency.  ,  ,  ..j  .a 

Also,  previous  background  ol  t(i 
six  years  general  business  ei^f  J 
various  departments  of. 'of®*. 
such  as  service,  retail  snd  * 
credits  and  collections,  etc.  . 

Good  sales  personality: 
industrious;  36  years  of 
Active  in  “Rotary”  and 
CInbs. 

REFERENCES:  ,  Bd 

Fred  Wardell,  Chairman  of  W'  q 
Henry  Burritt,  President 

The  Eureka  Vacuum  Cleaner 
A.  L.  McCarthy.  Retail  Sales  W,  ( 
Bendix  Home  Laundry  (W»»» 
Willard  French,  President 
C.  C.  Wilmot,  Vice-President  ^ 
Brooke,  Smith  k  French  Ad»e« 
Jesse  Fleck,  Advertising  Dinetm 
The  Detroit  Times  idwrrdf 

A.  H.  McKeown,  Sunday  Pi»- 
Mgr.,  The  Detroit  Newt 


act  uji 


Excellently  equipped 
representative  for  good  P®  ,„jfattt**L 
advertising  manager  tor  m 
more  interested  in  future  th 
salary. 


B.  WUson  WsrdsD 
646  E.  Grind  Boulevard 


39 


:0R  DECEMBER  23,  1939 


Situations  Wanted 
Ailvertitins  (Cont’d) 


Situations  Wanted 
Editoriul  (Cont’d) 


u-rminc  Manager,  Director — Successful 

netatire,  now  making  enviable  record,  ABLE.  ALERT  NEWS  EXECUTIVE 
!fek»  greater  opportunity  for  future. 

^oren  ability  to  train  and  lead  men  and  Completing  two-year  job  of  reorganizing 
u  build  linage  on  sound  basis.  Effective  Southern  morning,  evening,  Sunday  com- 


u  build  linage  on  sound  basis.  Effective 
iMtker,  prominent  in  civic  affairs.  Fam- 
1^.  Christian.  Box  9562,  Editor  &  Pub- 
laber.  _ 

AitertiiiBg  Eepresentative — experienced  lo- 
td.  rlassified  and  national;  good  refer 
tittf.  producer.  Box  9695,  Editor  & 

Publisher^ _  _  _ 

'lomtlSING  SALKS-I’KOMOTION 
iftn  11  years  with  Metropolitan  paper 
.filing  all  types  space,  merchandising 
lid  doing  promotion  this  advertising 
au,  35.  desires  new  connection.  Special 
ftps!  ncw.-papers.  magazines  in  New  York 
nr  Ticinity.  Box  97(I4.  Editor  &  Pub- 
labcr. _ _ 

advertising  space  salesman 

(ipfritneed  man.  wide  acquaintance,  wants 
^tem  representation  of  leading  publi- 
tition  or  position  as  salesman  or  man- 
igtr  Esitem  office.  Box  9552,  Editor  & 
Publisher. 


Ssiesman-Hanager,  Long  experienced.  Mar- 
nfd.  family.  Go  anywhere.  Ideas,  promo 
lioas.  Results.  Box  9717,  Editor  &  Pub- 
i.khfr. 

SALESMAN 

'lov  Advertising  Manager  daily  newspaper. 
Single,  age  1111.  Box  9692,  Editor  &  Pub- 

litber.  _  _  _ _ 

Spue  Salesman — Successful  record,  mer- 
rbindUing  and  advertising.  Local — Na- 
liouil;  go  anywhere  for  permanent  posi¬ 
tion.  Box  9719,  Editor  &  Publisher. 

Situationg  Wanted 
Circulation 

Cunlation  Clerk;  National  Magazine  seeks 
IKwilion  for  loyal,  efficient  employee  ex¬ 
perienced  in  ail  phases  of  subscription 
InUllraent.  Must  be  released  because  of 
buie  reorganization.  Box  9720,  Editor  & 

Publisher. _ 

CtRulation  Manager — several  years  experi¬ 
ence  on  large  and  small  newspapers.  Spe- 
citliies  in  carrier  boy  promotion.  Inter 
ested  in  position  with  future  based  on 
reeulto.  Good  record  and  references.  Box 
9712.  Editor  &  Publisher. 


Shop  at—  THE  EQUIPMENT  MART  -.And  Save 

Used  Equipment — New  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 
Composing  Room  Equipment  For  Sale  Mechanical  Equipment  Wanted 


bination  is  available  for  new  and  per- - 

manent  work.  Change  of  publisher’s  policy  Curie  Matrix  Anvil  and  Tool  Gauge  Assem- 


makes  permanency  of  present  connection 
inadvisable. 

Native  New  Yorker,  educated  in  East;  ,  l.  , 

has  sixteen  year  record  of  constructive  accurately  machined,  sturdy,  precision 
work  and  advancement  in  Southern  news  pieces.  Cuts  matrix  costs,  saves  spaee- 

and  advertising  held.  Regard  three  sue-  band  repairs,  quickly  pays  for  itself, 

cessful  consecutive  reorganization  jobs  as  right.  Moiiomelt  Co.,  Dept.  6, 

adequate  experience  in  this  field.  Wants  -Minneapolis,  Mmn. _ 

opportunity  to  stay  put  and  put  out  good  Model  CSM  42-Pica  Intertype,  serial  num- 


„  Advertising  mat  filling  cabinets, 

ply.  Complete  equipment  fur  recondition-  Daily  Independent,  Anderson,  S.  C. 

ing  old  matrices  iiicliidiiig  anvil,  files, -  -  -  -  -  ~  — 

punches,  chisels,  hummer,  etc.  Eleven  Wanted — Fonts,  molds,  magazines,  motors. 


work  with  one  outfit.  Title  not  important. 

Experience  covers  all  angles  news,  edi¬ 
torial  work,  from  cub  reporting  to  plan¬ 
ning  and  executing  complete  reorganiza¬ 
tion  of  papers.  Has  made  special  study  of 
production  and  use  of  news,  feature  pic- 


ber  over  10,000.  Also  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Presses,  Job  Presses,  Auto¬ 
matics.  We  guarantee  new  machine  per¬ 
formance.  Payne  &  Walsh  Corporation, 
82  Beekman  Street,  New  York. 


tures.  Is  fast,  accurate,  desk  man,  with  Monotype  Keyboards  and  Casters  A  1  con- 

unusually  wide  experience  in  layout,  ditioii  can  be  seen  in  operation;  also 

typography;  is  good  reporter  with  par-  mats,  molds,  etc.  Bargain  to  quick  buy- 

ticular  experience  in  covering  and  inter-  er. 

preting  politics.  Five  years  research  work  INTELLIGENCER  PRINTING  CO.  - 

for  national  news  magazine  have  devel-  Lancaster  _ _  Penna. 

oped  ability  to  di^  for  express  guy  Linotypes,  Intertypes  from  practical 

thein  vividly,  succinctly.  Also,  expert-  machinists.  Unequalled  values.  Large  Photo-Enerav 

enced  in  promotion  work  even  to  ban-  stock ;  all  models  on  hand  for  quick  turn-  comXte 

dling  news  boys  and  making  speeches.  over.  Everything  for  the  composing  Chemco  PhotoP 

Prefers  Eastern  or  Southern  location,  room.  Linotype  Maintenance  Co.,  237  230  W'  41st  Street 

but  ready,  willing  and  able  to  go  any-  Lafayette  St.,  N.  Y.  - - 

where  for  permanent  connection  with  op-  ~  7 — .  _  ^  .  '  . 

portunity  to  grow  with  organization.  Age  Guaranteed  Bebnilt  Linotypes  s  Intertypes 


escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda,  Penna. 


Newspaper  Machinists 

Dismantling,  moving,  erection;  newspapei- 
pi'ess  and  stereo  equipment.  Establi.shed 
25  years;  bonded;  references.  McCarn. 
Victor  3126,  405  E.  8th  Street,  Kansa^ 
City',  Missouri. 

Phota-Engraving  Equipment  For  Sale 


Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 
iV.  41st  Street _ New  York  City 


38,  in  good  health — physically  and  finan¬ 
cially.  Married,  one  child. 

Box  9616 _ Editor  &  Publisher 

Cartoonist  -  Illustrator,  29.  Experienced. 
Seeks  position  on  art  staff,  big-,  small 
city  newspaper.  Salary  secondary.  Will 
submit  samples.  Go  anywhere.  Box 
9608,  Editor  &  Publisher. 


See  HOOD-FALCO  CORP.  First 


Complete  Engraving  Plants  Installed.  Qual¬ 
ity  results  guaranteed.  Sizes  8x10",  18x 
22''.  Very  special,  full-page  size,  18x22" 
price  $1250.00.  Smaller  sizes  less.  Experi¬ 
enced  Photographer-Engraver  available. 

ENORAV-A-PRINT,  Box  483-S 
Jackson,  Tennessee 


Comic  Strip  Artist — experienced;  desires 
connection  with  established  cartoon  strip 
on  Pacific  Coast;  drawing  or  writing 
continuity  ideas.  Formerly  did  own 
strip.  Box  9656,  Editor  &  Publisher. 

Copyreader — Experienced  on  city  and  tele¬ 
graph  desks  and  makeup.  Will  go  any¬ 
where.  Box  9548,  Editor  &  Publisher. 

Cub  reporter.  Four  months  reportorial  ex 
perience.  Four  years’  experience  in  ad¬ 
vertising,  motion  pictures  and  finance. 
Busine.ss  news  or  general  assignments. 
Will  travel.  Box  9702,  Editor  &  Pub¬ 
lisher. 


s_^b^er  225  Varick  Street _ New  York,  N,  Y,  ENORAV-A-PRINT,  Box 

Experienced.  Linotype  Machines  Are  Rebuilt  mnch  more  Jackson,  Tennessee 

big-,  small  economically  thru  our  specialized  service.  _  . 

indary.  Will  Modernization  possible,  only  thru  STAR  Complete  Photo  Engraving  Equipment 
v’here.  Box  improved  parts.  Ask  for  details.  Linotype  chemicals  and  supplies,  manafacturera 

_ -  203  Lafayette  8t..  New  York  DOUraiTT  TORPORATKIN^*' 

■I-—:-—  650  W.  Baltimore  Ave.,  Detroit,  Mich. 


LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 


Linotype  Supply  Co. 

Street  New  York  City 


335  Canal  Street  New  York  City  . .  - 

PRINTERS  &  news?I?5^BA^^NS  Pr««s  Raom  Equipment  Far  Sala 
Craftsmen,  307  Atlantic  Avenue,  Boston  qqjs  12-cyllnder  color  press  with  donble- 


Fhoto-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 

Press  Room  Equipment  For  Sale 


Mechanical  Equipment  Fqr  Sale 


former  folder  and  extra  upper  formers, 
22%  cut-off.  Specially  adapted  for  print¬ 
ing  color  supplements,  combination  color 
and  black  pages,  tabloid  magazines  sec¬ 
tions,  etc.  Box  9418,  Editor  &  Publisher. 


W^n  biV*o?  handbT^  conJ^issTon'  Editorial  Writer— Independent,  specialized.  plants  bought  and  sold.  GRAPHIC 

PnWUh?,  desires  permanent  position:  reputable  MACHINERY  EXCHANGE.  Inc.,  30  West 

Bg  l)666.  Editor  &  Publisher. -  references.  Box  9661,  Editor  &  Publisher.  24th  Street,  New  York  City. 

lotm  man  of  36  desires  circulation  con- - - - 

nection.  Second  paper  preferable  on  daily  Experienced,  able,  young  photographer  from  Duplex  Octuple  Super  Duty  Newspaper 
vith  twenty  to  fifty  thousand  circula-  suspended  Metropolitan  Sunday  paper;  press  with  color  deck  used  only  nine 

lion.  Have  had  17  years’  experience  since  excellent  references  all  jobs ;  go  anywhere.  years  and  in  excellent  condition;  prac- 

tfcildhood  in  all  phases  of  circulation  and  Write  Box  9561,  Editor  &  Publisher.  tically  new  Premier  Rotary  Flat  Shaver; 


All  sixes  cylinder  presses,  job  presses,  Kelly  and  black  pages,  tabloid  magazines  see- 

presses.  Kluge  Units.  John  Thompson  tions,  etc.  Box  9418,  Editor  &  Publisher. 

presses.  Linotypes,  Intertypes,  complete  — — - — - —  -  ;  —  ■ 

plants  bought  and  sold.  GRAPHIC  Modern  Hoe  straight  line  unit  type  balcoi^ 


vith  twenty  to  fifty  thousand  circula-  suspended  Metropolitan  Sunday  paper; 

lion.  Have  had  17  years’  experience  since  excellent  references  all  jobs;  go  anywhere, 

thildhood  in  all  phases  of  circulation  and  Write  Box  9561,  Editor  &  Publisher. 

promotion.  Now  regularly  employed  in  - 

the  newspaper  accident  insurance  field  Experienced  all-around  newspaperman,  col- 
(or  the  past  seven  jears.  Services  ob-  lege,  desires  day  work  as  secretary,  desk 

Uined  upon  30  days  notice.  Excellent  work  or  general  reporting.  Refined,  young, 

rrferences.  Box  9705,  Editor  &  Publisher.  married.  Box  9718.  Editor  &  Publisher. 

.  . . —  -  'Experienced  reporter-photographer,  seeks 

combination  job.  Fully  equipped.  Box 
hITUatlont  wanted  970g.  Kdilor  &  Publisher. 


press  consisting  of  eight  units  and  sub¬ 
structure  with  two  pairs  of  heavy  dnty 
folders  and  complementary  equipment. 
Press  is  approximately  ten  years  old  and 
press  with  color  deck  used  only  nine  has  had  excellent  care.  (Sheet  cutoff 

years  and  in  excellent  condition;  prac-  21%  inches.) 

tically  new  Premier  Rotary  Flat  Shaver;  Will  sell  as  complete  machine  or  will 

intertypes  and  other  newspaper  equip-  consider  sale  of  two  or  more  units  to 

ment.  E.  B.  Twelker,  1005  Textile  Tower,  effect  press  capacity  desired  by  pnr- 

Seattle,  Washington.  chaser.  Box  9532,  Editor  &  Publisher. 

PRINTERS  &  NEWSPAPER  BARGAINS  PRINTERS  &  NEWSPAPER  BARGAINS 
Craftsmen,  307  Atlantic  Avenue,  Boston  Craftsmen,  307  Atlantic  Avenue,  Boston 


Situations  Wanted 
Editorial 


Newsman — ton  years’  experience  all  beats. 
-  .  _  .  ,  a  (“ity  desk;  now  on  temporary  daily  job. 

experienced;  work  re*  Keferenees  inehide  present  employer.  J. 
editorial,  strips,  (xross.  Frazevsburp.  Ohio. 

uetek,  promotion  layouts,  lettering,  sales  - — r - : - : — - 

potters.  Go  anywhere.  Box  9613,  Edi-  fh‘>tO;Editor,  layout  expert:  thoroughly  ex 
tor  k  Publisher  perienced.  First  class  European  back- 

bnsM.  Tiji; - ^ - 7Z - ■  „  -  ground.  Box  9713.  Editor  &  Publisher. 

wpshle  Editor,  copywriter,  publicity  man;  a  i, - - - ; - - 

Hperienced  commercial  and  literary  Publicity— mxteen  years  newspaper  experi 
told,  wants  position  with  opportunities.  publimty.  including  M  or  d  s  lair  ; 

Alort,  responsible,  he  will  pro^^e  his  abil- 

Itr.  Go  anvwhere  s-ehrin  Msthev  12  uate.  Box  9706,  Editor  &  Publisher. 


Situations  Wanted 


Situations  Wanted 
General  &  Administrative — (Contd.) 


toids  wants  position  with  opportunities. 
Alort,  responsible,  he  will  prove  his  abil- 
Go  anywhere.  Fabyan  Mathey,  12 
_Hflena  Ave..  White  Plains,  N.  Y. _ 

(Editorial),  formerly  with  N.  Y. 
miIim;  eight  years  for  King  Features 
cTudicate,  wishes  change  with  chance 
Hir  trenchant,  incisive  ideas.  Box  9602, 
Editor  &  Publisher. 


f  If  Looking  For 

A  JOB 

f  In  Any  of  These  Fields: 

I  Mveitlslng  Management 

\i  vlrctilation  Mechanical 

•«  Bdltorui  PubUcity  I 

V  UtUlxe  These  Services 
I- Draft  a  four-time  ad  setting  forth 
your  qualifications  and  send  it  to 
«>  with  payment.  (Count  five 
vords  to  the  line;  40c  per  line, 
(xr  issue).  For  a  month,  your 
ncsstge  will  reach  prospective 
®ployers.  Many  have  been  placed 
,  manner, 

mi  ont  completely  the  Personnel 
application  that  will  be  sent  you 
"Pon  receipt  of  ad.  This  will  be 
sept  in  onr  files  for  six  months. 
It  will  make  yonr  record  avail- 
•Wc  to  the  publishers  and  execu- 
“ves  calling  upon  ns  constantly 
tor  employees.  Your  confidence 
,  !**pccted. 

V  now  to  catch  onr  dead- 

“M  of  next  Thnrsday. 

^ewonnel  service 

Mtev  A  Pnblleher 
IW-.  T*™*  BWk- 

N.  T.  C. 


Publishers’  Reader,  proof,  copyreader;  re- 


EdilorUi  (Cont'd)  uenerai  ei  Aamininrativc— t.a.omn.y 

W.U  .....  An,, 'rS 

je.irs  expt  lienee  ®  v  U  newspaper;  knowledge  French,  bookkeep- 

mg  war  as  correspondent.  Box  9699,  Edi-  excellent  references.  Box  9568,  Edi 

tor  &  Publisher. _  Publisher. 

Young  Man,  25,  college  graduate;  three  - - ,  ,  .  „ - TTT - - T, 

years  reporting  experience,  including  Successful  daily  newspaper  publisiier  will 
photography,  on  New  York  State  daily.  be  available  early  in  1940.  Will  only 
Desires  advancement.  Box  9714,  Editor  consider  publishing  situation  on  part- 
&  Publisher.  interest  basis.  Young  and  has  very 

successful  record.  All  corre.spondence 
strictly  confidential.  Box  9648,  Editor 
&  Publisher. 


searcher,  indexer,  stencil  cutter  mimeo-  young  w^iTT^s  editorial  assistant  posi 
srranher;  wood  laneuawe  harkwrniind ;  _  _ 


grapher;  good  language  background; 
versatile  young  woman  desires  opportun¬ 
ity,  advancement,  in  publishing  field.  Box 
9551,  Editor  &  Publisher. 

Reporter,  28,  who  sharpened  spurs  on  all 
tieats  of  small  county-seat  daily  desires 
change  to  larger  daily;  feature  writing, 

1  copyreading;  college.  Box  9696,  Editor 

I  &  Publisher. _ 

f  Reporter,  five  years’  experience,  seeks 
desk,  beat  job  anywhere.  Former  weekly 
editor.  Box  9694,  Editor  &  Publisher. 

Sports  expert,  36;  college  graduate,  pro¬ 
fessional  athlete,  coach;  six  years’  writing 
and  editing  experience  newspapers  and 
1  magazines.  Box  9612,  Editor  &  Pub- 
I  Usher. 

r  Still  young  man,  who  advanced  from  small 
town  reporter  to  editor,  managing  editor 
two  metropolitan  dailies;  jobless  because 
of  changes  newspaper  picture.  Not  seek¬ 
ing  soft  spot  or  big  spot  but  chance  to 
prove  his  worth  on  any  newspaper  in 
k  any  capacity.  Box  9645,  Editor  &  Pub- 
I  Usher. _ 

I  Snccessfnl  tea«her-wrlt«r,  seeks  medium 
daily  or  weekly.  Married,  32,  college 
graduate.  Vivid,  entertaining,  resource¬ 
ful.  A-1  references.  Box  9547,  Editor 
A  Publisher, _ 

1  Theatrical  Publicity  —  unique  experience. 
1  'Twelve  years’  thorough  newspaper  train- 
I  ing;  six  years  as  theatre  operator;  ace 
I  showman  and  writer,  perfect  for  right 
’  spot.  Box  9709,  Editor  &  Publisher. 


tion  magazine,  publicity,  agency.  College 
graduate.  Box  9707,  Editor  &  Publisher. 

Situations  Wanted 
General  &  Adminiitrative 


Situations  Wanted 
Mechanical 

FOREMAN  COMPOSING  ROOM 


NKW  DAW’N  f  V/AVAJiXLAAl  VVFiU-C  V/OAA^VJ  AbV/V/iU 

Advertising  revenues  and  circulation  will  Thoroughly  experienced.  Will  handle  de 


respond  if  news  columns  are  filled  with 
human  interest  and  local  news.  Are  your 
columns  a  reprint  of  radio  broadcasts? 
What  percentage  of  your  news  is  local — 
could  you  easily  publish  tomorrow  ■without 
canned  editorials  and  radio  type  head¬ 
lines?  Avail  your  columns  to  local  talent 
and  local  news  sources;  develop  a  famous 
newspaper  for  local  news;  isolate  radio 
competition.  Publish  a  tighter  paper, 
more  thoroughly  read,  by  adopting  new 
methods.  Address  Applicant,  Box  9700, 
Editor  &  Publisher. 

1  WANT  A  JOB 

I  can  give  a  good  account  of  myself  with 
some  daily  newspaper  publisher  ■who 
wants  more  business.  Can  function  as 
Assistant  Publisher,  Business  Manager 
or  Advertising  Manager.  Have  had  ex¬ 
perience  in  Metropolitan  centers  and 
small  towns.  Would  like  to  locate  in 
medium  sized  mid-western  city.  Have 
had  good  training  on  good  newspapers, 
and  know  a  lot  of  things.  Salary  not  so 
much  of  an  object  as  opportunity  and 
the  right  man  to  work  for.  Best  of 
references.  H.  R.  DRUMMOND,  11  Don- 
gan  Place,  New  York  City. _ 


Mer*  Sitaatiens  beftom  aaxt  celuma  Mora  Sitaatioas  bottom  aoxt  coloma 


partment  as  publisher  desires.  Reliable 
references.  Box  9560,  Editor  &  Publisher. 

Machinist — Linotype;  20  years  experience. 
Good  operator  desires  change,  afternoon 
newspaper,  anywhere ;  union.  Box  9549, 
Editor  &  Publisher. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

350  Moditoa  Avo.  Now  York 

BnaineM  EstablUhed  In  1800 
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SHOP  TALK  AT  THIRTY 


TWO  MORE  newspapers  haul  down 
their  flags  as  1939  enters  its  51st 
week — a  year  in  which  the  mortality 
of  important  journals 
Two  Moro  never  b^n  ex- 

PaptrsColl  ceeded  in  modem 

o  u  tunes.  It  has  been  a 

tough  year  for  news¬ 
papers  which  oper¬ 
ated  at  a  loss;  it  marked  the  exhaus¬ 
tion  of  the  patience  of  owners  who 
have  been  meeting  deficits,  and  fac¬ 
ing  the  prospect  that  increased  wages 
and  taxes  will  eat  up  whatever  ad¬ 
vertising  gains  the  present  business 
1»oomlet  may  produce. 

It  is  no  secret  that  the  Atlanta 
Georgian  and  Sunday  American  have 
long  been  a  financial  headache  to  the 
Hearst  organization.  Probably  they 
never  made  a  profit,  and  in  the  past 
ten  years  the  reduction  of  the  annual 
deficit  from  nearly  a  million  to  less 
than  a  quarter  of  that  sum  has  been 
considered  remarkable  progress.  It 
was,  too.  The  Georgian  had  gained 
.steadily  in  advertising  and  circulation 
since  1930,  and  at  its  suspension  had 
more  than  its  proportion  of  the  mar¬ 
ket’s  total  newspaper  linage  and  cir¬ 
culation.  But  that  could  not  be 
translated  into  a  sufficient  number 
of  dollars  to  make  ends  meet,  even 
with  economical  operation. 

Atlanta  is  a  city  of  tremendous  local 
pride,  and  it  was  even  more  so  when 
V/.  R.  Hearst  bought  the  Georgian  27 
years  ago.  In  some  ways,  it  is  the 
epitome  of  the  Old  South.  It  re¬ 
sented  the  New  York  invasion.  Hearst 
was  then  thought  of  as  a  New  Yorker 
and  he  confirmed  Atlanta’s  impres¬ 
sions  by  sending  the  best  men  of  his 
New  York  staffs  to  operate  his  new 
acquisition.  They  had  made  New  York 
■dance  to  their  music,  but  Atlanta 
didn’t  like  it,  and  when  the  Georgian 
took  the  “wrong”  side  of  the  famous 
Frank  case  25  years  ago,  the  effect 
was  long-lasting.  Many  editors  and 
managers  who  had  scored  signally  on 
other  Hearst  papers  registered  zero 
iin  Atlanta. 

Persistent  effort  and  plenty  of 
money  and  the  Hearst  feature  pro¬ 
gram  eventually  brought  circulation 
up  to  par,  and  above  par  on  Sunday, 
tut  the  advertisers  preferred  either 
the  Howell’s  Constitution,  or  the 
Grays’  Journal,  and  the  Georgian 
for  many  years  took  the  lean  leav¬ 
ings  at  starvation  rates.  Business  is 
pretty  well  mixed  up  with  politics  in 
deorgia,  and  so  is  journalism,  and  it 
seemed  to  us  that  the  Georgian  was 
never  in  or  of  Georgia  politics.  That 
should  have  made  it  a  good  news¬ 
paper,  and  did,  especially  under  the 
management  of  a  popular  Atlantan, 
the  late  Herbert  Porter,  during  the 
past  decade.  About  six  weeks  ago, 
in  fact,  the  Georgian  carried  the  larg¬ 
est  volume  of  local  advertising  in  its 


By  ARTHUR  ROBB 

inated  from  the  Atlanta  field,  the  two 
organizations  which  remain  should 
have  no  difficulty  in  commanding  all 
the  support  they  need  to  give  the 
city  adequate  newspaper  service. 


EDITOR  &  PUBLISHEI 

WHILE  we’re  on  the  Souft,  ■ 
like  to  talk  about  somethii^l_ 
pleasant.  We  flew  to  Oklaho^l 
Texas  last  wed,i 


Gallant 
Fiqht  That 
Failed 


SUSPENSION  of  the  Chattanooga 
News  is  a  more  tragic  story.  Here 
was  a  paper  which  for  most  of  the 
past  20  years  has 
made  small  but  com¬ 
fortable  profits.  It 
was  carrying  a  heavy 
load  of  debt,  the  re¬ 
sult  of  the  purchase 
on  credit  from  the  estate  of  the  late 
George  Fort  Milton,  the  controUirg 
interest  by  George  Fort  Milton,  Jr., 
and  Walter  Cl  Johnson,  for  many 
years  its  business  manager.  These 
two  invested  all  that  they  had  and 
could  borrow  a  dozen  years  ago,  when 
an  extravagant  bid  was  made  for  con¬ 
trol  of  the  News  by  Col.  Luke  Lea 
and  Rogers  Caldwell,  then  building  up 
their  ill-fated  Southern  newspaper 
empire.  Young  Milton  and  Johnson 
wanted  to  keep  the  paper  in  Chat¬ 
tanooga  hands  and  bought  it  for  con¬ 
siderably  moie  than  it  was  worth  by 
present-day  standards.  “Potential” 
earnings,  you  may  recall,  figured 
largely  in  1927  appraisals  of  news¬ 
paper  values. 

The  new  ownership  prospered  for 
several  years,  weathering  the  first  de¬ 
pression  by  careful  management  and 
mutual  avoidance  of  wasteful  com¬ 
petition  with  its  rival,  the  morning 
Times.  Johnson,  the  careful  account¬ 
ant  and  able  administrator,  and  Mil- 
ton,  the  idealist  and  historian,  seemed 
a  perfect  match  for  the  conduct  of  a 
good  small  city  daily.  The  New  Deal 
came  into  power  in  1933,  and  the 
paper’s  star  was  definitely  in  the 
ascendance.  With  the  New  Deal  came 
the  TV  A  development  of  the  Tennes¬ 
see  River,  which,  you’ll  remember 
from  your  Civil  War  history,  is  a 
major  geographical  and  economic  fact 
in  Chattanooga. 

Milton  leaped  to  TVA  like  a  fire- 
horse  to  the  bell.  In  speech,  book, 
and  editorial,  he  hammered  home  to 
Chattanooga  and  East  Tennessee  the 
blessings  to  come  from  the  water  and 
power  development  under  Uncle 
Sam’s  aegis.  That  was  fine  as  an 
ideal,  but  when  his  advocacy  crossed 
the  path  of  the  local  power  interests 
he  hit  resistance.  The  Times  also 
liked  TVA,  but  in  the  manner  of  its 
great  brother  in  New  York,  kept  its 
advocacy  on  a  quiet  and  dignified 
plane,  free  from  the  irritant  crusading 
spirit  of  the  News. 

TVA  went  over  strongly  in  Tennes¬ 
see,  though  we  don’t  know  yet 
whether  Chattanooga  reaped  the  ben¬ 
efits  that  Milton  prophesied.  The 
first  reward  for  the  News  was  a  grad¬ 
ual  drop  in  circiilation.  Investiga- 


paying  off  its  indebtedness  slowly  and 
earning  small  profits  for  its  stock¬ 
holders. 

It  had  a  good  year  in  1936,  and 
started  1937  well,  but  there  were 
clouds  in  the  sky. 


This  Mill 
Will  Make 
Newsprint 


WHEN  the  paper’s  power  policy  be¬ 
gan  to  irritate  local  interests,  a  new 
paper  entered  the  field.  At  first  the 
Free  Press  was  a  free 
circulation  sheet, 
published  by  the 
owner  of  a  local 
grocery  chain  as  a 
sort  of  shop- 
Then  it  became  ambi- 


News  Had 
Tee  Many 
Handicaps 


pmg  news, 
tious. 

According  to  Mr.  Milton,  the  News’ 
enemies  in  power  circles  gave  aid  and 
comfort  to  the  newcomer.  It  had  a 
large  volume  of  advertising  from  its 
owners’  food  stores,  and  it  promoted 
the  paper’s  circulation  ingeniously 
among  the  stores’  customers.  As 
circulation  grew,  more  advertising 
came. 

Operating  expenses  were  less  than 
those  of  the  competing  News  and 
Times,  part  of  the  saving,  according 
to  Mr.  Milton’s  charges  to  the  Federal 
Power  Commission,  coming  in  the 
form  of  favorable  treatment  by  the 
power  company. 

The  Times  met,  and  maybe  anti¬ 
cipated,  the  invasion  by  stepping  up 
its  editorial  budget  and  putting 
Julian  LaRose  Harris,  famed  through¬ 
out  the  South  for  editorial  vigor,  in 
charge  as  executive  editor.  The  News 
was  squeezed,  but  it  met  the  challenge 
to  the  extent  of  its  resources  and  it 
probably  would  have  escaped  trouble 
if  the  1937  depression  had  not  dropped 
like  a  sword  on  its  neck. 

That  wallop  hit  every  newspaper 
about  equally  hard,  but  not  many 
faced  the  News’  problem — ^powerful 
financial  enemies,  a  strong  editorial 
policy  that  did  not  add  friends,  two 
well-financed  competitors,  and  its 
own  load  of  debt  that  was  a  first  lien 
on  every  cent  that  crossed  the  coun¬ 
ter. 

That  debt  structure  required  plenty 
of  earnings  and  a  minimum  of  operat¬ 
ing  expense,  plus  a  serene  own¬ 
ership  confidence  that  all  would  be 
well. 

None  of  these  requisites  was  met. 
The  local  guild  added  a  straw  or 
two  to  the  weight  by  a  strike  threat 
in  1937  and  a  brief  strike  in  1938, 
which  won  some  small  pay  ad- 


newed  some 
beloved 
ances,  and 
peep  at  the 
Southland  Pi 

Corp.  mill  near  Lufkin,  Tex. 
coming  back,  we  have  read 
optimistic  stories  in  New  YoAj 
promising  that  the  mill  will  1 
ating  soon  after  Jan.  1,  1940. 

To  understand  that,  you 
parse  “operating”  and  “soon 
This  is  a  great  mill,  it  is  going  toi 
good  newsprint  early  in  1940, 
we’ll  go  out  on  the  limb  ri^i 
and  declare  that  no  Southern  l 
is  likely  to  use  any  newsprint  I 
Lufkin  much  before  Feb.  1  orj 
Construction  is  nearly  finished, 
building  is  complete,  but  wh 
visited  the  plant  on  Dec.  14, 
swarming  with  plumbers,  elec 
steamfitters,  carpenters,  etc, 
maze  of  coimections  slightly 
complex  than  those  of  a  baU 
The  giant  240- inch  paper 
all  erected,  but  probably  will 
given  its  shakedown  turnover 
the  first  week  in  January.  The  | 
battery  was  getting  some 
touches  as  we  passed  throu^ 
fired  steam  boilers  and  turbo- 
tors  were  having  their  first  tr 
der  pressure.  A  great  steel  co 
from  the  woodpile,  through  the  I 
ing  machine  to  the  storage  i 
grinders,  seemed  to  be  two 
weeks  away  from  completion. 

All  in  all,  we  received  an 
sion  of  competency  and  a  job  ^ 
done  throughout  the  plant,  andl 
some  half-joking  conviction! 
there  will  be  more  than  one 
machine  on  that  floor  before 
We’ll  take  the  prediction  in  all  i 
ousness,  for  those  Texans  and 
Northern  experts  mean  busineni 
it  won’t  be  many  months 
Texans  will  know  plenty  about  i 
ing  newsprint. 

The  optimism  we  mentioned  i 
derives  from  the  fact  that  the  i 
paper  expert  can’t  tell  you  h 
it  may  take  to  get  just  the 
paper  he  wants  from  new  mad 
Everything  is  as  ship-shape  ri 
as  the  best  engineering  can 
but  he  would  be  a  rash  man 
would  bet  on  how  soon  after  i 
the  mill  will  start  to  run  the  gr 
paper  its  sponsors  desire.  I 
be  Jan.  2,  or  it  may  be  two 
two  months  later,  according  to  < 
ence  in  Northern  mills.  It 
dictable  that  with  the  fine  equip 
at  Lufkin  and  the  immense  _ 
sources  and  the  technical  skiUi  t 
able,  the  mill  should  come  fairly  < 
to  its  promised  45,000  tons  pr 
rate  before  Spring.  When 


vances. 

Morale  was  not  improved  during  the  pens,  we’ll  have  more  to  tell  yo* 
protracted  negotiations.  ■ 

Mr.  Milton  returned  to  his  desk,  TO  HONOR  GLASS 

leaving  Washington  behind,  and  took  Senator  Carter  Glass  oi  Vii 
complete  business  and  editorial  and  publisher  of  the  Lynchburgi 
charge  early  in  1938,  but  the  slide  News  and  Advance,  who  celebnMJ 
could  not  be  halted.  He  and  Mr.  82nd  birthday  in  January, 


liistory,  and  members  of  its  staff  told  tions  are  said  to  have  indicated  that  Johnson  sacrificed  their  investment  honored  with  the  establishment  ^ 


us  that  they  believed  the  paper  had 
at  last  overcome  the  ancient  preju- 
<lice.  It  might  have.  No  one  will 
know  now. 

Governor  Cox,  originally  an  Ohio 
editor  and  politician,  enters  Atlanta 
with  no  such  handicap  as  faced 
Hearst.  He  has  had  many  years’ 


in  a  reorganization  effected  several  Carter  Glass  professorship  of 
months  ago,  in  an  effort  to  reduce  the  ment  at  Sweet  Briar  CoUeg^ 
financial  load  and  in  the  hope  that  Briar,  Va.,  Jan.  4.  The  em 
with  returning  prosperity  the  lost  will  ^  presented  by  Russell 
gro\md  could  be  recovered.  fingwell.  New  York  banker, 

It  was  futile.  secretary  of  treasurer,  when  1 

When  the  December  payment  on  was  secretary  under  Woodrow 
the  outstanding  securities  could  not  on  behalf  of  the  veteran  p^' 


Bfr.i 


stockholders  in  the  local  power  com¬ 
pany  and  employes  of  the  company 
were  dropping  the  paper  and  urging 
their  friends  to  do  likewise.  Still 
the  paper  did  not  noticeably  modify 
its  power  policy. 

Milton’s  energetic  work  has  at¬ 
tracted  the  attention  of  Washington, 

experience  in  Southern  journalism  and  he  was  given  one  mission  after  be  met,  after  several  previous  de-  friends.  Harry  TTood  Byrd, 
and  knows  how  to  meet  the  rather  another  by  the  New  Deal,  some  dif-  faults,  tiie  stockholders  called  for  the  junior  senator  and  publisher 
exacting  editorial  tastes  of  Atlanta,  ficult,  some  impossible,  like  the  at-  curtain.  Winchester  (Va.)  Star  and  Hi 

His  greeting  to  the  city  in  his  At-  tempt  to  compose  the  differences  There’s  a  great  deal  more  to  the  burg  (Va.)  News-Record,  wffl  i 
lanta  Journal  struck  all  the  right  among  the  three  TVA  directors.  He  story  than  can  be  told  in  this  the  principal  address.  John  > 
notes — local  family  ownership,  strong  worked  hard  and  faithfully  at  them  space,  and  there  are  probably  a  Bryan,  publisher  of  Richmond 
management  by  well-known  local  and  spent  considerable  time  away  dozen  primary  lessons  to  be  drawn  Leader  and  president  of  the  ' 
newspapermen,  a  clear,  fair,  impartial  from  Chattanooga,  at  a  large  personal  from  it.  of  William  and  Mary,  W:"” 

policy  on  all  issues.  With  one  eve-  financial  sacrifice.  The  paper  went  Some  of  them  are  discouraging,  to  Va.,  will  be  master  of  ce: 

aiing  and  one  Sunday  newspaper  elim-  along  fairly  well  during  his  absences,  put  it  mildly.  an  earlier  testimonial  dinntf- 


resoidtd 


